AWAT TOURISM

2019 Annual Visitor
Research Report



ABOUT THIS REPORT

The 2019 Annual Visitor Research report provides the final statistics on Hawai1’s visitor industry in
2019 and a comprehensive comparison with 2018 visitor data. Included in this report are
characteristics and expenditures data from visitors who came to Hawai?’ by air or by cruise ships.
Visitor statistics are categorized by Hawai’’s Major Market Areas (MMA), by select countries, purpose
of trip, accommodation type, first-time or repeat visitor status and by island. Statistics about visitor
room inventory, hotel occupancy, room rates and air seat capacity are also included.

2019 statistics presented in this report reflect immigration data from the U.S. Department of
Commerce National Travel and Tourism Office (NTTO), updated air fare statistics from DIIO Mi.
airline database (DIIO) and final reports received from airlines and cruise ships.

This report was produced by the Tourism Research staff of the Hawai‘i Tourism Authority (HTA).
The HTA is headed by Mr. Chris Tatum. This report was prepared by Jennifer Chun, Minh-Chau
Chun, Lawrence Liu, Ariana Kwan and Joseph Patoskie.

STR Inc. provided hotel occupancy and room rate statistics.

Cover photo by Tor Johnson: Pali Coast and Mokapu, North Moloka‘.

To download this report, go to: www.hawaiitoutismauthority.org/research/annual-visitor-research-
reports/ and click on 2019 Annual Research Report [pdf].

For more information on the content of this report, contact the HTA at (808) 973-2255.
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SUMMARY OF 2019 VISITORS TO HAWAI*‘I
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ALL VISITORS (BY AIR AND BY CRUISE SHIPS)

In 2019, total visitor spending and visitor arrivals to Hawai‘ increased compared to 2018, marking the
eighth consecutive year of record growth in both categories. Total spending by visitors to the Hawaiian
Islands gained 1.1 percent to a new high of $17.84 billion. When adjusted for inflation, total visitor
spending declined 1.5 percent compared to 2018 (Figure 1). A total of 10,386,673 visitors came by air
service or by cruise ships to the state, an increase of 5.0 percent from the previous record of 9,888,845
visitors in 2018 (Table 1). Total visitor days were up 2.4 percent. The average spending per day by
these visitors ($196 per person) was lower compared to 2018 (§198).

Figure 1. Total Visitor Spending: Nominal & Real
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Source: 2019 State of Hawai‘i Data Book Table 7.35.

Arrivals by air service increased 4.9 percent to 10,243,165 visitors. Additionally, there were 143,508
visitors who came to the islands by cruise ships', up 12.6 percent from 2018 (Table 1).

Total Spending by Category:

e Lodging, the largest spending category by all visitors to Hawai‘i, increased 2.7 percent to $7.65
billion and comprised 42.8 percent of total visitor spending in 2019 (Table 69).

e Food and beverage, the second largest category, rose 2.6 percent to $3.72 billion or 20.8 percent
of total visitor spending.

e Shopping expenditures of $2.35 billion decreased 2.7 percent from 2018.

e Spending on transportation (-2.8% to $1.73 billion) also decreased, while entertainment and
recreation expenses (-0.1% to $1.62 billion) were similar to the previous year.

! Limited characteristics and expenditures for visitors who entered Hawai‘i on board a cruise ship are reported separately
in the Cruise Visitors section and are not included as part of the statistics reported for visitor arrivals by air.
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e Supplemental business spending dropped 3.5 percent to $128.2 million. These are additional
business expenses spent locally on conventions and corporate meetings by out-of-state visitors
(i.e. costs on space and equipment rentals, transportation, etc.) that were not included in personal
spending.

VISITORS (ARRIVALS BY AIR)

Spending by air visitors to the islands rose 1.1 percent to $17.66 billion in 2019, boosted by growth in
arrivals (+4.9% to 10,243,165 visitors). The average daily spending of $197 per person (-1.1%)
decreased compared to 2018 (Tables 1 & 70).

The average daily census showed that July was the busiest month for air visitors in 2019 (286,419
visitors per day) (Table 7). The average party size was 2.24 visitors (Table 2).

Figure 2. 2019 Air Visitor Personal Daily Spending by Category and Selected MMA
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e On a daily basis, air visitors in 2019 spent $85 per person on lodging, similar to 2018. Visitors
spent less on shopping ($20), transportation ($19) and entertainment and recreation ($18)
compared to 2018 while food and beverage expenses ($41) were about the same (Figure 2, Table
70).

e Lodging was the largest daily expense for most visitor markets except for Chinese visitors who
spent more on shopping (Table 80).
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AIR VISITORS BY MAJOR MARKET AREAS

Figure 3. Four Largest Markets’ Share of Total Visitor Spending
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Figure 4. Visitor Arrivals from Four Largest Markets (by Air)
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U.S. WEST

In 2019, air capacity from the U.S. West grew 5.5 percent from the previous year to 8,564,295 seats
and accounted for 62.9 percent of total air seats to the Hawaiian Islands (Table 94).

The U.S. West continued to be Hawai‘l’s largest market in terms of visitor spending, visitor days and
visitor arrivals. In 2019, visitor spending increased 5.5 percent to $6.95 billion. U.S. West air visitors’
share of total visitor spending (39.2%) was up from 2018 (37.6%) (Figure 3, Table 1).

e Daily spending dropped slightly (-0.5%) to $175 per person (Figure 2, Table 71).

e U.S. West visitors spent slightly more on lodging ($83) compared to 2018. Spending on food and
beverage ($37), transportation ($19) and entertainment and recreation ($15) decreased while
shopping expenses were similar to the previous year.

e Arrivals increased 9.3 percent to 4,595,319 visitors and visitor days rose 6.1 percent(Figure 4, Table
13).

e The U.S. West continued to have the largest highest of repeat visitors (80.6%) among all the
MMAs.

e True independent travelers comprised 83.5 percent of U.S. West visitors in 2019.

e Ofhu hosted 43.6 percent of U.S. West visitors in 2019, 35.2 percent went to Maui, 17.1 percent
went to the island of Hawai‘i and 15.9 percent went to Kaua‘l. Arrivals to these four islands
increased compared to 2018.

e Half (50.2%) of U.S. West visitors stayed in hotels, 19.0 percent stayed in condominiums, 12.4
percent stayed in rental homes, 11.5 percent stayed with friends/relatives and 10.5 percent stayed
in timeshares. More U.S. West visitors stayed in bed and breakfasts (+13.6%), rental homes
(+11.3%) and hotels (+10.6%) compated to 2018. Stays with friends/relatives (+6.3%), in
condominiums (+5.4%) and in timeshares (+1.8%) also increased from the previous year.

e Tight out of ten U.S. West visitors in 2019 came to vacation (82.1%), 10.3 percent came to visit
friends/relatives, 3.4 percent came for meetings, conventions and incentives (MCI) and 2.4
percent came to honeymoon.

e Arrivals from California, the largest single state contributor, grew 11.9 percent to 2,637,893 visitors.
There were also more visitors from Washington (+5.8% to 628,836 visitors), Oregon (+6.1% to
281,280 visitors), Arizona (+12.8% to 220,549 visitors), Colorado (+8.3% to 205,036 visitors),
Utah (+6.5% to 173,552) and Nevada (+16.8% to 128,742) compared to 2018 (Table 17).

e In terms of average daily census, June was the busiest month for U.S. West visitors in 2019,
followed by July and December.

U.S. EAST

Air capacity from U.S. East rose 7.6 percent to 1,182,495 seats in 2019 and comprised 8.7 percent of
total air seats to Hawai‘l (Table 94).

Spending by U.S. East visitors increased 3.4 percent from 2018 to $4.68 billion. U.S. East’s share of
total visitor expenditures (26.4%) was up from the previous year (25.9%). Daily spending by these
visitors rose to $213 per person (+1.2%) (Figure 3, Table 1).

e Lodging expenses increased to $§95 per person in 2019 (Figure 2, Table 72).
e These visitors also spent more on food and beverage ($43) compared to 2018.

e They spent less on transportation expenses ($22) while entertainment and recreation ($22) and
shopping ($19) expenses were similar to the previous year.
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e Arrivals and visitor days increased 4.7 percent and 2.2 percent, respectively. Of the 2,276,520 U.S.
East visitors in 2019, 58.5 percent were repeat visitors to the islands (Figure 3, Table 15).

e Over half of U.S. East visitors went to O‘ahu (58.0%), 36.6 percent visited Maui, 20.4 percent
visited the island of Hawai‘i and 17.8 percent visited Kaua‘i. Arrivals increased on O‘ahu (+5.8%),
Maui (+4.2%) and on the island of Hawai‘i (+2.2%) but declined on Kaua‘t (-2.3%) compared to
2018.

e Three out of four U.S. East visitors came to vacation (76.6%), 11.0 percent came to visit
friends/relatives, 6.1 percent came for MCI purposes and 4.0 percent came to honeymoon.

e Fight out of ten U.S. East visitors were true independent travelers (80.7%).

e Over half of U.S. East visitors stayed in hotels (58.8%), while some stayed in condominiums
(13.8%), with friends/relatives (12.0%), in rental homes (11.6%) and in timeshates (8.6%). Usage
of rental homes by U.S. East visitors rose 10.4 percent from 2018. More visitors also stayed in bed
and breakfasts (+5.1%), hotels (+4.2%) and with friends/relatives (+4.8%).

e There were more visitors from Texas (+8.6% to 336,563 visitors), Illinois (+6.5% to 157,541),
New York (+5.2% to 154,937), and Florida (+5.4% to 138,005 visitors) compared to 2018 (Table
17).

e In 2019, June was the busiest month for U.S. East visitors based on average daily census, followed
by July and December.

JAPAN

Air capacity from Japan decreased 2.1 percent to 1,999,204 seats. This represented 14.7 percent of
total air seats to Hawai‘i in 2019 (Table 95). Japan continued to rank third in visitor spending, visitor
days and arrivals behind U.S. West and U.S. East.

Visitor spending increased 4.8 percent to $2.25 billion in 2019, boosted by growth in visitor arrivals
(+5.8% to 1,576,205) and visitor days (+4.7%). Daily spending of $242 per person (+0.2%) was similar
to 2018. Japanese visitors’ share of total spending was 12.7 percent in 2019, up from 12.2 percent in
the previous year (Figure 3) (Table 1).

e Lodging ($84) and shopping ($65) expenses decreased compared to 2018.

e Japanese visitors continued to spend three times more per day on shopping ($65) than U.S. West,
U.S. East, Canadian or European visitors.

e Japanese visitors in 2019 spent more on food and beverage ($51) and entertainment and recreation
($19) while transportation expenses were about the same as the previous year.

e Of the total Japanese visitors in 2019, 68.3 percent had been to Hawai‘l before, up from 66.9
percent in the previous year (Table 20).

e Most Japanese visitors went to O‘%hu (94.7%), 10.8 percent visited the island of Hawai‘i, 3.0
percent visited Maui and 1.6 percent visited Kaua‘i. Arrivals increased on O‘ahu (+6.7%) and
Kaua‘i (+2.1%) but declined on Maui (-3.6%) and on the island of Hawai‘l (-3.3%) compared to
2018.

e A majority of Japanese visitors came on packaged trips (58.5%). True independent travelers
(37.7%) comprised a lower percentage compared to the previous year (39.7%).

e Hotels continued to be the primary choice for lodging, used by 82.3 percent of Japanese visitors
in 2019. Some visitors stayed in condominiums (+12.7%), timeshares (6.5%) or with
friends/relatives (1.2%). More visitors stayed in timeshares (+14.3%), hotels (+5.5%),
condominiums (+3.6%) and with friends/relatives (+8.1%) compared to 2018.

e Three out of four Japanese visitors in 2019 came to vacation (74.2%), 12.3 percent came to
honeymoon and 5.4 percent came for MCI purposes.
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e Based on average daily census, the busiest month for Japanese visitors in 2019 was August,
followed by September and December.

CANADA

Air capacity from Canada dropped slightly (-0.9%) to 484,613 seats compared to 2018.. There were
fewer seats to Honolulu (-5.4%) and Kona (-4.8%) which offset growth in seats to Lihu‘e (+9.8%)
and Kahului (+2.4%). Seats out of Canada comprised 3.6 percent of total air seats to Hawai‘t in 2019
(Table 95).

Spending by Canadian visitors, Hawai1’s fourth largest visitor market, decreased 2.4 percent to $1.08
billion in 2019. Canadian visitors’ share of total spending was 6.1 percent, down from 6.3 percent in
2018. Arrivals declined 1.6 percent to 540,103 visitors and visitor days dropped 2.8 percent. Daily
visitors spending of $165 per person (+0.4%) was slightly higher than the previous year (Figure 3,
Table 1).

e Canadian visitors spent slightly less per day on lodging ($80), but slightly more on food and
beverage ($35) compared to 2018. Transportation ($18), shopping ($14) and entertainment and
recreation (§12) expenses were about the same (Figure 2, Table 74).

e Three out of four Canadian visitors (75.0%) flew direct from international ports while the
remainder arrived on flights from the U.S. mainland (Table 22).

e Repeat visitors accounted for 64.6 percent of Canadian visitors in 2019.

e Direct air service contributed to more Canadians visiting Maui (51.3% of Canadian visitors) than
O‘ahu (42.1% of Canadian visitors).

e The majority Canadian visitors were true independent travelers (81.0%).

e Close to half (44.0%) of Canadians visitors stayed in hotels, 32.8 percent stayed in condominiums,
15.1 percent stayed in rental homes, 8.7 percent stayed in timeshares and 4.9 percent stayed with
friends/relatives.

e Most Canadian visitors in 2019 came to vacation (91.8%), 3.3 percent came to visit
friends/relatives, 3.2 percent came for MCI purposes, and 2.8 came to honeymoon.

e January was the busiest month in 2019, followed by February and March.
EUROPE

Total visitor spending by Europe MMA declined 17.8 percent to $268.1 million in 2019 as a result of
decreases in visitor arrivals (-4.9% to 137,908), visitor days (-6.4%) and lower daily spending (-12.2%
to $151 per person) compared to the previous year (Table 1).

e These visitors spent less on lodging ($60), food and beverage ($36), transportation ($25),
entertainment and recreation ($16) and shopping ($10) compared to 2018 (Table 75).

e There were more visitors from Italy (+1.7%) and Germany (+1.0%) but fewer visitors from
United Kingdom (-11.4%), France (-6.0%) and Switzerland (-5.6%) than in the previous year
(Table 11 and Table 12).

e The majority of European visitors (77.8%) came on domestic flights (Table 24).
e August, July and September were the busiest months for European visitors in 2019.
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Figure 5. Europe MMA, UK & Germany
Visitor Arrivals: 2010 - 2019
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Visitors from Germany

Germany accounted for the largest share of European visitors (33.6%) in 2019. Arrivals increased
1.0 percent to 46,299 visitors (Figure 5, Tables 11 & 12). These visitors stayed an average of 14.53
days, the longest among all visitor groups.

The majority were first-time visitors (71.1%) (Table 20).

Seven out of ten German visitors went to O‘ahu (72.5%), 51.4 percent went to Maui, 41.2 percent
went to the island of Hawai‘l and 33.8 percent went to Kaua‘i.

Seven out of ten German visitors were true independent travelers (71.7%).

Over half of German visitors stayed in hotels (58.9%0) while others stayed in rental homes (16.4%),
condominiums (11.2%), in bed and breakfast properties (7.8%) or with friends/relatives (8.6%).
Eight out of ten visitors in 2019 came to vacation (81.0%), 8.5 percent came to honeymoon, 7.0
percent came to visit friends/relatives and 4.6 petcent came for MCI purposes.

Visitors from United Kingdom

Arrivals from the United Kingdom (U.K.) declined 11.4 percent to 41,219 visitors in 2019 and
comprised 29.9 percent of the European market (Figure 5, Tables 11 & 12).

Six out of ten U.K. visitors were first-timers (64.9%) to Hawai‘l (Table 25).

The majority of U.K. arrivals visited O‘ahu (70.2%), 35.8 percent visited Maui, 21.8 percent visited
the island of Hawai‘i and 13.8 percent visited Kaua‘i.

A larger percentage of visitors in 2019 were true independent travelers (64.1%) compared to the
previous year (60.2%).

Seven out of ten U.K. visitors stayed in hotels (67.4%). Some stayed in rental homes (11.1%),
condominiums (11.0%), with friends/relatives (8.7%) or in timeshares (3.7%).

Eight out of ten U.K. visitors in 2019 came to vacation (79.8%), 8.2 percent came to visit
friends/relatives, 6.7 percent came to honeymoon and 4.2 percent came for MCI purposes.

Hawai‘i Tourism Authority 8 2019 Annual Visitor Research Report



OCEANIA

Air capacity from Oceania decreased 7.2 percent to 494,582 seats. There were fewer seats from
Auckland, New Zealand (-17.7%) compared to 2018. From the Australia market, there were fewer
seats from Melbourne (-10.8%) and Sydney (-2.0%) while seat capacity from Brisbane (+0.6%) was
similar to the previous year. Oceania seats comprised 3.6 percent of total air to Hawai‘ in 2019 (Table
95).

Visitors from Oceania spent a total of $895.1 million in 2019 down 14.4 percent from the previous
year. Visitor arrivals (-12.6% to 363,551) and visitor days (-14.8%) decreased but daily spending
(+0.5% to $262 per person) was slightly higher compared to 2018 (Figure 6, Table 1).

Figure 6. Oceania MMA
Visitor Arrivals: 2010 - 2019
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e Visitors from Australia accounted for 79.2 percent of all visitors from Oceania, while 20.8 percent
were from New Zealand (Table 11).

e September was the busiest month for visitors from Oceania in 2019, followed by July and June.
Visitors from Australia

e Arrivals from Australia decreased 11.4 percent to 287,995 visitors in 2019 (Figure 6, Table 28).
These visitors stayed an average 9.48 days.

e Their daily spending rose to $268 per person from $267 per person in 2018 (Table 83).

e These visitors spent more on lodging ($100) and food and beverage ($58), spent less on shopping
($53) and transportation ($16), while their entertainment and recreation ($27) expenses were
similar to the previous year.

e Most Australian visitors went to O‘ahu (98.0%) while 17.6 percent went to Maui, 13.4 went to the
island of Hawai‘i and 9.7 percent went to Kaua‘i (Table 28).

e Over half of Australian visitors in 2019 have been to Hawai‘l before (53.1%).
e A higher percentage of visitors (57.9%) were true independent travelers compared to 2018 (56.1%).
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Most Australian visitors in 2019 stayed in hotels (88.0%). Some stayed in condominiums (8.0%),
rental homes (4.7%) and timeshares (2.2%).

Australian visitors primarily came to vacation (90.7%), 3.4 percent came for a honeymoon, 2.0
percent came to visit friends and relatives and 1.3 percent came for MCI purposes.

Visitors from New Zealand

Arrivals from New Zealand declined 16.7 percent to 75,556 visitors in 2019 (Figure 6, Table 29).
The average length of stay was 9.14 days.

Daily spending by these visitors rose to $242 from $229 in 2018 (Table 84).

These visitors spent more on lodging ($88), shopping ($55) and food and beverages ($50) but
spent less on entertainment and recreation ($21) and transportation ($16) expenses compared to
2018.

Opver half of the visitors in 2019 were repeat visitors (52.6%) (Table 29).

Nearly all New Zealand visitors went to O‘ahu (98.1%), 13.3 percent went to Maui, 11.6 went to
the island of Hawai‘i and 5.8 percent went to Kaua‘i.

The majority of visitors were independent travelers (63.4%).

OTHER ASIA

Air capacity from Other Asia decreased 10.9 percent to 482,717 seats in 2019. There were fewer seats
from Seoul Korea (-7.0%) compared to 2018. From the China market, there were more seats from
Shanghai (+6.4%) but significantly fewer seats from Beijing (-65.7%). Seats from Taipei, Taiwan rose
25.0 percent from the previous year. Other Asia seats accounted for 3.5 percent of total air seats in
2019 (Table 95).

Visitors from Korea

There were 229,056 visitors (+0.3%) from Korea in 2019, similar to the previous year (Figure 7,
Table 31).

These visitors spent $285 per person daily, down from $292 in 2018 (Table 81).

They spent less on lodging ($91), shopping ($74) and transportation ($24), while food and
beverage ($64) and entertainment and recreation ($27) expenses were about the same.

Among Korean visitors in 2019, 73.7 percent were first-time visitors (Table 31).

Nearly all Korean visitors went to O‘ahu (98.4%), 12.8 percent went to Maui, 11.0 percent went
to the island of Hawai‘i and 3.1 percent went to Kaua‘t.

A higher percentage of Korean visitors in 2019 were true independent travelers (58.7%) compared
to 2018 (54.3%).

Most Korean visitors stayed in hotels (85.3%) while some stayed in rental homes (9.3%) and in
condominiums (8.3%).

Seven out of ten Korean visitors in 2019 came to vacation (68.4%), 26.4 percent came to
honeymoon, 2.4 percent came for MCI purposes, 1.7 percent came to get married and 1.5 percent
came to visit friends/relatives.
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Figure 7. Other Asia MMA
Visitor Arrivals: 2010 — 2019
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Visitors from China

Arrivals from China dropped 25.3 percent to 92,082 visitors in 2019 (Figure 7, Table 32).

Daily spending by Chinese visitors decreased to $329 per person from $349 per person 2018 but
continued to be the highest among all visitor groups (Table 80).

Chinese visitors spent less on shopping ($99) per day compared to 2018 ($115).

This group also spent less on lodging ($96) and transportation ($37) while their food and beverage
($54) and entertainment and recreation ($36) expenses were similar to the previous year.

Eight out of ten Chinese visitors in 2019 were first-time visitors (77.7%) to Hawai‘i (Table 32).
Most Chinese visitors went to O‘ahu (96.2%), 37.4 percent went to the island of Hawai‘, 21.1
percent went to Maui and 4.1 percent went to Kaua‘l.

There was a higher percentage of true independent travelers (49.8%) in 2019 than in the previous
year (44.5%).

Most Chinese visitors stayed in hotels (82.5%). Some stayed in condominiums (16.7%), in rental
homes (4.9%) or with friends/relatives (2.7%).

Eight out of ten Chinese visitors in 2019 came to vacation (82.3%), 7.9 percent came for MCI
putposes, 4.8 percent came to honeymoon and 2.7 percent came to visit friends/relatives.

Visitors from Taiwan

Arrivals from Taiwan increased 38.3 percent to 24,242 visitors in 2019 (Figure 7, Table 33).
Contributing to the growth in arrivals were more than 4,000 visitors who came in May 2019 as
part of an insurance group’s incentive trip.

These visitors spent more on a daily basis ($251 per person) compared to 2018 ($241) (Table 82).
Their shopping ($64), food and beverage ($53), transportation ($29) and entertainment and
recreation ($27) expenses were higher, but their lodging expenses ($71) decreased from the
previous year.

Seven out of ten (70.0%) Taiwanese visitors in 2019 were first-timers to Hawai‘i.
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e Opver half of the Taiwanese visitors in 2019 were true independent travelers (59.4%).

e Most of the Taiwanese visitors went to O‘ahu (97.8%), 24.8 percent went to the island of Hawai,
16.2 percent went to Maui and 3.8 percent went to Kaua‘i.

e The majority of Taiwanese visitors stayed in hotels (71.7%) while others stayed in condominiums
(16.7%), in rental homes (7.2%) or with friends/relatives (10.0%).

e Seven out of ten Taiwanese visitors came to vacation in 2019 (65.3%), 12.2 percent came to
honeymoon, 11.0 percent came for MCI purposes and 7.0 percent came to visit friends/relatives.

LATIN AMERICA

Total spending by visitors from Latin America MMA dropped 9.1 percent to $64.7 million in 2019.
Arrivals (-8.8% to 25,344 visitors) and visitor days (-6.4%) decreased and daily visitor spending (-2.9%
to $234 per person) was lower compared to the previous year. (Figure 8, Table 1).

