OCTOBER 1-3
HONOLULU, HAWAI'|

2018
GLOBAL
TOURISM
SUMMIT

_HAWAI Tourism .

C’fldlje

#GTISHAWALII




Global Tourism Summit

Hawai‘i Tourism China

Reene Ho-Phang
Strategic Advisor
Hawai i Tourism China
reene@brandstory.asia

2018
GLOBAL TOURISM SUMMIT’
_HAWA1 Tourism

AUTHORITY

#GTSHAWAII



mailto:reene@brandstory.asia

Hawai‘i Tourism China

China Mainland
+ Beljing

+ Shanghai

+ Guangzhou

+ Chengdu

Hong Kong SAR
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Economic Environment

32% 4
No. of New Airports

1.8% P 7.5% P 87%
CPI Growth Disposable Income Growth Mobile Payments
00
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China Market Overview

China Outbound Trips China to USA Arrivals
140 - 131 ¢ 25% 3500 80.0%
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China Outbound Travel 2018 YTD
+  Growth Rate Slows Down <} ¢ Chinato USA Arrivals (Business + Leisure Travel) 5%-<}-
O 7.38% 1~ in 2017 . China to Hawai‘i Arrivals 1.9% JJ.
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China Market Performance

@ O @

. -,

China Arrivals Hong Kong Arrivals PPPD Spending Expenditures
Jan —Jun 2018 Jan —Jun 2018 Jan —Jun 2018 Jan —Jun 2018
1.9% & 4.8% T 9.7% T 4.4% T
81,319 1,978 $362.5 $218.2 Million
© = « -
2R Ve X
FIT First Time Visitor Length of Stay Multi Islands Arrivals
Jan —Jun 2018 Jan — Jun 2018 Jan — Dec 2017 Jan - Dec 2017
7.9% T 78% 15% T 15.3% +*

57,084 63,428 7.58 64,993
e .."/’ - >

: 2018 A :
GLOBAL TOURISM SUMMIT ) _'n,ff;\ O
HAWAI Tourism y V4 . o

AUTHORITY



MCI Business Highlights

* Guangzhou CYTS - AIA Group
* 400 Attendees
* 1,056 Room Nights

e Chinese Celebrity’s Wedding
» 50 Attendees
* 300 Room Nights

« 8 Continental VIP Group
« 200 Attendees
« 1,080 Room Nights
 5Nightsat Lana‘i
* 4 Nights at O ‘ahu

* Future Groups From September
* 11 Groups
« 5,789 Room Nights
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Island Dispersal

China Arrivals Growth

Multi Islands Visited 63,123 15.3% 1"
O‘ahu 146,137 6.8% I

Island of Hawai‘i 54,193 16.2% g~
Maui 31,650 9.5% -~
Kaua‘i 4,938 11.8% 1"
Lana‘i 1,118 36.5% 1"
Moloka‘i 849 33.5% &
Length of Stay 7.58 15% “I~
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Market Trends

USvsChina Airlift
Trade War Intense Competition

Family Travel Boom
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Beijing | 22.3m
Shanghai | 24.1m

‘New’ First-Tier Cities

Nanjing | 8.3m

Tianjin | 15.6m

Zhengzhou | 9.8m

Xi’an | 9.6m
Shenyang | 8.2m

Chengdu | 16.4m
Suzhou| 10.6m

Chongging | 30.7m
i 2
Wuhan | 10.9m Qingdao | 9.2m

Changsha | 7.9m

Ningbo | 8m

Hangzhou | 9.4m

Wuxi | 6.5m

Source: China Tourism Academy
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Growing FIT Segment

China FIT Arrivals to Hawai‘i & Growth

105000 102.656 20.0%
| — 18.0%

18.5%
1 [
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1.2% 2.0%

75000 0.0%

2015 2016 2017

mmmm FIT Arrivals to Hawai‘i e Growth
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Digitization of China

Active Internet Active Mobile
Users: Internet Users:

AN

WWW

802 wmillion 788 Million

Social Media  Mobile Payment
Users: Users :

