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Tourism continues to expand

Source:  World Tourism Organization (UNWTO)                                                                                  Source: World Travel & Tourism Council (WTTC)         



Hawai‘i Tourism at a Glance

2013 2014 2015 2016 2017R 2018 YTD Sept 
2019P*

Spending $14.52B $14.97B 
(+3.1%)

$15.11B 
(+0.9%)

$15.91B 
(+5.3%)

$16.79B 
(+5.5%)

$17.64B 
(+5.1%)

$12.35B 
(-0.1%YOY)

Tax Revenue $1.54B $1.58B 
(+2.6%)

$1.71B 
(+7.0%)

$1.86B 
(+8.8%)

$1.96B 
(+5.4%)

$2.08B
(+6.8)

$1.41B
(-5.1% YOY)

Jobs 
Supported 168K 174K 

(+3.6%)
177K 

(+1.7%)
194K 

(+9.6%)
205K 

(+5.7%)
217K 

(+6.8%) NA

Arrivals 8.17M 8.32M 
(+1.8%)

8.68M 
(+4.3%)

8.93M 
(+2.9%)

9.40M 
(+5.3%)

9.95M 
(+5.9%)

7.1M
(+5.2%YOY)

Air Seats 10.9 M 11.3M 
(+3.7%)

11.9M 
(+5.7%)

12.0M 
(+0.7%)

12.2M 
(+1.8%)

13.2M 
(+8.3%)

9.2M
(+2.5%YOY)
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*2019 data are preliminary and does not include supplemental business spending
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25.0 20.0 15.0 10.0 5.0 0.0 5.0 10.0 15.0 20.0 25.0

    Mining
    Agriculture, forestry, fishing, and hunting

      Arts, entertainment, and recreation
      Educational services

      Management of companies and enterprises
      Accommodation and food services

    Manufacturing
    Other services, except government

    Utilities
    Information

    Transportation and warehousing
    Wholesale trade

      Administrative and management services
      Finance and insurance

      Professional, scientific, and technical services
    Retail trade

    Construction
      Health care and social assistance

State & Local gov
Federal government

Tourism
      Real estate and rental and leasing

% of nominal 
GDP

Hawaii GDP by Industry: 2018 (in current dollars)

Source: U.S. Bureau of Economic Analysis and DBEDT
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Nominal 
GDP, in 
$Billions



Hawaii Jobs by Industry: 2018 (Includes payroll jobs and proprietors)

Source: U.S. Bureau of Economic Analysis and DBEDT
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25.0 20.0 15.0 10.0 5.0 0.0 5.0 10.0 15.0 20.0 25.0

      Mining, quarrying, and oil and gas extraction
      Utilities

      Management of companies and enterprises
      Arts, entertainment, and recreation

      Information
      Agriculture, forestry, fishing

      Educational services
      Transportation and warehousing

      Manufacturing
      Wholesale trade

      Finance and insurance
      Accommodation and food services
      Real estate and rental and leasing

      Professional, scientific, and technical services
      Other services

      Construction
      Administrative and management services

      Retail trade
      Health care and social assistance

      Federal Government
      State and local

      Tourism

% of total jobs Jobs, in 
10,000



Visitor Satisfaction & Activity Survey

Q. How would you rate your most recent trip to the state of Hawai‘i?  How would you rate your experience on___?
https://www.hawaiitourismauthority.org/research/visitor-satisfaction-and-activity/

Overall Rating of Trip
(Percentage of Visitors Who Rated their Most Recent Trip “Excellent” by MMA)
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U.S. West U.S. East Japan Canada Europe Oceania China Korea
2012 81.8 83.7 73.0 81.7 85.6 77.3
2013 81.0 85.6 71.0 83.9 84.9 79.0
2014 81.6 83.8 68.8 83.2 85.2 76.9
2015 84.5 88.1 69.6 83.6 88.2 76.8
2016 88.2 90.3 77.9 88.0 88.7 81.6 76.5 77.7
2017 88.3 91.1 75.2 87.4 86.6 81.0 77.9 71.5
2018 87.2 89.5 75.3 86.7 86.1 80.7 73.9 71.0
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Resident Sentiment “Tourism has brought more benefits than problems”

78% 80%

67% 64% 66%
63% 61%

59%
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%Strongly/Somewhat Agree Visitor Arrivals

Q4.1. Using a 10-point scale where 10 means Completely Agree and 1 means Do Not Agree at All, how much do you agree or disagree that…?
https://www.hawaiitourismauthority.org/research/evaluation-performance-measures/

% Strongly/ somewhat agree tourism has 
brought more benefits than problems
(Rating of 6-to-10 on 10 Point Scale)

Annual Visitor Arrivals
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https://www.hawaiitourismauthority.org/research/evaluation-performance-measures/


Personal Daily Spending by Market – 2018
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https://www.hawaiitourismauthority.org/research/annual-visitor-research-reports/
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U.S. West, $6,588.4 