Figure 8. Latin America MMA
Visitor Arrivals: 2010 - 2019
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e These visitors spent more on food and beverage ($47), but spent less on lodging (§95),
transportation ($29), shopping ($24) and entertainment and recreation ($22) compared to 2018
(Table 78).

e Visitors from Brazil comprised 40.7 percent of Latin America MMA in 2019, followed by visitors
from Mexico (40.6%) and Argentina (18.7%) (Table 11).

e Tirst-timers accounted for 69.7 percent of Latin American visitors in 2019 (Table 34).
e The majority of Latin American visitors were true independent travelers (68.1%).

e Three out of four visitors from this market went to O‘ahu (75.1%), 35.6 percent went to Maui,
22.1 percent went to the island of Hawai‘i and 13.3 percent went to Kaua‘i.

e The majority stayed in hotels (66.0%), 13.5 percent stayed in rental homes, 9.6 percent stayed with
friends/relatives, and 7.3 percent stayed in condominiums.
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AIR VISITORS BY SEGMENT

TRAVEL METHODS

A higher percentage of total air visitors in 2019 were true independent travelers (73.3%) compared
to the previous year (72.7%) (Tables 2 & 3).

True independent travelers comprised the majority of the visitors from U.S. West (83.5%), Canada
(81.0%), U.S. East (80.7%), Europe (70.2%), Latin America (68.1%), New Zealand (63.4%),
Taiwan (59.4%), Korea (58.7%) and Australia (57.9%).

A smaller percentage of Chinese (49.8%) and Japanese (37.7%) visitors in 2019 made their own
travel arrangements. Most of these visitors purchased group tours or packaged trips.

Japanese visitors who came on group tours in 2019 spent $252 per person. Daily spending by
group tour visitors from U.S. East, Canada and U.S. West was $251, $216 and $192, respectively
(Table 87).

In comparison, Japanese ($240), U.S. East ($204), U.S. West ($173) and Canadian ($161) visitors
who made their own travel arrangements spent less.

PURPOSE OF TRIP

Honeymoon

In 2019, 516,192 visitors came to honeymoon in the islands, down 2.5 percent from the previous year.
Honeymooners accounted for 5.0 percent of total air visitors to Hawai‘l (Tables 2 & 37).

The largest percentage of honeymoon visitors continued to be from Japan (37.5%) followed by
U.S. West (21.6%), U.S. East (17.8%) and Korea (11.7%).

Honeymoon visitors stayed an average 7.69 days in 2019.

Seven out of ten (69.9%) honeymooners were first-time visitors to the state.

Over half purchased packaged trips (52.7%), 4.1 percent purchased group tours, while 46.7 percent
made their own travel arrangements.

The majority visited O‘ahu (75.3%), 26.8 percent visited Maui, 12.8 percent visited the island of
Hawai‘i and 12.7 percent visited Kaua‘i.

Most honeymooners stayed in hotels (84.7%). Some visitors stayed in condominiums (8.2%),
rental homes (5.6%) and timeshares (3.4%).

Daily spending by Japanese honeymoon visitors was $325 in 2019 ($329 in 2018). U.S. East
honeymoon visitors spent $268 ($281 in 2018), Canadian honeymoon visitors spent $217 ($235 in
2018) while U.S. West honeymooner spent $234 ($231 in 2018) (Table 87).

Get Married

There were 99,097 visitors who came to get married in 2019, a decrease of 3.3 percent from the prior
year. This segment comprised 1.0 percent of total air visitors to the state (Tables 2 & 38).

U.S. West visitors accounted for the largest share of this segment (35.2%) followed by Japan
(32.2%) and U.S. East (18.7%).

In 2019, there were more repeat visitors (53.7%) than first-time visitors (46.3%) who came to get
married in the islands.

Over half (60.5%) of those who came to get married made their own travel arrangements, 38.2
percent purchased packaged trips and 4.9 percent purchased group tours.
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The average travel party size was 2.32 people, similar to 2018.

Seven out of ten (68.2%) visitors from this segment went to O‘ahu, 26.6 percent visited Maui, 14.7
percent visited the island of Hawai‘t and 12.1 percent visited Kaua‘.

The average length of stay was 8.41 days.

The majority (71.0%) stayed in hotels, 13.1 percent stayed in condominiums, 12.0 percent stayed
in rental homes, 5.0 percent stayed with friends/relatives, and 3.8 percent stayed in timeshares.

Meetings, Conventions and Incentives (MCI)

A total of 459,171 visitors came for meetings, conventions and incentives in 2019, down 2.6 percent
from the previous year (Table 39). MCI visitors comprised 4.5 percent of total air visitors in 2019.
The average length of stay was 7.24 days (Tables 2 & 39).

Visitors from U.S. West (33.7%), U.S. East (30.3%) and Japan (18.6%) comprised the three largest
share of MCI visitors.

Two out of three (66.5%) MCI visitors had been to the islands before.

Six out of ten (59.8%) MCI visitors made their own travel arrangements, 31.5 percent purchased
packaged trips and 26.2 percent purchased group tours.

The majority MCI visitors went to O‘ahu (61.1%), 28.5 percent visited Maui, 17.1 percent visited
the island of Hawai‘i and 9.0 percent visited Kaua‘.

Most MCI visitors stayed in hotels (87.6%) while 6.4 percent stayed in condominiums.

In 2019, MCI visitors from U.S. East (§251), Japan ($243), U.S. West ($214), and Canada ($183)
spent more compared to Pleasure visitors, i.e., from Japan ($226), U.S. East ($208), U.S. West
($175), and Canada ($162).

Visiting Friends or Relatives

There were 835,908 visitors who came to see friends/relatives, up 5.3 percent compared to 2018
(Table 40). These visitors accounted for 8.2 percent of all visitors to Hawai‘l. The average length of
stay was 10.75 days. (Tables 2 & 40).

U.S. West had the largest share of this segment (56.5%) followed by U.S. East (30.0%), Japan
(2.7%) and Canada (2.1%).

Eight out of ten visitors (80.3%) from this segment were repeat visitors to Hawai‘i.

Most of the visitors made their own travel arrangements (92.2%).

The majority visited O‘ahu (69.1%), 19.4 percent visited Maui, 18.0 percent visited the island of
Hawai‘i and 10.1 percent visited Kaua‘i.

The average party size was 1.81 persons.

Six out of ten (62.0%) visitors stayed with friends/relatives, 25.8 percent stayed in hotels, 9.5

percent stayed in condominiums, 9.3 percent stayed in rental homes, and 3.7 percent stayed in
timeshares.
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FAMILY VISITORS

There were 2,744,169 visitors who came with children 17 years and under (family visitors), an increase
of 3.1 percent compared to 2018 (Table 41). This group comprised 26.8 percent of air visitors 2019.

e The majority (71.8%) of these visitors have been to Hawai‘i before.

e Many family visitors made their own travel arrangements (73.1%) rather than purchased group
tours (3.7%) or packaged trips (25.7%).

e Six out of ten (61.4%) family visitors went to O‘ahu, 28.4 percent went to Maui, 15.6 percent went
to the island of Hawai‘i and 11.5 percent went to Kaua‘.

e The average party size was 3.94 persons.

e The majority (61.5%) stayed in hotels, 18.5 percent stayed in condominiums, 11.9 percent stayed
in rental homes, 8.5 percent were in timeshares, and 6.5 percent stayed with friends/relatives.

ACCOMMODATIONS

The majority of air visitors in 2019 stayed in hotels (59.7%). Condominiums (16.6%) were the second
most popular choice for lodging followed by rental homes (10.1%), with friends/relatives (9.1%) and
timeshares (8.3%). Stays in rental homes (+8.8%), with friends/relatives (+6.7%), hotels (+4.3%),
condominiums (+1.7%) and timeshares (+1.3%) increased compared to 2018 (Table 2).

e Typically, U.S. West, U.S. East, Japanese and Canadian air visitors who stayed in hotels spent more
per person per day than those who stayed in condominiums, timeshares, rental homes or with
friends/relatives (Table 87).

e In 2019, Japanese air visitors who stayed in hotels spent $262 per day, compared to U.S. East
visitors at $249, U.S. West visitors at $215 and Canadian visitors at $197 (Table 87).

e U.S. East visitors who stayed in condominiums spent $209 daily. Japanese, U.S. West and
Canadian visitors who stayed in condominiums spent $185, $176 and $158, respectively.

e Visitors from U.S. West who used timeshares spent $171 per day. U.S East timeshare visitors
spent $155, Japanese timeshare visitors spent $134 while Canadian timeshare visitors spent $120.

e U.S. East Visitors who stayed in rental homes spent $202 daily. Japanese rental home visitors spent
$184, U.S West rental home visitors spent $170, while Canadian rental home visitors spent $159.

Hotel-Only

In 2019, there were 5,315,028 visitors who stayed exclusively in hotels, up 5.2 percent from the
previous year. The average length of stay was 7.13 days. Hotel-only visitors comprised 51.9 percent of
total air visitors to Hawai‘l (Table 42).

e The majority (77.2%) came to vacation, 7.5 percent came to honeymoon, 6.9 percent came for
MCI purposes and 2.5 percent visited friends/relatives.

e Repeat visitors comprised 63.2 percent of hotel-only visitors in 2019.

e Opver half of hotel-only visitors made their own travel arrangements (58.7%) while 39.5 percent
purchased packages.

e Ofhu had the most number of hotel-only visitors at 70.6 percent, followed by Maui with 24.1
percent, the island of Hawailt with 12.9 percent and Kaua‘i with 8.6 percent.
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Condo-Only

There were 1,335,852 visitors who only stayed in condominiums, an increase of 3.8 percent from 2018.
These visitors stayed an average of 10.39 days in 2019, much higher than those who stayed only in
hotels (Table 43).

e The majority of these visitors had been to Hawai‘i before (80.0%) with an average of 6.78 trips to
the islands.

e Most (86.1%) were true independent travelers.

e Nearly all of these visitors came to vacation (91.3%), 3.7 petrcent came to visit friends/relatives,
2.0 percent came to honeymoon and 1.3 percent came for meetings, conventions and incentives.

e Maui had the largest share of condo-only visitors at 49.0 percent, followed by O‘hu (31.2%),
Kaua‘i (14.5%) and the island of Hawai‘i (14.0%).

Timeshare-Only

The were 668,862 visitors who stayed exclusively in timeshare properties, up 2.8 percent from 2018.
These visitors stayed an average of 9.51 days in the islands (Table 44).

e Most of these visitors (94.8%) came to vacation, 2.6 percent came to visit friends/relatives and
1.8 percent came to honeymoon.

e Most were true independent travelers (92.4%) and 86.2 percent were repeat visitors to Hawai‘i.

e Ofhu had a 34.6 percent share of timeshare-only visitors, followed by Maui with 34.5 percent,
Kaua‘ with 23.6 percent, and the island of Hawai‘i with 18.4 percent.

Rental Home-Only

There were 754,393 visitors who stayed entirely in rental homes, an increase of 11.0 percent from
2018. Their average length of stay was 9.47 days (Table 45).

e Two out of three were repeat visitors (66.1%) to the state. Most were true independent travelers
(92.9%).

e The majority (87.4%) came to vacation, 6.4 percent came to visit friends/relatives and 2.1 percent
came to honeymoon.

e Ofhu had largest percentage of rental home-only visitors (47.5%), followed by Maui (23.7%) the
island of Hawai‘l (23.3%) and Kaua‘i (18.4%).

Bed & Breakfast-Only

There were 52,253 visitors who stayed exclusively in bed and breakfast properties in 2019, up 18.1
percent from the previous year. These visitors stayed an average of 8.78 days in 2019 (Table 45).

e Over half were repeat visitors (59.3%) to Hawai‘i, and most (91.5%) were true independent
travelers.

e Eight out of ten (82.4%) came to vacation, 8.5 percent came to visit friends/relatives and 4.2
percent came to honeymoon.

e Ofhu had the highest share of bed & breakfast-only visitors at 54.2 percent, followed by Maui
with 26.5 percent, the island of Hawai‘ also 26.5 percent and Kaua‘i with 11.7 percent.
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FIRST-TIME/REPEAT VISITORS

First-Time Visitors

There were 3,261,599 first-time visitors in 2019, which was an increase of 1.5 percent from the prior
year. First-time visitors comprised 31.8 percent of total air visitors to the state. Their average length
of stay was 8.24 days (Table 47).

First-time visitors accounted for 41.5 percent of U.S. East, 35.4 percent of Canadian, 31.7 percent
of Japanese and 19.4 percent of U.S. West visitors in 2019. In contrast, first-timers comprised the
majority of visitors from the emerging markets: Other Asia (74.0%), Europe (69.9%) and Latin
America (69.7%) (Tables 13, 15, 20, 22, 24, 27, 30 & 34).

Seven out of ten (68.9%) first-time visitors stayed in hotels, 11.5 percent stayed in condominiums,
11.2 percent stayed in rental homes, 6.2 percent stayed with friends/relatives, and 3.8 percent
stayed in timeshares (Table 47).

The majority of first-time visitors went to O‘ahu (71.9%), followed by Maui (28.8%), island of
Hawai‘i (17.8%) and Kaua‘ (12.3%).

Three out of four (76.3%) came to vacation, 11.1 percent came to honeymoon, 5.0 percent came
to see friends/relatives and 4.7 percent came for meetings, conventions and incentives.
First-time visitors from the top four markets (U.S. West, U.S. East, Japan and Canada) in 2019
spent more on a daily basis than those who have been to Hawai‘i before (Table 87).

Japanese first-time visitors spent $267 per person, compared to $231 by repeat Japanese visitors.
U.S. East first-time visitors spent $213, while repeat visitors spent $205.

U.S. West first-time visitors spent $182 versus $171 for repeat visitors.

Canadian first-time visitors spent $176 compared to $156 for repeat visitors.

Repeat Visitors

In 2019, there were 6,981,566 repeat visitors to the islands, up 6.6 percent from the previous year.

Repeat visitors accounted for 68.2 percent of air visitors to the state. Their average length of stay was
9.00 days (Table 48).

The largest percentage of repeat visitors in 2019 continued to be from U.S. West (80.6%), followed
by Japan (68.3%), Canada (64.6%) then U.S. East (58.5%) (Tables 13, 15, 20 & 22).

Eight out of ten repeat visitors (78.2%) made their own travel arrangements.

The average number of trips for a repeat visitor was 7.26 trips, similar to 2018.

Over half (55.4%) of repeat visitors stayed in hotels, 19.0 percent stayed in condominiums, 10.5

petrcent stayed with friends/relatives, 10.4 percent stayed in timeshares, and 9.6 percent stayed in
rental homes.

More than half (54.5%) of all repeat visitors in 2019 went to O‘ahu, 30.4 percent visited Maui,
16.9 percent went to the island of Hawail and 13.9 percent went to Kaua‘i.

The majority of repeat visitors (81.3%) came to vacation, 9.6 percent visited friends/relatives, and
4.4 percent came for meetings, conventions, and incentives.
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AIR VISITORS BY ISLANDS

Figure 9. 2019 Visitor Personal Daily Spending by Category and Island

$500
$450
$400
$350
=
o $300
[0
o
5 $250
2
g
5 $200
o
7 $150
$100
$50
$0 . " —— " p”
O‘ahu Maui Moloka'i Lana‘i Kaua'i Hawai'‘i Island
oLodging $87 $105 $54 $297 $88 $75
@ Shopping $22 $18 $6 $14 $14 $15
EFood & Bev $41 $43 $22 $99 $40 $39
E Entertainment $19 $17 $9 $33 $20 $17
B Transportation $17 $22 $31 $20 $21 $26
mMisc. $7 $7 $4 $17 $6 $6
O‘AHU

Of the $17.66 billion in total spending by air visitors in 2019, $8.14 billion was spent on O‘ahu, an
increase of 2.1 percent from the prior year. Arrivals by air to O‘ahu rose 5.0 percent to 6,154,248
visitors and visitor days were up 3.3 percent compared to 2018. Daily spending on O‘ahu (-1.2% to
$195 per person) was lower compared to the previous year (Tables 1 & 56).

Lodging continued to be largest expense for visitors on all islands. O‘ahu visitors’ daily spending
on lodging ($87) increased from 2018 ($85) (Figure 9, Table 85).

Visitors to O‘ahu continued to spend the most per day on shopping compared to the other islands.
Their shopping expenditures of $22 per person decreased from the prior year ($31 per person).
In 2019, the average daily census indicated that 114,596 visitors were on O‘ahu on any given day,
up 3.3 percent from the previous year (Table 6).

The U.S. markets continued to have the most visitors to O‘ahu. Arrivals from U.S. West increased
11.7 percent to 2,005,506 visitors, while U.S. East arrivals rose 5.8 percent to 1,321,001 visitors
(Tables 67 & 68). There were more domestic visitors from Los Angeles (+13.6%), Portland
(+11.2%), San Jose (+19.0%), San Francisco (+18.5%) and Seattle (+10.7%) compared to 2018
(Tables 51 & 52).

Japanese arrivals to O‘ahu grew 6.7 percent to 1,492,753 visitors (Figure 10, Tables 67 & 68).
Arrivals from Canada declined 2.6 percent to 227,491 visitors.

Oceania arrivals decreased 12.4 percent to 356,298 visitors due to fewer visitors from Australia
(-11.2% to 282,152) and New Zealand (-16.8% to 74,146) compared to 2018.
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Figure 10. O‘ahu Visitor Arrivals by Selected MMA
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e Arrivals from Other Asia dropped 6.3 percent to 345,948 visitors. There were fewer visitors from
China (-26.1% to 88,596), Singapore (-17.2% to 4,699) and Hong Kong (-16.8% to 3,459)
offsetting growth in arrivals from Korea (+1.2% to 225,488) and Taiwan (+40.4% to 23,707).

e Arrivals from Europe declined 4.9 percent to 102,148 visitors. Decreased arrivals from United
Kingdom (-13.1% to 28,946), France (-9.5% to 19,342) and Switzerland (-5.5% to 11,547) offset
growth in arrival from Germany (+4.5% to 33,576) and Italy (+4.7% to 8,737).

e The majority (75.5%) of Oahu visitors came to the state for a vacation, 9.4 percent came to visit
friends/relatives, 6.3 petcent came to honeymoon, and 4.6 percent came for meetings,
conventions, and incentives.

MAUI

Spending by air visitors to Maui increased 2.5 percent to $5.13 billion in 2019, boosted by growth
in arrivals (+5.0% to 3,059,905 visitors) and visitor days (+2.9%). Daily spending on Maui (-0.4%
to $212 per person) was slightly lower compared to 2018 (Tables 1 & 58).

e Maui visitors’ daily lodging expenses rose to $105 per person (Figure 9, Table 85).

e These visitors spent slightly more food and beverage ($43) and shopping ($18) while their
transportation ($22) and entertainment and recreation ($17) expenses were lower than the previous
year.

e Of those that visited Maui, two out of three (66.8%) stayed exclusively there while the rest visited
other islands as well (Table 58).

e The average daily census on Maui increased 2.9 percent to 66,363 visitors in 2019 (Table 6).
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Figure 11. Maui Visitor Arrivals by Selected MMA
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e Repeat visitors comprised 69.3 percent of Maui visitors in 2019.

e The majority of Maui visitors made their own travel arrangements (78.6%).

e The largest share of visitors to Maui in 2019 was from U.S. West (52.8%), followed by U.S. East
(27.2%), Canada (9.0%), Europe (2.0%), Oceania (2.0%), Other Asia (1.8%) and Japan (1.5%)
(Table 67).

e Arrivals from U.S. West (+9.4%) and U.S. East (+4.2%) increased but arrivals from Japan (-3.6%)
and Canada (-1.1%) declined compared to 2018 (Tables 67 & 68).

e Arrivals from Other Asia to Maui decreased 15.5 percent, with more visitors from Taiwan (+9.0%)
but fewer visitors from China (-27.3%) and Korea (-7.7%).

e Over half (53.8%) of visitors who went to Maui stayed in hotels while in the state, 27.2 percent
stayed in condominiums, 10.0 percent stayed in timeshares, 9.3 percent stayed in rental homes and
0.3 percent stayed with friends/relatives (Table 58).

e The majority (86.2%) of Maui visitors came to the state for a vacation, 5.3 percent came to visit
friends/relatives, 4.5 petcent came to honeymoon, and 4.3 percent came for meetings,
conventions, and incentives.
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MOLOKA‘T?

Spending by air visitors to Moloka‘l declined 11.6 percent to $36.0 million in 2019. Arrivals rose 7.0
percent to 63,035 visitors. However, a shorter length of stay (-6.1% to 4.54 days) resulted in minimal
growth in visitor days (+0.5%). Daily spending of $126 per person was lower compared to 2018 ($143)
(Tables 1 & 59).

e Moloka‘i visitors in 2019 spent less on lodging ($54), transportation (§31), entertainment and
recreation (§9) and shopping ($6) compared to the prior year (Figure 9, Table 85).

e Most of those who visited Moloka‘l also went to other islands, while only 13.2 percent stayed
exclusively on Moloka‘i.

e The average daily census showed 783 visitors (+0.5%) per day in 2019 (Table 0).

e U.S. West (41.0%) and U.S. East (26.6%) continued to be the two largest visitor markets to
Moloka‘i (Table 67).

e The majority of those who went to Moloka‘i in 2019 were repeat visitors (65.6%) to the state.
e Seven out of ten visitors (72.9%) to Moloka‘i were independent travelers.

LANAT?

Visitor spending on Lana‘ rose 18.1 percent to $128.9 million in 2019, boosted by increased daily
spending (+12.2% to $479 per person) which remained the highest among the islands. Arrivals (+12.1%
to 84,103 visitors) and visitor days (+5.2%) also increased compared to the previous year (Tables 1
& 60).

Lana‘i visitors in 2019 continued to spend the most on lodging at $297 per person, up from $263 per
person in 2018.

e Food and beverage (§99), entertainment and recreation ($33) and shopping ($14) expenses also
increased, but transportation ($20) expenses declined compared to the prior year (Figure 9,
Table 85).

e Only 14.8 percent of these visitors spent their entire time on Lana‘l while the majority visited other
islands.

e The average daily census showed 738 visitors (+5.2%) on Lana‘i on any given day in 2019
(Table 0).

e The largest group of visitors to Lana‘i were from U.S. West (37.7%), followed by U.S. East (33.5%),
Oceania (7.3%), Canada (6.8%) and Japan (2.7%) (Table 67).

e Of those who went to Lana‘i in 2019, 63.0 percent were repeat visitors to the state.

2Small sample size for Lana‘i and Moloka‘i resulted in broad estimates; use with discretion. Statistics may be used for year-
to-year trends.
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KAUA‘I

Kaua‘l was impacted by a major storm in April 2018 and from Hurricane Lane in August 2018 which
caused extensive flooding north of Princeville from Hanalei to Ke‘e. Kuhio Highway, the main
roadway to access visitor attractions including Kee and Tunnels beaches, Napali Coast State
Wilderness Park, and Haena State Park was closed for 14 months and finally reopened in June 2019.

Spending by air visitors on Kaua‘i declined 4.3 percent to $1.91 billion in 2019. Arrivals decreased 1.4
percent to 1,370,029 visitors and visitor days dropped 2.7 percent from 2018. Daily spending ($189
per person) was also lower compared to the previous year ($192 per person) (Tables 1 & 61).

