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January 2023 Highlights – TAT Collections
• Preliminary January TAT Collections: $87.6 million 
• Preliminary YTD Fiscal 23 TAT Collections: $509.5 million (+23.5%)
• YTD Fiscal 22 TAT Collections: $412.4 million (+$97.1 million)

Source:  Department of Taxation
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January 2023 Highlights - Hawai‘i Airport Throughput

Source:  TSA by Tourism Economics
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January 2023 Highlights - Lodging

Source:  STR, Inc. © Copyright 2023 Hawai‘i Tourism Authority, Transparent Intelligence, Inc. © Copyright 2023 State of Hawai‘i Department of Business, Economic Development & Tourism

State of Hawai‘i Hotel Performance State of Hawai‘i Vacation Rental Performance
2023 2022 2019

Occupancy 73.0% 64.6% 79.5%
ADR $391 $348 $298 
RevPAR $286 $225 $237 

2023 2022 2019
Occupancy 62.1% 67.4% 78.2%
ADR $330 $290 $218 
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Scheduled Nonstop Seats to Hawai‘i by Port Entry
February Total Domestic International

2023 2022 2019 2023 2022 2019 2023 2022 2019
STATE 1,046,526 937,640 1,001,992 849,348 840,581 676,436 197,178 97,059 325,556
HONOLULU 605,330 489,503 615,316 444,890 426,886 342,742 160,440 62,617 272,574
KAHULUI 258,600 262,896 203,181 232,918 237,636 173,414 25,682 25,260 29,767
KONA 105,636 100,792 104,142 98,060 95,264 87,827 7,576 5,528 16,315
HILO 0 2,148 2,656 0 2,148 2,656 0 0 0
LIHU‘E 76,960 82,301 76,697 73,480 78,647 69,797 3,480 3,654 6,900

Source:  HTA/DBEDT READ analysis based on scheduled flights from Diio Mi flight schedules as of February 21, 2023, subject to change
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March Total Domestic International
2023 2022 2019 2023 2022 2019 2023 2022 2019

STATE 1,221,435 1,159,954 1,183,596 999,843 1,029,748 834,753 221,592 130,206 348,843
HONOLULU 685,826 590,706 711,281 506,412 509,436 420,930 179,414 81,270 290,351
KAHULUI 312,245 329,044 250,043 282,680 293,411 216,456 29,565 35,633 33,587
KONA 128,243 130,795 124,674 118,936 122,712 106,853 9,307 8,083 17,821
HILO 0 3,899 3,665 0 3,899 3,665 0 0 0
LIHU‘E 95,121 105,510 93,933 91,815 100,290 86,849 3,306 5,220 7,084



Scheduled Nonstop Seats to Hawai‘i by Port Entry
April Total Domestic International

2023 2022 2019 2023 2022 2019 2023 2022 2019
STATE 1,109,686 1,083,288 1,097,017 903,258 951,005 775,912 206,428 132,283 321,105
HONOLULU 648,617 572,849 668,776 468,482 478,716 393,666 180,135 94,133 275,110
KAHULUI 261,739 291,261 241,065 240,890 263,491 213,772 20,849 27,770 27,293
KONA 109,369 116,149 103,121 105,317 109,771 89,117 4,052 6,378 14,004
HILO 0 2,887 3,873 0 2,887 3,873 0 0 0
LIHU‘E 89,961 100,142 80,182 88,569 96,140 75,484 1,392 4,002 4,698

Source:  HTA/DBEDT READ analysis based on scheduled flights from Diio Mi flight schedules as of February 21, 2023, subject to change
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UNWTO:  International Tourist Arrivals

Source:  UNWTO, January 2023 (provisional data)
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UNWTO:  International Tourist Arrivals

Source:  UNWTO, January 2023 (provisional data)
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UNWTO:  2023 Outlook

Source:  UNWTO, January 2023 (provisional data)
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UNWTO:  2023 Outlook

