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China's Growth Outlook Upgraded
Economists raise GDP growth forecasts as country reopens

6.88 vs. 6.39 LY, -8% (Mar 2023) M New survey M Previous survey

+3.3% in 2022, +5.1% in 2023 (FC)

5.6% (Feb 2023) vs. 5.5% (2022)

1Q 2023 2Q 2023 3Q 2023 4Q 2023 1Q 2024 2Q 2024 3Q 2024 2023 2024 2025

Source: Bloomberg survey
1.0% (Feb 2023) Vvs. 2.1% (2022) Note: Previous forecasts for 3Q 2024 and 2025 are not available.

Bloomberg
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TRAVEL RESTRICTIONS
on v =

 01.08.23 No more quarantines; fully China is fully

opened outbound and inbound travel reopening to tourists
after three years of

border restrictions

* 03.10.23 U.S. dropped COVID-19 test oy s Lo,

for all air travel from China prior to pomsIEAMER, emens oz AR BB R BRI AR
| I Tl s B3SRETE, 2023%3H10H, KB

rtur
departure hEAR . &5 AR TR

TRE, £ L YVEXERMYIE,
BABREL R EREAENR
SHNEREXH.

* 03.15.23 Chinareopened for all foreign
tourists, lifted covid visa suspensions and
honors existing tourist visas

Hong Kong(CNN) — After three years of Q FHEEE, EEEEFRLEW

pandemic border restrictions, China is (CDC):
2023-2025 Expansion of domestic flights T reopening toforeign vistors - www.cdc.gov/quarantine/china-
. . . . including tourists. .
& restoration of international air fravel proof-negative-test.html
&/Emp.enn.cam 5T 2301 2023-03-1214:20

HAWAI‘I TOURISM .

CHINA




OUTBOUND TRAVEL

Ctrip - strong pent-up demand for Bv the Numbers:
the Lunar New Year holiday Y U

Fliggy — outbound and inbound
flight bookings increased 4.5 fimes
YOY in the first 2 months of 2023

1st wave - recovery of fravel within
Asiqa, faster, cheaper and more
familiar

2nd wave - long-haul tfravel to start
around May depending on visa
availability and affordable air
tickets
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CHALLENGES:

« |imited flight capacity
« Inflation and high cost
« Competition

Geo-political tension

OUTBOUND TRAVEL

“In 2023 Chinese outbound travel market to would
go up to 110 million trips, which is around two-thirds
of 2019. In 2024 it would reach the 2019 level of
around 155 million trips. Spending will grow back
slower, as people will be a bit more careful with their
money and look for value for money- Professor

Wolfgang Georg Arlt, founder and director of China
Outbound Tourism Research Institute.”

— Professor Wolfgang Georg Arlt, founder and director of China
Outbound Tourism Research Institute.
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TRAVEL SENTIMENT

« Trip.com - the younger
generation of travelers interest in

small group fours, more flexible travel products and experiences, as well as high- |

orra‘ngemen’rs, h.lgh—quoh’r.y quality products that provide added value. They
services and varied expernences. | watch live streams, make purchases online |

through content marketing and choose more
Ctrip survey: 72% like to travel | content for travel inspiration.” |
abroad, beach vacation & | |
natural scenery, Hawai‘i ranked |
#2 island resort destination, #1
Maldives, # 3 Bal

“The new Chinese traveler would like customized |

— A Trip.com Group .\‘ﬁﬂff:‘.\‘!)(‘!‘ﬁ{ﬂl.

Skift:
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American ™
Airlines
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&

EIMIIZE XIAMENAIR

AIR CAPACITY

China - U.S. Flights |-

24 flights weekly China <—> U.S.

4 Chinese & 3 U.S. carriers (reciprocity)

Direct Flights: « Connecting flights via Japan & Korea

United Airlines UA858  Shanghai (PVG) - San Francisco (SFO) MON /THU/ SAT /SUN
Delta Air Lines DL288  Shanghai (PVG) - Seattle (SEA) THU / SAT

Delta Air Lines DL284  Shanghai (PVG) - Detroit (DTW) WED /SUN
AmericanAirlines AA128  Shanghai (PVG)— Dallas (DFW) TUE/ FRI

Air China CA987  Beijing (PEK) - Los Angeles (LAX) SUN

Air China CA769  Shenzhen (SZX)- Los Angeles (LAX) TUE

China Eastern Airlines MU587  Shanghai (PVG) - New York (JFK) TUE

China Southern Airlines CZ327  Guangzhou (CAN) - Los Angeles (LAX) THU / SAT

Xiamen Airlines MF829  Xiamen (XMN) - Los Angeles (LAX) WED /SUN

(These schedules are subject to change)
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AIR CAPACITY X 2ESMEANAS