Figure 12. Kaua‘i Visitor Arrivals by Selected MMA
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e Kaual visitors in 2019 spent more on lodging ($88) but spent less on transportation ($21),
entertainment and recreation ($20) and shopping ($14) compared to 2018. Their food and
beverage expenses were similar to the prior year (Figure 9, Table 85).

e  Over half (56.9%) of these visitors stayed on Kaua‘l exclusively.
e The average daily census decreased 2.7 percent to 27,695 visitors per day in 2019 (Table 6).

e U.S. West (53.3%) continued to have the largest share of visitors to Kaua‘, followed by U.S. East
(29.6%), Canada (5.6%), Europe (2.6%), Oceania (2.3%) and Japan (1.8%) (Tables 67 & 68).

e Among the top four visitor markets, arrivals to Kaua‘ increased from Japan (+2.1%) and U.S.
West (+1.5%) but declined from Canada (-13.5%) and U.S. East (-2.3%) compared to 2018.

e There were fewer visitors from Other Asia (-14.9%), Europe (-4.1%) and Oceania (-2.6%) than in
the previous year.

e Repeat visitors comprised 70.7 percent of Kaua‘ visitors in 2019.
e The majority of visitors who went to Kaua‘t were independent travelers (80.9%).

e Half (50.1%) of those who visited Kaua‘i stayed in hotels while in the state. Some stayed in
condominiums (20.3%), rental homes (15.3%) and timeshares (15.3%).
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e Most of the visitors wete in the state for a vacation (86.7%), 6.2 petcent visited friends/relatives,
4.8 percent honeymooned, and 3.0 percent came for meetings, conventions, and incentives.

THE ISLAND OF HAWAI‘I

The island of Hawai‘l continued to recover from the devasting impact of the Kilauea volcanic eruption
(May through late August 2018) and from flood and landslides caused by Hurricane Lane in August
2018.

In 2019, spending by air visitors on the island of Hawai‘i declined 1.4 percent to $2.32 billion. Arrivals
increased 3.4 percent to 1,763,904 visitors, and visitor days rose 1.5 percent compared to 2018.
However, daily spending of $178 per person was lower than the previous year ($184) (Tables 1 & 62).

Figure 13. Island of Hawai‘i Visitor Arrivals by Selected MMA
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e These visitors spent more on food and beverage ($39), but they spent less on lodging ($75),
transportation ($26), entertainment and recreation ($17) and shopping ($15) compared to 2018
(Figure 9, Table 85).

e Over half (53.9%) of these visitors spent their time exclusively on the island of Hawai‘i.

e The average daily census increased 1.5 percent to 35,556 visitors in 2019 (Table 06).

e The largest group of visitors to the island of Hawai‘l continued to be from U.S. West (44.6%),
followed by U.S. East (26.3%), Japan (9.7%), Canada (5.5%), Other Asia (3.8%), Oceania (2.7%)
and Europe (2.5%) (Tables 67 and 68).

e Among the top four visitor markets, arrivals increased from U.S. West (+7.9%), Canada (+4.6%)
and U.S. East (+2.2%) but declined from Japan (-3.3%) compared to 2018.

e Among the emerging markets, there were more visitors from Taiwan (+28.0%), New Zealand
(+4.6%) and Korea (+4.1%) but fewer visitors from China (-15.9%), Europe (-10.8%) and
Australia (-10.5%).
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Of the visitors to island of Hawai‘l in 2019, 67.1 percent had been to the state before while 32.9
percent were first-time visitors.

The majority of the visitors to island of Hawai‘i made their own travel arrangements (76.5%).
Opver half (55.2%) of visitors to the island of Hawai‘i stayed in hotels while in the state. Some
visitors stayed in condominiums (16.6%), rental homes (15.7%), with friends/relatives (10.4%)
and in timeshares (9.8%).

The majority (83.5%) of the visitors came to the state for a vacation, 8.5 percent came to visit
friends/relatives, 4.4 percent for meetings, conventions and incentives and 3.8 percent to
honeymoon.

Island of Hawai‘i (Hilo Side)

A total of 600,490 visitors (-0.1%) arrived by air to Hilo in 2019, similar to the previous year
(Table 63).

The average daily census showed 6,440 visitors present, down 5.8 percent from 2018.

U.S. West (36.2%) continued to be the largest group of visitors to Hilo, followed by U.S. East
(30.5%), Japan (7.4%), Canada (5.2%), Other Asia (5.1%), Oceania (4.7%) and Europe (3.5%)
(Table 67 & 68).

More than half (57.4%) were repeat visitors to the state and 72.2 percent were true independent
travelers.

Six out of ten visitors to Hilo stayed in hotels (59.7%), 17.6 percent stayed in rental homes, 17.0
petcent stayed on cruise ships, 12.4 percent stayed with friends/relatives, 12.2 percent stayed in
condominiums, and 5.1 percent stayed in timeshares while in the state.

Island of Hawai‘i (Kona Side)
Arrivals by air to Kona increased 4.4 percent to 1,533,721 visitors in 2019 (Table 64).

The average daily census of 29,177 visitors was 3.3 percent higher than in 2018.

A breakdown by visitor markets to Kona showed 45.5 percent from U.S. West, 26.0 percent from
U.S. East, 9.4 percent from Japan, 5.8 percent from Canada, 3.6 percent from Other Asia, 2.7
percent from Oceania and 2.4 percent from Europe (Table 67).

Two out of three visitors (67.7%) to Kona in 2019 had been to the state before.

The majority of visitors to Kona made their own travel arrangements (76.9%).

Over half of visitors to Kona stayed in hotels (54.8%), 17.6 percent stayed in condominiums, 15.6
percent stayed in rental homes, 10.5 percent stayed in timeshares, 9.5 percent stayed with
friends/relatives, and 6.6 percent stayed on cruise ships while in the state.
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SEASONALITY BY ISLAND

The average daily census statewide indicated that there were 245,733 visitors on any given day in 2019,
up 2.2 percent from a year ago. The average daily census increased on Lana‘i (+5.2%), O‘ahu (+3.3%),
Maui (+2.9%), island of Hawaii (+1.5%) and Moloka‘i (+0.5%) but declined on Kaua‘i (-2.7%). In
2019, the busiest month statewide was July with 286,419 visitors per day. However, peak months
varied by island (Tables 6, 7, & 50).

O¢ahu: In 2019, July was the busiest month on O‘ahu with 135,456 visitors daily, followed by
June (128,968 visitors daily) and December (127,349 visitors daily).

Maui: The most popular months on Maui in 2019 were July (76,577 visitors daily), June (76,008
visitors daily) and December (75,856 visitors daily).

Island of Hawai‘i: December (46,689 visitors daily) was the busiest month on the island of
Hawai‘i in 2019, followed by January (42,548 visitors daily) and July (39,439 visitors daily).

Kaua‘i: The busiest month for visitors to Kaua‘i in 2019 was July (33,336 visitors daily), followed
by June (32,986 visitors daily) and December (31,202 visitors daily).

Lana‘i: December showed the heaviest traffic on Lana‘T with 952 visitors daily, followed by June
(840 visitors) and July (829 visitors).

Moloka‘i: January (1,226 visitors daily) was the peak month on Moloka‘ followed by December
(1,162 visitors daily) and February (938 visitors daily).
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CRUISE VISITORS

Spending from visitors who came by cruise ships in 2019 increased 28.9 percent to $58.4 million.
There were 143,508 visitors who came to the islands via out-of-state cruise ships, up 12.6 percent
from 2018°. Daily spending by these visitors ($87 per person from $81 per person) was higher
compared to the previous year (Tables 1, 89 & 90).

Another 129,542 visitors (+4.2%) flew to the state and boarded cruise ships in Hawai‘ after their
arrival. In all, there were 273,050 total cruise visitors, an 8.5 percent increase compared to 2018
(Table 89).

Total spending by all cruise visitors (those who arrived by cruise ships and those who arrived by air
to board cruise ships) rose 2.9 percent to $490.1 million in 2019 (Table 91). Visitor spending declined
from U.S. East (-3.4% to $246.0 million) but increased from U.S. West (+18.1% to $87.5 million),
Canada (+14.5% to $44.6 million) and from other markets (+3.0% to $112.0 million).

Cruise Visitor Characteristics

There were 277,093 total cruise passengers in 2019, 98.5 percent (or 273,049) of whom were visitors
with the remaining 1.5 percent (or 4,044) being Hawai‘l residents.

e By the nature of the cruise routes, most passengers went to the four largest islands. Nearly all
(99.6%) cruise passengers visited O‘ahu, 94.3 percent visited island of Hawai‘l, 93.6 percent visited
Maui and 78.8 percent visited Kaua‘i.

e In addition to their cruise itinerary, 5,711 passengers visited Lana‘t and 3,661 visited Moloka‘t.

Figure 14. Cruise Visitors to Hawai‘i: 2010 — 2019
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3 Limited characteristics and expenditures for visitors who entered Hawai‘i on board a cruise ship are reported separately
in the Cruise Visitors section and are not included as part of the statistics reported for visitor arrivals by air.
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e In terms of cruise visitors, the largest group was from U.S. East (38.9% of total cruise visitors),
followed by visitors from U.S. West (27.8%), Canada (12.3%), Oceania (7.1%), Europe (4.9%) and
other markets (9.0%).

e Over half (55.8%) of all cruise visitors had been to the islands before while 44.2 percent came for
the first time. There were more first-timers among European (79.2%), U.S. East (53.6%) and
Oceania (50.7%) cruise visitors. In contrast, repeat visitors comprised a larger percentage of cruise
visitors from U.S. West (79.9%) and Canada (56.2%).

e Most (86.5%) of the visitors in 2019 cruised the islands for leisure, 9.1 percent visited
friends/relatives and 1.9 percent were on their honeymoon.

Length of Stay and Type of Accommodation

The average length of stay by all cruise visitors in 2019 was 7.45 days. Cruise visitors spent an average
of 5.38 days aboard ship touring the islands and 0.92 days on shore after the cruise was over. In
addition, visitors who arrived by air stayed an average of 1.16 days in Hawai‘i before their cruise.

e Cruise visitors from Oceania in 2019 spent the most time in the islands at 10.21 days. Their average
length of cruise was 6.26 days and these visitors also spent 2.13 days on shore after their cruise
was over.

e The average length of stay by U.S. Fast visitors was 8.05 days. These visitors spent 5.83 days on
ship and 0.75 days were spent post-cruise.

e The average length of stay by Canadian visitors was 7.15 days. These visitors spent 4.95 days on
ship and 1.02 days were spent after cruise.

e Cruise visitors from U.S. West in 2019 stayed an average 6.40 days. Their average length of cruise
was 4.85 days and these visitors also spent 0.85 days on shore post cruise.

e FEuropean cruise visitors stayed 6.22 days in 2019. They spent 4.78 days on ship and 0.72 of a day
in Hawai‘l post cruise.

e Nearly half (48.7%) of the cruise visitors in 2019 stayed in hotels in addition to their cruise stay.

e Other lodging used by cruise visitors included condominiums (4.0%), timeshares (3.7%) and
staying with friends or relatives (2.0%).

Daily Spending

Cruise visitors in 2019 spent an average of $240 per person per day statewide compared to $253 in
2018. This amount included on-shore spending by visitors from all cruise ships as well as spending on
ship for visitors on the U.S. flagged Hawai‘t home-ported ship which was considered as a Hawai‘i
business (Table 92).

e The statewide figure of $240 also included $148 in visitor spending that was spent on board U.S.
flagged Hawai‘t home-ported ship or which cruise package expenditures could not be allocated to
a specific expenditure category.

e Spending by cruise visitors on O‘ahu was the highest among the four major islands at $133, up
from $124 in 2018.

e Daily cruise visitor spending on Maui (§75) decreased from the previous year ($81).
e Daily cruise visitor spending on Kaua‘l ($65) was higher compared to 2018 (§63).
e Daily cruise visitor spending on the island of Hawai‘l increased to $71 from $60 in 2018.
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TOTAL AIR SEATS OPERATED TO HAWAI‘I

In 2019, total trans-Pacific air capacity to the Hawaiian Islands increased 2.9 percent to a record
13,619,349 seats. There was growth in scheduled seats (+2.9% to 13,524,164) but fewer charter seats
(-5.5% to 95,185) compared to 2018 (Table 93).

Figure 15. Air Seats Operated to Hawai‘i by Island
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Air capacity to Honolulu grew 1.7 percent to 8,415,431 seats in 2019. Domestic air seats rose 5.3
percent with service added from Chicago, Dallas, Denver, Las Vegas, Long Beach, Oakland,
Portland, San Francisco, San Jose and Seattle. International air seats declined 4.3 percent, as a
result of reduced service from Other Asia (-10.9%), Oceania (-7.2%), Canada (-5.4%) and Japan
(-2.3%).

Air capacity to Kahului rose 10.3 percent to 2,895,680 seats in 2019, with service added from
Dallas, Denver, Los Angeles, Oakland, Portland, Sacramento, San Diego, San Francisco, San Jose
and Seattle. There was also increased service from Vancouver, Canada.

Air capacity to Kona declined 1.5 percent to 1,261,731 seats in 2019. Domestic carriers expanded
air service from Anchorage, Dallas, Sacramento and Seattle but reduced service from Los Angeles,
Oakland, Portland, San Diego, San Francisco and San Jose. There were fewer seats from
Vancouver, Canada compared to 2018. Seat capacity from Japan was unchanged from the previous
year.

Air capacity to Lihu‘e dropped slightly (-0.2%) to 998,635 seats in 2019. Added service from
Oakland, Portland and San Jose was offset by discontinued service from Dallas and reduced
service from Los Angeles and Phoenix.

Air capacity to Hilo decreased 11.8 percent to 47,872 seats as a result of reduction in service from
Los Angeles.
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HOTEL OCCUPANCY AND ROOM RATE*

Hawnai‘i hotels statewide concluded 2019 with growth in revenue per available room (RevPAR), average
daily rate (ADR), and occupancy compared to 2018. Statewide RevPAR rose to $228 (+2.7%), with
ADR at $282 (+1.6%) and occupancy of 80.7 percent (+0.9 percentage points) in 2019 (Tables 96, 97,
98, 99 & 100).

In 2019, Maui County hotels led Hawai‘l’s four island counties in RevPAR at $310 (+6.1%), with ADR
at $399 (+3.7%) and occupancy of 77.7 percent (+1.8 percentage points).

O‘ahu hotels earned higher RevPAR of $202 compared to 2018 (+1.1%), with ADR at $240 (+1.0%)
and occupancy of 84.0 percent (+0.1 percentage points).

Hotels on the island of Hawai‘i reported RevPAR growth to $204 (+8.2%), with increases in both ADR
to $265 (+1.5%) and occupancy of 77.0 percent (+4.8 percentage points).

Kaua‘i hotels’ RevPAR decreased to $204 (-7.0%), with declines in both ADR to $282 (-3.3%) and
occupancy of 72.5 percent (-2.9 percentage points).

From HTA’s Hawai‘l Hotel Performance December 2019 report, statewide hotel room revenues of
$4.49 billion were 1.8 percent higher than in 2018. There were nearly 356,000 fewer available room
nights (-1.8%) and more than 111,000 fewer occupied room nights (- 0.7%) compared to a year ago.
Several hotel properties across the state were closed for renovation or had rooms out of service for
renovation during 2019.

Luxury Class properties reported RevPAR of $431 (+4.0%), with ADR at $567 (+1.9%) and occupancy
of 76.0 percent (+1.5 percentage points). Midscale & Economy Class hotels reported RevPAR of §144
(-0.7%), with ADR at $177 (-0.5%) and occupancy of 81.2 percent (-0.2 percentage points).

In comparison to other top U.S. markets, hotels in the Hawaiian Islands earned the highest RevPAR at
$229 during 2019, followed by New York City at $220 (-3.5%) and San Francisco/San Mateo at $206
(+4.2%). Hawai‘ also led the U.S. markets in ADR at $283, followed by New York City at $255 (-2.4%)
and San Francisco/San Mateo at $251 (+4.1%). The Hawaiian Islands ranked third for occupancy at
81.2 percent, with New York City topping the list at 86.2 percent (-1.0 percentage points), followed by
San Francisco/San Mateo at 82.0 percent (+0.1 petcentage points).

* Hotel performance statistics are posted on the HT'A website:

www.hawaiitourismauthority.org/research/infrastructure-research/
Hawai‘i Tourism Authority 29 2019 Annual Visitor Research Report


http://www.hawaiitourismauthority.org/research/infrastructure-research/

VISITOR PLANT INVENTORY

From HTA’s 2019 Visitor Plant Inventory report (VPI)°, The number of visitor units in the State of
Hawnai‘i decreased slightly by 0.2 percent in 2019 for a total of 80,554 units. A majority of the lodging
supply in the state (53.6 percent) was made up of Hotel units (43,217 units), slightly lower (-1.5 percent)
compared to 2018 due to several hotel closings for property renovations/redevelopment. Neatly two-
thirds (62.6 percent) of all hotel rooms (27,060 rooms) were located on O‘ahu.

Figure 16. Visitor Units by Type of Accommodations: 2010 — 2019
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Vacation Rental Units accounted for 16.8 percent of all lodging units in 2019 (13,555 units), growing
by 3.6 percent over 2018. Vacation Rental Units include condominium units, houses, villas, cottages,
and private and shared rooms.

The number of visitor units at Timeshare properties saw an increase in 2019, accounting for 12,090
units (+1.4 percent).

Condo Hotel units accounted for 10,400 visitor units in 2019. Condo Hotels consist of individually
deeded condominium units but provide hotel-like services such as a front desk and often daily
housekeeping service. The overall number of Condo Hotel units decreased by 2.0 percent. Most of
the state’s Condo Hotel supply was located on Maui (4,334) and O‘ahu (3,956 units).

>The 2019 Visitor Plant Inventory is posted on the HT'A website:
www.hawaiitourismauthotity.org/research /visitor-plant-invento
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Table 1. Summary of Visitor Statistics

2019 vs. 2018

TOTAL EXPENDITURES ($mil.) 2019 2018 (%) Change
TOTAL EXPENDITURES ($mil.) 17,8443 17,642.5 11
Visitor expenditure by air 17,657.7 17,464 .4 1.1
Visitor expenditure by cruise ships 58.4 45.3 28.9
Supplemental business (all MMAs) 128.2 132.8 -3.5
MMA (Air & Ship) 2019 2018 (%) Change
TOTAL EXPENDITURES ($mil.) 17,716.1 .
Visitor arrivals by air 17,657.7 17,464 .4 11
U.S. West 6,952.0 6,588.4 55
U.S. East 4,684.2 4,529.9 34
Japan 2,248.3 21447 4.8
Canada 1,081.5 1,108.5 -24
Europe 268.1 326.3 -17.8
Oceania 895.1 1,045.2 -14.4
Other Asia 816.7 899.7 -9.2
Latin America 64.7 71.2 9.1
Other 6471 750.3 -13.8
Visitor arrivals by cruise ships 58.4 453 28.9
TOTAL VISITOR DAYS 90,360,946 88,284,715 24
Visitor arrivals by air 89,692,422 87,724,599 2.2
U.S. West 39,752,689 37,477,016 6.1
U.S. East 22,034,119 21,553,568 22
Japan 9,306,767 8,892,748 4.7
Canada 6,554,493 6,743,492 -2.8
Europe 1,780,190 1,902,379 -6.4
Oceania 3,420,593 4,014,147 -14.8
Other Asia 2,781,593 2,910,193 -4.4
Latin America 276,859 295,854 -6.4
Other 3,785,120 3,935,203 -3.8
Visitor arrivals by cruise ships 668,524 560,115 194
VISITOR ARRIVALS 10,386,673 9,888,845 5.0
Visitor arrivals by air 10,243,165 9,761,448 49
U.S. West 4,595,319 4,203,894 9.3
U.S. East 2,276,520 2,173,458 4.7
Japan 1,576,205 1,489,778 5.8
Canada 540,103 548,702 -1.6
Europe 137,908 144,953 -4.9
Oceania 363,551 415,764 -12.6
Other Asia 354,680 379,925 -6.6
Latin America 25,344 27,778 -8.8
Other 373,534 377,196 -1.0
Visitor arrivals by cruise ships 143,508 127,397 12.6
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Table 1: Summary of Visitor Statistics (continued)

MMA (Air & Ship)

AVERAGE LENGTH OF STAY (days)
Visitor arrivals of stay by air

U.S. West

U.S. East

Japan

Canada

Europe

Oceania

Other Asia

Latin America

Other
Visitor arrivals of stay by cruise ships

PER PERSON PER DAY SPENDING ($)
Visitor arrivals by air

U.S. West

U.S. East

Japan

Canada

Europe

Oceania

Other Asia

Latin America

Other
Visitor arrivals by cruise ships

PER PERSON PER TRIP SPENDING ($)
Visitor arrivals by air

U.S. West

U.S. East

Japan

Canada

Europe

Oceania

Other Asia

Latin America

Other
Visitor arrivals by cruise ships

2019

8.70
8.76
8.65
9.68
5.90
12.14
12.91
9.41
7.84
10.92
10.13
4.66

196.1
196.9
174.9
2126
2416
165.0
150.6
261.7
293.6
233.7
171.0

87.3

1,705.7
1,723.9
1,512.8
2,057.6
1,426.4
2,002.4
1,943.9
2,4621
2,302.6
25524
1,732.4

406.7

2018

8.93
8.99
8.91
9.92
5.97
12.29
13.12
9.65
7.66
10.65
10.43
4.40

198.3
199.1
175.8
210.2
241.2
164.4
1715
260.4
309.2
240.6
190.7

80.9

1,770.6
1,789.1
1,567.2
2,084.2
1,439.6
2,020.3
2,251.2
2,514.0
2,368.2
2,562.6
1,989.2

3555

(%) Change

-2.6
-2.6
-3.0
-24
-11
-1.3
-1.6
-25

24

26
-2.9

6.0

-1.1
-1.1
-0.5
1.2
0.2
04
-12.2
0.5
-5.0
-2.9
-10.3
8.0

-3.7
-3.6
-3.5
-1.3
-0.9
-0.9
-13.7
-2.1
-2.8
-04
-12.9
14.4
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Table 1: Summary of Visitor Statistics (continued)

ISLAND (Air & Ship)

TOTAL EXPENDITURES ($mil, AIR + SHIP)
Total by air

O'ahu

Maui

Moloka'i

Lana'i

Kaua'i

Hawai'i Island
Visitor arrivals by cruise ships

TOTAL VISITOR DAYS
Total by air
O'ahu
Maui
Moloka'i
Lana'i
Kaua'i
Hawai'i Island
Visitor arrivals by cruise ships

VISITOR ARRIVALS
Total by air
O'ahu
Maui
Moloka'i
Lana'i
Kaua'i
Hawai'i Island
Visitor arrivals by cruise ships

AVERAGE LENGTH OF STAY
Total by air

O'ahu

Maui

Moloka'i

Lana'i

Kaua'i

Hawai'i Island
Visitor arrivals by cruise ships

PER PERSON PER DAY SPENDING ($)
Total by air

O'ahu

Maui

Moloka'i

Lana'i

Kaua'i

Hawai'i Island
Visitor arrivals by cruise ships

PER PERSON PER TRIP SPENDING ($)
Total by air

O'ahu

Maui

Moloka'i

Lana'i

Kaua'i

Hawai'i Island
Visitor arrivals by cruise ships

2019

17,716.1
17,657.7
8,139.8
5,128.0
36.0
128.9
1,909.0
2,315.9
58.4

90,360,946
89,692,422
41,827,689
24,222,598
285,966
269,328
10,108,788
12,978,052
668,524

10,386,673
10,243,165
6,154,248
3,059,905
63,035
84,103
1,370,029
1,763,904
143,508

8.70
8.76
6.80
7.92
4.54
3.20
7.38
7.36
4.66

196.1
196.9
194.6
211.7
126.0
478.8
188.8
178.4

87.3

1,705.7
1,723.9
1,322.6
1,675.9

5715
1,533.2
1,393.4
1,312.9

406.7

2018

17,509.7
17,464 .4
7,969.1
5,002.3
40.8
109.2
1,994 1
2,349.0
45.3

88,284,715
87,724,599
40,478,710
23,532,681
284,608
255,989
10,388,952
12,783,660
560,115

9,888,845
9,761,448
5,862,358
2,914,912
58,885
75,010
1,389,300
1,706,218
127,397