Source:  UNWTO, January 2023 (provisional data)
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UNWTO:  2023 Outlook

Source:  UNWTO, January 2023 (provisional data)
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UNWTO:  2023 Outlook

Source:  UNWTO, January 2023 (provisional data)
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Skift Travel Health Index January 2023 = 89

Source: Skift Research
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Skift Travel Health Index by Country

Source: Skift Research
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National Travel and Tourism Office Forecast of International 
Visitation to the United States (thousands)

Source: National Travel and Tourism Office, February 2023 
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Six Month Outlook:  All Origins

Source:  ARC/ForwardKeys Destination Gateway

26 February 23, 2023

306,085 

188,064 

119,443 107,427 
86,757 

402,497 

239,062 

161,149 150,716 
118,997 

 -

 50,000

 100,000

 150,000

 200,000

 250,000

 300,000

 350,000

 400,000

 450,000

Feb 23 Mar 23 Apr 23 May 23 Jun 23
Current Period Pre-Pandemic



Six Month Outlook:  United States

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  United States

Source:  ARC/ForwardKeys Destination Gateway
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Trip Characteristics:  United States

Source:  ARC/ForwardKeys Destination Gateway

Distribution Channel Lead Times
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Six Month Outlook:  Japan

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Japan

Source:  ARC/ForwardKeys Destination Gateway

32 February 23, 2023

 -  20,000  40,000  60,000  80,000  100,000  120,000  140,000  160,000  180,000  200,000

Tokyo (TYO)

Osaka (OSA)

Nagoya (NGO)

Fukuoka (FUK)

Sapporo (SPK)

Hiroshima (HIJ)

Okinawa (OKA)

Komatsu (KMQ)

Okayama (OKJ)

Kumamoto (KMJ)

Current Period Pre-Pandemic



Trip Characteristics:  Japan

Source:  ARC/ForwardKeys Destination Gateway

Distribution Channel Lead Time
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Six Month Outlook:  Canada

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Canada

Source:  ARC/ForwardKeys Destination Gateway
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Trip Characteristics:  Canada

Source:  ARC/ForwardKeys Destination Gateway

Distribution Channel Lead Time
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Six Month Outlook:  Korea

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Korea

Source:  ARC/ForwardKeys Destination Gateway
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Trip Characteristics:  Korea

Source:  ARC/ForwardKeys Destination Gateway

Distribution Channel Lead Time
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Six Month Outlook:  Australia

Source:  ARC/ForwardKeys Destination Gateway
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Trip Origins:  Australia

Source:  ARC/ForwardKeys Destination Gateway
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Trip Characteristics:  Australia

Source:  ARC/ForwardKeys Destination Gateway

Distribution Channel Lead Time
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www.AnthologyResearch.com

Prepared By:

VISITOR SATISFACTION STUDY
Q4 2022

State of Hawai‘i 
Department of Business, Economic Development & Tourism
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Satisfaction – State of Hawai‘i by Visitor Market

Q.  How would you rate your most recent trip to the state of Hawai‘i?  How would you rate your experience on___?

8-pt Rating Scale 
8=Excellent / 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea
Excellent (7-8) 87.5% 88.7% 79.5% 87.4% 75.2% 85.5%
Above Avg (5-6) 10.2% 9.7% 19.0% 11.3% 21.6% 13.9%
Below Avg (3-4) 1.9% 1.2% 1.5% 1.2% 3.2% 0.6%
Poor (1-2) 0.3% 0.3% 0.1%
BASE 1,460 1,577 61 1,211 340 162
MEAN 7.47 7.52 7.13 7.44 7.11 7.39
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SATISFACTION – HAWAI‘I TRIP EXPECTATIONS

U.S. West U.S. East Japan Canada Oceania Korea
Exceeded expectations 42.6% 51.3% 43.8% 43.7% 32.5% 68.0%
Met expectations 53.5% 45.7% 53.1% 52.9% 61.7% 30.2%
Did NOT meet expectations 3.8% 3.0% 3.0% 3.4% 5.9% 1.8%
BASE 1,460 1,577 61 1,211 340 162