EHEREMEZEFTHZIR

2023%F3H23HEHM
ldeal connecting flight from

. =] ns g HERE FiAkE
(Japan) Narita, Haneda, (Korea) PO e el B

Incheon, same day fransit

Weekly flights to China: JAL 52, ANA ’

ANA 46, KE 99, OZ 89 I

NH969 ERPE- LSAH 10:05 12:15

NH919 ERERE-LSHE 9:30 12:00

NH920 LiEER->RRAE 13:15

&b 58"
KSREAN AIR i
. . eee B
Total 18 cities fo connect, (Beijing, ’
NH958 tRES-ERRE 14:15 18:30
= NH961 | FREFPHE-LREEH 8:55 12:00

Shanghai, Shenzhen, Qingdao,
Tianjin, Guangzhou, Hangzhou, ASIANA AIRLINES T | S | v |

Xi'an, Dalian etc.)

FRRE-FS

EE NH928 BEE-FEERE 15:30 19:30

Average economy ticket price g e
round trip $1,500, business class
p $ H AWA" AN e A=. 8 NH934 - ERRE 15:05 20:05

$ 4 ’ OO O AIRLINES. _ NHO29 |  FEARE-HH 10:5 | 13:05

NH930 WMN-FERRE 15:55 19:55

Lty
FEAE-M 10:15

/ NH929 1305
Am
A OU R S M NH930 |  HM-ZRRE 1630 | 2030
—— 8:55 1115
)

NH903 FREH->XE
KiE A=. 8

CHINA NH904 AE>RERE 12:45 16:40




 In2019:
I8M Europe 29/\/1 us ]5/\/1 California

I4M Australia ]M Dubai IQM Bali
3OOK Maldives

 In 2023:

Brand USA & Visit California joint live
stream on Ctrip.com

Group tour to Europe officially resumes
fromm March 15"

Charter flights to Maldives 2023 LNY

China to Dubai increased to 46 non-stop
flights weekly from March

Thailand to welcome 5m Chinese visitors

COMPETITION
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TARGET AUDIENCE

AFFLUENT
FAMILY NET WOR
INDIVIDUAL (F

\

MILLENNIUM
INDIVIDUALIST (MI)

< A’ AR

* Honoluly, Hawaii

Honalulu Moana...a, Waikiki Beach

< @ wwingtiian 2 < A witweny e ¢ @ ERREBIson e e

June_Auggie&Summer 133 &) < @ HEBB @
o (ERAEVESIDOTHE ) .
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NRIENZERERE, B RBR% AP, TN HEH® say "Yes, | do" in Hawai'i

MERHERESSHRRANKE, DREANEMER OEHmMR
PRI B! N RRE, AOLEIBER—T REFBEEFRENRERR, hiH—MRNEEHRE
HAREER, ANFELUN! Lo o ; «—( birkin 30

EDFAERERR P RENGY - NERE, 2k
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2 W ERAA B8 Drop Zone S8 i 9 World most
beautilful DZ (157 b RME k1) .
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O EMELEED

08-18
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SKYDIVE HAWAIFIPACIFIC SKYDIVING, \} = BEMAA, IETA HIADE: \E.EHH\\ ‘, o 5 PO Y ;& 5
BRMAKET. REME35005E, BESFER WRITA, 1 Lala b 657 EZILF221 A, AIBESHBTIS.. Honolulw B AR, WaikikiflAla Mo: MR R—EBRIFXEN .

Pacific skydivingT 21000 R B ETHE, \i

% Iﬁ%%?%tﬂ;&ﬁﬁ}?ﬁ ﬁﬁlAEEIELHE%ﬁ/& MM H{EFEWaikikitiRoyal HawaiianE) 2 F & Rl ! &TW,
SAUATFOBRBREEE.

30EREGMresort fee,
o dioness S SREHRE. BETAREOTRETEE. BEIXRE £ Roval Hawaiian center. &#& /5!
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Lo LESIELL 57 2.Accessibility 3.Disposable 4.US Visa
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CORE BRANDING
MESSAGE
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CORE BRANDING
MESSAGE

b -5
w&E

4

Qé'? #i99y
G2 hkir

(F75

B2B - Trade FAM/show/training,
OTA itinerary design, airlines coop

HAWAIIAN

"ISLANDS

Digital Content Marketing to
drive Trade Marketing

B2C - Content marketing (DMAP,
cultural events, community enrichment
program, voluntourism, KOL, FAM etc.)

