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UNWTO International Tourism Arrivals

Source:  UN World Tourism Organization
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UNWTO International Tourism Arrivals

Source:  UN World Tourism Organization
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International Arrivals to the U.S.
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Visitor Counts by Port of Entry – 2019 vs 2022
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Honolulu was 5th Busiest Port in 2019;
14th in 2022



Hawai‘i Tourism at a Glance

1 2022 data are preliminary 
2 2020 expenditures were estimated by DBEDT.  2020 spending statistics from U.S. West and U.S. East visitors were available from January – March, November and December 2020. Visitor surveys 
were not conducted from April-October 2020 due to COVID-19 restrictions. For Japan, Canada, Other Asia, Oceania, Europe and Latin America, visitor spending data were only available from January-
March 2020; data for November and December were not available due to limited samples.  Tax revenue generated and jobs supported were calculated using this estimate.

2013 2014 2015 2016 2017R 2018 2019 2020 2021 2022P1

Spending $14.52B $14.97B 
(+3.1%)

$15.11B 
(+0.9%)

$15.91B 
(+5.3%)

$16.79B 
(+5.5%)

$17.64B 
(+5.1%)

$17.84B  
(+1.1%)

$5.16B2

(-71.1%)
$13.15B  

(+154.8%)
$19.32B  

(+46.8%)

Tax 
Revenue $1.54B $1.58B 

(+2.6%)
$1.71B 

(+7.0%)
$1.86B 

(+8.8%)
$1.96B 

(+5.4%)
$2.08B
(+6.8)

$2.07B  
(+0.4%)

$0.6B2

(-70.8%)
$1.53B  

(+153.7%)
$2.24B  

(+46.0%)

Jobs 
Supported 168K 174K 

(+3.6%)
177K 

(+1.7%)
194K 

(+9.6%)
205K 

(+5.7%)
217K 

(+6.8%)
217,000  
(+0.9%)

63,0002

(-71%)
160,000  

(+154.1%)
197,000  

(+23.1%)

Arrivals 8.17M 8.32M 
(+1.8%)

8.68M 
(+4.3%)

8.93M 
(+2.9%)

9.40M 
(+5.3%)

9.95M 
(+5.9%)

10.39M  
(+5.0%)

2.71M  
(-73.9%)

6.78M  
(+150.3%)

9.25M  
(+36.4%)

Air Seats 10.9 M 11.3M 
(+3.7%)

11.9M 
(+5.7%)

12.0M 
(+0.7%)

12.2M 
(+1.8%)

13.2M 
(+8.3%)

13.62M  
(+2.9%)

5.32M  
(-60.9%)

10.74M  
(+101.8%)

12.75M  
(+18.7%)
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Visitor Arrival Mix 2022P vs 2019

Note:  2022 figures are preliminary.

2019 2022P

U.S. West
4,595,319 

44.2%

U.S. East
2,276,520 

21.9%

Japan
1,576,205 

15.2%

Canada
540,103 

5.2%
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U.S. West
5,286,825 

57.2%

U.S. East
2,473,306 

26.7%

Japan
199,760 

2.2%

Canada
399,869 

4.3%



Visitor Spending Mix 2022P vs 2019

Note:  2022 figures are preliminary.

2019 2022P

U.S. West
$6,952.0 
39.2%

U.S. East
$4,684.2 
26.4%

Japan
$2,248.3 
12.7%

Canada
$1,081.5 

6.1%
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U.S. West
$10,052.9 

52.1%
U.S. East
$6,113.2 
31.7%

Japan
$376.3 
2.0%

Canada
$928.2 
4.8%



Spending by Category 2022P vs 2019

Note:  2022 figures are preliminary.
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Personal Daily Spending – 2022P vs. 2019

Note:  2022 figures are preliminary.
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Average Length of Stay – 2022P vs. YTD 2019

Note:  2022 figures are preliminary.
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Tourism Impacts by County – 2022P vs. 2019

$5.2 M per day 
27,700 visitors per day

State of Hawai‘i:
$48.4 M per day
245,700 visitors per day

Maui County:
$14.5 M per day
67,900 visitors per day

$22.3 M per day
114,600 visitors per day

$6.3 M per day
35,600 visitors per day

2019 2022P

Note:  2022 figures are preliminary.
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County of Maui
$6.0 M per day 16.1$  M per day