42.6%
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Q. Would you say this trip to Hawai‘i___?
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BRAND/ DESTINATION - ADVOCACY
8-pt Rating Scale 

8=Very likely / 1=Very unlikely

U.S. West U.S. East Japan Canada Oceania Korea
Very likely (7-8) 88.9% 89.1% 75.0% 87.2% 79.4% 76.7%
Somewhat likely (5-6) 8.9% 8.8% 18.2% 10.6% 15.6% 21.9%
Somewhat unlikely (3-4) 1.1% 1.5% 3.0% 1.3% 3.5% 1.4%
Very unlikely (1-2) 0.8% 0.6% 2.3% 0.9% 1.2%
Don’t know 0.3% 0.1% 1.5% 0.3%
BASE 1,460 1,577 61 1211 340 162
MEAN 7.57 7.59 7.09 7.51 7.24 7.29
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Q.  How likely are you to recommend the state of Hawai‘i as a vacation place to your friends and relatives?
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LIKELIHOOD OF RETURN VISIT
8-pt Rating Scale 

8=Very likely / 1=Very unlikely

U.S. West U.S. East Japan Canada Oceania Korea
Very likely (7-8) 80.6% 64.7% 63.7% 67.1% 61.6% 77.8%
Somewhat likely (5-6) 14.5% 22.8% 22.7% 19.9% 23.5% 15.5%
Somewhat unlikely (3-4) 2.5% 6.4% 3.8% 7.3% 11.0% 5.5%
Very unlikely (1-2) 1.4% 4.7% 2.3% 4.6% 3.9% 1.2%
Don’t know 0.9% 1.4% 7.5% 1.0%
BASE 1,460 1,577 61 1211 340 162
MEAN 7.34 6.70 6.95 6.75 6.56 7.24
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Q.  How likely are you to return to the state of Hawai‘i in the next five years?
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OFFERING A VARIETY OF EXPERIENCES

Q. Based on your most recent trip to Hawai‘i, how would you rate the state of Hawai‘i on___?

8-pt Rating Scale 
8=Excellent/ 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea
Excellent (7-8) 86.6% 88.1% 48.5% 82.5% 74.0% 74.2%
Above Avg (5-6) 11.6% 10.4% 45.5% 15.5% 22.6% 22.9%
Below Avg (3-4) 1.5% 1.4% 4.6% 1.8% 3.0% 2.9%
Poor (1-2) 0.2% 1.5% 0.2% 0.3%
BASE 1,460 1,577 61 1,211 340 162
MEAN 7.45 7.51 6.33 7.34 7.04 7.19
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NUMBER OF DIFFERENT/ UNIQUE EXPERIENCES

Q. Based on your most recent trip to Hawai‘i, how would you rate the state of Hawai‘i on___?

8-pt Rating Scale 
8=Excellent/ 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea
Excellent (7-8) 82.1% 85.6% 55.3% 79.3% 67.4% 75.8%
Above Avg (5-6) 15.9% 12.3% 38.7% 19.1% 29.6% 21.0%
Below Avg (3-4) 1.9% 2.0% 4.6% 1.6% 3.0% 3.2%
Poor (1-2) 0.1% 0.1% 1.5% 0.1%
BASE 1,460 1,577 61 1,211 340 162
MEAN 7.34 7.45 6.52 7.23 6.87 7.12
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SAFE AND SECURE DESTINATION

Q. Based on your most recent trip to Hawai‘i, how would you rate the state of Hawai‘i on___?

8-pt Rating Scale 
8=Excellent/ 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea
Excellent (7-8) 81.3% 81.2% 62.1% 83.8% 72.9% 70.9%
Above Avg (5-6) 15.9% 15.1% 31.8% 14.5% 23.4% 26.7%
Below Avg (3-4) 2.1% 3.5% 6.1% 1.4% 2.9% 1.2%
Poor (1-2) 0.7% 0.2% 0.2% 0.9% 1.2%
BASE 1,460 1,577 61 1,211 340 162
MEAN 7.28 7.28 6.71 7.36 6.99 7.09
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ENVIRONMENTALLY FRIENDLY/ SUSTAINABLE