® ©

755 Million 566 Million
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Digitalized Travel Lifestyle

Avg Active Users/month

i G
4+ “All set and booked. Watch out G Ctrip _ E¢

WORLD, | am Coming for youl” HE KR W wiivcom 13

“Where shall we go for China National 02 ogﬁ
Day golden week, let’s plan a trip.” — QYER.COM 80 million

“Oh have you caught the latest

over 25 million

)

. s " e

-‘6 episode of drama on Youku? | can’t Wum IUIYI [=]] 200 million All can be done on
U t tching...” — ,
g stop watching Mobile, an-the-go

“I have no cash, let’s pay via Alipay = iﬁl% 6 ;.Eﬂ-z—im.

and spilt the bill.” ALIPAY s 450 milllion

“This looks good! Let’s share what we % ]

are eating!” 0 weibo.com 700 million

r
“I'm hungry, what shall we eat _ ﬁf&.ﬁ.ﬁ tripadvisor 200 million
today?" dianping.com

Total:1.65 billion
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Intense Competition - Destinations

China — U.S. Mainland Direct Flights

China — Hawai ‘i Direct Flights

Weekly

Destination Frequency Routes
Los Angeles 124 9
New York 109 7
San Francisco 89 9
Chicago 49 3
Seattle 21 3
Boston 10 2
Detroit 14 2
San Jose 7 2
Others 42 7
Total 465 44

: 2018 f'j ,
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Weekly
Airlines Routes
Frequency
HAWAIIAN 3
AIRLINES. Beijing
((" AIR CHINA 3 Honolulu
f PRAR T4
Shanghai
DERSME 5 o
CHINA EASTERN
Honolulu
Total 12 2
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Intense Competition

Discontinued U.S. - China Direct Flights in 2017 & 2018

Destination Weekly Frequency Weekly Capacity Airlines
Hangzhou — San Francisco 3 756 UNITED @
Xi’an — San Francisco 3 657 UNITED @
Shanghai - Guam 2 310 UNITED §
Shanghai — Chicago 7 1,582 American Airlines\‘
Beijing - Chicago 7 1,582 American Airlines\\_
Beijing - Honolulu 3 834 HAW%L[&Q
Hong Kong - Seattle 7 1,638 ADELTA
Shanghai — San Jose 3 711 f fgg .,5#’,{,'!{‘;’
8 Routes 35 8,070 5

; 20'8 : - > .“(,’ ) /,. .
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China — Hawai ‘i

China Eastern

P EI R 75 M ZE

CHINA EASTERN

AIR CHINA
j YRR KT %]

Air China
Hawaiian Airlines HAWﬁL[ﬁg
Asiana Airlines RSt AIRLINES‘7
Korean Air KSREAN AIR %)

Japan Airlines

@ JAPAN AIRLINES

All Nippon Airline

ANAS

United Airline UNITED §)
Delta A DELTA

America Airlines

. TR N
AmericanAirlines "¢

2018

 GLOBAL TOURISM SUMMIT
HAWAI Tourism.

Top 10 Airlines China to Hawal ‘i

2018 Jan - Jun
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One Belt Road Economic Initiative - Relaxed Visa

DCP =00
G&mﬁoee
-9V Z 0

@)
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Relative High Cost

Group Product Price Comparison of Major Islands Destination
(Mar - May 2018)

25000

20000
m
=
o
~ 15000
©
Q
a
S
8 10000
o
>
<

- I I I I I I I I I I I

O I
Bali Phuket Maldives \ Hawai'i ) Guam Saipan Mauritius

*Data from China Travel News = Mar mApr ®May
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Reasons for Choosing Travel to USA

[Eootouim ond Mo |
Urban (Nightiife, city tours) | s
I Cultural/historical attractions I_ 64%
shopping I -
Beaches/seaside attractions [ 0%
Dining/gastronomy I -
Theme porks I
Local lifestyle [ 2%
Sport and adventure activities _ 23%
Cruise/boating options [N 139%
Special events/concerts/sporting [N 1%

Educational aspects [N 12%
Visiting friends/relatives [ 9%

Religious/spiritual reasons - 7%

Other (please specify) 0%

2018 ' .
GLOBAL TOURISM SUMMIT ’ #GTSHAWAII @
HAWAI Tourism "y :




op 10 U.S. States - Destinations Interest 2017

A47% |4V B6%  23% 24%

Hawaii [California New York Washington Alaska

20%  16% 13% W%  10%

Clorida District of

| Texas New Jersey Mississippi
Columbia
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Market Opportunities

