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The New York Times Features HVCB’S New “Living In The Moment” Campaign 
 
HVCB’s new, multi-media advertising campaign 
and West Coast Sales Blitz launched at the start of 
January with some national attention behind it. The 
New York Times advertising columnist Stuart Elliott 
penned a lengthy story titled “In Hawaii, a Bid to 
Sell Each Island as Unique” on page three of the 
business section on January 26. The piece detailed 
HVCB’s new marketing direction to highlight the 
uniqueness of each of the six main Hawaiian Islands 
to better help potential visitors find the right island 
for their personality.  
 
The “Living In The Moment” campaign also features 
fresh new creative in its print, television, and online 
ad placements, in addition to a new interactive 
landing page with engaging videos and suggestions on experiencing the destination. The story was pitched to 
Elliott by Jay Talwar, HVCB’s senior vice president of marketing, during a face-to-face meeting in New York 
before the holidays. Elliott, who uses his column to keep a watchful eye on some of the biggest brands in 
advertising, was impressed with the progressive, strategic, and creative nature of HVCB’s campaign and 
agreed to time the piece to run in conjunction with the blitz launch. From January 24 to February 3, HVCB is 
leading a team of 21 industry partners through the West Coast to meet with nearly 900 travel agents. Click the 
following: http://nyti.ms/wMM1rg to view the story online. 
 
PCMA’s San Diego Conference, January 7-11 

HVCB attended PCMA with more than 3,000 meeting professionals 
who gathered in San Diego to learn the latest trends in the industry 
and to network with valued colleagues. As a strategic partner, 
Hawai‘i sponsored the opening general session and was part of 
PCMA’s Convening Leaders Conference, which is the must-
experience showcase. Hawai‘i industry partners also in attendance 
included: Starwood Hotels and Resorts Waikiki, Turtle Bay, Hyatt 
Waikiki, Marriott Hotels and Resorts of Hawaii, Hilton Waikoloa, 
Fairmont Orchid, Hilton Hawaiian Village, Hawai‘i Convention 
Center, and Maui Visitors and Convention Bureau. In addition to the 
networking events and educational sessions, Hawai‘i sponsored a 
client event with over 40 clients in attendance, including: IEEE, 

American Public Transportation Association, American Association of Orthodontists, and American Society of 
Civil Engineers.  
 