Q. Based on your most recent trip to Hawai‘i, how would you rate the state of Hawai‘i on___?

8-pt Rating Scale 
8=Excellent/ 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea
Excellent (7-8) 78.4% 84.6% 57.5% 66.8% 63.8% 81.9%
Above Avg (5-6) 17.4% 12.9% 41.0% 24.5% 27.9% 16.1%
Below Avg (3-4) 3.2% 2.2% 1.5% 7.5% 8.0% 2.0%
Poor (1-2) 1.0% 0.4% 1.1% 0.3%
BASE 1,460 1,577 61 1,211 340 162
MEAN 7.17 7.39 6.63 6.81 6.67 7.38
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VOLUNTEER/ GIVE-BACK OPPORTUNITIES

Q. Based on your most recent trip to Hawai‘i, how would you rate the state of Hawai‘i on___?

8-pt Rating Scale 
8=Excellent/ 1=Poor

U.S. West U.S. East Japan Canada Oceania Korea
Excellent (7-8) 53.3% 57.9% 19.6% 49.0% 42.5% 58.1%
Above Avg (5-6) 39.8% 35.8% 57.6% 43.3% 47.4% 35.2%
Below Avg (3-4) 5.5% 5.3% 22.8% 6.7% 8.9% 6.8%
Poor (1-2) 1.4% 1.0% 1.1% 1.2%
BASE 1,460 1,577 61 1,211 340 162
MEAN 6.46 6.60 5.34 6.31 6.08 6.66
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ACTIVITIES - SIGHTSEEING

Q. During this trip, which of the following activities did you participate in?

U.S. West U.S. East Japan Canada Oceania Korea

TOTAL 97.6% 98.0% 89.2% 98.6% 93.1% 98.8%

On own (self-guided) 85.3% 83.1% 66.9% 83.5% 54.7% 68.3%

Helicopter/ airplane 2.9% 6.8% 0.0% 6.5% 2.7% 13.8%

Boat/ submarine/ whale 21.1% 29.4% 2.3% 24.0% 21.2% 36.9%

Visit towns/communities 55.8% 56.0% 30.0% 59.8% 28.8% 45.0%

Limo/ van/ bus tour 7.4% 13.2% 6.9% 10.4% 24.7% 7.6%

Scenic views/ natural landmark 59.2% 68.1% 31.4% 65.9% 48.0% 58.5%

Movie/ TV/ film location 4.9% 7.5% 3.8% 5.9% 8.9% 26.4%
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ACTIVITIES – RECREATION

Q. During this trip, which of the following activities did you participate in?

U.S. West U.S. East Japan Canada Oceania Korea

TOTAL 97.4% 96.7% 85.4% 98.0% 93.9% 96.4%

Beach/ sunbathing 87.5% 83.5% 63.1% 88.5% 76.6% 70.4%

Bodyboarding 11.2% 6.2% 0.0% 14.5% 3.8% 6.2%

Standup paddle board 5.7% 4.3% 2.3% 5.8% 7.0% 7.7%

Surfing 6.2% 5.9% 0.0% 9.1% 7.3% 18.0%

Canoeing/ kayak 6.0% 4.8% 0.0% 5.8% 2.4% 7.7%

Swim in the ocean 66.0% 61.6% 22.3% 75.5% 60.2% 52.6%

Snorkeling 40.7% 36.1% 5.4% 51.0% 23.4% 44.9%

Freediving 1.3% 1.5% 0.0% 0.8% 0.9% 3.5%

Windsurf/ Kitesurf 0.1% 0.1% 0.0% 0.4% 0.3% 0.0%

Jet ski/ Parasail 1.2% 1.7% 0.0% 0.7% 1.1% 2.9%

Scuba diving 2.2% 2.2% 1.5% 2.7% 1.2% 1.2%

Fishing 1.8% 2.5% 0.0% 1.9% 0.3% 2.6%

Golf 5.8% 5.8% 6.2% 10.0% 0.9% 1.4%
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ACTIVITIES – RECREATION (continued)