8.93
8.99
6.90
8.07
4.83
3.41
7.48
7.49
4.40

198.3
1991
196.9
2126
143.3
426.5
191.9
183.7

80.9

1,770.6
1,789.1
1,359.4
1,716.1

692.4
1,455.7
1,435.3
1,376.7

355.5

(%) Change

11
21
25
-11.6
18.1
-4.3
-1.4
28.9

24

3.3
29
0.5
5.2
-2.7
15
194

50

5.0
5.0
7.0
121
-1.4
3.4
12.6

-2.6
-2.6
-1.6
-1.9
-6.1
-6.2
-1.3
-1.8

6.0

-1.1
-1.1
-1.2
-0.4
-121
12.2
-1.6
-2.9
8.0

-3.7
-3.6
-2.7
-2.3
-17.5
5.3
-2.9
-4.6
14.4

Note: Sums may not add up to total due to rounding.
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Table 2. Summary of Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2019 2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 10,243,165 9,761,448 49| 7,253,806 6,736,736 7.7| 2,989,359 3,024,712 -1.2
VISITOR DAYS 89,692,422 87,724,599 2.2/ 66,535,081 63,732,896 4.4]23,157,341 23,991,703 -35
AVERAGE DAILY CENSUS 245,733 240,341 22 182,288 174,611 44 63,445 65,731 -3.5
ISLANDS VISITED
O'ahu 6,154,248 5,862,358 50| 3,513,070 3,217,740 9.2| 2,641,178 2,644,617 -0.1
O'ahu only 4,799,336 4,499,507 6.7| 2,638,593 2,372,338 11.2| 2,160,743 2,127,169 1.6
O'ahu one dayor less 223,187 205,521 8.6 193,493 176,337 9.7 29,693 29,184 1.7
Kaua'i 1,370,029 1,389,300 -14| 1,211,260 1,209,338 0.2 158,769 179,962 -11.8
Kaua'i only 779,870 782,190 -0.3 750,481 741,859 1.2 29,389 40,331 -27.1
Kaua'i one dayor less 122,969 119,511 29 73,890 68,124 8.5 49,079 51,388 -4.5
Maui County 3,111,131 2,963,564 5.0| 2,650,787 2,473,377 72 460,345 490,187 -6.1
Maui 3,059,905 2,914,912 5.0| 2,609,798 2,432,854 7.3 450,107 482,058 -6.6
Maui only 2,043,912 1,902,019 75| 1,858,375 1,707,452 8.8 185,537 194,567 -4.6
Maui one dayor less 155,980 144,764 77 88,007 78,147 12.6 67,973 66,617 2.0
Moloka'i 63,035 58,885 7.0 44,304 42,441 44 18,730 16,445 13.9
Moloka'i only * 8,335 8,055 35 7,963 7,557 5.4 372 498 -25.2
Moloka'i one day or less* 32,785 28,030 17.0 17,301 15,734 10.0 15,485 12,296 259
Lana‘i * 84,103 75,010 121 58,799 54,310 8.3 25,304 20,700 22.2
Lana‘i only * 12,460 12,186 22 12,149 11,620 4.6 311 567 -45.1
Lana‘i one dayorless* 46,930 40,603 156 26,015 23,570 104 20,915 17,033 228
Hawai'i Island 1,763,904 1,706,218 34| 1,361,151 1,291,109 54 402,753 415,108 -3.0
Kona side 1,653,721 1,488,700 44| 1,205,698 1,134,813 6.2 348,023 353,887 -1.7
Hilo side 600,490 601,160 -0.1 438,107 424,720 32 162,383 176,440 -8.0
Hawai'i Island only 951,611 895,934 6.2 847,233 786,498 77 104,378 109,437 -4.6
Hawai'i Island one dayor less 103,053 92,482 114 44,181 43,550 14 58,872 48,932 20.3
Any Neighbor Island 5,443,829 5,261,941 3.5| 4615213 4,364,398 57 828,616 897,543 -7.7
Nl only 4,088,917 3,899,090 49| 3,740,736 3,518,996 6.3 348,181 380,095 -8.4
O'ahu & NI 1,354,912 1,362,850 -0.6 874,477 845,402 34 480,435 517,448 7.2
Anyone island only 8,595,524 8,099,892 6.1 6,114,794 5,627,323 8.7| 2,480,730 2,472,569 0.3
Multiple Islands 1,647,642 1,661,556 -0.8| 1,139,012 1,109,413 27 508,629 552,143 -7.9
Avg. Islands Visited 1.22 1.23 -0.8 1.21 1.22 -0.9 1.24 1.24 -05
Average Length of 8.76 8.99 -2.6 9.17 9.46 -3.0 7.75 7.93 -2.3
Stayin Hawai'i
O'ahu 6.80 6.90 -1.6 7.05 7.18 -1.8 6.46 6.57 -1.7
Maui 7.92 8.07 -1.9 8.02 8.21 24 7.32 7.36 -0.7
Moloka'i 4.54 4.83 -6.1 5.70 5.88 -3.1 1.79 2.14 -16.2
Lana‘i 3.20 341 -6.2 3.95 4.08 -3.2 1.47 1.67 -11.8
Kaua'i 7.38 7.48 -1.3 7.67 7.80 -1.6 5.13 5.32 -34
Hawai'i Island 7.36 7.49 -1.8 8.13 8.33 24 475 4.88 -2.8
Hilo 3.91 415 -5.7 4.57 4.88 -6.4 215 2.39 -10.0
Kona 6.84 6.91 -1.0 7.52 7.65 1.7 449 4.54 -1.0
ACCOMMODATIONS
Plan to stayin Hotel 6,113,877 5,864,186 43| 3,863,229 3,581,232 79| 2,250,648 2,282,954 -14
Hotel only 5,315,028 5,054,618 5.2| 3,263,870 2,990,087 9.2| 2,051,159 2,064,531 -0.6
Plan to stayin Condo 1,699,765 1,671,608 1.7| 1,245,480 1,190,791 46 454,285 480,816 -55
Condo only 1,335,852 1,287,472 3.8 998,050 938,986 6.3 337,801 348,485 -3.1
Plan to stayin Timeshare 853,382 842,332 1.3 694,653 681,248 20 158,728 161,084 -1.5
Timeshare only 668,862 650,932 2.8 548,771 530,578 34 120,091 120,355 -0.2
Cruise Ship 143,288 134,694 6.4 118,052 108,900 84 25,236 25,794 2.2
Friends/Relatives 936,655 877,627 6.7 837,416 790,993 5.9 99,239 86,634 14.5
Bed & Breakfast 118,851 117,158 14 94,590 87,611 8.0 24,261 29,547 -17.9
Rental House 1,036,820 953,058 8.8 889,061 805,129 10.4 147,759 147,930 -0.1
Hostel 85,490 81,501 4.9 55,811 53,491 4.3 29,679 28,010 6.0
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Table 2. Summary of Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 63,843 58,754 8.7 50,243 46,251 8.6 13,600 12,503 8.8
Private Room in Private Home** 160,097 151,696 55 102,367 98,566 3.9 57,729 53,130 8.7
Shared Room/Space in Private Home** 49,093 48,092 21 38,016 35,515 7.0 11,077 12,578 -11.9
Other Accommodations 155,065 135,767 14.2 144,804 127,581 135 10,261 8,187 253
PURPOSE OF TRIP
Pleasure (Net) 8,677,727 8,228,574 55| 6,057,786 5,594,931 8.3 2,619,941 2,633,643 -0.5
Honeymoon/Get Married 577,558 592,119 -25 268,088 270,842 -1.0 309,470 321,278 -3.7
Honeymoon 516,192 529,391 -25 226,005 228,615 -1.1 290,188 300,775 -35
Get Married 99,097 102,513 -3.3 55,278 56,654 24 43,819 45,859 4.4
Pleasure/Vacation 8,161,431 7,700,375 6.0/ 5,833,536 5,369,681 8.6] 2,327,895 2,330,694 -0.1
Mtgs/Conventions/Incentive 459,171 471,373 -26 313,185 313,517 -0.1 145,986 157,857 -75
Conventions 230,716 250,595 7.9 183,399 197,448 -74 47,317 53,147 -11.0
Corporate Meetings 91,575 80,577 13.6 76,341 70,673 8.0 15,234 9,904 53.8
Incentive 149,360 154,343 -3.2 64,158 56,308 13.9 85,202 98,035 -13.1
Other Business 271,185 258,003 5.1 252,843 240,718 5.0 18,342 17,285 6.1
Visit Friends/Rel. 835,908 793,806 53 751,377 709,184 5.9 84,530 84,622 -0.1
Govt/Military 103,728 104,245 -0.5 87,020 91,143 -45 16,708 13,102 275
Attend School 25,516 25,843 -1.3 14,948 14,143 5.7 10,568 11,700 -9.7
Sport Events 97,857 91,966 6.4 68,767 65,796 45 29,091 26,169 11.2
Other 418,637 439,260 4.7 236,693 227,628 40 181,943 211,632 -14.0
TRAVEL STATUS
% First Timers *** 31.8 329 -1.1 28.2 28.5 -0.2 40.6 42.8 22
% Repeaters *** 68.2 67.1 1.1 71.8 715 0.2 59.4 57.2 22
Average # of Trips 5.26 517 1.8 5.79 5.79 -0.1 4.00 3.79 5.6
Group Tour 485,053 507,129 4.4 163,617 164,704 -0.7 321,436 342,425 -6.1
Non-Group 9,758,112 9,254,319 54| 7,090,189 6,572,032 79| 2,667,923 2,682,287 -0.5
Package Trip 2,591,167 2,525,058 26| 1,249,443 1,206,398 3.6| 1,341,724 1,318,660 1.7
No Package 7,651,998 7,236,390 5.7| 6,004,363 5,530,338 8.6] 1,647,635 1,706,052 -34
Net True Independent 7,509,812 7,094,493 59| 5,938,291 5,465,284 8.7] 1,571,521 1,629,210 -35
Ave. Age 45 45 -0.3 46 46 -0.8 45 44 05
Ave. Party Size 2.24 2.22 0.9 2.14 2.10 1.8 2.52 2.53 -0.2

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 3. Summary of Visitor Characteristics Percentage of Total (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2019 2018 2019 2018 2019 2018
VISITOR ARRIVALS 10,243,165 9,761,448| 7,253,806 6,736,736 2,989,359 3,024,712
VISITOR DAYS 89,692,422 87,724,599| 66,535,081 63,732,896(23,157,341 23,991,703
AVERAGE DAILY CENSUS 245,733 240,341 182,288 174,611 63,445 65,731
ISLANDS VISITED
O'ahu 60.1% 60.1% 48.4% 47.8% 88.4% 87.4%
O'ahu only 46.9% 46.1% 36.4% 35.2% 72.3% 70.3%
O'ahu one dayor less 2.2% 2.1% 2.7% 2.6% 1.0% 1.0%
Kaua'i 13.4% 14.2% 16.7% 18.0% 5.3% 5.9%
Kaua'i only 7.6% 8.0% 10.3% 11.0% 1.0% 1.3%
Kaua'i one dayor less 1.2% 1.2% 1.0% 1.0% 1.6% 1.7%
Maui County 30.4% 30.4% 36.5% 36.7% 15.4% 16.2%
Maui 29.9% 29.9% 36.0% 36.1% 15.1% 15.9%
Maui only 20.0% 19.5% 25.6% 25.3% 6.2% 6.4%
Maui one day or less 1.5% 1.5% 1.2% 1.2% 2.3% 2.2%
Moloka'i * 0.6% 0.6% 0.6% 0.6% 0.6% 0.5%
Moloka'i only * 0.1% 0.1% 0.1% 0.1% 0.0% 0.0%
Moloka'i one day or less* 0.3% 0.3% 0.2% 0.2% 0.5% 0.4%
Lana‘i * 0.8% 0.8% 0.8% 0.8% 0.8% 0.7%
Lana‘i only * 0.1% 0.1% 0.2% 0.2% 0.0% 0.0%
Lana‘i one dayor less* 0.5% 0.4% 0.4% 0.3% 0.7% 0.6%
Hawai'i Island 17.2% 17.5% 18.8% 19.2% 13.5% 13.7%
Kona side 15.2% 15.3% 16.6% 16.8% 11.6% 11.7%
Hilo side 5.9% 6.2% 6.0% 6.3% 5.4% 5.8%
Hawai'i Island only 9.3% 9.2% 11.7% 11.7% 3.5% 3.6%
Hawai'i Island one dayor less 1.0% 0.9% 0.6% 0.6% 2.0% 1.6%
Any Neighbor Island 53.1% 53.9% 63.6% 64.8% 27.7% 29.7%
Nlonly 39.9% 39.9% 51.6% 52.2% 11.6% 12.6%
O'ahu & NI 13.2% 14.0% 12.1% 12.5% 16.1% 17.1%
Anyone island only 83.9% 83.0% 84.3% 83.5% 83.0% 81.7%
Multiple Islands 16.1% 17.0% 15.7% 16.5% 17.0% 18.3%
Avg. Islands Visited 1.24 1.25 1.24 1.25 1.23 1.25
ACCOMMODATIONS
Plan to stayin Hotel 59.7% 60.1% 53.3% 53.2% 75.3% 75.5%
Hotel only 51.9% 51.8% 45.0% 44 4% 68.6% 68.3%
Plan to stayin Condo 16.6% 171% 17.2% 17.7% 15.2% 15.9%
Condo only 13.0% 13.2% 13.8% 13.9% 11.3% 11.5%
Plan to stayin Timeshare 8.3% 8.6% 9.6% 10.1% 5.3% 5.3%
Timeshare only 6.5% 6.7% 7.6% 7.9% 4.0% 4.0%
Cruise Ship 1.4% 1.4% 1.6% 1.6% 0.8% 0.9%
Friends/Relatives 9.1% 9.0% 11.5% 11.7% 3.3% 2.9%
Bed & Breakfast 1.2% 1.2% 1.3% 1.3% 0.8% 1.0%
Rental House 10.1% 9.8% 12.3% 12.0% 4.9% 4.9%
Hostel 0.8% 0.8% 0.8% 0.8% 1.0% 0.9%
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Table 3. Summary of Visitor Characteristics Percentage of Total (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2019 2018 2019 2018 2019 2018
Camp Site, Beach 0.6% 0.6% 0.7% 0.7% 0.5% 0.4%
Private Room in Private Home** 1.6% 1.6% 1.4% 1.5% 1.9% 1.8%
Shared Room/Space in Private Home** 0.5% 0.5% 0.5% 0.5% 0.4% 0.4%
Other Accommodations 1.5% 1.4% 2.0% 1.9% 0.3% 0.3%
PURPOSE OF TRIP
Pleasure (Net) 84.7% 84.3% 83.5% 83.1% 87.6% 87.1%
Honeymoon/Get Married 5.6% 6.1% 3.7% 4.0% 10.4% 10.6%
Honeymoon 5.0% 54% 3.1% 3.4% 9.7% 9.9%
Get Married 1.0% 1.1% 0.8% 0.8% 1.5% 1.5%
Pleasure/Vacation 79.7% 78.9% 80.4% 79.7% 77.9% 771%
Mtgs/Conventions/Incentive 4.5% 4.8% 4.3% 4.7% 4.9% 5.2%
Conventions 2.3% 2.6% 2.5% 2.9% 1.6% 1.8%
Corporate Meetings 0.9% 0.8% 1.1% 1.0% 0.5% 0.3%
Incentive 1.5% 1.6% 0.9% 0.8% 2.9% 3.2%
Other Business 2.6% 2.6% 3.5% 3.6% 0.6% 0.6%
Visit Friends/Rel. 8.2% 8.1% 10.4% 10.5% 2.8% 2.8%
Govt/Military 1.0% 1.1% 1.2% 14% 0.6% 0.4%
Attend School 0.2% 0.3% 0.2% 0.2% 0.4% 0.4%
Sport Events 1.0% 0.9% 0.9% 1.0% 1.0% 0.9%
Other 41% 4.5% 3.3% 3.4% 6.1% 7.0%
TRAVEL STATUS
% First Timers 31.8% 32.9% 28.2% 28.5% 40.6% 42.8%
% Repeaters 68.2% 67.1% 71.8% 71.5% 59.4% 57.2%
Average # of Trips 5.26 517 5.79 5.79 4.00 3.79
Group Tour 4.7% 5.2% 2.3% 2.4% 10.8% 11.3%
Non-Group 95.3% 94.8% 97.7% 97.6% 89.2% 88.7%
Package Trip 25.3% 25.9% 17.2% 17.9% 44.9% 43.6%
No Package 74.7% 74.1% 82.8% 82.1% 55.1% 56.4%
Net True Independent 73.3% 72.7% 81.9% 81.1% 52.6% 53.9%
Ave. Age 45 45 46 46 45 44
Ave. Party Size 2.24 2.22 2.14 2.10 2.52 2.53

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 4. Visitor Days by Island (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
% % %
2019 2018 e | 2019 2018 o Nee| 2019 2018 e
TOTAL STATE 89,692,422 87,724,599 22| 66,535,081 63,732,896 44| 23,157,341 23,991,703 35
O'AHU 41,827,689 40,478,710 33| 24,762,012 23,091,398 72| 17,065,677 17,387,312 1.8
MAUI COUNTY 24,777,892 24,073,277 29| 21,414,026 20,453,326 47| 3,363,866 3,619,952 7.1
MAUI 24,222,508 23,532,681 29| 20,929,572 19,982,474 47| 3,293,026 3,550,207 72
MOLOKA! 285,966 284,608 05| 252,394 249,429 12 33,572 35,179 46
LANA'I 269,328 255,989 52| 232,060 221,423 48 37,269 34,566 7.8
KAUA'I 10,108,788 10,388,952 27| 9,293,547 9,432,106 15| 815242 056,845  -14.8
HAWAII ISLAND | 12,978,052 12,783,660 15| 11,085,497 10,756,066 29| 1,912,556 2,027,594 5.7
HILO 2,350,444 2,495,205 -58| 2,001,647 2,074,168 -35| 348,798 421,037  -172
KONA 10,627,608 10,288,455 33| 9,063,850 8,681,897 44| 1,563,758 1,606,557 27
Table 5. Visitor Days by Month (Arrivals by Air)
2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
% % %
2019 2018 e | 2019 2018 e | 2019 2018 L aNGE
JANUARY 8,076,194 7,972,914 13| 5,608,716 5,585,403 04| 2,467,478 2,387,511 33
FEBRUARY 6,843,755 7,039,064 -28| 4,778,006 4,820,992 -09| 2,065,749 2,218,071 6.9
MARCH 7,716,825 7,696,599 03| 5639153 5,495,607 26| 2,077,672 2,200,992 5.6
APRIL 6,885,015 6,717,076 25| 4,960,376 4,741,094 46| 1,924,639 1,975,982 26
MAY 7,035,854 6,818,290 32| 5494077 5,205,187 56| 1,541,778 1,613,103 4.4
JUNE 8,334,138 8,152,230 22| 6,666,332 6,304,198 57| 1,667,807 1,848,032 9.8
JuLy 8,878,983 8,492,558 46| 6,877,423 6,489,089 60| 2,001,559 2,003,469 0.1
AUGUST 7,840,392 7,292,311 75| 5765397 5,162,162 17| 2,074,995 2,130,148 26
SEPTEMBER 6,089,616 6,134,891 07| 4,353,655 4,359,621 04| 1,735,961 1,775,270 22
OCTOBER 6,577,024 6,409,659 26| 4,931,639 4,746,722 39| 1645385 1,662,937 1.1
NOVEMBER 6,635,121 6,680,708 07| 4,832,847 4,688,746 31| 1,802,274 1,991,962 95
DECEMBER 8,779,507 8,318,301 55| 6,627,462 6,134,074 80| 2,152,044 2,184,227 15

89,692,422
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Table 6. Average Daily Census by Island (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
% % %
2019 2018 vee| 2019 2018 e | 2019 2018 . ee
TOTAL STATE 245733 240,341 22| 182,288 174,611 44 63,445 65,731 35
O'AHU 114,596 110,901 3.3 67,841 63,264 7.2 46,755 47,636 138
MAUI COUNTY 67,885 65,954 29 58,669 56,037 47 9,216 9,918 =71
MAUI 66,363 64,473 2.9 57,341 54,747 47 9,022 9,727 72
MOLOKA!| 783 780 05 691 683 12 92 96 46
LANA'I 738 701 5.2 636 607 4.8 102 95 7.8
KAUA'l 27,695 28,463 2.7 25,462 25,841 -15 2,234 2,621 -14.8
HAWAI' ISLAND 35,556 35,024 15 30,316 29,469 2.9 5,240 5,555 57
HILO 6,440 6,836 -5.8 5,484 5,683 -35 956 1,154 -17.2
KONA 29,117 28,188 3.3 24,832 23,786 44 4,284 4,402 27
Table 7. Average Daily Census by Month (Arrivals by Air)
2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
% % %
2019 2018 L vee| 2019 2018 L Nee| 2019 2018 . Vee
JANUARY 260,522 257,191 1.3 180,926 180,174 0.4 79,596 77,016 3.3
FEBRUARY 244,420 251,395 -2.8 170,643 172,178 -0.9 73,777 79,217 -6.9
MARCH 248,930 248,277 03| 181,908 177,278 26 67,022 71,000 56
APRIL 229,500 223,903 25| 165,346 158,036 46 64,155 65,866 26
MAY 226,963 219,945 32| 177,228 167,909 5.6 49,735 52,036 44
JUNE 277,805 271,741 22| 222211 210,140 57 55,504 61,601 938
JuLy 286,419 273,953 46| 221,852 209,325 6.0 64,566 64,628 0.1
AUGUST 252,916 235,236 75| 185,981 166,521 1.7 66,935 68,714 26
SEPTEMBER 202,987 204,496 07| 145122 145,321 01 57,865 59,176 22
OCTOBER 212,162 206,763 26| 159,085 153,120 3.9 53,077 53,643 A1
NOVEMBER 221171 222,690 07| 161,095 156,292 3.1 60,076 66,399 95
DECEMBER 283,210 268,332 55| 213,789 197,873 8.0 69,421 70,459 15

245,733
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Table 8. Visitors Staying Overnight or Longer (Arrivals by Air)