28,658 visitors per day 66,716 visitors per day

$23.3 M per day
99,194 visitors per day

State of Hawai‘i 
52.7$     M per day

232,312 visitors per day

$7.3 M per day
37,940 visitors per day



O‘ahu – 2022P 

Note:  2022 figures are preliminary.
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75% / 267.77$ 20.9%

3.1%
1,000,890

4,864,701 9.0% 78.9%

Residents

OCC/ADR Group/Package

MCI

Visitors U.S. Visitors



Maui – 2022P

68% / 606.92$ 16.7%

3.6%
154,100

2,910,782 29.7% 86.6%

Residents

OCC/ADR Group/Package

MCI

Visitors U.S. Visitors

Note:  2022 figures are preliminary.
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Hawai‘i Island – 2022P

75% / 400.10$ 16.5%

4.4%
202,906

1,674,208 15.8% 86.4%

Residents

OCC/ADR Group/Package

MCI

Visitors U.S. Visitors

Note:  2022 figures are preliminary.
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Kaua‘i – 2022P 

78% / 398.08$ 14.8%

2.8%
73,454

1,345,265 28.1% 89.7%

Residents

OCC/ADR Group/Package

MCI

Visitors U.S. Visitors

Note:  2022 figures are preliminary.
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UNWTO Tourism Recovery

Source:  UN World Tourism Organization
Q:  When do you expect international tourism to return to pre-pandemic 2019 levels in your country?
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UNWTO Tourism in Your Country

Source:  UN World Tourism Organization
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UNWTO Factors Impacting Prospects for 2023

Source:  UN World Tourism Organization
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Six Month Outlook:  All Origins

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023, as of April 10, 2023
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Consideration for State of Hawaiʻi Two-Week Moving Average
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TravelTrak America:  Market Penetration of Travel Index
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MMGY:  Intended Travel Timing

Source: MMGY Global’s 2023 Portrait of American Travelers® "Spring Edition“, Base: U.S. adults (n=4,530)
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MMGY:  Destinations Interested in Visiting in Next 2 Years

Source: MMGY Global’s 2023 Portrait of American Travelers® "Spring Edition“, Base: Active leisure travelers (n=3,146)
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Six Month Outlook:  United States

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Trip Origins:  United States

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Distribution Channel:  United States

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023

Pre-Pandemic Current Period
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Lead Time:  United States

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023

Pre-Pandemic Current Period
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Japanese Residents’ Visits Abroad

1,452,157 

74,982 

443,104 
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Japan Consumer Confidence Index

Source:  Cabinet Office of Japan

30 April 12, 2023



JATA:  Outbound Recovery
• Japan Association of Travel Agents (JATA) launched a year-round 

promotion project to boost outbound travel demand on April 1, 
2023

• JATA has a goal to exceed 2019’s 20 million outbound trips by 
2025

• COVID-19 lowering to same category as influenza as of May 8, 
2023

• Additional details to be announced on May 15, 2023
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Tourism Economics:  Japan Snapshot

Source:  Tourism Economics, Global Travel Country Profile – Japan, March 2023
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Tourism Economics:  Japan Destinations

Source:  Tourism Economics, Global Travel Country Profile – Japan, March 2023
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Six Month Outlook:  Japan

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Trip Origins:  Japan

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Distribution Channel:  Japan

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023

Pre-Pandemic Current Period
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Lead Time:  Japan

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023

Pre-Pandemic Current Period
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Canada Monthly Trip Activity (%Pre-Pandemic Volume)

31% 34%

48%

69%
75%

68%
72% 75%

84%

100% 100%
92%

119%

33% 31%

46%

58%
64%

69%
77%

64%
58% 58% 57% 58%

62%

0%

20%

40%

60%

80%

100%

120%

Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22 Oct-22 Nov-22 Dec-22 Jan-23

USA Overseas

Source:  Statistics Canada, Conference Board of Canada

38 April 12, 2023



Canada Consumer Confidence Index

77.9
74.1

101.0
93.7

71.5

61.6

47.3

75.1
70.4 71.4

77.6

92.9

74.4

53.3

43.8

68.1

80.5
75.7

83.8
91.3

75.7

51.6 51.7

88.4

0

20

40

60

80

100

Age 55-69 Canada Atlantic Quebec Ontario Man/Sask Alberta BC

Jan Feb Mar

Source: Conference Board of Canada, Index of Consumer Confidence

39 April 12, 2023



Tourism Economics:  Canada Snapshot

Source:  Tourism Economics, Global Travel Country Profile – Canada, March 2023
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Tourism Economics:  Canada Destinations