Q. During this trip, which of the following activities did you participate in?

U.S. West U.S. East Japan Canada Oceania Korea

TOTAL 97.4% 96.7% 85.4% 98.0% 93.9% 96.4%

Run/ Jog/ Fitness walk 29.9% 27.0% 30.1% 31.6% 22.9% 20.4%

Cycling 3.5% 3.4% 2.3% 5.5% 2.1% 0.6%

Spa 9.9% 9.9% 9.2% 4.6% 4.6% 5.5%

Hiking 42.6% 48.3% 14.6% 48.3% 20.4% 26.5%

Backpack/ camp 1.7% 1.3% 0.0% 1.3% 0.3% 4.0%

Agritourism 14.0% 15.3% 3.1% 10.3% 6.5% 17.6%

Sport event/ tournament 2.1% 3.3% 1.5% 3.0% 2.3% 0.6%

Park/ botanical garden 35.1% 42.4% 27.7% 41.2% 27.5% 23.5%

Waterpark 1.5% 1.5% 2.3% 1.0% 1.2% 8.9%

Mountain tube/ waterfall rappel 1.0% 1.8% 0.0% 1.7% 0.6% 1.2%

Zip-lining 4.1% 4.1% 1.5% 3.1% 0.8% 1.2%

Skydiving 0.1% 0.6% 2.3% 0.2% 0.0% 4.3%

All terrain vehicle (ATV) 3.1% 4.7% 0.0% 2.9% 4.4% 14.8%

Horseback riding 1.4% 2.1% 0.0% 1.5% 0.3% 7.9%
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ACTIVITIES – ENTERTAINMENT & DINING

Q. During this trip, which of the following activities did you participate in?

U.S. West U.S. East Japan Canada Oceania Korea

TOTAL 99.4% 98.1% 95.4% 98.4% 98.2% 98.0%

Lunch/ sunset/ dinner/ evening 
cruise 21.9% 27.3% 3.8% 20.7% 15.6% 44.9%

Live music/ stage show 29.3% 33.0% 20.1% 29.3% 19.0% 18.3%

Nightclub/ dancing/ bar/ karaoke 6.5% 7.8% 3.1% 6.1% 7.4% 7.0%

Fine dining 49.7% 49.5% 35.4% 41.9% 30.6% 54.9%

Family restaurant 62.1% 60.9% 23.1% 61.5% 66.4% 33.5%

Fast food 34.8% 35.0% 45.3% 44.4% 48.4% 59.5%

Food truck 42.0% 40.5% 18.5% 43.2% 31.4% 51.5%

Café/ coffee house 52.5% 49.0% 46.2% 54.4% 58.3% 67.7%

Ethnic dining 27.8% 31.1% 9.3% 21.2% 14.2% 22.5%

Farm-to-table cuisine 18.5% 17.3% 15.4% 11.9% 5.0% 0.6%

Prepared own meal 49.0% 39.1% 30.1% 63.7% 24.2% 6.5%
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ACTIVITIES – SHOPPING