1957 — 2019
BOTH DIRECTIONS DOMESTIC INTERNATIONAL
Visitors % Change from Visitors % Change from Visitors % Change from
Previous Year Previous Year Previous Year
1957 168,652 26.2 126,816 239 41,836 335
1958 171,367 1.6 128,241 1.1 43,126 3.1
1959 242,994 41.8 196,731 53.4 46,263 7.3
1960 296,249 21.9 235,262 19.6 60,986 31.8
1961 319,476 7.8 208,387 -11.4 111,089 82.2
1962 361,812 13.3 231,308 11.0 130,504 175
1963 428,690 185 287,405 24.3 141,286 8.3
1964 563,412 314 419,280 45.9 144,132 2.0
1965 686,314 21.8 539,211 28.6 147,103 21
1966 834,732 216 629,564 16.8 205,168 395
1967 1,124,012 347 828,849 317 295,163 439
1968 1,313,706 16.9 952,821 15.0 360,885 22.3
1969 1,526,074 16.2 1,121,714 17.7 404,360 12.0
1970 1,745,904 14.4 1,273,639 13.5 472,265 16.8
1971 1,817,941 41 1,363,081 7.0 454,860 -3.7
1972 2,233,627 229 1,682,285 234 551,342 21.2
1973 2,622,376 174 1,942,714 155 679,662 233
1974 2,804,394 6.9 2,036,203 4.8 768,191 13.0
1975 2,818,082 05 2,028,068 -0.4 790,014 2.8
1976 3,213,249 14.0 2,327,399 14.8 885,850 121
1977 3,413,095 6.2 2,508,472 7.8 904,623 21
1978 3,676,967 7.7 2,766,012 10.3 910,955 0.7
1979 3,966,192 79 2,888,521 44 1,077,671 18.3
1980 3,928,789 -0.9 2,793,101 -3.3 1,135,688 54
1981 3,928,906 0.0 2,778,566 -0.5 1,150,340 1.3
1982 4,227,733 7.6 3,072,543 10.6 1,155,189 04
1983 4,356,317 3.0 3,219,219 48 1,137,098 -1.6
1984 4,827,884 10.8 3,499,419 8.7 1,328,466 16.8
1985 4,843,414 0.3 3,522,126 0.6 1,321,288 -0.5
1986 5,569,067 15.0 4,063,928 154 1,505,138 139
1987 5,770,585 3.6 4,040,204 -0.6 1,730,381 15.0
1988 6,101,483 5.7 4,041,878 0.0 2,059,605 19.0
1989 6,488,422 6.3 4,339,507 74 2,148,915 43
1990 6,723,531 36 4,315,161 -0.6 2,408,370 121
1991 6,518,460 -3.1 4,068,508 -5.7 2,449,952 1.7
1992 6,473,669 -0.7 3,791,945 -6.8 2,681,724 9.5
1993 6,070,995 -6.2 3,570,059 -5.9 2,500,936 -6.7
1994 6,364,674 48 3,813,279 6.8 2,551,395 2.0
1995 6,546,759 29 3,743,474 -1.8 2,803,285 9.9
1996 6,723,141 27 3,794,113 14 2,929,028 45
1997 6,761,135 0.7 3,890,798 25 2,870,337 -2.0
1998 6,595,790 24 4,014,140 3.2 2,581,650 -10.1
1999 6,741,037 22 4,255,621 6.0 2,485,416 -3.7
2000 6,948,595 3.1 4,446,936 45 2,501,659 0.7
2001 6,303,791 -9.3 4,224,321 -5.0 2,079,470 -16.9
2002 6,389,058 14 4,358,850 3.2 2,030,208 24
2003 6,380,439 -0.1 4,531,289 4.0 1,849,150 -8.9
2004 6,912,094 8.3 4,892,960 8.0 2,019,134 9.2
2005 7416,574 7.3 5,313,281 8.6 2,103,293 42
2006 7,528,106 15 5,550,125 45 1,977,981 -6.0
2007 7,496,820 -04 5,582,530 0.6 1,914,290 -3.2
2008 6,713,436 -10.4 4,901,893 -12.2 1,811,543 5.4
2009 6,420,448 -4.4 4,672,001 -4.7 1,748,447 -3.5
2010R 6,916,894 7.7 4,957,352 6.1 1,959,542 121
2011 7,174,397 3.7 5,127,291 34 2,047,106 45
2012 7,867,143 9.7 5,403,025 54 2,464,118 204
2013 8,003,474 1.7 5,405,300 0.0 2,598,174 54
2014R 8,196,342 24 5,486,059 15 2,710,283 43
2015 8,563,018 45 5,782,140 54 2,780,878 2.6
2016 8,821,802 3.0 5,968,779 3.2 2,853,023 2.6
2017R 9,277,613 5.2 6,239,748 4.5 3,037,865 6.5
2018 9,761,448 5.2 6,736,736 8.0 3,024,712 -04
2019 10,243,165 4.9 7,253,806 7.7 2,989,359 -1.2
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Table 13. U.S. West MMA Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2019 2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 4,595,319 4,203,894 9.3| 4,517,996 4,095915 10.3 77,323 107,979 -28.4
VISITOR DAYS 39,752,689 37,477,016 6.1]| 39,264,255 36,725,079 6.9 488,433 751,937 -35.0
AVERAGE DAILY CENSUS 108,911 102,677 6.1 107,573 100,617 6.9 1,338 2,060 -35.0
ISLANDS VISITED
O'ahu 2,005,506 1,795,039 11.7] 1,931,908 1,701,179 13.6 73,598 93,861 -21.6
O'ahu only 1,648,394 1,456,181 13.2| 1,589,256 1,385,242 14.7 59,139 70,939 -16.6
O'ahu one dayor less 80,959 71,007 14.0 77,642 66,608 16.6 3,317 4,398 -24.6
Kaua'i 730,725 719,930 1.5 723,848 708,500 22 6,876 11,431 -39.8
Kaua'i only 548,041 534,875 25 546,577 533,098 25 1,464 1,778 -17.6
Kaua'i one dayor less 29,844 27,307 9.3 26,935 23,382 15.2 2,910 3,925 -25.9
Maui County 1,641,441 1,501,888 9.3| 1,628,881 1,482,654 9.9 12,560 19,234 -34.7
Maui 1,616,213 1,477,805 94| 1,603,844 1,458,807 9.9 12,369 18,998 -34.9
Maui only 1,317,960 1,198,229 10.0| 1,316,866 1,193,210 10.4 1,094 5,019 -78.2
Maui one day or less 40,737 36,506 11.6 35,518 29,370 20.9 5,219 7,137 -26.9
Moloka'i 25,823 24,176 6.8 24,357 22,732 71 1,466 1,444 1.5
Moloka'i only * 5,767 5,347 7.9 5,767 5,347 7.9 0 0 NA|
Moloka'i one day or less* 9,348 8,631 8.3 8,291 7,347 12.8 1,057 1,283 -17.6
Lana'i* 31,672 28,258 121 30,279 26,849 12.8 1,392 1,409 -1.2
Lana‘i only* 7,981 7,215 10.6 7,981 7,215 10.6 0 0 NA|
Lana‘i one dayor less* 14,109 12,316 14.6 12,717 11,158 14.0 1,392 1,158 20.2
Hawai'i Island 786,520 729,244 7.9 778,444 714,161 9.0 8,076 15,083 -46.5
Kona side 706,453 650,538 8.6 699,094 637,526 9.7 7,359 13,011 -43.4
Hilo side 217,380 210,066 35 213,771 199,944 6.9 3,609 10,122 -64.3
Hawai'i Island only 583,164 537,271 8.5 582,623 531,680 9.6 540 5,591 -90.3
Hawai'i Island one dayor less 21,932 19,851 10.5 20,301 18,586 9.2 1,630 1,265 28.9
Any Neighbor Island 2,946,925 2,747,713 7.3| 2,928,740 2,710,673 8.0 18,184 37,040 -50.9
Nlonly 2,589,813 2,408,855 7.5| 2,586,088 2,394,736 8.0 3,725 14,118 -73.6
O'ahu & NI 357,112 338,858 54 342,652 315,936 8.5 14,459 22,922 -36.9
Any one island only 4,111,307 3,739,118 10.0| 4,049,070 3,655,792 10.8 62,237 83,327 -25.3
Multiple Islands 484,012 464,776 41 468,926 440,123 6.5 15,086 24,652 -38.8
Avg. Islands Visited 1.13 1.14 -04 1.13 1.13 -0.3 1.34 1.32 1.9
Average Length of 8.65 8.91 -3.0 8.69 8.97 -3.1 6.32 6.96 9.3
Stayin Hawai'i
O‘ahu 6.97 713 2.2 7.04 7.22 -25 5.16 5.54 -6.8
Maui 8.06 8.29 -2.7 8.10 8.33 -2.8 347 5.21 -334
Moloka'i 6.03 6.22 -3.1 6.30 6.52 -34 1.61 1.55 36
Lana‘i 4.09 4.23 -3.2 4.24 4.36 -29 1.00 1.71 -41.5
Kaua'i 8.07 8.20 -1.6 8.10 8.26 -2.0 4.90 4.36 124
Hawai'i Island 8.34 8.58 -2.7 8.39 8.65 -3.0 3.47 5.19 -33.2
Hilo 4.86 5.15 55 4.91 5.29 74 1.88 2.34 -19.9
Kona 7.79 7.95 -2.1 7.84 8.03 -2.3 2.88 4.19 -31.2
ACCOMMODATIONS
Plan to stayin Hotel 2,305,640 2,083,759 10.6| 2,255,008 2,018,112 11.7 50,632 65,648 -22.9
Hotel only 1,994,532 1,776,864 12.3| 1,949,332 1,723,028 13.1 45,200 53,836 -16.0
Plan to stayin Condo 871,448 826,544 54 861,246 809,685 6.4 10,202 16,858 -39.5
Condo only 726,221 677,353 72 718,251 666,457 7.8 7,970 10,897 -26.9
Plan to stayin Timeshare 480,445 471,863 1.8 475,369 461,200 3.1 5,076 10,663 -52.4
Timeshare only 388,477 376,187 33 385,006 368,482 45 3,471 7,705 -54.9
Cruise Ship 32,070 26,686 20.2 31,428 25,520 231 642 1,166 -44.9
Friends/Relatives 530,342 498,979 6.3 522,419 489,256 6.8 7,923 9,723 -18.5
Bed & Breakfast 51,414 45,264 136 50,873 44,868 134 540 396 36.4
Rental House 569,352 511,739 113 563,523 498,323 13.1 5,829 13,416 -56.6
Hostel 26,347 25,376 3.8 25,608 23,774 7.7 739 1,602 -53.8
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Table 13. U.S. West MMA Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL

2019 2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 27,843 26,308 5.8 27,811 25,512 9.0 32 796 -96.0
Private Room in Private Home** 62,331 58,030 74 59,408 55,702 6.7 2,922 2,327 25.6
Shared Room/Space in Private Home** 21,999 20,084 9.5 21,778 19,638 10.9 221 446 -50.4
Other Accommodations 87,752 76,478 14.7 87,752 75,795 15.8 0 683 -100.0

PURPOSE OF TRIP
Pleasure (Net) 3,885,753 3,524,847 10.2| 3,823,076 3,437,248 11.2 62,677 87,599 -285
Honeymoon/Get Married 139,430 134,753 35 136,885 132,457 33 2,545 2,296 10.8
Honeymoon 111,473 107,251 3.9 109,774 105,520 4.0 1,699 1,731 -1.8
Get Married 34,840 35,193 -1.0 33,994 34,628 -1.8 846 565 49.6
Pleasure/Vacation 3,771,589 3,415,802 10.4| 3,711,138 3,330,499 11.4 60,451 85,303 -29.1
Mtgs/Conventions/Incentive 154,692 156,181 -1.0 152,811 152,530 0.2 1,881 3,651 -48.5
Conventions 91,100 96,954 -6.0 90,674 94,894 4.4 426 2,060 -79.3
Corporate Meetings 42,499 39,528 75 41,506 38,122 8.9 993 1,407 -29.4
Incentive 25,831 24,371 6.0 25,346 24,186 4.8 485 185 1624
Other Business 161,132 153,696 4.8 159,446 151,818 5.0 1,685 1,878 -10.3
Visit Friends/Rel. 472,606 444,466 6.3 464,092 435,409 6.6 8,514 9,057 -6.0
Govt/Military 36,054 38,597 -6.6 35,375 37,310 -5.2 679 1,287 -47.3
Attend School 8,201 8,069 1.6 8,201 7,613 7.7 0 456 -100.0
Sport Events 41,816 39,506 58 41,816 39,063 7.0 0 443 -100.0
Other 151,684 148,754 20 146,959 139,903 5.0 4,725 8,852 -46.6

TRAVEL STATUS

% First Timers *** 194 19.0 04 194 19.0 04 19.5 214 -1.9
% Repeaters *** 80.6 81.0 -04 80.6 81.0 -04 80.5 78.6 1.9
Average # of Trips 6.84 6.91 -1.0 6.82 6.92 -14 7.53 6.37 18.2
Group Tour 67,037 62,925 6.5 65,691 61,794 6.3 1,347 1,131 19.0
Non-Group 4,528,281 4,140,968 94| 4,452,305 4,034,121 10.4 75,976 106,848 -28.9
Package Trip 724,810 678,599 6.8 713,067 665,889 71 11,743 12,710 76
No Package 3,870,509 3,525,294 9.8| 3,804,929 3,430,026 10.9 65,580 95,269 -31.2
Net True Independent 3,836,896 3,493,923 9.8| 3,772,420 3,399,786 11.0 64,477 94,137 -31.5
Ave. Age 46 46 -0.9 46 46 -0.9 48 48 0.3
Ave. Party Size 2.22 2.19 1.7 2.22 2.18 1.8 2.35 2.36 -0.7

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 15. U.S. East MMA Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 2,276,520 2,173,458 47| 2,167,472 2,055,288 55 109,048 118,170 -7.7
VISITOR DAYS 22,034,119 21,553,568 2.2|21,247,708 20,676,890 2.8 786,411 876,678 -10.3
AVERAGE DAILY CENSUS 60,367 59,051 22 58,213 56,649 2.8 2,155 2,402 -10.3
ISLANDS VISITED
O'ahu 1,321,001 1,248,855 5.8| 1,218,053 1,142,210 6.6 102,948 106,644 -35
O'ahu only 885,007 819,483 8.0 808,046 739,971 9.2 76,962 79,512 -3.2
O'ahu one dayor less 98,566 94,581 42 97,211 92,004 57 1,355 2,577 -47.4
Kaua'i 404,948 414,489 -2.3 391,929 401,221 -2.3 13,018 13,268 -1.9
Kaua'j only 170,596 176,296 -3.2 169,993 173,757 2.2 603 2,539 -76.3
Kaua'i one dayor less 45,439 43,522 4.4 39,620 38,110 4.0 5,819 5,411 75
Maui County 847,188 813,426 42 826,788 789,705 47 20,400 23,721 -14.0
Maui 832,911 799,275 42 813,664 776,273 48 19,247 23,002 -16.3
Maui only 454,149 428,212 6.1 450,984 423,309 6.5 3,165 4,904 -35.4
Maui one dayor less 47,708 45,024 6.0 43,368 40,363 74 4,340 4,661 -6.9
Moloka'i * 16,780 16,991 -1.2 15,272 14,812 3.1 1,508 2,180 -30.8
Moloka'i only * 1,796 1,762 1.9 1,796 1,762 1.9 0 0 NA]
Moloka'i one day or less* 8,715 8,887 -1.9 7,285 6,708 8.6 1,431 2,180 -34.4
Lana‘i* 28,138 27,226 33 24,125 22,845 5.6 4,013 4,381 -8.4
Lana‘ionly* 3,619 3,678 -1.6 3,619 3,678 -1.6 0 0 NA|
Lana‘i one dayorless* 14,553 14,454 0.7 11,128 10,356 75 3,425 4,098 -16.4
Hawai'i Island 464,651 454,472 22 448,128 436,726 26 16,523 17,745 -6.9
Kona side 404,146 391,472 3.2 390,175 376,258 37 13,972 15,214 -8.2
Hilo side 183,217 182,666 0.3 171,862 170,481 0.8 11,355 12,186 -6.8
Hawai'i Island only 210,002 198,541 58 208,827 197,098 6.0 1,174 1,442 -18.6
Hawai'i Island one dayor less 21,611 22,634 -4.5 19,475 20,505 -5.0 2,136 2,129 0.3
Any Neighbor Island 1,391,513 1,353,975 2.8| 1,359,426 1,315,317 34 32,086 38,658 -17.0
Nlonly 955,519 924,603 33 949,419 913,077 4.0 6,100 11,526 471
O'ahu & NI 435,994 429,371 15 410,008 402,240 1.9 25,986 27,132 -4.2
Anyone island only 1,725,169 1,627,972 6.0/ 1,643,265 1,539,574 6.7 81,904 88,398 -7.3
Multiple Islands 551,351 545,486 1.1 524,207 515,713 1.6 27,144 29,772 -8.8
Avg. Islands Visited 1.35 1.36 -1.1 1.34 1.36 -1.2 1.44 1.42 1.9
Average Length of 9.68 9.92 -24 9.80 10.06 -2.6 7.21 742 -2.8
Stayin Hawai'i
O‘ahu 6.98 714 2.3 7.08 7.22 -1.9 5.81 6.13 5.3
Maui 7.72 7.93 =27 7.80 8.00 -25 4.20 5.79 -27.5
Moloka'i 4.59 5.06 -9.1 4.92 4.90 04 1.31 17.00 -92.3
Lana‘i 3.24 3.55 -8.8 3.59 3.67 2.3 1.15 1.00 14.7
Kaua'i 6.87 7.1 -3.3 7.00 7.14 -2.0 3.15 6.31 -50.1
Hawai'i Island 7.39 7.50 -1.5 7.52 7.59 -0.8 3.66 4.90 -25.4
Hilo 4.02 4.32 -7.0 4.14 4.40 -5.8 217 2.65 -17.9
Kona 6.67 6.78 -1.7 6.82 6.86 -0.6 2.56 4.35 -41.2
ACCOMMODATIONS
Plan to stayin Hotel 1,338,782 1,284,848 42| 1,266,298 1,204,209 5.2 72,484 80,639 -10.1
Hotel only 1,094,983 1,035,027 5.8| 1,031,982 969,715 6.4 63,001 65,312 -3.5
Plan to stayin Condo 314,552 312,799 0.6 303,547 296,494 24 11,005 16,305 -325
Condo only 227,319 219,374 36 219,418 210,639 42 7,901 8,735 95
Plan to stayin Timeshare 196,225 198,473 -1.1 190,405 190,121 0.1 5,820 8,353 -30.3
Timeshare only 144,677 145,746 -0.7 141,593 139,622 14 3,085 6,123 -49.6
Cruise Ship 75,341 76,322 -1.3 72,721 71,475 1.7 2,620 4,847 -45.9
Friends/Relatives 272,192 259,708 48 264,775 250,841 56 7417 8,867 -16.4
Bed & Breakfast 30,236 28,781 5.1 29,363 27,814 5.6 873 966 -9.6
Rental House 265,188 240,146 10.4 252,393 233,762 8.0 12,795 6,384 1004
Hostel 16,435 16,675 -14 14,730 14,103 4.4 1,704 2,572 -33.7
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Table 15. U.S. East MMA Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL

2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 14,330 12,766 123 13,660 12,480 9.5 670 286 1344
Private Room in Private Home** 32,906 31,570 42 28,252 27,731 1.9 4,654 3,839 213
Shared Room/Space in Private Home** 12,502 13,647 -8.4 11,329 10,911 3.8 1,173 2,736 -57.1
Other Accommodations 43,838 40,528 8.2 43,838 39,496 11.0 0 1,032 -100.0

PURPOSE OF TRIP
Pleasure (Net) 1,834,556 1,752,498 4.7 1,745615 1,653,202 56 88,942 99,296 -10.4
Honeymoon/Get Married 104,980 110,625 -5.1 101,822 105,563 -3.5 3,158 5,062 -37.6
Honeymoon 91,743 96,900 -5.3 89,509 93,342 -4.1 2,234 3,559 -37.2
Get Married 18,537 19,688 -5.8 17,613 17,738 -0.7 925 1,949 -52.6
Pleasure/Vacation 1,744,305 1,658,407 52| 1,658,522 1,562,864 6.1 85,783 95,543 -10.2
Mtgs/Conventions/Incentive 138,967 137,730 0.9 135,474 133,654 14 3,493 4,077 -14.3
Conventions 80,869 87,615 -7.7 78,079 85,593 -8.8 2,790 2,021 38.0
Corporate Meetings 29,980 27,655 8.4 29,481 27,552 7.0 499 104 381.8
Incentive 33,199 27,651 20.1 32,995 25,699 28.4 204 1,952 -89.5
Other Business 82,760 78,067 6.0 80,354 75,997 57 2,405 2,070 16.2
Visit Friends/Rel. 251,190 240,131 46 244527 230,973 5.9 6,663 9,158 -27.2
Govt/Military 50,551 51,750 2.3 46,962 48,814 -3.8 3,589 2,936 22.2
Attend School 4,851 4,084 18.8 4,339 4,084 6.3 512 0 NA]
Sport Events 18,548 18,438 0.6 18,548 18,438 0.6 0 0 NA|
Other 80,466 77,621 37 73,449 70,707 3.9 7,017 6,914 1.5

TRAVEL STATUS

% First Timers *** 415 415 0.0 413 413 0.0 454 447 0.8
% Repeaters *** 58.5 58.5 0.0 58.7 58.7 0.0 54.6 55.3 -0.8
Average # of Trips 4.09 4.06 0.7 4.1 4.10 0.2 3.57 3.30 8.0
Group Tour 76,041 73,384 36 70,621 70,525 0.1 5,420 2,859 89.6
Non-Group 2,200,480 2,100,074 4.8| 2,096,851 1,984,763 5.6 103,628 115,311 -10.1
Package Trip 412,181 408,098 1.0 396,635 387,543 23 15,545 20,556 -24.4
No Package 1,864,340 1,765,359 56| 1,770,837 1,667,745 6.2 93,503 97,614 4.2
Net True Independent 1,837,972 1,739,692 56| 1,745915 1,642,856 6.3 92,058 96,836 -4.9
Ave. Age 47 47 -0.6 46 47 -0.8 48 47 1.8
Ave. Party Size 2.03 2.00 1.6 2.02 1.99 1.6 2.32 2.27 2.0

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 16. Domestic U.S. East Visitor Arrivals by Month and State (Arrivals by Air)

2019
REGION/STATE JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC TOTAL
W.N. CENTRAL 33,699 29,979 39,825 15,164 20,928 21,035 20,108 15,010 12,718 15,900 17,134 26,661 268,161
lowa 4,111 3,848 4,567 1,715 1,917 2,543 2,635 1,778 1,495 1,730 1,793 2,815 30,848
Kansas 2,643 2,412 3,647 1,685 3,296 3,075 3,454 2,039 1,877 2,133 3,284 3,121 32,666
Minnesota 15,978 14,272 20,569 6,036 5,243 5434 4,583 5,271 3,463 5,305 5,607 10,461 102,222
Missouri 4,985 4175 5,979 3,250 6,514 6,591 6,433 3,973 3,974 4,239 3,830 5,480 59,424
Nebraska 2,285 2,484 2,806 1,361 2,292 2,123 2,248 1,159 1,155 1,417 1,419 2,563 23,312
N. Dakota 2,100 1,379 1,187 485 677 625 352 332 321 524 476 1,082 9,541
S. Dakota 1,596 1,409 1,070 632 989 644 503 458 432 552 725 1,139 10,148
W.S. CENTRAL 23,065 20,179 36,863 23,208 43,284 56,920 54,540 36,731 27,242 26,672 26,383 35,467 410,553
Arkansas 1,393 1,008 1,884 914 1,871 2,248 2,006 1,208 1,455 1,020 1,047 1,381 17,435
Louisiana 1,185 1,049 1,645 1,746 2914 2,740 3,181 1,920 1,421 1,373 1,292 1,601 22,066
Oklahoma 2,380 1,792 2,990 1,941 4,415 4,497 4,023 2,737 2,489 2,445 1,999 2,781 34,490
Texas 18,108 16,329 30,344 18,607 34,084 47,435 45,330 30,866 21,877 21,835 22,045 29,704 336,563
E.N. CENTRAL 39,027 40,199 54,193 27,036 34,080 41,250 37,332 30,127 24,498 29,491 29,245 46,678 433,157
lllinois 13,162 13,066 18,878 9,408 11,300 15,623 14,834 11,373 8,625 10,285 11,320 19,766 157,541
Indiana 3,971 4,047 6,542 2,761 4,415 5,730 4,933 2,925 3,167 4,721 2,843 4,671 50,724
Michigan 7,350 9,262 11,457 4,812 6,542 6,024 5,710 6,274 4,725 5214 5,899 9,419 82,689
Ohio 6,585 6,357 8,324 5,305 8,297 9,706 8,503 5,581 5,682 5,633 5418 7,290 82,682
Wisconsin 7,959 7,467 8,992 4,750 3,527 4,167 3,352 3,974 2,398 3,639 3,765 5,531 59,520
E.S. CENTRAL 7,447 6,381 9,710 6,355 12,231 13,544 11,722 7,626 7,012 8,529 6,226 8,848 105,630
Alabama 1,626 1,420 2,266 1,453 3,067 3,091 2,785 1,756 1,572 1,716 1,470 1,917 24,139
Kentucky 1,780 1,743 2,144 1,560 2,229 3,378 2,776 1,883 1,637 2,001 1,369 1,817 24,316
Mississippi 710 529 912 758 1,311 1,292 1,270 792 77 689 611 797 10,387
Tennessee 3,331 2,690 4,388 2,583 5,624 5,783 4,892 3,195 3,086 4,123 2,777 4,317 46,788
NEW ENGLAND 10,441 13,016 10,506 14,012 10,032 11,010 12,623 13,910 7,593 8,824 8,324 14,488 134,780
Connecticut 2,089 2,171 2,183 2,827 1,935 2,393 3,286 3,227 1,494 1,906 1,564 2,741 27,816
Maine 1,000 1,156 1,004 1,012 756 683 671 574 574 581 753 931 9,696
Massachusetts 5,169 6,730 5,322 7,304 5,530 5,953 6,641 8,226 4,000 4,471 4,442 8,525 72,311
New Hampshire 993 1,555 939 1,506 855 813 985 890 764 915 689 1,068 11,972
Rhode Island 629 585 553 613 527 759 638 694 430 554 426 762 7,169
Vermont 562 820 504 749 430 409 403 299 332 398 449 461 5815
MID ATLANTIC 24,482 25,293 22,383 26,525 24,101 26,645 34,226 40,394 18,546 20,730 20,385 31,686 315,396
New Jersey 6,035 4,836 5,100 7,726 6,232 7,047 9,673 12,244 4,465 5,025 5,585 7,344 81,214
New York 11,996 13,937 11,136 13,297 11,098 10,945 15,611 20,288 8,992 10,166 9,755 17,718 154,937
Pennsylvania 6,451 6,519 6,147 5,603 6,770 8,653 9,042 7,863 5,089 5,639 5,045 6,624 79,245
S. ATLANTIC 34,267 31,049 38,973 39,109 47,628 57,714 54,943 45,966 34,537 34,212 33,912 47,486 499,796
Delaware 628 474 469 602 515 620 551 652 372 510 460 661 6,513
Washington,D.C. 1,013 969 947 1,010 959 1,016 1,078 1,464 812 1,030 1,058 1,618 12,974
Florida 8,906 7,991 11,466 9,783 14,652 17,016 15,562 11,646 10,002 9,641 9,348 11,993 138,005
Georgia 4,309 4,948 6,724 5,145 9,008 9,456 8,081 5,420 6,357 5,457 5,463 7,630 77,996
Maryland 4,881 3,875 4,489 4,681 4,815 6,562 7,295 7873 4,156 4,535 4,177 6,181 63,5620
N. Carolina 4,441 4,078 4,640 6,194 5,995 7,518 7,391 5,808 4,339 4,411 4,180 6,434 65,429
S. Carolina 2,043 1,887 2,018 2,547 2,686 3,563 3,253 2,324 1,991 1,843 1,646 2,309 28,110
Virginia 7,526 6,360 7,631 8,645 8,355 11,025 10,913 10,229 6,018 6,406 7177 10,151 100,434
West Virginia 522 467 589 504 643 938 820 550 491 378 404 510 6,815
TOTAL U.S. EAST 172,428 166,096 212,453 151,409 192,283 228,117 225,494 189,765 132,146 144,359 141,609 211,314 | 2,167,472
Note: Sums may not add up to total due to rounding.
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Table 17. Domestic U.S. Visitors by State (Arrivals by Air)