TTok '\ it
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Q1 REVIEW
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SOCIAL MEDIA MARKETING

Content creation
“Things to Do” by individual island brand % ‘\ R
weibo.com

Welhat

Local festival and events
. Mdlama Hawai'i
- Stakeholders' content

Ct r-p
« Airlines info

. 8 - iliz
Consistent messages across platforms

Collaboration with industry partners to
leverage viewership Tencen T M ﬂc_‘] ﬂ%

- Airlines, OTAs, UGCs, U.S. Embassy eftc.
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<{Back Weibo Content

ERERED DA
—Q@ 23-3-1204:01 from f{&...
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HERAE, 2023%F 3810, kKEHE
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QUFEBEER, EEREZEFOEM (CDC):

www.cdc.gov/quarantine/china-proof-
negative-test.html
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SOCIAL MEDIA MARKETING
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“Things to Do ”

ERRIRED
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33K views
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&) VLOG K47 - 2.5K views

Impression: >1M
engagement: >80K

Posts: 55
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- Trip.com’s North American subsidiaries:

- Jupiter Legend Travel, Ctour, Tufeng Travel,
Beijing Victory International Travel.

- 82 of management and staff visited O‘ahu
in Feb 2023 to experience and learn more
about Hawai'i

. PCC, Kualoa Ranch, Missouri Memorial etc. 3§ el 1 i ‘ " Kuaro: a | e X

ANSY oy | e
BN\ g | . U
58 ‘ | — i
| -
| B
\ MGl i SN . f577

- Incremental 1,000pax in 2023

32 [rip.com Vs
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U.S. EMBASSY CHENGDU ROADSHOW

» First in-person event Commercial
Service in southwest China

« 50+ travel trade partners from
southwest region with U.S. fourism 8
bUSinesseS ) = 3= L |

« U.S. tourism industry stakeholders:

= s T
Amencan;ghﬁnegs \ AR'Z@NA

x (] L] &

ADELTA wasHineTon
EEENMRD LA
visit .

© DUFRY i@ﬁrﬁnm (‘allr ornia

IIIIIII

1I8A

VisitTheUSA.com

Brand USA

Herlz  ffsate  pHLC\E

UNITED LITAH
: HEMmE === ELEVATED THE
EMPIRE STATE
BUILDING

WesternUnioniwWu
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WECHAT MINI PROGRAM

HRRHARZIAER o BERRBARZIRAESR

B2C and B2B WeChat Mini Program

HA\;E]IAN E,_EE%W O =mzmr
, T L i SEEEARIRAES
Content maintenance and feed RN

B mE

EEEAD
ERERL

HERXM

Industry monthly newsletter for “What's

happening in Hawai'i

HRRIES

ERESENOE

EHHER

o

EEROMIFZL

aEdd e g k : ; 7 = 54 HRoER AW BEEE
EARES

EREEE

HERBFERNRER

HANBIESDREE

e e —

fernandez

4 : o Xitiage Hick N o
nga\aol-s = ¢ eights
St
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Y @ Pt KoTekic !
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WeChat B2C

mini program

SOCIAL MEDIA PLATFORMS

L
cevad e | mmEmmsn. o
.‘ . . '! ’ il; I
i‘o "}“‘:.g_"lo,-
- b/ \ '/. - " m b
- ") -

- Se ‘. .
: .:-: -:,.:_ BRERRES
- ; : .
- T ..‘ -
";'I/'- -'\\.‘s * E E
0' . ':i\'@
’ b ] -
/ ,' ' ‘ '| \ .ﬂ
WeCth B2B Scan QR code to view my channel ﬂ
mini program ‘ -
—AZHBER, XERI
WeChat official
account

Weibo official
account

HAWAI'I TOURISM
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BHEELS
86640526532

Douyin official
account



TRAVEL TRADE EDUCATION

SEENEENERES-F. AR =

KEangam - 3 0 @ex & WERLA (58) -y 2

EHERE: HMAENN-FH Jas...

xxxxxx

OTA sfill the preferred booking
channel(Trip.com/Tuniu.com/LY

>>>>>>>>>

W PR
..........

.Com) H\\\ \] l P :
si;nﬁ%st e . “ o
i — . @ mor
User generated content (UGC) | @ rrosmesnza
platforms are prevalent with 8 "
travel content (Mafengwo) @ e
o
Continue to educate OTA/UGC &
sales about Hawai‘i and each ;
individual island’s unique brand el Qliifi.m
in July and Nov b s
e

Target 10 major OTA/UGCs @ e

R R RER

tuniu.com

wena © mpaas” PET T YS B EARAGE  BE 2w BT iom
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CO-OP PROGRAM

