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Malama Hawai‘i Messagin S

gohawaii @
gohawaii - Original audio

W_ gohawaii

gohawail - Original audio

Eat 't - Mahalo

Malama Maui 1 diioh Volunteer at

Here are ways to support

the community Makawao Town a Pond National

Kihei food trucks
Wildlife Refuge §

theve are so many ways
you can belp keep it that

Famous for paniolo (Hawaiian cowboys) Learn about the wildlife and help restore Support local chefs and

Mabalo for visiting withaloha, and a collection of local shops, some the land through the environmental get a taste of Hawaiian flavors
dating back over 100 years. education program. with farm-to-table ingredients.

Tali Silifaiva Luana Kawa‘a

LT Malama Maui

0D

Joelani Lee

“When you give to the land,
the land also gives to you.

a new place is through service.
0 ing with aloba.”

Shay Smith Chef Taylor
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HAWAIST




Reaction to Videos

Jan 2023

Impact of Videos

Overall, likelihood to visit
increased 14 points after

viewing the videos. e
61%
Sustainers are the most likely
to visit and represent the
core of the target market.
re Post
Sustainers

Likelihood to Visit in Next Year

by Segment
48% 41% el
35% 35% 37%
20% 21%
Pre Post Pre Post Pre Post Pre Post

Relaxers Indulgers Engagers Overall

Calculated likelihood ~ 100% of already planning, 80% of very likely

& 20% of somewhat likely
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Lift in Likelihood to Visit
Oct - Dec 2023

Likelihood to Visit Next Year

The ultimate measure of impact or effectiveness will o
be an incremental travel metric (influenced trips and
spending). Our best proxy in the meantime for the
impact of the campaign is ad-aware lift in likelihood
to visit. For Q4, that lift is 24 points (somewhat and
very likely and already planning a trip).

« While not directly projectable into impacts, this large lift in likelihood

foreshadows an excellent performance in advertising effectiveness
and influenced trips in the final travel wave.

m Somewhat likely
m Very likely

m Already planning a trip

Unaware Aware

SMAR!nsights
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Hotel Booking Pace - All Islands

Hawai‘i (All Islands) Total Room Nights Booked & Consumed & On The Books
January 2024 - March 2025 YOY as of April 14, 2024

State of Hawai‘i O‘ahu West Mavui Kaua‘i Island of Hawai‘i
January 2024 +4.9% +7.2% +1.8% -5.4% +5.2% -1.7%
February 2024 +4.6% +5.6% -0.1% -0.1% +12.3% +2.3%
March 2024 -1.3% -0.6% -2.5% -4.4% +1.2% -4.9%
April 2024 -0.9% -1.7% +3.8% -7.6% -0.7% -3.7%
May 2024 -2.2% +2.9% -20.4% -30.0% +9.2% -7.5%
June 2024 -4.1% -2.0% -18.8% -27.2% +7.1% +3.4%
July 2024 -1.4% +4.1% -22.2% -27.9% +26.9% -11.3%
August 2024 +1.0% +7.6% -22.8% -31.1% +21.8% -9.4%
September 2024 -11.5% -5.3% -31.2% -49.9% -2.1% -18.3%
October 2024 -9.9% -4.1% -32.1% -32.8% +10.1% -14.6%
November 2024 -7.6% +0.8% -28.0% -30.7% -71% +7.8%
December 2024 -1.9% +16.7% -31.1% -42.3% -2.3% +3.1%
January 2025 +5.3% +43.3% -21.6% -41.1% -33.0% +22.5%
February 2025 0.0% +55.4% -35.8% -46.6% +12.5% -14.2%

March 2025 +3.5% +91.8% -26.4% -42.7% -12.7% -56.4%
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Hotel Booking Pace - State of Hawai‘i - Time Series

Hawai'i (All Islands) Total Room Nights Booked & Consumed & On The Books
January 2024 - March 2025 YOY as of April 14, 2024

Month April 14, 2024 April 7, 2024 March 31, 2024 March 24, 2024
January 2024 +4.9% +5.0% +5.0% +4.2%
February 2024 +4.6% +4.6% +4.6% +4.1%

March 2024 -1.3% -1.3% -1.3% -2.1%
April 2024 -0.9% -0.2% +0.0% -3.2%
May 2024 -2.2% -1.5% -2.4% -2.7%
June 2024 -4.1% -3.5% -4.7% -51%
July 2024 -1.4% -1.3% -0.2% -1.5%

August 2024 +1.0% +1.5% +2.2% -0.4%

September 2024 -11.5% -11.1% -10.2% -11.8%
October 2024 -9.9% -9.7% -9.8% -11.7%

November 2024 -7.6% -8.4% -8.5% -12.6%

December 2024 -1.9% -3.2% -3.2% -9.5%
January 2025 +5.3% +11.6% +2.9% -0.67%
February 2025 0.0% -0.7% -13.4% -16.6%

March 2025 +3.5% +7.0% -28.3% -
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The People
The Place
The Hawaiian Islands
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Social Posts - Mark the Map
Kuha'o Zane

Qv W

gohawaii The Island of Hawai‘i is Kiiha‘o
Zane’s home. Whether you're dining at Sushi

Sam in Kona or up, viewing Kilauea, or
shopping in Downtown Hilo, save his favorite

spﬁ for yowext vi O r(%
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Social Posts
Maui Fresh Streatery

Qv

gohawaii Dig into the Maui food
scene with the Maui Fresh Streatery
by Chef Kyle Kawakami. Dine on
delicious farm-to-table options from
locally sourced ingredients.