2009 - 2019
2019 2018 2017 2015 2014R 2013 2012 2011 2010R 2009

PACIFIC COAST 3,641,257 3,305,395 3,037,050 2,769,433 2,567,685 2,548,978 2,558,886 2,375,475 2,321,329 2,143,635
Aaska 93,249 88,336 80,950 79,812 74,718 77,365 79,200 79,218 69,175 66,076
California 2,637,893 2,357,641 2,176,869 1,987,085 1,829,346 1,803,858 1,817,836 1,629,858 1,617,786 1,490,479
Oregon 281,280 265,168 238,825 212,730 200,957 201,869 200,289 204,240 196,533 176,912
Washington 628,836 594,250 540,406 489,806 462,664 465,887 461,561 462,160 437,835 410,167
MOUNTAIN 876,739 790,520 709,491 641,004 588,873 594,199 574,311 559,924 538,453 523,423
Arizona 220,549 195,487 179,898 166,966 160,896 165,660 155,940 148,450 147,722 140,163
Colorado 205,036 189,349 168,368 148,652 136,930 136,990 140,166 139,448 134,163 128,870
Idaho 70,826 61,826 54,234 46,744 44,441 46,097 39,538 38,753 35,261 36,626
Montana 32,365 30,128 27,177 25,633 24,869 25,280 23,375 23,572 20,863 19,268
Nevada 128,742 110,222 103,167 95,280 89,330 88,646 88,025 81,518 76,986 73,561
New Mexico 34,054 29,282 27,007 25,200 24,485 26,066 27,736 26,559 26,953 25,837
Utah 173,552 162,937 139,634 122,793 97,991 96,406 90,549 92,049 87,841 90,179
Wyoming 11,615 11,289 10,007 9,734 9,932 9,053 8,981 9,574 8,664 8,919
268,161 249,916 229,046 203,733 197,983 196,435 200,691 200,784 189,866 185,516

lowa 30,848 31,336 27,678 25,489 25,595 26,019 27,387 26,102 23,682 23,443
Kansas 32,666 28,407 27,135 24,891 23,981 24,059 24,362 26,017 23,904 23,888
Minnesota 102,222 95,876 87,168 75,412 71,516 68,742 70,241 71,518 68,358 66,000
Missouri 59,424 53,685 49,858 44378 42,698 43,243 44377 43,465 42,769 42,492
Nebraska 23,312 21,888 20,071 17,375 16,663 17,074 17,558 17,393 16,261 16,031
N. Dakota 9,541 8,672 7,962 8,149 9,305 8,785 8,434 7,724 6,947 6,004
S. Dakota 10,148 10,151 9,175 8,040 8,225 8,513 8,331 8,565 7,947 7,658
410,553 379,496 343,731 314,922 297,274 288,044 300,282 286,962 282,848 275,802

Arkansas 17,435 16,362 15,080 13,168 12,606 12,919 13,145 13,487 13,923 14,013
Louisiana 22,066 21,190 19,159 18,876 17,980 16,838 17,404 17,435 17,258 17,636
Oklahoma 34,490 32,172 28,746 26,847 26,046 26,064 27,621 27,106 27,061 26,122
Texas 336,563 309,772 280,746 256,030 240,642 232,224 242,112 228,934 224,606 218,032
E.N. CENTRAL 433,157 416,127 383,938 349,602 333,644 335,549 344,260 345,118 330,498 320,607
lllinois 157,541 147,915 140,814 133,442 125,188 126,284 132,958 132,196 126,637 120,274
Indiana 50,724 48,685 44,257 39,851 38,805 38,289 39,323 39,743 38,066 36,477
Michigan 82,689 80,578 73,507 64,979 60,928 62,270 61,461 60,818 58,515 57,369
Ohio 82,682 82,028 73,164 65,863 64,387 64,309 65,183 65,880 65,021 62,085
Wisconsin 59,520 56,920 52,195 45,467 44,335 44,397 45,334 46,482 42,259 44,402
E.S. CENTRAL 105,630 99,243 90,676 78,607 73,722 74,524 78,110 76,712 79,106 75,076
Aabama 24,139 23,702 21,454 18,419 17,568 17,524 19,321 18,825 19,094 18,766
Kentucky 24,316 22,985 21,036 18,519 17,750 18,131 19,238 18,516 20,328 18,141
Mississippi 10,387 9,379 8,765 8,177 7,777 7,661 8,323 7,848 8,012 7,893
Tennessee 46,788 43,177 39,421 33,492 30,627 31,207 31,227 31,524 31,673 30,276

NEW ENGLAND 134,780 126,858 122,254 106,903 104,931 107,911 105,140 102,404 98,612
Connecticut 27,816 27,633 26,834 24,539 24,399 26,292 25,268 23,916 23,377 22,878
Maine 9,696 9,183 8,586 7,605 7,409 7,943 7,766 7,171 7,396 7,502
Massachusetts 72,311 65,648 63,727 53,975 52,921 53,502 51,946 50,919 48,390 48,169
New Hampshire 11,972 11,241 10,998 9,543 9,349 9,267 9,221 9,253 8,971 8,321
Rhode Island 7,169 7,289 6,772 6,057 6,051 5,980 6,099 6,204 5,914 5,703
Vermont 5,815 5,864 5,337 5,185 4,802 4,926 4,840 4,940 4,563 4,745

MID ATLANTIC 315,396 303,217 298,499 266,373 259,092 270,350 256,818 235,893 235,053 230,012
New Jersey 81,214 78,247 76,591 70,002 68,938 72,970 68,618 61,109 62,845 60,716
New York 154,937 147,288 147,617 126,932 123,451 128,832 119,696 108,282 107,152 106,446
Pennsylvania 79,245 77,682 74,292 69,438 66,703 68,548 68,504 66,502 65,056 62,850

S. ATLANTIC 499,796 480,432 444,207 386,641 364,654 355,864 361,396 346,839 344,047 336,216
Delaware 6,513 6,337 5,970 5,670 5,069 5,075 4,904 4,535 7,905 4,565
Washington,D.C. 12,974 12,187 11,246 9,871 9,253 8,977 8,771 9,258 4,586 7,618
Florida 138,005 130,990 123,552 107,362 99,315 95,885 95,117 89,414 86,636 85,249
Georgia 77,996 74,899 70,431 59,702 56,531 54,563 54,755 52,100 51,924 51,144
Maryland 63,520 60,301 55,278 48,906 46,598 46,564 48,971 47,393 46,816 47,283
N. Carolina 65,429 64,800 57,778 48,519 45,697 45,659 44,461 42,354 43,604 40,454
S. Carolina 28,110 27,480 24,320 20,931 20,199 18,922 19,149 18,300 18,556 17,529
Virginia 100,434 96,913 89,878 80,040 76,639 74,498 79,447 77,819 78,128 76,712
West Virginia 6,815 6,525 5,753 5,640 5,353 5,721 5,820 5,667 5,891 5,662

UNITED STATES 6,685,468 6,151,203 5,658,893 5,117,218 4,787,858 4,771,854 4,779,893 4,530,111 4,419,811 4,187,606

Note: Sums may not add up to total due to rounding.
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Table 18. Domestic U.S. Visitor Characteristics by State (Arrivals by Air)

2019
LOS.IN % ONE % % % % % AVERAGE
STATE & REGION VISITORS HAWAT VISITOR DAYS ISLAND N.I. FIRST- HOTEL CONDO  %MCI HONEY- ISLES # OF
ONLY ONLY TIME ONLY ONLY MOON VISITED TRIPS
PACIFIC COAST 3,641,257 856 31,167,415 954 60.6 19.2 715 26.2 5.1 3.8 1.12 7.04
Alaska 93,249 10.89 1,015,752 96.2 54.2 14.7 554 404 7.7 3.8 1.12 8.06
California 2,637,893 8.18 21,587,737 95.2 59.1 19.8 76.2 21.8 5.0 3.7 1.12 6.95
Oregon 281,280 943 2,653,542 95.6 68.5 17.7 555 415 6.3 41 1.11 7.05
Washington 628,836 940 5,910,384 95.8 64.5 17.7 60.2 374 5.0 3.9 1.1 7.28
MOUNTAIN 876,739 9.24 8,096,841 92.9 60.5 26.4 70.3 26.4 76 5.1 1.18 5.91
Arizona 220,549 8.98 1,980,024 92.7 60.1 27.3 73.6 234 7.0 52 1.18 5.89
Colorado 205,036 9.53 1,953,259 90.7 66.4 27.4 70.5 26.0 8.0 52 1.20 5.71
Idaho 70,826 9.60 679,668 94.4 66.7 251 58.4 37.9 8.1 52 1.14 5.60
Montana 32,365 10.37 335,758 93.3 712 25.9 55.2 40.9 8.2 53 1.15 543
Nevada 128,742 8.94 1,151,551 94.5 515 23.2 753 222 5.7 5.0 1.16 711
New Mexico 34,054 9.56 325,482 915 58.4 34.4 741 225 9.3 53 1.20 5.01
Utah 173,552 8.96 1,655,706 943 56.4 249 68.9 273 8.9 5.0 117 5.75
Wyoming 11,615 9.93 115,392 914 64.6 33.1 66.0 30.5 9.1 57 1.19 4.98
WEST NORTH CENTRAL 268,161 9.97 2,672,424 86.4 55.9 413 72.9 232 11.5 6.4 1.32 4.23
lowa 30,848 10.10 311,612 84.4 55.6 435 735 227 1.4 6.7 1.36 4.10
Kansas 32,666 9.40 307,179 87.5 56.2 413 742 223 1.1 6.2 1.31 4.1
Minnesota 102,222 10.31 1,053,794 87.3 58.1 38.9 71.0 247 11.7 6.3 1.30 4.46
Missouri 59,424 9.67 574,804 84.9 525 445 734 229 9.9 7.0 1.35 4.01
Nebraska 23,312 942 219,570 86.9 55.2 41.8 753 213 11.9 6.2 1.29 4.10
North Dakota 9,541 10.22 97,547 88.0 56.6 41.0 76.9 191 174 55 1.31 4.22
South Dakota 10,148 10.63 107,919 86.4 55.7 40.0 726 232 141 6.3 1.30 4.34
WEST SOUTH CENTRAL 410,553 8.98 3,688,657 87.5 50.4 424 79.5 176 8.8 5.8 1.28 4.33
Arkansas 17,435 9.28 161,714 86.8 471 456 77.0 196 1.4 6.2 1.32 3.87
Louisiana 22,066 9.28 204,714 84.2 433 54.4 80.6 158 11.9 6.9 1.37 342
Oklahoma 34,490 9.30 320,854 88.3 513 422 747 219 9.9 6.1 1.26 4.22
Texas 336,563 8.92 3,001,374 87.6 50.9 414 80.1 171 8.4 5.7 1.27 443
EAST NORTH CENTRAL 433,157 10.05 4,353,253 825 545 45.0 754 20.6 10.0 74 1.37 4.05
lllinois 157,541 9.65 1,520,186 83.6 56.3 40.4 78.7 18.2 9.0 6.5 1.33 443
Indiana 50,724 9.92 503,423 83.0 521 48.0 73.0 229 10.7 7.5 1.38 3.77
Michigan 82,689 10.58 874,981 81.8 54.9 47.4 72.8 225 10.4 8.3 1.39 3.87
Ohio 82,682 10.02 828,208 80.9 50.8 49.5 76.3 19.3 10.6 8.3 1.42 3.66
Wisconsin 59,520 10.53 626,455 82.6 56.0 449 70.6 248 10.9 71 1.37 4.03
EAST SOUTH CENTRAL 105,630 9.63 1,016,850 84.6 435 494 79.3 16.9 11.6 71 1.36 3.78
Alabama 24,139 9.53 230,070 85.6 374 49.3 82.8 14.2 11.6 6.1 1.35 3.80
Kentucky 24,316 9.89 240,404 83.1 454 50.2 771 191 10.9 79 1.39 3.69
Mississippi 10,387 9.23 95,894 87.7 39.0 53.2 815 14.9 16.0 5.9 1.30 345
Tennessee 46,788 9.63 450,482 84.1 46.7 48.3 781 17.7 10.9 74 1.35 3.88
NEW ENGLAND 134,780 10.72 1,445,105 80.2 475 46.4 79.7 156 10.7 8.4 1.39 4.28
Connecticut 27,816 10.55 293,344 79.2 48.5 46.7 81.1 14.7 10.2 7.8 1.43 4.19
Maine 9,696 11.59 112,416 84.9 47.2 42.0 74.8 206 1.7 7.2 1.30 4.89
Massachusetts 72,311 10.47 757,140 79.0 473 476 80.9 14.5 10.6 9.2 1.39 4.14
New Hampshire 11,972 11.35 135,837 81.8 471 46.0 76.6 18.5 111 7.2 1.36 4.33
Rhode Island 7,169 10.62 76,111 814 37.6 46.8 825 127 11.2 8.3 1.36 4.36
Vermont 5,815 12.08 70,258 86.7 58.5 374 67.0 26.7 12.4 6.1 1.35 5.34
MIDDLE ATLANTIC 315,396 10.01 3,156,817 78.3 45.0 50.7 83.5 124 9.8 8.5 1.44 3.77
New Jersey 81,214 9.95 808,014 76.0 451 51.2 854 113 9.5 8.0 1.47 3.67
New York 154,937 9.91 1,634,749 79.2 441 50.3 84.0 1.9 8.8 8.9 1.43 3.91
Pennsylvania 79,245 10.27 814,055 78.8 46.7 511 80.7 14.7 12.0 8.4 1.45 3.62
SOUTH ATLANTIC 499,796 9.83 4,914,601 83.6 40.2 46.9 83.5 127 11.6 6.1 1.38 417
Delaware 6,513 10.90 71,005 80.2 46.1 51.0 80.5 15.9 104 6.8 1.34 445
Washington D.C. 12,974 9.16 118,860 82.6 442 43.7 84.1 1.2 14.9 6.7 1.47 3.70
Florida 138,005 9.96 1,373,931 822 412 48.3 83.5 127 111 6.3 1.42 4.22
Georgia 77,996 9.35 729,463 84.2 412 49.6 83.7 131 1.7 6.0 1.34 3.83
Maryland 63,520 9.77 620,869 84.0 37.7 456 84.1 124 11.8 5.6 1.38 4.19
North Carolina 65,429 9.90 647,916 82.7 445 49.0 813 14.4 12.5 6.6 1.37 3.79
South Carolina 28,110 10.22 287,199 83.3 41.7 49.7 81.0 15.0 11.6 6.6 1.40 3.87
Virginia 100,434 9.92 996,685 85.8 354 411 854 111 11.2 5.7 1.33 4.71
West Virginia 6,815 10.08 68,672 84.3 42.0 52.3 80.4 15.3 14.9 6.0 1.41 3.51

Note: Sums may not add up to total due to rounding.
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Table 19. Market Penetration for Top U.S. CBSA (Arrivals by Air)

2019
Population =ik
METRO AREA 2018 % CHNG (1000)' Penetration
per 1,000

1 Los Angeles-Long Beach-Anaheim CA 777,048 707,164 9.9 13,215 58.8
2 San Francisco-Oakland-Hayward CA 605,467 526,791 14.9 4,732 128.0
3 Seattle-Tacoma-Bellevue WA 410,664 387,476 6.0 3,980 103.2
4 San Jose-Sunnyvale-Santa Clara CA 247,714 215,513 14.9 1,991 124 .4
5 San Diego-Carlsbad CA 239,046 223,340 7.0 3,338 716
6 Portland-Vancouver-Hillsboro OR-WA 213,886 198,965 7.5 2,492 85.8
7 New York-Newark-Jersey City NY-NJ-PA 179,873 170,381 5.6 19,216 94
8 Sacramento--Roseville--Arden-Arcade CA 178,160 153,516 16.1 2,364 754
9 Phoenix-Mesa-Scottsdale AZ 171,534 149,721 14.6 4,948 34.7
10 Riverside-San Bernardino-Ontario CA 160,614 143,960 11.6 4,651 34.5
11 Chicago-Naperville-Elgin IL-IN-WI 135,075 124,931 8.1 9,459 143
12 Dallas-Fort Worth-Arlington TX 123,234 112,268 9.8 7,573 16.3
13 Denver-Aurora-Lakewood CO 119,357 108,662 9.8 2,967 40.2
14 Washington-Arlington-Alexandria DC-VA-MD-WV 103,301 97,226 6.2 6,280 16.4
15 Las Vegas-Henderson-Paradise NV 89,654 76,227 176 2,267 39.6
16 Houston-The Woodlands-Sugar Land TX 80,373 77,808 3.3 7,066 114
17 Minneapolis-St. Paul-Bloomington MN-WI 78,563 74,719 51 3,640 216
18 SaltLake CityUT 68,664 66,290 36 1,233 55.7
19 Anchorage AK 61,598 57,538 71 396 155.4
20 Boston-Cambridge-Newton MA-NH 58,947 52,998 11.2 4,873 12.1
21 Atlanta-Sandy Springs-Roswell GA 58,246 55,957 4.1 6,020 9.7
22 Oxnard-Thousand Oaks-Ventura CA 56,167 51,579 8.9 846 66.4
23 Philadelphia-Camden-Wilmington PA-NJ-DE-MD 47,416 47 477 -0.1 6,102 7.8
24 Austin-Round Rock TX 44,983 40,126 121 2,227 20.2
25 Santa Rosa CA 42,996 39,610 8.5 494 87.0
26 Provo-Orem UT 40,413 36,737 10.0 648 62.3
27 Detroit-Warren-Dearborn Ml 38,791 37,950 2.2 4,320 9.0
28 Boise City ID 36,152 30,721 17.7 749 48.3
29 Stockton-Lodi CA 35,466 30,309 17.0 762 46.5
30 Vallejo-Fairfield CA 34,889 29,325 19.0 448 77.9
31 Ogden-Clearfield UT 34,661 32,960 52 684 50.7
32 Miami-Fort Lauderdale-West Palm Beach FL 33,404 32,654 2.3 6,166 54
32 Kansas City MO-KS 32,635 27,527 18.6 2,158 15.1
34 St. Louis MO-IL 31,528 30,600 3.0 2,803 11.2
35 San Antonio-New Braunfels TX 31,064 27,906 113 2,551 12.2
36 Spokane-Spokane Valley WA 30,735 28,629 74 569 54.1
37 Baltimore-Columbia-Towson MD 29,713 28,182 54 2,800 10.6
38 Santa Cruz-Watsonville CA 29,434 26,414 114 273 107.7
39 Reno NV 29,060 24917 16.6 476 61.1
40 Fresno CA 27,048 24,683 9.6 999 271
41 Tucson AZ 25,598 24,435 4.8 1,047 244
42 Santa Maria-Santa Barbara CA 24,136 22,100 9.2 446 54.1
43 Colorado Springs CO 23,315 20,640 13.0 746 31.3
44 Tampa-St. Petersburg-Clearwater FL 22,740 21,215 7.2 3,195 71
45 Bremerton-Silverdale WA 22,354 20,736 7.8 271 82.3
46 Orlando-Kissimmee-Sanford FL 21,813 19,934 94 2,608 8.4
47 Salem OR 21,457 20,452 4.9 434 495
48 Indianapolis-Carmel-Anderson IN 20,568 19,889 34 2,075 9.9
49 Modesto CA 20,065 18,116 10.8 551 364
50 Eugene OR 19,979 19,632 1.8 382 52.3
51 Olympia-Tumwater WA 19,970 19,574 20 291 68.7
52 Salinas CA 19,737 17,468 13.0 434 455
53 Cincinnati OH-KY-IN 19,511 19,632 -0.6 2,221 8.8
54 Virginia Beach-Norfolk-Newport News VA-NC 18,967 19,564 -3.1 1,769 10.7
55 Charlotte-Concord-Gastonia NC-SC 18,953 19,903 4.8 2,637 7.2
56 San Luis Obispo-Paso Robles-Arroyo Grande CA 18,837 17,480 7.8 283 66.5
57 Bakersfield CA 18,307 16,747 9.3 900 20.3
58 Bellingham WA 16,667 16,363 1.9 229 727
59 Pittsburgh PA 16,617 16,009 3.8 2,318 7.2
60 Cleveland-Elyria OH 16,073 16,330 -1.6 2,048 7.8