Q. During this trip, which of the following activities did you participate in?

U.S. West U.S. East Japan Canada Oceania Korea

TOTAL 97.6% 97.0% 100.0% 97.6% 97.0% 95.8%

Mall/ department store 45.5% 44.4% 72.3% 57.7% 72.3% 72.2%

Designer boutique 17.9% 17.6% 14.6% 18.4% 17.4% 5.9%

Hotel/ resort store 35.7% 40.9% 34.6% 32.6% 29.8% 37.0%

Swap meet/ flea market 17.0% 14.2% 5.4% 13.5% 8.4% 4.3%

Discount/ outlet store 14.3% 17.2% 25.4% 19.9% 40.6% 60.0%

Supermarket 66.1% 54.9% 57.7% 69.3% 44.6% 40.7%

Farmer’s market 34.0% 29.8% 17.7% 42.9% 15.8% 12.7%

Convenience store 50.8% 52.3% 50.0% 55.4% 62.9% 49.9%

Duty free store 3.8% 5.3% 6.2% 6.1% 7.0% 39.7%

Hawai‘i-made products 48.6% 49.2% 23.1% 45.9% 34.3% 23.3%

Local shop/ artisan 61.4% 60.1% 13.8% 61.1% 38.8% 23.4%
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ACTIVITIES – HISTORY, CULTURE & FINE ARTS

U.S. West U.S. East Japan Canada Oceania Korea

TOTAL 69.1% 79.3% 47.7% 73.0% 69.4% 52.4%

Historic military site 18.4% 31.6% 4.6% 18.1% 35.5% 11.9%

Historic Hawaiian site 30.5% 35.4% 20.0% 32.3% 27.6% 9.6%

Other historical site 13.2% 15.7% 8.5% 13.1% 11.5% 16.1%

Art museum 3.8% 2.9% 1.5% 3.2% 3.8% 5.5%

Art gallery/ exhibition 11.4% 10.1% 0.0% 11.8% 7.5% 1.8%

Luau/ Polynesian show/ hula 
show 25.5% 39.7% 11.5% 29.0% 23.0% 12.7%

Lesson- ex. ukulele, hula, 
canoe, lei making 5.1% 5.9% 4.6% 3.0% 2.9% 1.2%

Play/ concert/ theatre 3.4% 2.8% 1.5% 3.1% 2.4% 4.7%

Art/ craft fair 13.6% 10.3% 4.6% 12.7% 4.1% 2.3%

Festival /event 4.2% 5.5% 9.3% 3.8% 4.0% 4.9%

Q. During this trip, which of the following activities did you participate in?
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ACTIVITIES – TRANSPORTATION

Q. During this trip, which of the following activities did you participate in?

U.S. West U.S. East Japan Canada Oceania Korea

TOTAL 93.5% 93.4% 94.6% 94.9% 97.8% 94.9%

Airport shuttle 14.6% 14.4% 14.6% 15.3% 29.1% 14.6%

Trolley 3.2% 4.0% 21.5% 4.6% 11.6% 17.4%

Public bus 4.1% 5.4% 26.2% 9.4% 24.7% 14.1%

Tour bus/ tour van 5.8% 14.4% 10.7% 11.7% 24.5% 23.3%

Taxi/ limo 8.5% 9.7% 36.2% 14.8% 36.6% 17.3%

Rental car 73.7% 70.3% 30.7% 72.4% 32.2% 55.3%

Ride share 17.7% 21.0% 26.1% 16.7% 36.7% 18.9%

Car share (i.e. Hui, Turo) 6.3% 5.3% 1.5% 5.3% 3.6% 2.0%

Bicycle rental 2.7% 2.1% 2.3% 2.7% 1.2% 3.2%
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ACTIVITIES – OTHER

Q. During this trip, which of the following activities did you participate in?

U.S. West U.S. East Japan Canada Oceania Korea

TOTAL 33.5% 29.9% 25.4% 23.0% 14.2% 27.9%

Visit friends/ family 32.0% 27.8% 25.4% 20.7% 12.1% 24.4%

Volunteer non-profit 2.6% 3.0% 0.0% 3.8% 2.6% 3.5%
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STR Q4 2022 HOTEL 
PERFORMANCE FORECAST



