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Good Morning! As you just heard, under our President & CEO’s new direction – we will place more focus on the community, native Hawaiian culture, and natural resources.  All the things that make our destination unique and special from any place else.  We recognize that the success of our visitor industry depends on our local communities…

In today’s world having a chance to be a part of the local community is one of the major reasons people travel.    Local communities too benefit from tourism – economically,  

I am very grateful to be working in this area of community here at HTA.  This is the reason why I was interested in working in the tourism industry in the first place.  Growing up in Hawai‘i, you know tourism plays an important role in Hawai‘i.  However, when I traveled to other destinations, and came back home I saw that the connection between the community and tourist industry could be stronger.  I am a graduate of UH TIM program, and I knew that I always wanted connect the community with the visitor.  I wanted to get into this dynamic industry to bridge this gap.  

With the funding that is generated by you, our Hawai‘i Tourism industry, we are able to invest back in our communities as well as further enhance the visitor experience through our community programs.  

Today I share with you the exciting things happening in our Community Programs area.
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4 areas

Develop and support immersive experiences that build relationships with people, places, culture, and community and celebrates rich multicultural heritage.

Provide educational opportunities, further develop our current work force and provide inspiration and a pathway for our future workforce.


COMMUNITY ENRICHMENT
PROGRAM
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“Provides unique, authentic and highly-valued visitor-related experiences, and represents activities that are developed by our community for our community and are things the community is willing to and wants to share with our visitors.”

These projects and events applied via a RFP process.  

Applications were reviewed by committees from each County comprised of representatives from the island visitor bureau, County Economic Development Office, HTA, members of the visitor industry and community.

In 2019, 73 projects are being supported with Hawai‘i Tourism dollars in the 8 targeted niche areas of agriculture, culture, education, health and wellness, nature, sports, technology, and voluntourism

Develop tourism products
Support community-based tourism initiatives.
Support authentic experiences.
Provide economic benefit to communities.
Support marketing and promotional efforts with The Hawaiian Islands and keep in line with each islands’ brand identity.
Create events, activities, and experiences which fulfill visitors’ expectations of a quality destination:
Unique (to Hawai‘i) activities/experiences.
Friendly interaction with residents.
Variety of activities/experiences.
Variety of cuisine and dining options.
Good value for the money.
Ensure a sufficient number of quality, innovative visitor experiences to satisfy the high number of returning visitors and visitors with sophisticated needs.






Hawai‘i Food and Wine Festival,
O*‘ahu, Maui, Hawai’i

Hawai‘i International Film Festival,
Oahu

Honolulu Festival, O‘ahu

Koloa Plantation Days Festival,
Kaua‘l

Maui Film Festival, Maui
Pan Pacific Festival, O‘ahu

Kona Coffee Cultural Festival,
Hawal’l

Pana‘ewa Stampede Rodeo, Hawalii
Island

Waimea Town Celebration, Kauai
Honolulu Biennial, O‘ahu
Celebration of the Arts, Maui
MAMo, Statewide

Molokai2Oahu Paddleboard
Championships, Moloka‘i,
O‘ahu

—

MAJOR FESTIVALS &
EVENTS & OTHERS

KONA COFFEE
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Honor Hawai‘i’s island heritage and community pride in order to provide both visitors and residents activities, events and opportunities which express the fabric of a community while adding value to the visitors' experience. 

These events are intended to draw a significant amount of people to the islands.  

We share the information on all our projects, festivals and events with our global marketing team as well as the island visitors bureaus so they can promote these in their markets.


—

“GROWING SUCCESS”
EDUCATIONAL WORKSHOPS

International Festivals & Events Association

IFEA World
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Target – Festivals & Events Planners

In 2018, over 115 people went to the workshops held across the state.

Build the skills of event organizers/planners and enhance the success of events/projects in the areas of sponsorship proposals and follow-up reports, keeping events fresh, event marketing and PR, non-sponsorship revenue, and social media

Late Summer 2019


CAREER DEVELOPMENT:
CERTIFICATE & CERTIFICATION

Certificate for
Customer
Service In

Hawal’i

 O‘ahu: Mar 5-May 18
 Maui: March 4-May 18
v  Hawaii Island: April 6-June 1
AR o Kauai: April 9-June 6
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Partnership with the University of Hawai‘i Kapi‘olani Community Colleges and their sister community colleges on the N.I.

We have worked with the University to provide this training at no cost to qualified employers who are part of the service industry for their employees.  

 TRAINING PATHWAY 
▪ Introduction to the Hawaiʻi Visitor Industry (2 hours) 
▪ Servicing the Global Customer (6 hours) 
▪ Hoʻokipa Me Ke Aloha (8 hours) 
▪ Foundations of Hawai‘i (8 hours) 
▪ Communicate with Impact: Talking Story about Hawai‘i (4 hours) 
▪ Know Your Island (8 hours) 
	
Why is this important?  It helps to create a better guest experience, we are able to provide our guides with information to provide accurate and authentic stories about Hawai‘i, and lastly it transforms the lives of the students who participates in the program.