' Based on 2019 population estimates
Source: Hawai‘i Tourism Authority, Department of Business, Economic Development and Tourism, and U.S. Bureau of the Census.
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Table 20. Japan MMA Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 1,676,205 1,489,778 5.8 8,376 8,782 -46( 1,567,829 1,480,996 5.9
VISITOR DAYS 9,306,767 8,892,748 47 58,409 62,967 -7.2| 9,248,358 8,829,781 47
AVERAGE DAILY CENSUS 25,498 24,364 4.7 160 173 -7.2 25,338 24,191 4.7
ISLANDS VISITED
O'ahu 1,492,753 1,399,307 6.7 7,377 7,640 -3.4| 1,485,376 1,391,667 6.7
O'ahu only 1,354,774 1,258,838 76 6,627 6,842 -3.1] 1,348,148 1,251,995 7.7
O'ahu one dayor less 7,843 8,214 -4.5 223 251 -11.3 7,620 7,963 -4.3
Kaua'i 25,333 24,806 2.1 373 387 -3.6 24,960 24,419 22
Kaua'i only 2,495 2,062 21.0 143 157 -8.7 2,352 1,906 234
Kaua'i one dayor less 15,414 15,183 1.5 65 76 -14.1 15,348 15,107 1.6
Maui County 48,524 50,000 -3.0 747 733 20 47,776 49,267 -3.0
Maui 46,684 48,450 -3.6 717 684 48 45,967 47,766 -3.8
Maui only 8,570 10,489 -18.3 332 340 -2.2 8,238 10,149 -18.8
Maui one dayor less 14,480 12,666 14.3 96 77 248 14,385 12,589 14.3
Moloka'i * 1,941 1,200 61.8 25 34 =271 1,916 1,166 64.4
Moloka'i only * 71 132 -46.4 5 4 23.6 65 127 -48.9
Moloka'i one day or less* 1,690 852 98.4 12 10 249 1,678 842 99.2
Lana‘i * 2,300 1,763 30.5 37 55 -33.0 2,264 1,708 325
Lana‘ionly* 97 133 -27.0 2 8 -71.2 95 125 -24.3
Lana‘i one dayor less* 1,728 1,315 315 12 28 -57.7 1,717 1,287 334
Hawai'i Island 170,686 176,499 -3.3 837 1,074 -22.0 169,849 175,425 -3.2
Kona side 146,157 152,368 -4.1 688 887 -224 145,469 151,481 -4.0
Hilo side 44,258 45,601 -2.9 225 305 -26.2 44,032 45,296 -2.8
Hawai'i Island only 67,336 72,557 -7.2 420 564 -25.5 66,916 71,993 =71
Hawai'i Island one dayor less 27,935 21,515 298 60 53 124 27,876 21,463 299
Any Neighbor Island 221,431 230,941 -4.1 1,749 1,940 9.8 219,681 229,001 -4.1
Nlonly 83,452 90,471 -7.8 999 1,142 -12.5 82,453 89,329 -7.7
O'ahu & NI 137,979 140,469 -1.8 750 798 -6.0 137,228 139,671 -1.7
Anyone island only 1,433,342 1,344,210 6.6 7,530 7,915 -49( 1425812 1,336,296 6.7
Multiple Islands 142,863 145,568 -1.9 846 868 -25 142,017 144,700 -1.9
Avg. Islands Visited 1.10 1.11 -0.5 1.12 1.12 -0.5 1.10 1.11 -0.5
Average Length of 5.90 5.97 -1.1 6.97 717 =27 5.90 5.96 -1.1
Stayin Hawai'i
O‘ahu 5.62 5.63 -0.3 6.12 6.29 2.7 5.62 5.63 -0.3
Maui 3.63 4.05 -10.5 6.57 6.81 -3.6 3.58 4.01 -10.8
Moloka'i 1.67 1.97 -15.3 5.23 3.32 57.3 1.62 1.93 -16.0
Lana‘i 1.65 1.74 -55 5.08 3.00 69.2 1.59 1.70 -6.5
Kaua'i 2.31 248 -6.9 6.33 6.15 28 2.25 242 -7.2
Hawai'i Island 4.02 4.22 -4.8 7.06 7.10 -0.5 4.00 4.21 -4.8
Hilo 1.63 217 -24.7 7.02 6.01 16.7 1.61 2.14 -25.0
Kona 4.20 424 -1.0 6.29 6.52 -3.5 4.19 4.23 -1.0
ACCOMMODATIONS
Plan to stayin Hotel 1,296,857 1,228,869 55 5,799 6,154 -5.8| 1,291,058 1,222,715 5.6
Hotel only 1,248,074 1,180,147 5.8 5,456 5,746 -5.1] 1,242,618 1,174,401 5.8
Plan to stayin Condo 200,047 193,026 36 1,049 1,137 -7.8 198,999 191,888 37
Condo only 158,111 152,471 3.7 900 959 -6.2 157,211 151,511 3.8
Plan to stayin Timeshare 101,750 88,988 143 271 286 -5.3 101,479 88,702 14.4
Timeshare only 81,728 70,539 15.9 224 212 57 81,504 70,327 15.9
Cruise Ship 3,181 1,795 773 37 32 18.2 3,144 1,763 78.3
Friends/Relatives 19,578 18,115 8.1 702 743 5.5 18,876 17,373 8.7
Bed & Breakfast 2,371 3,729 -36.4 100 88 14.2 2,271 3,641 -37.6
Rental House 7,262 8,724 -16.8 405 374 8.1 6,858 8,349 -17.9
Hostel 1,658 1,568 57 244 178 36.8 1,414 1,390 1.7
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Table 20. Japan MMA Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 723 287 152.0 58 22 164.6 665 265 150.9
Private Room in Private Home** 5,306 5,776 -8.1 138 154 -10.6 5,168 5,621 -8.1
Shared Room/Space in Private Home** 2,716 1,795 51.2 72 95 -24.1 2,644 1,701 55.5
Other Accommodations 2,090 1,031 102.8 141 105 334 1,950 925 110.7

PURPOSE OF TRIP

Pleasure (Net) 1,360,644 1,243,669 94 6,707 7,032 -4.6 1,353,937 1,236,636 9.5
Honeymoon/Get Married 203,524 192,293 5.8 587 680 -13.7 202,937 191,613 5.9
Honeymoon 193,357 181,137 6.7 539 613 -12.0 192,818 180,524 6.8
Get Married 31,907 32,287 -1.2 79 106 -25.0 31,828 32,182 -1.1
Pleasure/Vacation 1,168,931 1,063,333 9.9 6,151 6,440 -4.5( 1,162,780 1,056,893 10.0

Mtgs/Conventions/Incentive 85,595 96,102 -10.9 371 394 59 85,224 95,707 -11.0
Conventions 12,527 17,355 -27.8 145 151 -3.9 12,382 17,204 -28.0
Corporate Meetings 4,068 3,372 20.6 185 160 15.9 3,883 3,212 20.9
Incentive 70,254 77,439 93 60 97 -38.1 70,194 77,343 9.2

Other Business 6,619 8,231 -19.6 389 410 -5.2 6,230 7,820 -20.3

Visit Friends/Rel. 22,732 24,492 7.2 798 864 -7.6 21,934 23,628 7.2

Govt/Military 933 675 38.1 139 69 103.0 794 607 30.8

Attend School 6,189 8,088 -23.5 49 52 74 6,140 8,036 -23.6

Sport Events 19,900 20,472 -2.8 106 112 -4.7 19,794 20,361 -2.8

Other 137,618 163,801 -16.0 297 340 -12.6 137,322 163,462 -16.0

TRAVEL STATUS

% First Timers *** 31.7 33.1 -1.3 21.9 26.1 -4.1 31.8 33.1 -1.3
% Repeaters *** 68.3 66.9 13 78.1 73.9 4.1 68.2 66.9 13
Average # of Trips 4.84 4.64 44 6.75 6.12 10.2 4.83 4.63 4.3
Group Tour 246,490 256,350 -3.8 571 1,128 -49.4 245,920 255,222 -3.6
Non-Group 1,329,715 1,233,428 7.8 7,805 7,655 2.0| 1,321,909 1,225,774 7.8
Package Trip 922,856 837,524 10.2 1,618 2,226 -27.3 921,238 835,298 10.3
No Package 653,349 652,254 0.2 6,758 6,556 3.1 646,591 645,698 0.1
Net True Independent 594,917 591,168 0.6 6,532 6,203 53 588,385 584,965 06
Ave. Age 45 45 05 43 43 14 45 45 0.5
Ave. Party Size 2.61 2.65 -1.6 1.67 1.71 -2.8 2.61 2.66 -1.7

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 21. International Japanese MMA Visitor Characteristics by Region

2019
T ———

JAPAN BY REGION CHUBU KINKI TOHOKU KANTO CHUGOKU SHIKOKU KYUSHU HOKKAIDO OKINAWA

Visitor Counts 250,320 252,268 65,295 800,191 52,534 24,523 82,609 31,310 8,779
One 13,882 13,304 3,716 44,487 2,273 975 3,933 1,817 792
Two 105,051 99,798 28,232 313,329 20,896 10,597 36,181 14,194 2,169
Three or more 131,526 139,116 33,410 442,100 29,360 12,977 42,593 15,351 5,773
Avg Party Size 2.59 2.63 2.57 2.60 2.75 2.70 2.64 2.49 2.90
First-Time 96,490 79,513 29,520 205,095 23,475 12,075 37,579 10,419 4,350
Repeat 155,439 172,689 36,609 590,397 29,703 12,855 46,108 20,936 4,577
Average # of Trips 4.42 4.91 3.62 5.84 4.05 3.63 3.51 4.69 3.07
Group Tour 44,895 36,693 13,592 112,460 9,039 4,656 16,745 4,650 3,191
Package 160,803 146,880 45,081 445,507 32,745 16,327 51,514 17,518 4,864
Group Tour & Pkg 33,512 28,587 10,181 85,745 7,229 3,494 13,225 3,394 2,345
True Independent 78,953 97,094 17,215 326,478 18,068 7,147 27,807 12,499 3,124
O'ahu 243,209 244,315 63,167 740,714 50,741 23,948 80,666 30,308 8,308
Maui County 7,330 8,149 1,198 23,215 2,121 1,000 2,639 1,613 512
Maui 7,027 7,905 1,200 22,269 2,000 947 2,588 1,572 460
Moloka'l 505 197 41 914 120 0 53 86 0
Lana'i * 453 349 0 1,043 199 54 0 113 53
Kaua'i 4,152 3,420 1,289 12,522 1,014 186 1,612 345 419
Hawai'i Island 19,899 22,827 5,207 104,433 4,936 2,604 7,048 2,384 512
Hilo 6,660 7,454 1,892 21,597 1,591 1,109 2,251 1,184 294
Kona 15,219 17,625 3,864 95,834 3,830 1,715 5,495 1,590 295
O'ahu (days) 5.47 5.61 542 5.79 5.65 5.54 5.46 5.93 5.86
Maui (days) 3.41 3.26 3.50 3.89 3.45 342 3.64 3.39 4.04
Moloka'i (days) 1.23 3.1 1.00 1.89 1.00 0.00 1.00 1.00 0.00
Lana'i (days) 1.43 1.26 0.00 1.61 227 1.00 0.00 1.42 1.00
Kaua'i (days) 213 249 2.60 2.16 247 1.37 1.87 1.41 9.56
Hawai'i Island (days) 3.26 3.54 3.58 4.34 3.54 3.44 2.99 3.61 4.38
Hilo (days) 1.42 1.72 2.09 1.67 1.94 1.19 1.55 1.26 242
Kona (days) 3.65 3.87 3.80 4.38 3.76 447 3.20 448 5.14
Statewide (days) 5.72 5.91 5.65 6.08 5.99 5.93 5.75 6.22 6.51
Hotel 212,606 209,268 56,774 644,174 44,529 21,106 70,168 25,461 6,970
Hotel Only 207,957 201,973 55,512 615,649 42,715 20,434 67,426 24,349 6,603
Condo 24,951 30,731 6,197 113,967 5,706 3,045 8,827 4,333 1,241
Condo Only 20,696 24,818 4,909 89,417 4,196 2,457 6,463 3,380 876
Timeshare 14,521 16,919 2,776 55,980 2914 656 5,162 2,277 273
Timeshare Only 12,106 13,818 2,230 44557 2,272 557 4,049 1,676 241
Rental House 678 444 115 4,865 115 164 375 53 47
Rental House Only 428 263 19 2,757 52 163 0 0 46
Hostel 167 229 104 688 17 17 123 52 17
Camp Site, Beach 0 29 187 449 0 0 0 0 0
Private Room in Private Home ** 951 715 237 2,302 331 41 380 166 45
Shared Room Space in Private Home ** 482 169 293 1,377 26 0 170 127 0
Bed & Breakfast 548 123 120 1,258 70 120 34 0 0
Cruise Ship 393 479 298 1,302 467 0 163 43 0
Friends or Relatives 2,793 2,097 1,100 9,921 955 197 920 301 592
Other Accommodation 139 408 112 1,065 83 17 97 28 0
Pleasure (Net) 209,533 214,428 53,869 708,592 44,071 21,153 68,697 26,355 7,239
Vacation 169,598 183,473 42,474 633,065 35,252 16,089 53,831 22,246 6,751
Honeymoon 40,820 31,402 12,083 73,574 9,179 5,644 16,150 3,644 322
Getting Married 6,072 6,026 1,535 13,115 1,476 695 1,973 715 219
MC&I (Net) 17,107 14,769 5,028 35,547 2,229 1,338 6,371 1,972 863
Convention/Conf. 1,582 2,503 512 5,993 129 382 618 246 417
Corp. Meetings 302 593 62 2,286 302 0 256 57 26
Incentive 15,414 11,917 4,510 27,887 1,823 932 5,604 1,670 437
Other Business 757 982 252 3,550 176 183 196 89 45
Visit Friends/Relatives 2,502 2,507 1,108 12,331 1,034 133 937 371 1,012
Government/Military 47 45 51 472 28 0 0 0 151
Attend School 903 534 423 3,307 173 362 389 25 25
Sport Events 3,422 2,663 912 10,216 544 396 966 642 33
Other Purpose 27,136 24,785 7,984 55,655 6,240 2,189 9,478 3,270 584
Average Age 51 52 49 51 51 52 50 53 51

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
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Table 21. International Japanese MMA Visitor Characteristics by Region continued

2018R
T ———

JAPAN BY REGION CHUBU KINKI TOHOKU KANTO CHUGOKU SHIKOKU KYUSHU HOKKAIDO OKINAWA
Visitor Counts 203,534 319,312 59,397 676,325 56,692 26,588 97,818 33,005 8,325
One 12,638 17,683 3,869 41,364 2,774 1,110 5,184 1,836 728
Two 79,065 125,809 24,008 255,064 23,324 11,149 35,264 11,938 2,151
Three or more 111,887 175,950 31,581 379,738 30,654 14,363 57,262 19,198 5,405
AE Paﬁ Size 2.66 2.66 2.64 2.64 2.72 2.73 2.84 2.79 2.93
First-Time 81,281 106,325 25,876 179,540 24,722 12,209 45,613 10,998 4,068
Repeat 123,591 213,039 34,120 492,483 32,544 14,707 53,481 22,013 4,384
Average # of Trips 4.13 4.63 3.75 5.79 3.89 4.05 3.29 4.68 3.50
Group Tour 36,418 47,935 13,223 104,859 11,215 5,101 26,059 8,326 2,086
Package 122,492 175,666 39,891 358,436 36,535 17,712 61,359 19,647 3,560
Group Tour & Pkg 27,888 37,099 9,999 78,212 8,683 4,512 20,106 6,775 1,213
True Independent 72,943 132,348 16,703 289,815 17,895 8,407 31,069 11,910 3,874
O'ahu 192,512 306,552 56,918 622,835 54,205 25,800 93,522 31,555 7,767
Maui County 5,615 9,998 2,182 25,694 1,420 645 2,392 1,128 192
Maui 5411 9,710 2,165 24,831 1,285 645 2,395 1,130 193
Moloka'l 187 448 0 530 0 0 0 0 0
Lana'i * 196 283 104 976 149 0 0 0 0
Kaua'i 3,795 5,057 461 11,773 598 171 1,815 322 427
Hawai'i Island 21,961 31,175 4,535 95,065 5,449 2,436 9,797 3,807 1,200
Hilo 6,384 9,732 1,197 21,224 1,551 1,116 2,740 832 519
Kona 19,215 25,146 3,608 85,467 4,524 1,772 7,836 3,145 767
O'ahu (days) 5.48 5.68 5.39 5.82 5.61 5.44 5.46 5.74 5.76
Maui (days) 3.79 3.65 4.03 4.30 4.05 297 2.62 3.48 4.16
Moloka'i (days) 1.90 1.88 0 2.69 0 0 0 0 0
Lana'i (days) 1.75 1.14 1.20 1.42 4.98 0 0 0 0
Kaua'i (days) 2.22 2.38 215 2.56 248 1.98 291 1.29 3.48
Hawai'i Island (days) 4.21 3.81 4.10 440 3.28 3.12 3.86 440 5.73
Hilo (days) 2.28 1.97 1.50 2.20 1.60 1.46 1.68 3.00 7.78
Kona (days) 4.08 3.99 4.70 4.38 342 3.38 4.28 4.56 3.55
Statewide (days 5.81 6.00 5.66 6.21 5.84 5.67 5.75 6.15 6.50

ACCOMMODATIONS
Hotel 173,362 264,052 53,352 541,615 48,510 23,164 85,134 27,294 6,233
Hotel Only 168,871 253,267 52,582 515,321 46,998 22,929 82,693 26,320 5,421
Condo 23,387 39,068 4,816 101,085 6,249 2,793 9,284 3,928 1,278
Condo Only 18,388 31,502 4,267 79,080 4,539 2,523 7,179 3,372 662
Timeshare 10,049 20,368 1,787 45,721 2,685 834 5,009 2,036 212
Timeshare Only 8,382 16,914 1,480 35,156 1,886 775 4,269 1,364 100
Rental House 836 2,736 23 3,617 420 55 536 126 0
Rental House Only 530 1,744 25 2,509 463 61 262 0 0
Hostel 118 340 51 428 165 0 88 178 21
Camp Site, Beach 71 0 0 194 0 0 0 0 0
Private Room in Private Home ** 153 785 93 3,686 288 0 387 21 208
Shared Room Space in Private Home ** 240 313 58 782 56 38 39 0 174
Bed & Breakfast 380 636 51 1,865 340 36 203 19 111
Cruise Ship 243 183 37 1,009 187 15 36 34 19
Friends or Relatives 1,770 3,443 545 8,645 396 141 589 526 1,319
Other Accommodation 0 296 20 475 0 0 36 97 0
Pleasure (Net) 163,947 268,046 47,427 582,027 44,915 20,213 76,874 26,598 6,589
Vacation 132,715 229,210 36,659 518,414 34,456 15,091 61,542 22,908 5,897
Honeymoon 32,495 38,765 11,796 60,463 10,866 5,441 16,295 3,716 688
Getting Married 4,645 7917 1,788 12,624 1,905 779 1,875 566 84
MC&I (Net) 15,917 19,039 5,470 35,242 3,322 2,087 10,552 3,103 977
Convention/Conf. 2,178 4,307 732 6,786 766 385 1,162 347 540
Corp. Meetings 144 603 51 1,955 164 0 105 139 50
Incentive 13,798 15,031 4,743 27,043 2,609 1,692 9,398 2,652 376
Other Business 948 1,372 177 3,821 145 78 936 181 161
Visit Friends/Relatives 2,815 4,532 946 12,006 655 308 920 227 1,220
Government/Military 46 0 0 428 111 0 22 0 0
Attend School 1,057 846 125 3,057 256 23 2,072 325 274
Sport Events 2,528 3,686 450 10,526 602 453 1,648 334 134
Other Purpose 25,866 37,735 8,122 61,219 9,170 4,518 12,637 3,642 552
Average Age 50 51 49 51 51 50 50 53 49

R = 2018 data were revised from the 2018 Annual Visitor Research Report.
* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
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Table 22. Canada MMA Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 540,103 548,702 -1.6 135,213 136,302 -0.8 404,890 412,400 -1.8
VISITOR DAYS 6,554,493 6,743,492 -2.8| 1,590,478 1,654,185 -3.9| 4,964,016 5,089,307 -25
AVERAGE DAILY CENSUS 17,958 18,475 -2.8 4,357 4,532 -3.9 13,600 13,943 -25
ISLANDS VISITED
O'ahu 227,491 233,478 -2.6 62,461 61,251 2.0 165,030 172,227 -4.2
O'ahu only 150,221 152,499 -1.5 39,394 37,881 4.0 110,827 114,618 -3.3
O'ahu one dayor less 8,718 7,918 10.1 4,315 3,352 28.7 4,403 4,566 -3.6
Kaua'i 76,777 88,711 -13.5 25,660 26,630 -3.6 51,117 62,081 -17.7
Kaua'i only 36,267 43,849 -17.3 12,917 12,871 04 23,350 30,978 -24.6
Kaua'i one dayor less 7,170 8,041 -10.8 1,939 1,589 22.0 5,232 6,453 -18.9
Maui County 278,589 282,463 -14 51,848 52,943 -2.1 226,741 229,520 -1.2
Maui 276,825 279,940 -1.1 51,339 52,327 -1.9 225,486 227,612 -0.9
Maui only 194,391 192,633 0.9 29,365 30,136 -2.6 165,026 162,497 1.6
Maui one dayor less 10,337 11,919 -13.3 2,376 1,854 28.1 7,961 10,064 -20.9
Moloka'i * 4,840 3,852 257 825 883 -6.5 4,015 2,969 35.2
Moloka'i only * 251 480 -47.7 93 129 -28.0 159 352 -54.8
Moloka'i one day or less* 3,166 1,965 61.1 333 311 7.0 2,834 1,654 713
Lana‘i* 5,700 6,004 -5.1 985 1,026 -4.0 4,715 4,978 -5.3
Lana‘ionly* 304 484 -37.1 87 106 -17.5 217 378 -42.7
Lana‘i one dayor less* 3,841 4,183 -8.2 539 533 1.1 3,302 3,650 95
Hawai'i Island 97,711 93,454 46 37,634 39,028 -3.6 60,077 54,426 104
Kona side 90,679 86,212 52 34,675 36,007 -3.7 56,004 50,204 11.6
Hilo side 31,181 32,684 -4.6 12,738 12,622 0.9 18,443 20,062 -8.1
Hawai'i Island only 54,540 47,322 15.3 22,583 23,090 -2.2 31,957 24,232 31.9
Hawai'i Island one dayor less 3,205 2,718 17.9 728 644 13.0 2477 2,074 194
Any Neighbor Island 389,882 396,203 -1.6 95,819 98,421 -2.6 294,063 297,782 -1.2
Nlonly 312,612 315,224 -0.8 72,752 75,051 -3.1 239,860 240,173 -0.1
O'ahu & NI 77,270 80,979 -4.6 23,067 23,370 -1.3 54,203 57,609 -5.9
Anyone island only 435,975 437,267 -0.3 104,439 104,214 0.2 331,536 333,053 -0.5
Multiple Islands 104,128 111,435 -6.6 30,774 32,089 -4.1 73,354 79,347 -7.6
Avg. Islands Visited 1.28 1.29 -0.7 1.32 1.33 -04 1.26 1.27 -0.8
Average Length of 12.14 12.29 -1.3 11.76 12.14 -3.1 12.26 12.34 -0.7
Stay in Hawai'i
O‘ahu 8.51 8.91 -4.6 7.66 7.87 2.7 8.83 9.29 -4.9
Maui 10.58 10.46 1.1 9.64 9.85 -2.2 10.79 10.60 1.8
Moloka'i 3.72 4.81 -22.7 6.36 6.79 -6.3 3.18 4.22 -24.8
Lana‘i 248 2.51 -1.2 3.25 3.34 -2.6 2.31 2.33 -0.8
Kaua'i 8.90 8.95 -0.5 8.73 9.03 -3.3 8.99 8.92 0.8
Hawai'i Island 9.98 9.69 3.0 10.24 10.43 -1.8 9.82 9.16 7.2
Hilo 4.00 4.01 -0.3 4.32 4.77 95 3.77 3.53 6.9
Kona 9.38 8.98 44 9.52 9.63 -1.1 9.30 8.52 9.1
ACCOMMODATIONS
Plan to stayin Hotel 237,537 238,362 -0.3 61,620 61,569 0.1 175,917 176,793 -0.5
Hotel only 180,766 175,384 3.1 45,241 44,345 2.0 135,525 131,039 34
Plan to stayin Condo 177,233 191,414 -74 35,444 38,250 -7.3 141,789 153,164 -74
Condo only 142,355 153,286 =741 27,743 29,041 -4.5 114,612 124,244 -7.8
Plan to stayin Timeshare 46,833 50,073 -6.5 11,270 11,566 -2.6 35,563 38,507 -7.6
Timeshare only 35,427 36,449 -2.8 8,477 8,494 -0.2 26,950 27,955 -3.6
Cruise Ship 8,246 9,240 -10.8 4,940 3,295 49.9 3,307 5,945 -44 .4
Friends/Relatives 26,366 24,010 9.8 8,073 8,075 0.0 18,293 15,936 14.8
Bed & Breakfast 9,353 9,141 23 2,792 3,009 -7.2 6,561 6,132 7.0
Rental House 81,793 82,424 -0.8 23,399 24,422 -4.2 58,394 58,003 0.7
Hostel 11,103 10,361 7.2 3,456 3,731 -74 7,648 6,630 15.3
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Table 22. Canada MMA Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 10,196 9,206 10.8 2,968 2,967 0.0 7,228 6,239 15.9
Private Room in Private Home** 12,988 14,127 -8.1 2,946 3,321 -11.3 10,042 10,806 =741
Shared Room/Space in Private Home** 3,168 2,815 125 1,090 1,185 -8.0 2,078 1,630 275
Other Accommodations 7,408 6,988 6.0 3,420 3,043 124 3,989 3,945 1.1