State of Hawai‘i STR Hotel Performance Forecast 

Occupancy ADR RevPAR

Year % Pct Point  
Change $ % 

Change $ % 
Change 

2019 80.8% 0.6% ▲ $  282.46 2.5% ▲ $  228.30 3.2% ▲

2020 26.7% -54.1% ▼ $  267.03 -5.5% ▼ $    71.41 -68.7% ▼

2021 55.4% 28.7% ▲ $  329.89 23.5% ▲ $  182.86 156.1% ▲

2022 73.6% 16.1% ▲ $  371.21 12.4% ▲ $  273.27 43.9% ▲

2023F 77.0% 3.4% ▲ $  392.61 5.8% ▲ $  302.44 10.7% ▲

Source: STR, Inc. © Copyright 2023 Hawai‘i Tourism Authority
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O‘ahu STR Hotel Performance Forecast 

Source: STR, Inc. © Copyright 2023 Hawai‘i Tourism Authority

Occupancy ADR RevPAR

Year % Pct Point  
Change $ % 

Change $ % 
Change 

2019 84.2% 0.4% ▲ $  240.40 1.9% ▲ $  202.50 2.4% ▲

2020 39.3% -45.0% ▼ $  215.44 -10.4% ▼ $    84.59 -58.2% ▼

2021 55.5% 16.3% ▲ $  224.91 4.4% ▲ $  124.88 47.6% ▲

2022 75.4% 19.8% ▲ $  267.77 18.9% ▲ $  201.79 61.3% ▲

2023F 79.5% 4.2% ▲ $  280.82 4.9% ▲ $  223.31 10.7% ▲
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Maui County STR Hotel Performance Forecast 

Occupancy ADR RevPAR

Year % Pct Point  
Change $ % 

Change $ % 
Change 

2019 77.7% 1.8% ▲ $  401.63 3.6% ▲ $  312.06 6.1% ▲

2020 25.2% -52.5% ▼ $  410.26 2.1% ▲ $  103.31 -66.9% ▼

2021 60.2% 35.0% ▲ $  539.49 31.5% ▲ $  324.87 214.5% ▲

2022 67.6% 7.3% ▲ $  606.92 12.3% ▲ $  410.12 25.9% ▲

2023F 70.8% 3.2% ▲ $  628.11 3.5% ▲ $  444.51 8.4% ▲

Source: STR, Inc. © Copyright 2023 Hawai‘i Tourism Authority
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Hawai‘i Island STR Hotel Performance Forecast 

Occupancy ADR RevPAR

Year % Pct Point  
Change $ % 

Change $ % 
Change 

2019 77.5% 2.0% ▲ $  256.54 3.0% ▲ $  198.81 5.7% ▲

2020 28.6% -48.9% ▼ $  247.07 -3.7% ▼ $    70.57 -64.5% ▼

2021 58.8% 30.2% ▲ $  345.47 39.8% ▲ $  203.00 187.7% ▲

2022 74.9% 14.4% ▲ $  400.10 15.8% ▲ $  299.71 43.4% ▲

2023F 76.6% 1.7% ▲ $  416.75 4.2% ▲ $  319.40 6.6% ▲

Source: STR, Inc. © Copyright 2023 Hawai‘i Tourism Authority
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Kaua‘i STR Hotel Performance Forecast 

Occupancy ADR RevPAR

Year % Pct. Point 
Change $ % 

Change $ % 
Change 

2019 73.0% -4.1% ▼ $  281.86 -1.9% ▼ $  205.70 -7.1% ▼

2020 27.4% -45.6% ▼ $  260.18 -7.7% ▼ $    71.23 -65.4% ▼

2021 51.7% 24.3% ▲ $  315.93 21.4% ▲ $  163.34 129.3% ▲

2022 77.7% 20.4% ▲ $  398.08 26.1% ▲ $  309.13 71.0% ▲

2023F 79.6% 2.0% ▲ $  417.51 4.9% ▲ $  332.54 7.6% ▲

Source: STR, Inc. © Copyright 2023 Hawai‘i Tourism Authority
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