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To build your confidence and
communications skillset

to more effectively work with
media and social influencers

to generate awareness
for your event or service.
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TODAY’S GOAL





1. What is Public Relations?

2. Print & Online Media

3. Broadcast Media

4. Communications Timeline

5. Building a Media List

6. Media Relations Tools

7. Social Media

8. PR Toolkit

9. Q&A

AGENDA





Public relations is a
strategic communications

process that builds mutually
beneficial relationships between
organizations and their publics.
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WHAT IS PR?





PRINT & ONLINE

DENNIS ODA / DODA@STARADVERTISER.COM

Artist Leland Miyano built a voyaging canoe out of branches and limbs from invasive strawberry guava and ink berry trees that 
were cleared from Hoomaluhia Botanical Garden and woven together. His installation at Foster Botanical Garden is part of the Ho-
nolulu Biennial 2019 art exhibition.

COMING SOON
TO                       

LOCATED IN THE OUTRIGGER WAIKIKI BEACH RESORT 

TICKETS : bluenotehawaii.com or 808-518-4349

Shows Nightly I Full Bar & Restaurant 

H A W A I I ’ S  P R E M I E R  L I V E  M U S I C  V E N U E

BRIAN CULBERTSON 
MARCH 22 - 24

BLUE NOTE COMEDY SERIES 
JAY MOHR

MARCH 15 & 16
JOHN PIZZARELLI 

MARCH 8 & 9

HENRY KAPONO’S
ARTIST-2-ARTIST SERIES

MARCH 13

 

WEEKEND GU I DE

O versized pink objects began 
popping up around town in 
2017: A mammoth pig on 

Ward Avenue; a giant lotus with 
moving petals at the IBM Building; 
large polka dot sculptures by artist 
Yayoi Kusama. It was the premiere 
Honolulu Biennial, and the public’s 
attention was captured.

Here now with its second install-
ment, Honolulu Biennial 2019 is at 
hand — and with its bold art by re-
nowned local and international 
artists, plenty of buzz has been 
generated about its lineup. On dis-
play at 10-plus locations will be the 
work of 47 artists, accompanied by 
more than 90 free public programs 
that include artist talks, panels, 
art-making workshops, films and 
performances.

Those pink exhibits were whim-

sical two years ago, but the 2017 
Biennial artists also probed press-
ing issues facing Hawaii, including 
environmental and cultural issues.

This year’s Biennial addresses 
serious issues — colonialism in 
particular — but again includes 
room for humor, hope and light-
heartedness.

“What’s unique about this Bien-
nial is it’s one of the few that fo-
cuses solely on the Pacific,” said 
curator Nina Tonga.

The Biennial’s theme “To Make 
Wrong / Right / Now” is borrowed 
from a poem by participating Ha-
waiian artist Imaikalani Kalahele.

“The poem is about embracing 
what is unique about this part of 
the world,” adds Tonga. “Putting 
the way we do things on a plat-
form. Excavating our histories, our 
genealogy. Doing something true 
to ourselves, doing something that 
is true to the place.”

“There are 47 interpretations 
of that theme,” notes co-founder 
and executive director Katherine 
Ann Leilani Tuider. “Some of our 
artists are reading ‘to make 
wrong’ as making mischief. So, 
how do you create playfulness? 
But then there’s the other side, 
‘How do we right the wrongs of 
the past? What can we do to 
move forward?’”

HAWAII ARTIST and landscape 
designer Leland Miyano posits one 
interpretation with a massive bo-
tanical sculpture.

Along with volunteers, Miyano 
harvested over 40 tons of invasive 
guava and inkberry from 
Hoomaluhia Botanical Garden and 
transported it to Foster Botanical 
Garden. There, he and his helpers 
spent more than a month weaving 

DON’T MISS 
‘MARVEL’
Brie Larson stars in “Captain 
Marvel” as the newest superhero 
to join the Marvel movie lineup 
// PAGE 6

Lanai at Ala Moana is a good place 
to fulfill your pau hana cravings, 
no matter how big or small 
// Page 2

