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WHY SOCIAL MEDIA?
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TOP PLATFORMS BUSINESSES ARE USING

Facebook
Twitter
Instagram
LinkedIn

YouTube

Pinterest

0 25 50 75 100
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THE PLAYERS
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2B Active Users
62% Female | 38% Male

Most users check Facebook 8x a day

3 out of 4 Facebook users say they visit local
business Pages at least once a week to see what's
happening.

1B Active Users |
60% Female | 40% Male /|
80% of users follow a business on Instagram

One third of the most viewed Instagram Stories are
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TOP REASONS WHY CONSUMERS USE SOCIAL MEDIA

/AN
©

TO STAY IN TOUCH TO STAY UP-TO-DATE TO BE TO NETWORK WITH TO FILL UP
WITH FRIENDS WITH EVENTS ENTERTAINED OTHER PEOPLE SPARE TIME
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HAWAII AUDIENCE

FACEBOOK INSTAGRAM
730,000 Active Users 560,000 Active Users
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YOUR ISLAND AUDIENCE

/ | 4,700
51,000 / ‘ /

650,000

/ 130,000
110,000 /
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10 COMMANDMENTS OF SOCIAL

1. Be entertaining, be interesting, and be worth following

2. Understand your social media audience

3. Understand what role social media plays in your overall marketing
4. Have an identity — a personality & aesthetic

5. Provide value and build credibility

6. Be social — connect, converse, & interact

/. Create a successful content mix and stick with it

8. Focus on tull funnel marketing

9. Invest in good content, including video

10. Allocate budget wisely
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HOW TO SOCIAL



ORGANIC SOCIAL MEDIA

* Organic social media helps you connect with your current followers

* [t helps inform people who are interested in your event and creates excitement
* And it's completely FREE!

A Ka Makana Ali'i
¥ Published by Anthology Marketing Group (7] - October 18 at 11:15 AM - &

Ka Makana Ali'i wee
Published by Anthology Marketing Group |?! - October 16 at 4:27 PM - (3

Our third birthday celebration starts TODAY! »- We are so excited and
) ) . hope you are too!
Mahala to KHONZ News fer having us at Take2 this morning! We are so

_ ] . i Text KMATURNS3 to 44422 to receive text updates with more
EXC|ted for our 3rd Bll’thday Celebrat|on '[hIS WBEkend! infarmation on everything that's happening this weekend! b+ 1
Check it out!

' 3
1 :‘.’

g ? g ._:\ ‘:Q;:j.“ . . k 175 Toalt .

KA MAKANA ALI' '

CELEBRATING 3RD BIRTHDAY // OCT. 18 - 20 | , © QY . A

) - . .
: ) L e L F— ' : 111 likes
B & G . :
kamakanaalii Qur third birthday celebration starts

RHUNZCOM TEXT KMATU RNsB [OMORROW! £ We are so excited and hope you
Ka Makana Alii Celebrates 3rd Birthday TO 444222 are toc! Text KMATURNS3 to 44422 to receive text
Can you believe it has already been three years?

updates with more information on everything that's
happening this weekend! &%

o receive lext updales and more info.

#HaMakanaAlil #Kapolei #WestQahu #LoveKMA
- —
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PAID SOCIAL MEDIA

e Paid social
efforts.

media compliments your organic

« Utilize paid content to amplity your reach,
generate engagement, and increase event
attendance.

e Paid social

allows you to target beyond basic

user demographics.

e Youcanc
Interests,

noose from psychographic factors such as

nobbies, personality types, and more.

N
Boost your event to reach more people

Boost Event

L
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A\ Ka Makana Ali'i
¥/ Sponsored - )

Ka Makana Ali'i is celebrating its third birthday with fireworks, a gift with
purchase, a fashion show, Chicken Wars, sales, giveaways, entertainment
and more — all weekend long! The birthday celebration kicks off on
Friday, October 18 and continues through Sunday, October 20. 4:

For more information please click below.