Source:  Tourism Economics, Global Travel Country Profile – Canada, March 2023
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Six Month Outlook:  Canada

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Trip Origins:  Canada

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Distribution Channel:  Canada

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023

Pre-Pandemic Current Period
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Lead Time:  Canada

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023

Pre-Pandemic Current Period
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Tourism Economics:  Korea Snapshot

Source:  Tourism Economics, Global Travel Country Profile – South Korea, March 2023
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Tourism Economics:  Korea Destinations

Source:  Tourism Economics, Global Travel Country Profile – South Korea, March 2023
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Six Month Outlook:  Korea

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Trip Origins:  Korea

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Distribution Channel:  Korea

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023

Pre-Pandemic Current Period

50 April 12, 2023

Direct
25%

Retail TA
62%

Online 
TA

11%

Other TA
2%

Corporate TA
0%

Direct
43%

Retail TA
43%

Online 
TA

12%

Other TA
1%

Corporate TA
1%



Lead Time:  Korea

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Tourism Economics:  Australia Snapshot

Source:  Tourism Economics, Global Travel Country Profile – Australia, March 2023
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Tourism Economics:  Australia Destinations

Source:  Tourism Economics, Global Travel Country Profile – Australia, March 2023
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Six Month Outlook:  Australia

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Trip Origins:  Australia

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Distribution Channel:  Australia

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023

Pre-Pandemic Current Period
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Lead Time:  Australia

Source:  ARC/ForwardKeys Destination Gateway, as of April 10, 2023
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Tourism Economics:  China Snapshot

Source:  Tourism Economics, Global Travel Country Profile – China, March 2023
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Tourism Economics:  China Destinations

Source:  Tourism Economics, Global Travel Country Profile – China, March 2023
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DBEDT Tourism Forecast

Source:  DBEDT, Q1 2023 Forecast
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MAHALO!



Hawaii GDP by Industry: 2021 (in current dollars)

Source: DBEDT GDP generated in the other sectors by tourism have been subtracted from each industry's measure.

Nominal GDP in $B

0.1
0.3
0.6
0.8
0.9
1.5
1.6
1.7
2.0
2.1
2.2

3.0
3.8
4.0

4.5
4.8
5.1

7.0
8.2

10.6
12.3

14.2

0.1%
0.3%

0.6%
0.9%

1.0%
1.6%
1.7%

1.9%
2.2%
2.3%
2.4%

3.3%
4.1%
4.4%

5.0%
5.2%

5.5%
7.7%

9.0%
11.6

13.5%
15.6%

Mining
Agriculture, forestry, fishing and hunting

Arts, entertainment, and recreation
Management of companies and enterprises

Educational services
Transportation and warehousing

Manufacturing
Utilities

Other services, except government
Information

Administrative and management services
Wholesale trade

Professional, scientific, and technical services
Finance and insurance

Accommodation and food services
Retail trade

Construction
Health care and social assistance

State and local government
Federal Government

Tourism
Real estate and rentals

% of Total GDP

62 April 12, 2023



Hawaii Jobs by Industry: 2021 (Includes payroll jobs and proprietors)

Source: DBEDT Jobs generated in the other sectors by tourism have been subtracted from each industry's measure
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Historical Visitor Arrivals

2022 data are preliminary.
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Historical Visitor Arrivals

2022 data are preliminary.
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Per Person Per Day Spending by Category

2022 and 2023 data are preliminary
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1951 1960-1961 1974 2013 2019 2022P 2023 YTD
Lodging 25.4% 23.0% 28.9% 42.1% 43.3% 46.2% 46.4%
Total Food and Beverage 38.8% 24.0% 25.0% 20.3% 21.0% 20.3% 20.7%
Entertainment & Recreation 0.0% 7.0% 8.0% 8.4% 9.0% 9.3% 8.7%
Total Shopping 20.8% 24.0% 20.4% 15.8% 13.2% 10.6% 10.0%
Total Transportation 8.1% 8.0% 11.1% 9.2% 9.8% 11.0% 10.3%
All other expenses 6.9% 14.0% 6.6% 4.2% 3.7% 2.7% 3.8%
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