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GENERAL ECONOMY

China's Q2 GDP grows slower than expected

China's economy expanded 4.7% in the second quarter from a year earlier, missing analysts' expectations of CNY USD
5.1%, even as policymakers seek to boost domestic demand amid a protracted property downturn. VSs.
7.26 vs. 7.09 LY, -2.9% (Aug 2024)
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GDP
+4.5% in 2023, +4.7% in 2024 (FC)

GDP (Y/Y) 022024

. \‘ | Urban Unemployment Rate
T 5.2% (2023) vs. 5.2% (2024 July)

Annual Inflation Rate
5 v 0.2% (2023) vs. 0.3% (2024 May)
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Source: LSEG Workspace | Reuters, July 15, 2024 | By Kripa Jayaram
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Recovery vs 2019

International departures from China in 2023 and Q1 2024,
with tickets as of 3 April; % difference vs 2019
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Best performing destinations outside Asia for Chinese travellers ';\.Q

with tickets as of 3 April; % difference vs 2019 ForwardKeys
Labor Holiday arrivals outside Asia
Best performing destinations* Labor Holiday
outside Asia vs 2019
Singles
= United Arab Emirates +66% Vs 2019
Turkiye +56%
Couples
Italy +19% vs 2019
Australia +12% .8 8 i Families (3-5 pax)
Ny 2= vs 2019
: - 0
R United Kingdom +12%
TOTAL OUTSIDE ASIA -15% @ Groups (6+)
0
*Considering destinations with share >2% -59 A] vs 2019
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COMPETITIVE LANDSCAPE
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China outbound US to receive Forecast Europe
visits 130m in 2024 1.7m Chinese recovery to 13m by
vs. 87min LY visitors in 2024 2026 as 2019 level

vs. 850K in LY
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SICHUAN AIRLINES

AIR SEAT SYNOPSIS
3/31/24: 100 siights weekly @

u.s. 5 Chinese & 3 US carriers (reciprocity)

ldeal connecting flight from (Japan) Naritq,
Haneda, (Korea) Incheon, same day transit

> 350 weekly flights from Japan/Korea to
China q
ASIANA AIRLINES

34

ANAS

KSREAN AIR :%)

> 20 cities to connect, (Beiing, Shanghai, Shenzhen,
Qingdao, Tianjin, Guangzhou, Hangzhou, Xi'an, Dalian, etc.)

. : . HAWAIIAN
Average economy ficket price round trip
$1,500, business class $4,000
SPRING

Spring Airlines + JAL code share from 5 cities & ]APAN
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TARGET AUDIENCE

MILLENNIUM
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2.Accessibility
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CORE MESSAGING

The People, The Place, The Hawaiian Islands #ifi#—1]#8% # Embrace all imagination
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CONSUMER

SOCIAL MEDIA MARKETING
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Vertical
E-Commerce

E-commerce

Specialized
General E-Commerce

E-commerce
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WeChat

official Weibo
account official
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CONSUMER
SOCIAL MEDIA MARKETING

Content creation

Things to Do Unique Malama Stakeholders’ Partnership

I [\
2 |i2?a|xgual Experiences Hawai‘i Content with Influencer x, -

Consistent messages across platforms

MOST USED d
OTAS
IN CHINA aa
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Collaboration with industry partners to leverage
viewership

(Airlines, OTAs, US Embassy, etc.)




Travel trade education session to
major OTAs and wholesalers

Offer FAM frip to experience
Hawaiian Islands

Collaborate with airline and OTAs
for bundled travel package and
joint social marketing

Partner with key OTAs, US Embassy,

Education USA on joint marketing
campaigns and road shows

TRADE

TRAVEL TRADE EDUCATION
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TRADE MISSION

<“E ;Y B+_ERPEBKE (ER) BRE )5 iamses
¥ 122 Expo Internacional de Turismo (Inddstria) de Macau / the 25th Annlversery
v 12" Macao International Travel (Industry) Expo J Administrative Region
MITE

www.mitex|

P BB THREBRNRER
= 13 DIREccAO DOS SERVICOS DE TURISMO
MACAO GOVERNMENT TOURISM OFFICE

EMEN

Organizador QOrganizer

- - @
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Partnership with ]3*“ April 25t — Industry partners, OTAs, 668 Exhibitors, 54 Countries and
Macao Intl" Tourism 27t 2025 Airlines, Wholesalers, Travel  Regions, 1036 Buyers and Trade
Expo — (MITE) Media, and Travel KOLs Visitors (12th MITE)
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PARTNERSHIP
OPPORTUNITIES

MITE + Travel Mission (Apr 25)

US Embassy & Consulates/Brand USA
Roadshows (quarterly)

Trade Bundled Package (ongoing)

RED’s Influencer FAM Trip (Oct 25)

Media FAM Trip (Nov 25)

Social Media Content Collaboration
(ongoing)
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