Potential New Air Route
@M MT

SICHUAN AIRLINES
The Expected Route

Chengdu-Shenzhen-Honolulu

The Expected Aircraft
A330-300

46 business class
260 economy class seats

The Expected Flights

156 flights
48,360 air seats per year

2018
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Market Opportunities

Potential New Air Route

a‘lerg* Chongqi : S M. -.»: “‘“;:‘i, g 7 | Cl "OR AtIC
b > = ng - ol R e on == T ag .
S AN R S TS Rk e TS0 Doy illi
e, " Changsha -G‘/umg.(z:: | “"'?“».~I;_..r"§ & ..4 Chengdu 16.4 million
T~ '“4—,‘.['.:: .g_l,?;*;mey‘w Chongqing 30.4 million
) Ohen S W Shenzhen 10.6 million
, o o
> o » N Macau ’ Guangzhou 20.5 million
Kunming Guangzh : ~ 2%
1 % Dt Cm—m—- BTH
2 a Hongkong 7.4 million
= ‘/',g o
iRl Gt
mc ¢ Total 85.3 million
Beijing o :
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2019 Strategy - Inverted Pyramid of Trade Marketing

First Tier Cities

A

FIT

v

Source: HTC BMP 2019 “New?” First Tier Cities
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2019 Camp ALOHAI China Trade I\/I|SS|on
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Luxury Escapees

*  46% rank island
holiday as first
choice
Chinese travel
spend grow to
115.3 billion

: 2018
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YOLOs

You Only Live
Once

190 million
adventure seeking
Chinese travelers
USD 30 billion, up
30%

Multi-Generation
Families

30% of Chinese
outbound tourists o
39 million people
travel with their
families

#GTSHAWAII @




2019 Strategy - Diamond of Islands

nd
Slands

of

® B L RAG RS i e DT >4

BAWAIAN A % i

ISLANDS
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Diamond of Islands 2019 Marketing Initiatives

1. Olympic Dreams
Hawali ‘i

5. Sounds of Aloha £
Hawali ‘i

/ 5 Za ) ' e Hawai ‘i
j 1%1103111 S T / LB S5 s wal’l
4. Up Close Persona | e

Hawai ‘i

3. Luxury Golfing
Hawai ‘i

3 20'8 ‘\‘ :“\ 4 x - ..:‘f’.‘ s
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Diamond Of Islands #1
Olympic Dreams ~ Hawai I

Objective & Concept: : 1 ‘ (o _——

+ Surfing officially an Olympic Competitive Sport in
Tokyo Olympics in 2020

¢ China’s National Surfing Team
+ Surfing at Hawai ‘i is trendy in China

+ Showcase Hawai ‘i’s history and heritage as the
birth place for Surfing

vvvvvvvvvv
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Diamond Of Islands #1
Olympic Dreams ~ Hawai ‘i

Target Audience: YOLOs

Hawai‘i Partners: 8

KPls: 500,000 page views
1,200,000 USD PR value

Potential Partners:

WY ESZ  youku s

Ba BAWA: ¢
I ar chn

LA A
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Diamond Of Islands #2 | Responsible Tourism
Rainbow Drive ~ Hawai ‘i

Objective & Concept:

+ To showcase the inspiring nature and diverse
landscapes of Hawai ‘i

+ To position The Hawaiian Islands as an excellent FIT
paradise for self-drive

+ To create awareness of how to travel throughout The
Hawaiian Islands in a responsible & sensitive manner

Launch Responsible Tourism content hub

2018 o~ :
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Diamond Of Islands #2 | Responsible Tourism

Rainbow Drive ~ Hawai ‘i

Target Audience:  Luxury Escapees & YOLOs
Hawai‘i Partners: 8
KPIs: 250,000 luxury targets

10 new self-drive Products

Potential Partners:

B R

FRNNFREE

«

PERSGME

CHINA EASTERN

<= WEXET %

BEIJING COMMUNICATION RADIO

vvvvvvvvvv
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Diamond Of Islands #3 | MCI