Over the last 2 years, 161 participated in the program with 68 obtaining Professional Tour Guide Certification and 68 Customer Service in Hawaiʻi Professional Development Certificates.

25 dropped due to natural, physical, and unknown reasons

-----------------------

 TRAINING PATHWAY 
▪ Introduction to the Hawaiʻi Visitor Industry 
▪ Servicing the Global Customer
▪ Hoʻokipa Me Ke Aloha 
▪ Foundations of Hawai‘i
▪ Communicate with Impact: Talking Story about Hawai‘i
▪ Know Your Island

Open to qualified employers - companies and organizations who are part of the service industry...they provide services for our visitors/visitor industry (ie, tour companies, hotels, food and beverage establishments, destination management companies, retailers, OTA's, airlines, transportation companies, etc.)

Companies who have participated include:


CAREER DEVELOPMENT:
LEAD. EXPOSE. INSPIRE.

o April 3: Kaua‘i at Sheraton Kaua‘i

« April 8: Oahu at Hawaii Convention
Center

o April 16-17: Hawai’i Island at the
Westin Hopuna Beach Resort &
Mauna Kea Beach Resort

o April 18: Maui at Sheraton Maui
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The program began in 2011 with 300 Hawai’i high school students spending a day learning about the hospitality industry and the value of graduating from high school and going on to pursue a post-secondary education.   Now in its 8th year…welcoming over 1,000 students across the state.

I would like to recognize Julie Morikawa, President of ClimbHI, for her passion, vision and dedication to this amazing program. 

I also would like to thank you, our visitor industry, from the hotels who have provided the exposure of their operations to the students to the partners and businesses who have participated in the career fair, and volunteers from the post-secondary educational fields

During the course of the day’s program, the students meet, learn, and experience job opportunities that the hospitality industry can provide. 
Students also receive advice on filling out job/college applications, resumes, personal finance, and support resources.
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CAREER DEVELOPMENT:
HO OILINA SCHOLARSHIP

HAWAI'l LODGING & TOURISM

ASSOCIATION
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We are excited about our new partnership with the Hawai‘i Lodging & Tourism Association.  I would like to call upon Mufi Hanneman , HLTA’s President & CEO, to tell you more about the Ho‘oilina Scholarship program.


Purpose:

Ho'oilina Scholarship Fund awards scholarships to college-bound Hawaii High
School Seniors based on demonstrated academic achievement, leadership skills
and an expressed interest in pursuing a hospitality, tourism or culinary
education and career. (Student to attend university in Hawaii)

1) 5Awards: four (4) year scholarships
(Freshman to Senior academic school year)

10 Awards: two (2) year scholarships
(Junior/Senior academic school year)

Budget:
$500,000 / Year




Ho‘ollina Career

Development Scholarship

Scholarships

4 Year Scholarship (5) - $12,000/year
$48,000 for 4 years

Total for 5 students: $240,000

e GPA3.5
e Admitted into the hospitality, tourism or culinary program.
» Graduate of Hawaii Public High School



Ho‘ollina Career

Development Scholarship

2 Year Scholarship (10): $12,000/year
($24,000 for 2 years)
Total for 10 students: $240,000

Oahu 5 Hawaii Island 2
Maui 2 At-Large 2
Kauai 2

G RAsay

» Transferring into UH TIM Program (Junior Academic School Year)
» Resident of Hawaii and Graduate of Hawaii Public High School

Continuation of the “Hawaii Promise Scholarship” (scholarship is for Hawaii Community College

students with financial needs - 2 year program)

** In 2017-18, approximately 1,500 students received Hawaii Promise Scholarships to support starting or

continuing their community college education. The average award was $1,200.

* The Hawaii Promise Scholarship candidates may apply after fulling their current commitment,
guidelines and criteria of the two year scholarship.

* Must meet the criteria of the Ho'oilina (Legacy) Scholarship (HTA &HLTA) to be considered.

Education Program: $20,000
Funds to pay for internships, Hawaiian Culture training, seminars and events to fulfill criteria




Selection Committee

Co-Chairs:
Chris Tatum Hawaii Tourism Authority, CEO
Mufi Hannemann Hawaii Lodging & Tourism Association, President & CEO

Committee Members:
Comprised of community leaders from throughout the State



Ho‘ollina Career
Development Scholarship

Pic: HLTA’s Generational Mentoring Program



Mahalo

Caroline Anderson
(808) 973-2273

Email: canderson@gohta.net
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Thank you Chris for recognizing how important communities are to tourism.  As we move forward, I hope to work with all of you who are involved with the community. Please feel free to reach out to me.  Mahalo.
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