For pics from 
Honolulu’s events, 
visit 808ne.ws/
outandabout
// online

ON STAGE
Theater and dance listings // 3

DO IT!
Our picks // 4-5

8 DAYS A WEEK
Don’t miss these events // 4-5

TO DO!
Get tickets now for events 
coming up // 5

AT THE MOVIES
What’s opening, what’s good // 6

VISUAL ARTS
Exhibits and galleries // 6

FAMILY
Out and about with the kids // 7

ISLAND MELE
Will return next week Please see BIENNIAL, Page 8
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EDITOR: Elizabeth Kieszkowski / ekieszkowski@staradvertiser.com / 529-4324D

Musician John Pizzarelli 
performs for two nights 
at the Blue Note Hawaii 
// Page 3

By Rasa Fournier
Special to the Star-Advertiser

Buzzworthy Biennial addresses Pacific issues through art
———
ART FESTIVAL
Honolulu Biennial 
2019: “To Make 
Wrong / Right / Now”

WHERE:

The Hub at Ward 
Centre and various 
locations
WHEN:

Friday-May 5
INFO:

honolulubiennial.org; 
buy tickets and RSVP 
to events at tickets.
honoluluboxoffice.
com

PHOTOS: KAT WADE, SPECIAL TO THE STAR-ADVERTISER; MARVEL; COURTESY JOHN PIZZARELLI

Prepare for a weekend packed with free cultural arts 
and entertainment by more than 100 visiting groups 
from Asia, Europe, South America and more at the 
Honolulu Festival, Saturday and Sunday at venues 
throughout Honolulu.

“The festival has an abundance of activities for fami-
lies to enjoy with their children,” said Tatsuo Wata-
nabe, director of the Honolulu Festival Foundation. 
“The experience helps educate children by giving 
them a better understanding of cultures and 
people around the world.”

The Honolulu Festival’s theme this year is 
“Looking Back to Create the Future: 25 years 
of Aloha.” In recognition of the event’s 25th 
anniversary, the festivities will culminate 
with a 25-minute Nagaoka Fireworks Show — 
8:30 pm. Sunday over Waikiki Beach — that’s 
“not to be missed,” Watanabe said.

Among highlights:
>> Ennichi Corner: Through hands-on activities, 

children will be introduced to customary Japanese 
games, crafts and traditions. 10 a.m.-6 p.m. Satur-
day and 10 a.m.-3 p.m. Sunday, Hawai‘i Convention 
Center.

>> Japanese Film Festival: Includes screenings 
of “Thermae Romae,” “Yoko the Cherry Blossom” 
and “Sing My Life.” 10 a.m.-6:10 p.m. Saturday and 
10 a.m.-2:45 p.m. Sunday, Hawai‘i Convention Center 
room #311.

>> Grand Parade: Groups and performers dancing, 
singing and staging cultural demonstrations will enter-
tain throughout the route, along with colorful floats. 
4 p.m. Sunday along Kalakaua Avenue.

———
25TH ANNUAL HONOLULU FESTIVAL

Free public events:

WHERE: Throughout Honolulu, 
including the Hawai‘i 

Convention Center, 
Waikiki Beach Walk, Ala 
Moana Center and 
International Market 
Place
WHEN: Saturday-Sunday

INFO: For more info and a 
complete schedule of 

events go to 
honolulufestival.com

Do you want to:
Test a product? Unload inventory?

Earn money on used items? Hold a fundraiser?
CALL 808-486-6704 to reserve your space!

WWW.ALOHASTADIUMSWAPMEET.NET
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OR  RENT A BOOTH FOR ONLY$15/day
DoDoDoDo yyyyouououou

of local 
vendors

HUNDREDS
shop at

Rainbow cloud pocket
SUPPLIES NEEDED:

>>  Wooden embroidery hoop (7 inches or smaller)
>>  White felt, two pieces 9-by-12-inch
>>  Purple Foamie foam, 9-by-12-inch
>>  Baby blue Foamie foam, 9-by-12-inch
>>  Neon green Foamie foam, 9-by-12-inch
>> Fuschia Foamie foam, 9-by-12-inch
>> Tangerine Foamie foam, 9-by-12-inch
>>  Yellow Foamie foam, 9-by-12-inch
>>  3/8-inch wide ribbon, 12 inches
>>  Scratch paper, two 8.5-by-11-inch sheets for pattern making
>>  Low-temperature glue gun and glue sticks

FAMILY FARE

FOR KIDS OF ALL AGES

N OW  R E A D  T H I S

Books recommended by 
the Hawaii State Library:

K E I K I  K R A F T I N G

Courtesy HouseMart Ben Franklin Crafts. 
For more craft ideas, visit benfranklinhawaii.com.