U.S. East, $4,529.9 

Japan, $2,144.7 

Canada, 
$1,108.5 

Europe, $326.3 
Oceania, 
$1,045.2 

Latin America, $71.2 

All Others, $783.8 
Cruise ships, $45.3 

China, $330.5 
Korea, $496.6 

Taiwan, $39.1 

Visitor Expenditures by Market - 2018

Millions of dollars

9 Nov 19, 2019



Arrivals to Hawai‘i by Market - 2018

10 Nov 19, 2019

U.S. West, 4,203,894 

U.S. East, 2,173,458 

Japan, 1,489,778 

Canada, 548,702 

Europe, 144,953 

Oceania, 415,764 
Latin America, 27,778 

All Other MMAs, 388,003 

Cruise ships, 
127,397 

China, 
123,246 

Korea, 228,350 
Taiwan, 17,523 



Direct Air Service to Hawai‘i 

8,786,721

13,523,314
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Source:  Diio Mi



Domestic Air Seats by Carrier 2018 vs 2019 

2018 2019 
(forecast)

Volume 
Change

Percent 
Change

Alaska Airlines 1,689,975 1,770,772 +80,797 +4.8%
American Airlines 1,420,718 1,425,763 +5,045 +0.4%
Delta Air Lines 1,195,571 1,137,366 -58,205 -4.9%
Hawaiian Airlines 2,268,013 2,352,206 +84,193 +3.7%
Southwest Airlines 284,025 N/A N/A
Sun Country 16,632 47,139 +30,507 +183.4%
United Airlines 2,628,724 2,728,919 +100,195 +3.8%
TOTAL 9,219,633 9,746,190 +526,557 +5.7%

Source:  Diio Mi



International Air Seats by Carrier 2018 vs 2019
2018 2019F Volume 

Change
Percent 
Change

Air Canada 191,189 183,905 -7,284 -3.8%
Air China 39,329 24,941 -14,388 -36.6%
Air New Zealand 91,933 69,700 -22,233 -24.2%
AirAsia X 101,036 129,311 +28,275 +28.0%
All Nippon Airways 266,518 346,915 +80,397 +30.2%
Asiana Airlines 100,268 85,999 -14,269 -14.2%
China Airlines 33,973 39,780 +5,807 +17.1%
China Eastern Airlines 86,144 91,598 +5,454 +6.3%
Delta Air Lines 321,128 253,120 -68,008 -21.2%
Fiji Airways 23,244 23,352 +108 +0.5%
Hawaiian Airlines 828,556 799,250 -29,306 -3.5%
Japan Airlines 617,008 571,059 -45,949 -7.4%
Jetstar Airways 153,430 141,035 -12,395 -8.1%
Jin Air 42,444 26,724 -15,720 -37.0%
Korean Airlines 237,195 239,776 +2,581 +1.1%
Philippine Airlines 70,154 73,248 +3,094 +4.4%
Qantas Airways 82,796 85,355 -2,559 +3.1%
Scoot 69,325 25,029 -44,296 -63.9%
United Airlines 265,531 266,319 +788 +0.3%
WestJet 297,668 300,708 +3,040 +1.0%
TOTAL 3,918,869 3,777,124 -141,653 -3.6%



$21.8 M per day
110,901 visitors per day

$5.5 M per day 
28,131 visitors per day Maui County:

$13.7 M per day
65,954 visitors per day

$6.4 M per day
35,024 visitors per day

14 Nov 19, 2019

State of Hawai‘i:
$48.3 M per day
240,341 visitors per day

Lāna‘i

Tourism Impacts by County – 2018
Direct Visitor Spending ($ millions) and Average Daily Census



Island of Hawai‘i 

72% / 261.43$ 27.5%

4.6%
200,983

1,706,218 15.4% 69.4%

Residents

OCC/ADR Group/Package

MCI

Visitors U.S. Visitors
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O‘ahu  

16 Nov 19, 2019

84% / 238.16$ 39.3%

4.9%
980,080

5,862,358 10.6% 51.9%

Residents

OCC/ADR Group/Package

MCI

Visitors U.S. Visitors



Maui 
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76% / 385.39$ 24.4%

4.7%
156,375

2,914,912 30.2% 78.1%

Residents

OCC/ADR Group/Package

MCI

Visitors U.S. Visitors



Kaua‘i 
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75% / 291.45$ 21.3%

3.4%
72,133

1,389,300 29.3% 81.7%

Residents

OCC/ADR Group/Package

MCI

Visitors U.S. Visitors



Hawai‘i Tourism is Susceptible to Global Events and Resilient

19 Nov 19, 2019
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Visitor Arrivals to the State of Hawai‘i 1970 - 2018

'08 Loss of 
Aloha/ATA

'73-'74 U.S. Recession

'81-'82 U.S. Recession 
& Hurricane ‘Iwa '85 United Pilot Strike

'87 Stock Market Crash

'90-'91 U.S. Recession & Gulf War

'92 Hurricane ‘Iniki

'95 Kobe 
Earthquake Y2K

'01-'02 U.S. 
Recession & 9/11

'03 SARS

'07-'09 
The Great 
Recession

'11 Tohoku 
Earthquake, 

Tsunami 



Tools & Resources

https://www.hawaiitourismauthority.org/research/
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https://www.hawaiitourismauthority.org/research/


Tools & Resources

https://www.hawaiitourismauthority.org/what-we-do/partner-opportunities/
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https://www.hawaiitourismauthority.org/what-we-do/partner-opportunities/


Tools & Resources

https://www.hawaiitourismauthority.org/what-we-do/tools-resources/
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https://www.hawaiitourismauthority.org/what-we-do/tools-resources/


MAHALO!
Jennifer Chun
Director of Tourism Research
jennifer@gohta.net
(808) 973-9446
www.hawaiitourismauthority.org

mailto:jennifer@gohta.net
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