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Kualoa Mission Statement
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Malama is our Brand,
and our “Sell Through”






Community, Culture
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Kualoa Ranch: How did
we get here!
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Agant or Call

Includes afull daypass for up to four activities exc g_ £ souba |

and helicopter which may’ be purchased for al nommal fee

4. Secret Island and Snorkel Tour®

Includes a full day at Secret Island with Snorkel Tour.
All gear, instructions and certlﬁed Life Guards provided.

“Snorkel Tour. may be subs ituted:
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Wikh another activity
other than helicupter and scuba, -
|

-Experience Our
6000 Acre_ Pa, adise!
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Hellcopter Tours
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Horse Rides
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: Gun Range
Trolley Rides
Pasture Ball

* QUTRIGEER HOTELS
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New Brand

KoALoA RAnch
PRIVATE
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Product Development



23 ANNUAL IMPACT REPORI

Impact Report

kualoa.com/impact-report



KUALO& RANCH

PRIVATE NATURE RESERVE






PATRIMONIO DELL’UMANITA’
Assessorato al Turismo Sport e Spettacolo
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Our Mission:

To enrich people’s lives by preserving our land and celebrating its history.



- KUALOARANCH

P.O. Box 650, Ka’a’awa HI 96730 / @KualoaRanch @KualoaGrown
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