£ “ YEAR BIRTHDAY
1 _ CELEBRATION!

s
-

w KA MAKANA ALI'

OCTOBER 18,190 & 20

SUN, OCT 20
Ka Makana Ali'i's 3rd Birthday Celebration

Ka Makana Ali'i - Kapolei v Interested v

940 people interested

OO‘.‘ You, Holly Kranbuhl, Alexis Tuimavave Iramk and 303 others 13 Comments

i® Like () comment
e —



BEFORE, DURING, & AFTER YOUR EVENT

Before

@ Liked by alyssakrysten anc 2,322 others

kamakaraalii We ara ce ebrating our third birthday
with fireworks, a gift with purchase. a fashion show,
sales, giveaways, ertertainment by @AnuheaJars,
@TenFeetMusic anc more — all weskend long! &
The birthday celekratior kicke off cn Friday, October
18 and continues thrcugh Surday, Octicber 20,
Check out tha schedule:

h Q @ O

Generate excitement by posting
sneak peeks and what to expect.
Promote, promote, promote.

©Anthology Marketing Group
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IT'S OFFICIAL!

qr &

Se2r ty 1,044 Share Highlight More

.~
\.)
-

Post stories, host lives, and engage
with posts, comments, and stories
shared by attendees.

4 . Ka Makana Ali'i

Home Pcsis About Fhotos Everts Revi

Ka Makana Ali'i
Cclober 21 at 14:22 -

Mahalo to everyone who celebrated our 3rd birthday

with us this weekend! # We had a blast with
fireworks, amazing 2rtertainment & more! What was
your favorite part?

Publish an appreciation post/
album. Start talking about your
next events!
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EVENT POSTS

Best Practices:

i e - Name your event
&Y |\ - Use arelevant mage
g - Fill in ALL of the details (date,

ime, description of event)
- It applicable, add a schedule
it A . e e | = = of events
ocT  3rd Birthday Celebration e EEEEE— Invite people who currently
30 Ppublic - Hosted by Ka Makana Al oy IS ANTE Sod Ry Cefuoraion follow your page
' - Boost, Boost, Boost!

—~ Today at 12 PM - 3 PM Edit

" Starts in about 1 hour - 84°F Partly Cloudy v Interested ¥

~ Ka Makana Ali'i : ] _
Y 81-5421 Kanolei Pk Edit ny 3 Dates QCt 18_' . OCt 20 See All Times

vv Kapnolei Hawaii 96707 A
| Y J | iavwoll 107/ \ B asu e . - n
; Event ended about 1 week

Add Tickets ~ Ka Makana All'i
" 91-5431 Kapolei Pkwy, Kapolei, Hawaii 96707

Show Map

About Discussion




STORIES

@) kamakanaalii 14s

From Create Mode ‘ @ October 18 54/ PM

Ogr first-ever
#Chicken Wars

happening now! Best Practices:

- Don't be vague, think
creatively!

\ - Post actual photos,

Come to ourchict — boomerangs, and videos

wars happening now! ' - (avoid just text)

- Tag partners/sponsor, if
applicable
- Use |G Stories stickers such

as, polls, questions, quizzes,
etc.

©Anthology M



FEED POSTS

£ . Ka Makana Ali'i

Home Posts About Photos Events

Ka Makana Ali'i

Join us for our 3rd Birthday Celebration plus
enter our giveaway for a chance to win a $500
gift card package!

YEAR BIRTHDAY

CELEBRATION'
J‘ i'!hr“ ()()I TO 2;1

JOIN US FOR AWEEKEND
OF EXCITING EVENTS &
AND ENTERTAINMENT“,. 4

GIFT WITH PURCHASE!

Spund S200 0 mam it G single day and receiw o
camplimamary 530 K3 Nakara AV | gt card| Sadasm
recupix at Gumed Sarsces ioonted naar Appiesens

an opc porson per ;:mmrﬁcolp«i.o whics .pwuc Last

IEXT-TO-WIN

A Seoo K Makana A0 foodie gt card packagn!
Tt HARPYEDAYXNA 0 44264222 Tor & chance e wan!