N TEC Adcaiiliy [ T

Aloha! #if8—tDE %

« Support OTA + Airlines Co-op
« Social media own channels,

OTA and UGC content
support

« To educate OTA/UGC sales e,

EHERSB7TERI ZK

Malama Hawar 't
T R

Yag
17998, o

2R6BEEA—. OkE
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. . . . ) . - AL
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U.S. EMBASSY ROADSHOW

ticcemd o, Z2RHHA t>

U.S. Embassy Roadshow
B a8 2 8 20,40 s - . _' *‘
Partner with U.S. Embassy, =0 N e ' Amencen Aines

Arizona Office of Tourism

Education USA, Select USA L) e g -9 g Data A Lines

Destination DC
Dufry

Synergy with other U.S. destinations™ g s =s Yy raal Toutsn Ghna
and stakeholders

us. : . x . 5
fﬁiﬂ"“ sericE S Los Angeles Tourism & Convention Board

U.S. EMBASSY | 0N United Airlines

/ s R Utah Office of Tourism

B ’ h ’ W h & . P Western Union
eijing, Chengdu, Wuhan QE DE ARTE”&“

°“CARNIVA

U.S. Independency day ﬂ%%?ﬁﬁﬁ)ﬁﬁ ericnirines 'q AR
celebration in Beijing (1,000pax) =i -
[=] ‘\?WQT

ST
Q)

.

ADELTA

XEEEMERA

Saturday July 16, 2022
2022%7H16H, 1:00-5:00pm (£#37%) ©

Hertz

UNITED 5)

ZEKEMZE eLevaTeo

WesternUnion\WU

| Lot Ir:a!irr‘Q?-ir'-\ia| LFAR I'K ans

[Hertzl “’"'“"NI ez O] & HEOT




Pre-scheduled and match-
made business meetings
with qualified Chinese top
buyers during the 3-day
show.

MATCHMAKING

DECISION MAKERS

Founder / Partner C-Level Management

\ /

Director

Supervisor /
Senior Manager

Manager /

HOSTED
BUYERS

TRADE MISSION

Corporate

Wholesaler

I mice
@l Organizer

Management

Company

Others
Tour

T
Operator (Solutions

COMPANY TYPE

SOURCING DEMAND

48%

Tourism Organisation / Associations )

Accommodation

o

L

Tour Operators / Travel Agencies )

‘

=]

]

—~ D

@

Means of Transport / Carriers

49%

49%

Business Travel / MICE )
Local Activities 48%
Luxury Travel )

o

IT and Software

9/‘\./“\

Information and Advice )

Sales tfrade mission in
Shanghai

Tentative time: Sep/Oct
ITB China (Sep 12-14™M) in S
Industry partners, OTAs, Airlin
Wholesalers, Travel Media, an

Travel KOLs efc.

Chinese visas



PARTNERSHIP
OPPORTUNITIES
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PARTNERSHIP OPP

ACTIVITY | DATE | DESCRIPTION [ LOCATION
TRADE SHOWS
2023 US Commercial Service Jointly organized by Education USA and the Commercial Section of
Travel and Tourism Roadshow Oct (TBD) |the U.S. Embassy in Beijing, the exclusive networking event connects Beijing
(B2B) with airlines, US tour operators, etc.; expected participation ~30-50
2023 US Commercial Service Jointly organized by Education USA and the Commercial Section of
Travel and Tourism Roadshow Sep (TBD) |the U.S. Embassy in Beijing, the exclusive networking event connects Chengdu, Wuhan
(B2B) with airlines, US tour operators, etc.; expected participation ~30
TRADE MISSION
China trade mission in Beijing and Shanghai conjunction with ITB China
Trade Mission Sep/Oct Shanghai (Sep 12-14), to reconnect with key OTAs, wholesalers, travel Beiing. Shanahdi Travel
(TBD) KOLs, tfravel media, airlines in China; deliver Malama Hawaii message; Iing. 9
feature Hawai'i itineraries.
TRAVEL TRADE EDUCATION
To train and educate OTAs and retail offline sales agents about Hawaii
and each individual island’s unique brand, the Hawaiian culture, and
Travel Trade Trainin July/Nov responsible travel / Malama Hawai‘i. Ensure to have a common Online
9 Y understanding and appreciation of Hawaiian Cultural Values to
promote the safeguarding and protection of the Hawaiian Islands
according to sustainability principles.
To showcase Malama Hawai'i, hotels, attractions, activities, facilities
eChat Mini Program Ongoing and services for both in B2C and B2B channels in WeChat eco system. [ Online
Includes interactive visual recognition tool on Hawai'‘i flowers.
de co-00 proaram June/Sep | To collaborate with airline and OTA partners for pre-departure Beiing. Shanahai
P prog (TBD) package and itinerary design & in-flight marketing. Iing. 9
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