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           Randy Wagner serves as chief marketing officer for the Orbitz Worldwide 
business unit of Travelport, Inc.  In this role, Wagner drives marketing for the company’s 
growing portfolio of consumer travel businesses including Orbitz and CheapTickets. 
 
 While at Orbitz, Randy has led the development of the total integration of 
marketing and resulting campaigns, including the launch of the OrbitzTLC sub-brand, 
OrbitzGames.com and the creation of the CheapTickets “real people” advertising 
campaign. 
 
           Prior to joining Orbitz, Randy served as corporate vice president of strategic 
global brand marketing for McDonald’s Corporation where she was part of the marketing 
leadership team that galvanized the brand’s turnaround. Some of her accomplishments in 
this position include developing the 1st integrated brand/marketing strategy to deliver the 
brand mission and changing the business planning from system focus to customer focus 
across the enterprise.  
 

Randy began her strategic contribution to McDonald’s as an executive vice 
president, international account director at Leo Burnett, a leading global advertising and 
marketing agency. In addition to McDonalds, she contributed to building brands for a 
wide range of Fortune 500 companies including Citibank, Chrysler, American Express, 
Exxon, Campbell Soup and Colgate-Palmolive. Wagner also worked as Executive Vice 
President and General Manager of Marketing Planning Department for Foote, Cone and 
Belding in New York. 
 



Wagner earned a Bachelor of Arts in art history plus a Bachelor of Science degree 
in education from the University of Pennsylvania in Philadelphia. She then went on to 
earn a Master of Education from Boston University and a Ph.D., ABD, in educational 
psychology from Fordham University in New York. 

 
 

 
 
 