Entor Fridyy. Octobor 38, 2018 o 23000 am through
Sunday, OClobor 20, 2025316 00 oM Only 00e by Por person.

Revi

QV

@ BB Liked by alyssakrysten and 1,423 cthers
kamakanaalii WANT TO WIN A $500 GIFT CARD
FACKAGE? (@

It's easy—all yau have to do is text HAPPYBDAYKMA
to 444222 for a chance to win! Make sure to follow
us tc stay up to gate with other giveaways. Good

O

Best Practices:
Don't reuse flyers, e-blasts,
or any other creative that
wasn’'t meant for social
media. Adapt your
collateral for social.

- Avold iImages with too

much text.

- Use social lingo. Example:

emaojis, funny, inviting efc.



DETERMINING SUCCESS
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LOOKING AT EVENT INSIGHTS

* One of the ways to measure
success is by looking at Event
Insights within your Facebook

page.

Insights

21) Ka Makana Ali'i's 3rd Birthday Celebration
n :

° YOU can see hOW may peOp|e Event Performance
! * v
you've reached, how many 040 o
event reSpOﬂseS youlve Responses Lot pecgie matly oo ickats o £gnup o

+1 1t 7 days

received, and how many people

© Compare pecformance scros
clicked the "Buy Tickets” button.
Audience
* Plus, you can compare your
event's success with past events. e e 7 ot e e e

e Set your own goals and follow
insights throughout the
promotion so you can adjust
accordingly.

©Anthology Marketing Group



SOCIAL MEDIA TOOLKIT

2ting Group



ONLINE TOOLKIT

* How to create a page

hawaiitourismauthority.org/PR-Toolkit

®* How to create an event

* How to promote an event

e How to create a content calendar + templates
* How to boost Facebook posts

e How to use Creator Studio

* Facebook specs & sizes

* |nstagram specs & sizes

©Anthology Marketing Group


http://hawaiitourismauthority.org/PR-Toolkit

TOOLS FOR SUCCESS

e Posts & Graphics: e \ideo Creation:
® canva.com e Quik (app)

* Free Stock Imagery: * Free Music:
e pexels.com * pensound.com
® treepng.com

o |G Stories:

e Unfold (app)
e Dazzle (app)

e Boomerang (app)

©Anthology Marketing Group


http://canva.com
http://pexels.com
http://treepng.com

©Anthology Marketing Group
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1. HOW TO GET MEASURABLE RESULTS THROUGH BOOSTED/PAID CONTENT

©Anthology Marketing Group

2. HOW

NOW LET'S GET SOCIAL

BREAKOUT SESSIONS:

O DEVELOP A SOCIAL MEDIA CON

EN

CALENDAR



HOW TO GET MEASURABLE
RESULTS THROUGH
BOOSTED CONTENT

Breakout Session

[ANTHOLOGY']

AnthologyGroup.com

©Antholegy Marketing Group
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BOOSTING YOUR EVENT

After you create an event from your business page, you

can boost it to help increase awareness, encourage
RSVPs and drive ticket sales.

Boosting an event will:

- Turn your event into an ad that can appear in
people's News Feed.
- Add a Sponsored label at the top of the ad.

- Let you include either a "Get tickets” or “Interested”
button.

In order to run this type of ad, you first need to have
your business page created and a your event posted.

©Anthology Marketing Group

Ka Makana Ali'i

Sponsored -

Ka Makana All'i is celebrating its third birthday with fireworks, a gift with
purchase, a fashion show, Chicken Wars, sales, giveaways, entertainment

and more — all weekend long! The birthday celebration kicks off on
Friday, October 18 and continues through Sunday, October 20. A&

For more information please click below.

4

YEAR BIRTHDAY
CELEBRATION!

~w KA MARANA AL

OCTOBER 18,19 & 20

SUN, OCT 20

Ka Makana Ali'i's 3rd Birthday Celebration
Ka Makana Ali'l - Kapolei

940 people interested

OO‘.‘ You, Holly Kranbuhl, Alexis Tuimavave Iramk and 303 others 13 Comments

|b Like D Comment




BOOSTING YOUR EVENT

1. After creating your event, click on the ‘Boost Event’ button

2. Then select your objective.

OBJECTIVE

*  Sell Tickets
Get more people to attend your event

InCrease Awareness
Get more interest in your event

GRAND OPENING You have two objective options.