Luxury Golfing ~ Hawai ‘i

Objective & Concept:

*  Promote Hawai ‘i golf resources to golf players in China

+ Co-op with professional Chinese golf associations to organize the
golf tournament in China

+ Work with MCI Intermediaries to design special golf groups in
2019

llllllll
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Diamond Of Islands #3 | MCI
Luxury Golfing ~ Hawai ‘i

Target Audience:  Luxury Escapees
Hawai‘i Partners: 6
KPIs: 30,000 high-end golf players
2 new Hawai ‘i group travel packages

Potential Partners:

: -3
2z TOP

¢ | O O
Sae A

GOLF COURSES
CMA CHINA _ JURSE
SINCE 2001 R EHEEKkin IR

Golf1)?
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Diamond Of Islands #4

Up Close & Personal ~ Hawai ‘i

Objective & Concept:

+ To position The Hawaiian Islands as an ideal destination for romance,
bro-mance and sis-mance.

+ Capturing the romantic and fun moments by tapping viral short videos

=
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Diamond Of Islands #4

Up Close & Personal ~ Hawai ‘i +,.

Target Audience:  YOLOs

Hawai‘i Partners: 5

KPI: 1,000,000 page views
910,000 USD PR value
8 new semi-FIT products

Potential Partners: Canon u ;}E] T g - . 3 il Hllle
ovn LN,

i JL]{J)I!' W
com g ikl )1 Bl

«

PERSME

CHINA EASTERN

LIA

AAAAAAA

9 ‘A i H . z = 4 — - < A = - = - ’ .“b
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Diamond Of Islands #5

Sounds of Aloha ~ Hawai ‘i
Objective & Concept: r

+ To position The Hawaiian Islands as an
inspirational destination with its own unique
Aloha culture and music

+ Totap on the rising interest of the Ukulele
amongst the young and old

*  To strongly differentiate Hawai i from other { o
islands using popular audio musical stories o

+ To create awareness on musical & cultural
resources and assets of Hawai ‘i

vvvvvvvvvv
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Diamond Of Islands #5

Sounds of Aloha ~ Hawai ‘i

Target Audience:  Multi-Generation Families

Hawai‘i Partners: 5
KPI: 200,000 family targets
8 new products target Multi-Generation Families

Potential Partners:

[fjf every book begins wrr_h
AIR CHINA PHG = n =

PHRE HT%]

® CHFM
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Hong Kong

2019 Brand Management Plan
Overview

+ Economic/Political Environment

+ Market Trends

+ Objectives

+ Target Segments

+ Leisure Initiatives
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Economic/Political Environment

4% 2.8%
GDP Growth Unemployment Rate
2.3% P No. 1
CPI1 Growth Ultra-Rich Population City
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Trends in Hong Kong

Outbound Market Updates

HK Outbound Air Ticket Number of HK Outbound Air Ticket Total Sales
Transactions Jan - Jun 2017 VS 2018
Jan - Jun 2017 VS 2018 1,900,000
1,880,000
5,600,000 LT
5,400,000 1,840,000
£ 5,200,000 1,820,000
2 A 1,800,000
g SHLLBLEL £ 1,780,000
£ 4,800,000 1,760,000
© 4,600,000 1,740,000
Z 4,400,000 1,720,000
,400, 1,700,000
4,200,000 1,680,000
2017 2018 2017 2018
120.1% YOY 1 8% YOY
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Trends in Hong Kong

In-Depth Travel & Eco-Tourism Family Travel

+ 50% visitors prefer in-depth and theme travels + A form of gathering with family members

+ High-end travel sector aged 40 plus authentic + Profit margin is relatively higher.
travel experiences

: 2018 By ». :
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Trends in Hong Kong

Romantic Break Road Trip

+ Couple spend USD4,900 on honeymoon trip and + 17% of the Hong Kong traveler would rent
USD3,000 on pre-wedding photography vehicle in advance for their trip to USA
+ Significant growth in demand of romance tour + Ranked no.15 among global car rental industry

+ Almost half of Hong Kong consumers travel as a by region
couple. + One of the top 5 travel themes

: 2018 N > :
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Strategic Objectives