“Jasmine Toguchi, Mochi Queen”
By Debbi Michiko Florence
Eager to do something her big sister has 
not, 8-year-old Jasmine Toguchi decides to 
pound mochi with the boys when her family 
gets together for New Year’s. For ages 6-9

“All Rights Reserved”
By Gregory Scott Katsoulis
Preparing to deliver her Last Day speech to 
celebrate her adulthood in a world where 
every word and gesture is copyrighted, pat-
ented or trademarked, a 15-year-old girl 
elects to remain silent rather than pay to 
speak, a decision threatens to unravel the 
framework of society. For grades 9 and up

BACK TO THE FUTURE
Honolulu Festival celebrates 25 years of culture and fun

By Zenaida Serrano
zserrano@staradvertiser.com
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Dr. Seuss Celebrations with Mr. Kneel: At 
the following public libraries: Thursday, 10:30 
a.m. at Waipahu (675-0358) and 3 p.m. at 
Kaimuki (733-8422); 10:30 a.m. Friday at Salt 
Lake-Moanalua (831-6831); and 1:30 p.m. 
Saturday at Hawaii Kai (397-5833). Hip-hop 
musician and educator Mr. Kneel entertains with 
musical magic through beatboxing. Free.
Butterfl y Experience presentation: 10 a.m. 
Saturday, Kapolei Public Library. Learn about 
the transformation stages and life cycle of 
butterfl ies. Sponsored by Sharing the Butterfl y 
Experience. Free. Info: 693-7050.
Touch a Truck: 10 a.m. to 1 p.m. Saturday, 
Kapolei Commons lawn. Annual event features 
fi retrucks, military trucks, construction trucks 
and other big trucks for keiki to explore, along 
with food trucks, activities, entertainment and 
giveaways. Info: 808ne.ws/touchatruck19.
Teen Tech Week Trifecta!: 1 to 4 p.m. 
Sunday, Pearl City Public Library. Learning 
activities include a “Breaker Space” area to 
take apart old appliances and electronics, and a 
craft station to create a cell phone holder using 
recycled materials. Also, learn how to use the 
library’s databases and e-media platforms that 
may help with future homework assignments. 
For ages 12 to 18. To RSVP, call 453-6566. 
Free. Info: 453-6566, 808ne.ws/teentrifecta.

———
Find a full calendar of events at staradvertiser.
com/calendar. To submit a family event, go to 
staradvertiser.com/calendar. Click “add event” and 
choose Family as a category. 

———
“SUPERHERO SOUNDTRACK”
Presented by Hawai‘i Symphony Orchestra

WHERE: Blaisdell Concert Hall
WHEN: 7:30 p.m. Friday
COST: $27-$79
INFO: 946-8742, hawaiisymphonyorchestra.org

INSTRUCTIONS:

1.  On the paper, trace half the 
inside and outside of the 
wooden embroidery hoop 
to create an arch.

2.  Draw one arch below the 
initial semicircles and four 
arches above to create total 
of six arches for the rain-
bow. Number the arches 
from one to six starting 
from the smallest. (Note: 
the first arch traced from 
the hoop is marked in 
black.)

3.  Cut out the whole rainbow 
arch and place on fuschia 
foam. Trace and cut out.

  4.   Cut the paper arch into six 
narrow arch strips.

  5.  Place the largest arch on 
the tangerine foam; trace 
and cut out. Repeat with 
the rest of the arches on 
yellow, green, blue with the 
smallest arch cut from the 
purple foam.

  6.  Assemble the colored foam 
arches on the fuschia arch 
and glue together make a 
rainbow. Place the rainbow 
onto the top half of the 
hoop (centering the hoop 
screw at the top) and glue.

Now hear this, ‘Superhero’
There’s something about a catchy, heroic 

theme song that can make you, too, feel un-
stoppable. Enjoy an evening filled with such 
memorable tunes at “Superhero 
Soundtrack,” a Hawai‘i Symphony Orches-
tra concert Friday at Blaisdell Concert Hall.

The concert is a must for parents and 
children alike, said Maestro Stuart Chafetz, 
who will conduct an iconic program that in-
cludes the theme from “The Avengers” and 
music from “Batman.”