Pick the one that fits your end goal.

Nov  Hawaii's Finest Grand Opening at Ka Makana ...
2 Tomorrow 4 PM - Ka Makana Ali'i - Kapolei, Hawaii Boost Even
Holly is interested

©Anthology Marketing Group



BOOSTING YOUR EVENT

Boost Event X

3. Choose your creative. Options AD CREATIVE braviem:| Deskton News Fosd v
are: single image, video, or

Format
S | | d es h OW. Choose the type of image or video format you'd like to use in

this ad.

Ka Makana Ali'i
Sponsored - 3

Join us for Hawaii's Finest grand opening on Saturday, November 2! @

4. Write yO ur co py B e CatChy an d Single Image The celebration begins with a blessing at 4 p.m. and continues with new

merchandise, fashion shows, and giveaways. Plus a concert featuring Fiji,

eXCiti N 9 | DO N It WO rry a bO ut Single Image Maoli, Ekolu, Kapena and PeniDean!

*> .
Upload an image or choose one from your page 21+ ONLY after 9:30 p.m.... See More

including all the details in your

Browse Library Free Stock Images

copy, just give them enough
and end with 'Click to see

more!’ or other similar CTA, so L
they can read the full event's .
Text 324 /90 -/‘—
descrl tIOn oin us for Hawaii's Finest grand opening on Saturda . | = | N
P Noveor ot g nest grand opening on Saturday, HAWAII'S FINEST CLOTHING

GRAND OPENING

TOMORROW AT 4 PM

SPECIAL AD CATEGORY D Hawaii's Finest Grand Opening at Ka Mak...
- - - v Interested ¥
Ka Makana Ali'i - Kapolei
Ads for credit, employment or housing offers. Learn More. 92 people interested - 14 people going
3 By clicking Boost, you agree to Facebook's Terms & Conditions | Help Center Cancel

©Anthology Marketing Group



BOOSTING YOUR EVENT

Edit Audience

5. Create your targeted audience.

Make sure to save your edits once you're done.

Gender O

 First, select your gender,
age, and location.

All

Age O

* Then, select your detailed =
targeting (interests, R

behaV|OrS, and United States
demographics).

@ Hawaii

6. Facebook will tell you it your -
Detailed Targeting ©
aUdleﬂCe SlZe IS tOO SpelelC or Include people who match ©
too broad.

Exclude People

/i\ Your audience size is defined. Good job!

Potential Audience Size: 710,000 people ©

[

Specific

Cancel

©Anthology Marketing Group



BOOSTING YOUR EVENT

/. Pick your flight dates.
Allocate a budget.

Once you pick dates and
budget, Facebook will
generate an estimated daily
reach.

10. Review your selections and
press boost.

©Anthology Marketing Group

DURATION AND BUDGET

Duration i

A

Days 1 End date BH Nov 2, 2018

v

Total budget i

R$100.00 BRL v

Estimated People Reached i

950 - 2,800 people per day of 490,000
0

Refine your audience or add budget to reach more of the people
that matter to you.




BOOSTING YOUR EVENT

You're done! Now just use Event Insights to keep track of results and performance. Adjust
targeting and budget if needed.

* You can see how may people

o ns A ey oo you've reached, how many event

| responses you've received, and

P how many people clicked the "Buy

S Tickets” button.
e You can also see what audience is

Event Performance

© Compare performance scross sl .
responding to your event (gender,

Audience

age, and location)

Women 35-4 Honolulu, Hawail

32% of people who responded 27% o pecple who responded o O ptl m |Ze a ﬂ d a dj U St if ﬂ e e d e d .

©Anthology Marketing Group
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HOW TO CREATE A
CONTENT CALENDAR

Breakout Session

.