Emotion-Connected
Campaigns

1 Hawai ‘i
Competitiveness

Focus on Connect Locals
Responsible Travel with HK Traveler

2018
GLOBAL TOURISM SUMMIT,
_HAWAT1 Tourism #GTSHAWAII

AUTHORITY




Hong Kong Target Segments

+ Millennials + Young Families + Couples
= High-end = High vacation spending = Honeymoon
= Active Leisure FIT = Anniversaries
Travelers

= Romance escape

_ 2018 T s |
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Hong Kong Initiative #1

Korean Air: Let’s Say Aloha

Potential Partners:
+ Target Audience:

o
" Hong Kong FIT travelers mm AIR Trlp Com
ezuji D arroilt
+ Objective & Concept:
J p KSREAN AIR %) QBooka Flight @SKYPASS °Travelingwith Us Offers&Promotions
= Special promotion with Korean Air and poms
leading OTAs ; _ \ \ .
_ L = Enjoy the Amazing Summer in Americas
= A series OfHawal 1 stories. ,r Buyticket to enjoy up to $890 supermarket coupon |
- Local tours lucky draw. [Mressvore | “
\ B [

+ KPIs:
= 3 -4 co-op partners
= PR Value: USD300,000
= Media Impression: 1,000,000

Children (2-11) )  Infants (0-1) & Cabin Class Advanced Search (3)

TV T T, e e

vvvvvvvvvv
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Hong Kong Initiative #2

- . ‘ ‘e.
Awe-Inspiring Nature
+ Target Audience: ’- |
= Outdoor FIT Travelers/ Couples : 4 ‘ o _ N

+ Obijective:

= Toinculcate responsible &
sensitization towards
environmental conservation and
encourage family travels via the
most watched TV channel in
Hong Kong.

To increase call to action with
new products launched when this
TV program is LIVE.

2018 e <
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Hong Kong Initiative #2
Awe-Inspiring Nature

+ Concept: * KPIs

TV program: 3 to 4 episodes, 30 minutes each, with TVB which is Hong Kong * 34 episodes
No. 1TV Brbadcasting channel with mass reach - more than 9 million = PR V_all_’e: USD_LOOO’OOO
people. = Media impression: 9,000,000

= Trade Education: A trade FAM tour to develop the same itinerary from this TV
program and have the products launched when the TV program is launched

& TVB UNITED
CVvBE  RTE2E0S

big bé chnneﬁ

, I JEBSEN HOLIDAYS $¥ ﬁﬁ@ [
WESTMINSTER Jel our AT

v BOTR T AL The art of travel Hommgs N 08

: 2018 - '
GLOBAL TOURISM SUMMIT . #GTSHAWAII @
HAWAI Tourism. , Y :




Hong Kong Initiative #3a
Aloha Jam Hong Kong x Hawa

Hong Kong Stop - Carnival and
Workshop

+ Target Audience:

Hong Kong families/ couples/ culture and music
lovers.

+ Objective:

A meaningful music and cultural carnival in a public
prime space with our vibrant Ohana

Be inspired by the stories weaving music, dance,
culture, food and people from Hawai ‘i.

+ KPIs:
1 carnival and workshop
1,000,000 reach

_ 2018 M [ :
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Hong Kong Initiative #3b

Aloha Jam Hong Kong x Hawai ‘i

Hawai ‘i Stop — The Secret
Invite

+ Target Audience:

= Hong Kong luxury travelers/ celebrities

+ Objective:

= To influence / surprise this group of
highly potential travelers of this cutting-
edge event in the world class nature and
create word of mouth of Hawai ‘i

+ KPIs:
= 3 MCI travel agencies
= 50 attendees

: 2018
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Hong Kong Initiative #3b

Aloha Jam Hong Kong x Hawai ‘i

Hawai ‘i Stop — The Secret Invite

+ Potential Partners:

KSREAN AIR HAWAIIAN

AIRLINES

Jelour ~E BCB’.travel 3 MY

RECEPTION EXPERT
The art of travel IS155E5=5: 70 he AN

_ 2018 4 ,- - ' | »
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Questions?

Reene Ho-Phang

China Strategic Advisor
Hawai i Tourism China
reene@brandstory.asia
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