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To enrich people’s lives by preserving our land and celebrating its history.

Kualoa Mission Statement



“Sell In” vs. “Sell Through”



Mālama is our Brand, 
and our “Sell Through”



Mālama



Community, Culture 
& the Environment



Mālama
“Man, a part of nature, and totally dependent on nature, can nevertheless drastically affect nature.

We have the power to destroy our natural world, so we have the obligation to preserve, protect and conserve it.

All of man’s acts in Hawai‘i must be dominated by the spirit of Mālama.

If he uses up his landscapes, mountains, valleys and vistas, or if he degrades his air and waters, he will destroy the 
beauty and hence the spirit of Hawai‘i, and in so doing, his own spirit. 

Mālama is thus an imperative.”



Kualoa Ranch: How did 
we get here?





Sen. Kenneth Francis 
Kamu‘ookalani Brown

Dr. George Hu‘eu Sanford 
Kanahele



Nainoa Thompson



Kahu Kapi‘ioho‘okalani 
Lyons Naone



Abraham Akau Sr.Francis Swanzy Morgan



New Brand



Product Development



Impact Report  
kualoa.com/impact-report









Our Mission:
To enrich people’s lives by preserving our land and celebrating its history.



P.O. Box 650, Ka’a’awa HI 96730 / @KualoaRanch @KualoaGrown

Mahalo!
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