- e

s P . e

[ANTHOLOGY']

~ !
AnthologyGroup.com . N \ | ©Anthology



IMPORTANCE OF CONTENT CALENDARS

* |t will keep you organized and on the right track
* |t's essential for maintaining consistency

* |t helps keep your audience engaged

e Companies who publish more than 16 posts a month generate 3.5 times more
traffic than those who don’t. AND this could lead to greater event attendance!

©Anthology Marketing Group



DEVELOPING YOUR CONTENT MIX

Ja— -
o Ka Makana All'i
e’ PLblisred by Anthology Marketing Group 71+ Dctober 17at 9:125 AN - &

Take advantage of a special gf: with gurchase during our birthday
weekend! Sperc $100 or more at any retaler or catery anc receive a $10
Ka Makenra Ali'i gift cerd. »

e Followers will want to know when tickets are available or when Soppae o mdeu Mk s o a2t Ol Secsrct

Sunday, Octooer 20.

the event is, but they also want to see other types of content
from you, such as:

e Articles, videos or new stories related to your event

\5':4.}‘,9 KaMakaxaAur S 2 &
- LA .
\ AN

oY

e User-generated content from past events e

P — S
"\ KaMakana Ali'i i
A® PLblished by Anthclogy Marketing Group [© - October 16 a2 4:27 PM -

Nzhalo to KHON? News tor having us at [ake? this marning! We zre sn
excited for our 3rd Birthday Celekbrarion this weekend!

 Personal interactions and responses to questions e

AGFT FORYOU

KA MAKANA ALI'I

: A ' P
CELEBRATING 3RC BIRTHDAY /, OCT. 18 -20

KHON2.COM
Ka Makana Alii Celebrates 3rd Birthday

Can ycu beliave it hae already been throe yeare?

peonk o
People Reached Engagements SRSEEeS

OO » 48 1 Comment 5 Shares

©Anthology Marketing Group  ———



THE RULE OF THIRDS

* 1/3 of your content promotes the event
itselt (dates, times, event updates, etc)

* 1/3 of your content comes from other
sources that align with the event (news,
partners, user generated content, etc)

Balancec
message

e 1/3 of your content engages with followers
directly, either through answering
questions, responding to comment

©Anthology Marketing Group



POSTING CADENCE

Facebook: 2-4 times a week Instagram Stories: at least 1x per day

* Hubspot found that pages under 10,000 * On average, posting 1-3 stories per day
fans experiences a 50% drop in result in higher story completion ana
engagement per post it they posted more reach rate.

than once per day.
* Best day and time to post are on
Wednesdays at 11 a.m.and 1 p.m.

Instagram Feed: 3-5 times a week
* On Instagram, consistency is more

important than frequency because of the
algorithm.

* Best day and time to post are on
Wednesday at 11 a.m. and Fridays
between 10-11 a.m.

©Anthology Marketing Group



Ka Makana Al
Publizhed by Aritbo ogy Marketing Sroug Colcoer 193t 600 AM - &3

WANT TOWIN A $50C GIFT CARD PACKAGEY 9
U's €asy—a/l you hava 10 ¢ 15 texT HAPPY3DAYKMA tC 414222 107 5
sharae o win! M <e =are @ fal aee us 1o stey ap to date with ather
pvesways. Seod luck! 4
Clueaway ancs on Sunasy, October 20,
- - = . - v
- \ ‘.. " ","4 LY
‘ i e \
AT
A v A
: @ A

Week Platform Time Scheduled Content Type Topic Copy Link

|

Entertainment What a birthday treat! £ Award-winning singer-songwriter
Tuesday 11AM Yes Post R Anuhea and Ten Feet will be performing at our 3rd Birthday
Celebration this weekend! Get the details here: https://www.kamakanaalii.com/events/

Take advantage of a special gift with purchase - all weekend
long! Spend $100 or more at any retailer or eatery and receive a
Wednesday 1PM Yes GIF Event Sale  $10 Ka Makana Ali'i gift card. £ Shoppers can redeem their
combined same-day receipts at Guest Services near Applebee’s
during Center hours. NA 19:47 9 ) ¥

