
Visitor Satisfaction Survey 
Fourth Quarter 2019 

Europe 

47.1% 

VISITORS WHO SAY THEY ARE 
“VERY LIKELY 
TO RETURN” 

TO HAWAI‘I IN THE  
NEXT 5 YEARS 

Visitor 
Profle 
by MMA 

US West US East Japan Canada Europe Oceania China Korea 

Average Age 52 52 42 51 48 52 37 35 

Affuent 
Households 
 

28% 
$200K+ 

24% 
$200K+

8%  
¥15M+ 

21%  
$200K+ 

15%  
$200K+ 

16%  
$200K+ 

6%  
¥1,253,600+ 

12%  
W92,391K+ 

Education 38% 
College 

Grad 

36%
College 

Grad 

51% 
College 

Grad 

35% 
College 

Grad 

30% 
Post 
Grad 

24% 
Post 
Grad 

55% 
College 

Grad 

59% 
College 

Grad

MARKET AREA SNAPSHOT: 
KOREA 

KAUA‘I 

79% rated  
trip “Excellent” 

O‘AHU23% remember 
seeing or hearing 77% rated  

advertisement trip “Excellent” 

33% remember 
seeing or hearing 

advertisement 

China 

49.2% 

Korea 

60.6% 

MAUI 

82% rated  
trip “Excellent” 

33% remember 
seeing or hearing 

advertisement 

ISLAND OF HAWAI‘I 

67% rated  
trip “Excellent” 

38% remember 
seeing or hearing 

advertisement 

Japan 

59.0% 

Canada 

71.6% 

US EastUS West 

82.2% 63.7% 

Oceania 

61.7% 

TOP ATTRACTION 
BY ISLAND 

MAUI -
HALEAKALA 

NATIONAL PARK 
KAUA‘I 56% 

WAIMEA CANYON 
78% 

ISLAND OF HAWAI‘I 
HAWAI‘I VOLCANOES 

O‘AHU NATIONAL PARK 
DOLE PLANTATION 59%

46% 


