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COMPETITIVE LANDSCAPE





CORE BRANDING MESSAGE

Culture
The spirit of aloha, cherished 

traditions, history, and culture are 
what make Hawai‘i unique. Our 
activities aim to build a deeper 

connection between the visitor and 
the Hawaiian Islands by sharing 

these deep-rooted cultural 
traditions.

Connection
By delving deeper into 

the relationships that the people 
of Hawai‘i have with the land, 

the ocean and their culture, we’ll 
be giving visitors a deeper 
understanding of why the 

Hawaiian Islands are so special 
and how visitors also play a role 

in their protection 
and regeneration.

Culinary
Post-Covid, food and drink is emerging 
as one of the strongest trends in travel.

Travelers are seeking culinary adventures 
to sample authentic ingredients, cuisines 

and drinks, and to dive deep into 
the kaleidoscope of flavors, textures and 

stories of the people, process and 
place that go into them.



Q1 REVIEW



Q1 REVIEW - TRADE

Travel Associates Showcase
Product Showcase in Brisbane with 
250+ travel advisors in attendance

Travel Associates are launching 
ticketed consumer events this year, 
we’ll take part in the first one on 30th

April

Visit USA
Expos in Sydney, Brisbane, 

Melbourne and Auckland, plus 
Brand USA B2B in Sydney and 

Auckland

785 agents in attendance across 
all events

Ohana Update
Trade and media event in Sydney with 

our key partners.

Conducted a Hawaiian rum tasting 
with Kōloa Rum as part of our made in 

Hawaiʻi messaging.



Q1 REVIEW – TRADE



Q1 REVIEW – TRADE



Q1 REVIEW - CONSUMER

Māori Television 
travel series launch
The 10-part series is entitled “Tapuwae-
Footprints” and in summary: looks at the 
unique approach of indigenous tourism tells 
the stories of Māori and Hawaiian tourism 
operators and their kaupapa (ideology) that 
sets Aotearoa and Hawai‘i apart from the rest 
of the world.

10 Hawaiian indigenous tourism operators and 
experiences are being showcased
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Q1 REVIEW - CONSUMER

We worked with the TODAY Show to film their live weather 
crosses on O‘ahu and Maui, presented by weatherman 
Tim Davies. TODAY is one of Australia's longest running and 
highest rating breakfast TV programs.

Monday 20 March: The LineUp at Wai Kai, O‘ahu
Tuesday 21 March: Polynesian Cultural Centre, O‘ahu
Wednesday 22 March: Kualoa Ranch Nature Reserve, 
O‘ahu
Thursday 23 March: Kāʻanapali Beach Hotel, Maui
Friday 24 March: Kaonoulu Ranch, Maui



BMP UPDATE



BMP UPDATE
PARADISE WITH PURPOSE

A content series that specifically highlights the connection 
that the people of Hawai‘i have to the land, ocean and 
mountains and how the visitor can experience and be a 
part of this special bond.

The role of the visitor will be played by Samantha Harris, an 
indigenous Australian model and actress and Te Aorere 
Pewhairangi, a Māori content creator who is passionate 
about Polynesian culture and heritage.

The content will be housed on a microsite which will also 
have written articles, suggested itineraries and destination 
information. All of the Hawaiian Islands will be a part of this 
project and there will be a special focus on responsible 
tourism.

Importantly, the site will contain direct booking links to the 
experiences featured.

This project will be amplified with a paid media spend.



MONTH OF LEI
Month of Lei is an opportunity to bring each distinct 
island personality to life. 

We will do this through a series of trade training events 
with the Island Chapters in Sydney, Brisbane, Melbourne 
and Auckland. 

We will also launch an incentive famil campaign 
through trade media, giving five agents who book multi-
island itineraries the chance to win a famil to Hawai‘i. 

We will simultaneously run a Month of Lei co-op 
campaign with Expedia and Expedia TAAP.

We will also be rolling our specific Month of Lei content 
through our social channels and emails.



ALOHA DOWN UNDER
Multi-city roadshow incorporating product and 
destination training. While aiming at product/ conversion, 
it will overlay key brand messaging and incorporate 
cultural practitioners and entertainment.

Objectives
•Increase brand awareness with travel trade

•Ensure travel agents have the most up to date 
information to advise tier clients

•Assist Hawaiʻi trade partners in building relationships with 
Australian and New Zealand travel agents and key trade 
partners



SEA CLEANERS
International Coastal Clean-up Day, on Saturday 16th

September, provides an opportunity to highlight the 
connection and responsibility we have throughout the 
Pacific to look after the oceans that connect us.
The event also provides an opportunity to share a 
broader understanding of mālama, the positive role that 
visitors need to play.

This is the fourth year of an initiative involving New 
Zealand not-for-profit environmental leader, ‘Sea 
Cleaners’ working with aligned Hawai‘i organizations to 
focus on the importance of reducing plastics in the 
Pacific.

The partnership will see youth ambassadors from around 
the Pacific Rim travelling to the Island of Hawai‘i (tbc) to 
participate in beach clean-ups as well as talks with 
schools and communities about a collaborative 
approach to solutions.



PARTNERSHIP 
OPPORTUNITIES





MAHALO!
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