‘—& . mil Sprint LTE & o 58% [
WANT TO WIN A S500 GIFT CARD PACKAGE? @gc It's easy—all
you have to do is text HAPPYBDAYKMA to 444222 for a chance
Saturday 11:30AM Post Giveaway  to win! Make sure to follow us to stay up to date with other

giveaways. Good luck! = Giveaway ends on Sunday, October
20, NA

Boost Post
Fngagemanta -

44 Commen®s W Shares

Who will be the chicken champ? Find out on Friday during the
Monday 1PM Yes Post Event Detail  first-ever Chicken Wars from 5 to 6:30 p.m! #KaMakanaAlii
Instagram #Kapolei #WestOahu #LoveKMA https://www.kamakana

Join us on Friday at 7:30 p.m. in the Pineapple Pavilion for an
Entertainment electrifying traditional fire dance and drumming performance i : e
Announcement hy the popular Tatau Productions. #KkaMakanaAlii #Kapolei T AR § S s o
#WestOahu #LoveKMA https://www.kamakana

Our third birthday celebration starts TODAY! d; We are so
excited and hope you are too! Text KMATURNS3 to 44422 to

Wednesday 11AM Yes Video

View Insights

Friday  10:30AM Caurosel ~ Reminder Post receive text updates with more information on everything that's
happening this weekend! & #KaMakanaAlii #Kapolei @ Qv ’
#Westhhu #LOVEKMA https://www. kamakana Vi, ixad by vanessa_sg96 and 110 others

kamakanaalii Cur third birthday celabratior starts
TOMORROW! £ We are so excites ana hope you are tao!
Text KMATURNSS 1o 44422 ta receive text ucdates

Q ) O ©

IO

share Highlign mMore

©Anthology Marketing Group



HOW TO SCHEDULE WITHIN FACEBOOK

 Facebook Creator Studio brings together all the tools you need to eftectively
schedule posts in advance, manage and measure results across all your Facebook

and Instagram account. Plus it's free! https://business.tacebook.com/creatorstudio/
0 &

ﬁ Creatar Studio ﬁ Crealor Stuco
) g
fE&a Content Library
Z Post something... Q‘ Uploed Videa ® ﬁgj Go Live All Comtent ideo Photo Carousel Storias
© Posts
= Post Status: All fiT alltime
o 'n’lg\ts Last / Days N Insights
Minutas Viawed Post Post Status Date 4 Likes
|
2.6K « 320% E natagram Acenunt
.- ® Published Yesterday 8:33 PM 0
o ) ra nex
- e Published Yesterday 8:32 PM 0
O ranear
TONIGHT at @themoanihawaii 21+ only! Plus ent... e Published Yesterday €:42 PM 0
# Published Yesterday €.2C PM 0
0

1

M Home
@ content Library
(<) Instagram and IGTV publishing now avallable
.N I q:—lt.’;
Fublisnh 2nd achedule posrs o [nstegram and IGTV from Creatar
Studo.
4 v s556%

Net =olicware
381 « 8%

Last 7 Days
E~rgagement

Try it Now Dismise
40 ~ a.76%
Last 258 Daye

22

ENCGAC=MENI

P Posts

0 scheduled posts

:é:' VICTCT 28
% Recent Posts ~
Ka Makana Ali’l wishes yo

AM

) 11:565 4
VIEWS

@) Righls Ma
|n!'| Sound Cellection ." -
o ’ K restarday
- i o <a Mckona Al
P; Pages
We know that whatever ki
o : 10/36/201% Z:00 FM 20 12
- YEWS CNGAGTMENT -
@ Texaco In Hawall 0 draf1s
</ D exnlring nasts
m Spook up your Halloween

©Anthology Marketing Group

- Q’) Ka Mekana All'l
. Trick ar treat happening naw until 8 p.m. (or whil... e Published
© ra Makana aii

o KD MSKINA Al

Yestarday 612 P



https://business.facebook.com/creatorstudio/

©Anthology Marketing Group

Question & Answers