“This program is perfect for families be-
cause it really includes something for ev-
eryone,” Chafetz said. “From the classic 
William Tell/’Lone Ranger’ theme to ‘Spider-
man’ to ‘Wonder Woman.’ Plus, ‘The Incred-
ibles’ — a superhero family!”

But the fun isn’t all in the music.
“My absolute favorite part is seeing ev-

eryone dressed up in superhero costumes,” 
Chafetz said. “The HSO is planning a cos-
tume contest, so come early to enter.” Cos-
tumed villains are welcome, too.

7.  Using the hoop as a guide, 
draw a cloud shape on the 
paper, ensuring the cloud 
slightly covers the ends of 
the rainbow. Cut out cloud.

  8.  Trace the cloud paper on 
one sheet of white felt. 
Stack the two sheets of felt 
and cut through both to cre-
ate two clouds.

9.  Glue one cloud to the front 
of the hoop, slightly over-
lapping the cloud over the 
rainbow’s edges. Glue the 
second cloud on the back of 
the hoop.

10.  You can cut out smaller 
cloud puffs from the excess 
felt and glue on top to add 
more dimension to the 
clouds.

11.  Tie a ribbon loop to the top 
of the hoop screw for a 
hanger. You can place small 
items in the pocket created 
by the clouds.
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COURTESY HONOLULU FESTIVAL FOUNDATION
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PRINT & ONLINE





BROADCAST



BROADCAST



One Year Out
• Begin developing your communications 

strategy.

• Start promoting your event via email, social 
media, etc.

• Send out calendar advisory to long-lead 
publications (i.e. magazines).

COMMUNICATIONS 
TIMELINE



Six Months Out
• Continue promoting your event via email, 

social media, etc.

• Issue news release(s) to local, national and 
international media regarding your event.

• Finalize paid media strategy
(if budget allows).

COMMUNICATIONS 
TIMELINE



Three Months Out
• Develop a target media list for pitches.

• Identify newsworthy story angles about your 
event and share them with media and 
social influencers.

COMMUNICATIONS 
TIMELINE



One to Two Months Out
• Develop additional news releases, media 

advisories, calendar alerts, etc.

• One month out, begin reaching out to Hawai‘i-
based media to secure TV opportunities (i.e. 
morning shows, etc.).

• One month out, begin inviting media to your 
event (if desired).

COMMUNICATIONS 
TIMELINE



Two to Three Weeks Out
• Follow up with media you have pitched to 

gauge their interest in covering your event.

One Week Out
• Issue a media advisory for your event, 

if media are welcome to attend.

• Continue to leverage social media to generate 
awareness for your event.

COMMUNICATIONS 
TIMELINE



DEVELOPING A 
MEDIA LIST



DEVELOPING A 
MEDIA LIST

• Identify the audience you want to reach 
(i.e. local, national, international, etc.).

• Develop a list of publications you want to 
contact with your information.

• When possible, identify a specific person at 
the media outlet you want to contact.





MEDIA RELATIONS TOOLS

• News Release

• Media Advisory

• Calendar Alert

• Media Pitch Letter 
(Email)



NEWS RELEASE



NEWS RELEASE



NEWS RELEASE
Main Facts

Who, What, When, Where, Why

Quote

Additional Information

Call-to-Action



MEDIA ADVISORY



CALENDAR ALERT



MEDIA PITCH



SOCIAL MEDIA

• Needs to part of your 
outreach strategy.

• Develop own social 
channels.

• Leverage other social 
channels.

• Be committed.

• Paid media budget is 
necessary.



ONLINE RESOURCES

• PR Toolkit – Templates for news release, media advisory and 
calendar alert, as well as a general Hawai‘i media contact 
list.
www.hawaiitourismauthority.org/PR-Toolkit

• Ma‘ema‘e – A Hawaiian Cultural Tool Kit 
www.hawaiitourismauthority.org/what-we-do/tools-
resources/maemae-tool-kit/

• GoHawaii.com – Events Calendar
www.gohawaii.com/trip-planning/events-festivals

• HTA Knowledge Bank – Digital Asset Library
www.barberstock.com/hawaii

• Google Alerts – Media Monitoring
www.google.com/alerts

http://www.hawaiitourismauthority.org/PR-Toolkit
http://www.hawaiitourismauthority.org/what-we-do/tools-resources/maemae-tool-kit/
https://www.gohawaii.com/trip-planning/events-festivals
https://www.barberstock.com/hawaii
http://www.google.com/alerts
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