PURPOSE OF TRIP

Pleasure (Net) 509,578 519,074 -1.8 126,444 127,220 -0.6 383,134 391,854 2.2
Honeymoon/Get Married 16,306 17,028 -4.2 4,620 5,102 -9.4 11,686 11,926 -2.0
Honeymoon 15,093 15,062 0.2 4,237 4,550 -6.9 10,856 10,512 33
Get Married 1,711 2,543 -32.7 551 725 -24.0 1,160 1,818 -36.2
Pleasure/Vacation 495,649 504,800 -1.8 122,599 123,004 -0.3 373,050 381,796 -2.3

Mtgs/Conventions/Incentive 17,464 17,634 -1.0 4,297 4,623 71 13,168 13,011 1.2
Conventions 10,668 11,879 -10.2 2,726 3,127 -12.8 7,942 8,752 9.3
Corporate Meetings 3,072 2,413 273 737 668 10.3 2,335 1,745 33.8
Incentive 4,054 4,036 0.5 943 1,024 -7.9 3,111 3,011 33

Other Business 3,445 3,233 6.6 1,279 1,339 -4.5 2,166 1,893 144

Visit Friends/Rel. 17,564 16,613 57 5,966 5,737 4.0 11,598 10,875 6.6

Govt/Military 432 512 -15.6 286 420 -32.0 147 92 59.3

Attend School 688 754 -8.7 253 279 9.4 436 476 -8.4

Sport Events 3,935 3,039 295 964 1,217 -20.7 2,971 1,822 63.0

Other 9,343 10,196 -8.4 2,404 2,349 24 6,938 7,847 -11.6

TRAVEL STATUS

% First Timers *** 354 36.0 -0.6 436 436 0.0 32.6 334 -0.8
% Repeaters *** 64.6 64.0 0.6 56.4 56.4 0.0 67.4 66.6 0.8
Average # of Trips 4.06 4.01 13 4.01 3.97 1.2 4.08 4.02 14
Group Tour 8,494 8,657 -1.9 2,668 2,812 -5.1 5,826 5,844 -03
Non-Group 531,609 540,046 -1.6 132,545 133,490 -0.7 399,064 406,556 -1.8
Package Trip 99,563 105,199 -5.4 25,289 25,156 0.5 74,273 80,043 -7.2
No Package 440,541 443,503 -0.7 109,924 111,146 -1.1 330,617 332,357 -0.5
Net True Independent 437,503 440,036 -0.6 108,989 110,029 -0.9 328,514 330,007 -0.5
Ave. Age 47 48 -1.3 45 45 -04 48 49 -2.0
Ave. Party Size 2.24 2.25 -0.3 2.03 2.03 04 2.32 2.33 -0.6

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 23. Canada MMA Visitor Characteristics by Province
2019

" Prince
Visitors Alberta Brmsh‘ Manitoba New' B g Non,hw?St Nova Scotia Ontario Edward Quebec  Saskatchewan Yulfon
Columbia Brunswick and Labrador  Territories lsland Territory
PARTY SIZE
One 64,325 8,406 21,418
Two 235,326 31,699 93,048 5,567 1,482 1,046 472 2,771 68,216 459 23,479 5,907 1,180
Three or more 240,452 37,610 107,906 5,401 641 613 962 2,152 59,570 345 20,030 4,070 1,151
Avg Party Size 2.24 2.32 2.36 2.29 1.98 212 3.00 2.17 2.10 2.29 2.04 2.27 2.20
First-Time 191,016 20,896 40,926 5,323 1,489 1,052 383 2,839 77,438 557 35,442 4,048 623
Repeat 349,087 56,833 181,549 6,899 957 815 1,115 2,685 72,174 319 16,822 6,892 2,029
Average # of Trips 4.06 4.53 5.49 3.47 2.22 2.06 2.66 3.01 2.59 247 1.90 3.90 6.00
Group Tour 8,494 536 1,876 159 50 12 0 175 4,638 1 965 82 0
Package 99,563 12,544 39,087 2,280 366 308 374 873 32,779 112 8,221 1,957 663
True independent 437,503 64,937 182,502 9,859 2,060 1,553 1,124 4,503 115,634 765 43,628 8,951 1,988
ISLANDS VISITED
O'ahu 227,491 27,972 95,649 6,849 1,106 977 1,051 3,382 59,130 479 24,211 5,167 1,517
Maui County 278,589 33,725 101,495 5,301 1,326 995 767 2,557 92,957 382 33,215 4,874 995
Maui 276,825 33,564 100,502 5,246 1,326 995 767 2,554 92,544 382 33,083 4,866 995
Moloka'l * 4,840 696 1,625 313 9 83 0 22 1,445 0 428 197 22
Lana'i * 5,700 731 1,782 275 5 60 0 280 1,787 3 486 286 4
Kaua'i 76,777 10,080 25,110 1,554 374 396 227 877 25,211 56 11,250 1,492 149
Hawai'i Island 97,711 16,338 32,712 1,541 592 432 132 1,209 29,912 98 12,301 2,261 182
Hilo 31,181 3,679 8,592 528 140 164 47 652 10,482 22 6,028 812 36
Kona 90,679 15,399 30,774 1,517 576 377 104 1,095 27,410 88 11,053 2,116 169
LENGTH OF STAY
O'ahu (days) 8.51 947 9.25 10.31 10.36 711 8.94 8.88 6.85 6.66 7.14 11.30 10.09
Maui (days) 10.58 11.43 11.50 11.09 10.36 9.61 7.94 9.18 9.67 9.36 9.52 11.54 10.79
Moloka'i (days) 372 2.56 4.58 1.51 5.53 1.25 0.00 19.24 343 0.00 544 1.53 11.37
Lana'i (days) 248 248 2.80 1.40 1.00 1.00 0.00 177 248 1.00 342 1.09 1.00
Kaua'i (days) 8.90 11.32 10.45 9.88 6.29 9.61 6.73 6.27 747 6.27 6.86 12.51 12.25
Hawai'i Island (days) 9.98 12.24 10.87 10.98 8.40 737 13.74 6.96 8.08 9.98 9.30 10.86 16.71
Hilo (days) 4.00 4.82 3.99 3.03 3.50 3.70 4.10 277 3.53 4.84 4.64 3.18 7.18
Kona (days) 9.38 11.83 10.44 10.10 7.79 6.84 15.62 6.03 747 9.96 7.82 10.38 16.48
Statewide (da 12.14 12.46 12.03 13.24 13.32 12.68 12.58 12.36 11.58 9.25 13.08 14.49 11.75
ACCOMMODATIONS
Hotel 237,537 28,867 93,909 4,389 1214 910 722 2,684 80,391 363 19,713 3,453 923
Hotel Only 180,766 22,146 77,223 2,801 743 690 569 1,895 60,468 247 10,927 2,381 676
Condo 177,233 29,634 79,932 5,644 659 590 498 1,500 36,110 205 16,684 4,668 1,109
Condo Only 142,355 24,892 69,227 4,544 470 466 361 996 25,440 143 10,822 4,065 930
Timeshare 46,833 8,279 21,194 782 209 112 112 369 12,543 23 1,635 1,153 422
Timeshare Only 35,427 6,287 17,319 526 142 48 105 294 8,600 16 1,023 712 355
Rental House 81,793 11,457 27,792 1,956 688 223 266 683 23,353 167 13,028 2,011 170
Hostel 11,103 681 1,724 233 85 64 0 85 2,828 94 5,205 80 24
Camp Site, Beach 10,196 589 2,311 50 87 2 8 110 2,338 34 4,490 128 49
Private Room in Private Home ** 12,988 1,541 3,806 215 22 57 10 194 3,604 138 3,011 303 86
Shared Room Space in Private Home ** 3,168 404 654 111 6 0 0 44 974 1 931 42 1
Bed & Breakfast 9,353 1,152 2,993 181 24 16 25 134 3,143 20 1,443 123 98
Cruise Ship 8,246 477 1,801 143 74 141 12 275 3,987 8 1,269 54 3
Friends or Relatives 26,366 4,270 9,533 718 151 87 2 734 8,195 14 2,193 341 127
Other Accommodation 7,408 1,106 2,294 173 60 60 15 61 2,434 22 1,024 156 3
PURPOSE OF TRIP
Pleasure (Net) 509,578 73,852 211,810 11,504 2,203 1,799 1,263 4,821 138,453 855 50,002 10,413 2,605
Vacation 495,649 72,359 207,615 11,171 2,165 1,685 1,263 4,639 132,399 848 48,773 10,145 2,586
Honeymoon 15,093 1,630 4,419 349 46 131 2 193 6,643 7 1,369 305 0
Getting Married 1,711 283 696 7 0 0 0 0 544 0 151 1 19
MC&I (Net) 17,464 1,658 4,280 404 237 73 44 353 7,949 15 2,094 300 57
Convention/Conf. 10,668 1,024 2,812 324 152 70 20 201 4,195 15 1,579 218 57
Corp. Meetings 3,072 330 696 31 30 2 4 8 1,653 2 286 29 0
Incentive 4,054 337 819 50 78 1 20 146 2,262 0 282 58 0
Other Business 3,445 292 1,313 91 22 4 0 64 1,272 1 281 103 1
Visit Friends/Relatives 17,564 2,425 6,223 467 112 12 3 448 5,981 18 1,437 360 77
Government/Military 432 20 98 1 0 0 0 36 246 0 31 0 0
Attend School 688 42 275 20 0 4 0 0 185 1 141 21 1
Sport Events 3,935 366 2,215 45 3 1 221 121 535 3 322 98 3
Other Purpose 9,343 1,708 3,441 394 58 12 7 226 2,847 19 435 174 20
Average Age 47 47 48 47 49 44 38 51 46 35 41 51 53

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
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Table 24. Europe MMA Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 137,908 144,953 -4.9 107,235 111,279 -3.6 30,673 33,674 -8.9
VISITOR DAYS 1,780,190 1,902,379 -6.4| 1,439,456 1,519,087 -5.2 340,734 383,292 -11.41
AVERAGE DAILY CENSUS 4,877 5,212 -6.4 3,944 4,162 -5.2 934 1,050 -11.1
ISLANDS VISITED
O'ahu 102,148 107,384 -4.9 74,568 77,306 -35 27,580 30,078 -8.3
O'ahu only 48,982 52,121 -6.0 33,647 34,321 -2.0 15,336 17,800 -13.8
O'ahu one dayor less 4,969 3,993 245 3,436 3,590 -4.3 1,534 403 280.9
Kaua'i 35,498 37,015 -4.1 28,281 29,616 -4.5 7,217 7,399 -25
Kaua'i only 3,903 3,841 1.6 3,590 3,841 -6.5 313 0 NA
Kaua'i one dayor less 1,966 1,579 245 1,529 1,435 6.6 436 144 202.6
Maui County 61,575 62,970 22 50,040 51,802 -34 11,535 11,168 33
Maui 60,596 62,194 -2.6 49,354 51,026 -3.3 11,241 11,168 07
Maui only 15,136 14,959 1.2 13,097 13,142 -0.3 2,038 1,817 122
Maui one dayor less 2,210 2,101 52 1,855 1,655 121 355 446 -204
Moloka'i * 1,772 2,833 -375 1,664 1,779 -6.5 108 1,054 -89.8
Moloka'i only * 72 26 175.8 72 26 175.8 0 0 NA]
Moloka'i one day or less* 501 682 -26.6 393 440 -10.6 108 243 -55.7
Lana‘i* 1,630 1,470 10.9 979 1,235 -20.8 652 235 1774
Lana‘i only* 80 121 -33.8 80 121 -33.8 0 0 NA
Lana‘i one dayorless* 695 742 -6.4 457 507 9.9 238 235 1.1
Hawai'i Island 43,608 48,899 -10.8 38,225 40,367 -5.3 5,382 8,532 -36.9
Kona side 36,880 41,858 -11.9 32,171 33,946 -5.2 4,709 7,912 -40.5
Hilo side 21,310 23,538 -95 17,630 18,626 -5.3 3,679 4,912 -25.1
Hawai'i Island only 8,341 9,022 -76 8,341 8,846 -5.7 0 176 -100.0
Hawai'i Island one dayor less 1,049 1,625 -35.4 795 864 -7.9 254 762 -66.7
Any Neighbor Island 88,925 92,832 -4.2 73,588 76,958 4.4 15,337 15,874 -34
Nlonly 35,760 37,569 -4.8 32,666 33,973 -38 3,093 3,596 -14.0
O'ahu & NI 53,166 55,263 -3.8 40,922 42,985 -4.8 12,244 12,278 -0.3
Anyone island only 76,514 80,090 -4.5 58,826 60,297 24 17,687 19,793 -10.6
Multiple Islands 61,394 64,863 -53 48,408 50,982 -5.0 12,986 13,881 -6.5
Avg. Islands Visited 1.78 1.79 -0.8 1.80 1.81 -0.5 1.70 1.74 -2.0
Average Length of 12.91 13.12 -16 13.42 13.65 1.7 11.11 11.38 -24
Stayin Hawai'i
O‘ahu 7.25 7.44 -25 7.29 7.40 -15 7.14 7.53 5.2
Maui 7.70 7.83 -1.6 7.99 8.19 24 6.43 6.16 43
Moloka'i 4.51 3.77 19.6 474 4.39 79 1.00 272 -63.3
Lana'i 3.01 3.18 -52 344 3.59 -4.2 2.37 1.00 136.8
Kaua'i 6.16 6.10 1.0 6.37 6.41 -0.6 5.37 4.88 10.0
Hawai'i Island 7.82 7.69 1.7 8.11 8.11 0.0 577 571 1.0
Hilo 4.54 4.33 49 475 4.69 1.2 3.56 297 19.9
Kona 6.62 6.54 1.2 7.03 7.06 -0.5 3.81 4.31 -11.7
ACCOMMODATIONS
Plan to stayin Hotel 88,977 96,527 -7.8 69,997 74,598 -6.2 18,980 21,929 -13.4
Hotel only 66,257 73,378 -9.7 52,604 56,749 -7.3 13,653 16,629 -17.9
Plan to stayin Condo 14,527 17,484 -16.9 10,955 11,355 -35 3,572 6,129 417
Condo only 8,421 9,804 -14.1 6,141 6,317 -2.8 2,280 3,487 -34.6
Plan to stayin Timeshare 2,377 2,594 -8.4 2,054 2,369 -13.3 323 225 435
Timeshare only 1,696 1,847 -8.2 1,481 1,661 -10.8 215 186 154
Cruise Ship 3,278 2,878 13.9 2,810 2,719 34 467 159 1933
Friends/Relatives 10,923 10,035 8.8 8,526 8,427 12 2,397 1,608 491
Bed & Breakfast 6,963 8,292 -16.0 6,076 6,447 -5.8 887 1,844 -51.9
Rental House 19,884 20,618 -3.6 16,566 15,842 46 3,318 4,776 -30.5
Hostel 8,471 8,411 0.7 5,455 5,519 -1.2 3,017 2,892 43
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Table24. Europe MMA Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 4,014 3,914 26 2,931 2,622 11.8 1,083 1,292 -16.2
Private Room in Private Home** 8,652 7,321 18.2 5,184 5,254 -1.3 3,467 2,067 67.8
Shared Room/Space in Private Home** 1,882 1,667 129 1,512 1,474 2.6 370 193 919
Other Accommodations 3,423 2,671 28.2 2,952 2,551 15.7 471 119 294.2

PURPOSE OF TRIP

Pleasure (Net) 121,207 124,157 2.4 93,250 97,163 -4.0 27,957 26,993 36
Honeymoon/Get Married 13,788 14,565 -5.3 9,641 11,024 -12.5 4,147 3,542 171
Honeymoon 12,329 13,789 -10.6 9,061 10,339 -12.4 3,268 3,449 -5.3
Get Married 1,818 1,710 6.3 939 1,073 -12.5 879 637 38.0
Pleasure/Vacation 109,176 111,278 -1.9 84,879 87,474 -3.0 24,297 23,805 21

Mtgs/Conventions/Incentive 5,449 8,195 -335 4,966 5,873 -154 483 2,322 -79.2
Conventions 2,938 5,791 -49.3 2,654 3,663 -27.6 284 2,128 -86.7
Corporate Meetings 974 895 8.8 974 895 8.8 0 0 NA|
Incentive 1,753 1,704 29 1,554 1,510 29 199 194 27

Other Business 1,958 1,990 -1.6 1,958 1,831 6.9 0 159 -100.0

Visit Friends/Rel. 9,276 12,180 -23.8 7,498 7,424 1.0 1,778 4,756 -62.6

Govt/Military 569 906 -37.2 494 433 14.1 75 473 -84.1

Attend School 1,064 1,068 -04 897 865 3.8 167 203 -17.9

Sport Events 3,498 3,238 8.0 2,881 2,546 13.2 616 693 -11.0

Other 3,358 2,782 20.7 2,463 2,508 -1.8 895 274 226.2

TRAVEL STATUS

% First Timers *** 69.9 69.5 04 68.0 69.1 -1.2 76.5 70.6 59
% Repeaters *** 30.1 30.5 -04 32.0 30.9 12 235 294 -5.9
Average # of Trips 2.27 2.33 -2.4 244 2.36 35 1.69 224 -24.3
Group Tour 7,146 7,422 -3.7 5,633 5,813 -3.1 1,513 1,609 -5.9
Non-Group 130,761 137,531 -4.9 101,602 105,466 -3.7 29,160 32,065 -9.1
Package Trip 37,870 44,029 -14.0 31,362 34,599 -94 6,508 9,430 -31.0
No Package 100,037 100,924 -0.9 75,872 76,680 -1.1 24,165 24,244 -0.3
Net True Independent 96,836 98,636 -1.7 73,588 74,412 -1.1 23,248 24,125 -3.6
Ave. Age 43 42 1.8 43 43 04 42 39 71
Ave. Party Size 1.89 1.88 0.9 1.85 1.84 0.7 2.06 2.00 2.2

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 25. United Kingdom Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 41,219 46,523 -11.4 32,751 36,362 -9.9 8,468 10,161 -16.7
VISITOR DAYS 436,885 497,207 -12.1 349,829 395,188 -11.5 87,057 102,019 -14.7
AVERAGE DAILY CENSUS 1,197 1,362 -12.1 958 1,083 -11.5 239 280 -14.7
ISLANDS VISITED
O'ahu 28,946 33,318 -13.1 21,658 24,657 -12.2 7,288 8,662 -15.9
O'ahu only 18,758 21,210 -11.6 13,359 14,767 -9.5 5,400 6,443 -16.2
O'ahu one dayor less 1,400 1,702 7.7 1,213 1,517 -20.0 188 186 1.1
Kaua'i 5,676 7,484 -24.2 5,128 6,213 -17.5 548 1,271 -56.9
Kaua'i only 1,462 1,782 -17.9 1,462 1,782 -17.9 0 0 NA|
Kaua'i one dayor less 825 716 15.2 733 716 24 91 0 NA
Maui County 14,966 15,817 -5.4 12,331 13,508 -8.7 2,635 2,309 141
Maui 14,751 15,577 -5.3 12,116 13,267 -8.7 2,635 2,309 141
Maui only 6,141 6,163 -04 5,210 5,256 -0.9 931 907 27
Maui one dayorless 873 900 -3.0 873 776 12.5 0 124 -100.0
Moloka'i * 287 276 3.8 287 276 3.8 0 0 NA|
Moloka'i only * 38 10 287.9 38 10 287.9 0 0 NA]
Moloka'i one day or less* 116 95 211 116 95 211 0 0 NA|
Lana‘i* 530 389 36.2 341 389 -12.3 189 0 NA]
Lana‘i only* 52 66 -21.2 52 66 -21.2 0 0 NA|
Lana‘i one dayorless* 232 149 555 165 149 10.8 67 0 NA
Hawai'i Island 8,996 10,987 -18.1 8,147 9,162 -11.1 849 1,825 -53.5
Kona side 7,817 9,229 -15.3 7,037 7,936 -11.3 780 1,293 -39.7
Hilo side 3,480 4,430 -21.4 3,061 3,544 -13.6 420 886 -52.6
Hawai'i Island only 2,878 3,188 9.7 2,878 3,012 -4.4 0 176 -100.0
Hawai'i Island one dayor less 453 501 96 358 315 13.6 95 186 -48.9
Any Neighbor Island 22,461 25,313 -11.3 19,393 21,595 -10.2 3,068 3,718 -17.5
Nlonly 12,274 13,205 =741 11,093 11,705 -5.2 1,180 1,499 -21.3
O'ahu & NI 10,187 12,109 -15.9 8,299 9,890 -16.1 1,888 2,219 -14.9
Anyone island only 29,329 32,418 -9.5 22,999 24,893 -7.6 6,330 7,525 -15.9
Multiple Islands 11,890 14,105 -15.7 9,752 11,469 -15.0 2,138 2,636 -18.9
Avg. Islands Visited 1.44 1.46 -1.8 1.46 1.48 -1.9 1.36 1.38 -1.8
Average Length of 10.60 10.69 -0.8 10.68 10.87 -1.7 10.28 10.04 24
Stayin Hawai'i
O‘ahu 7.51 7.38 1.7 7.25 7.22 0.4 8.27 7.85 54
Maui 7.72 7.66 0.8 7.72 7.84 -1.6 7.75 6.65 16.5
Moloka'i 4.39 4.32 1.6 4.39 4.32 1.6 0 0 NA|
Lana‘i 3.05 4.21 =275 3.83 4.21 -9.0 1.65 0 NA|
Kaua'i 6.11 6.49 -5.8 6.38 6.57 -3.0 3.63 6.10 -40.5
Hawai'i Island 7.57 7.32 34 7.86 7.59 36 4.77 5.97 -20.1
Hilo 413 4.19 -14 4.23 4.49 -5.8 3.40 2.98 14.1
Kona 6.87 6.70 25 7.26 6.76 75 3.36 6.39 -47.4
ACCOMMODATIONS
Plan to stayin Hotel 27,790 32,717 -15.1 22,349 25,967 -13.9 5,440 6,750 -19.4
Hotel only 22,733 26,626 -14.6 18,455 21,356 -13.6 4,278 5,270 -18.8
Plan to stayin Condo 4,552 5,637 -19.3 3,460 3,558 -2.8 1,092 2,079 -47.5
Condo only 3,266 3,757 -13.1 2,418 2,361 24 847 1,396 -39.3
Plan to stayin Timeshare 1,524 1,587 -4.0 1,200 1,401 -143 323 186 735
Timeshare only 1,120 1,219 -8.1 905 1,033 -12.4 215 186 154
Cruise Ship 1,741 1,909 -8.8 1,532 1,785 -14.1 208 124 67.5
Friends/Relatives 3,582 3,397 54 2,917 2,920 -0.1 666 478 393
Bed & Breakfast 689 890 -22.6 614 705 -12.9 75 185 -59.3
Rental House 4,565 4,781 -4.5 3,940 3,917 0.6 625 863 -27.6
Hostel 1,273 1,325 -3.9 687 731 -6.0 586 594 -14
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Table 25. United Kingdom Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL

2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 383 595 -35.6 285 271 53 98 324 -69.8
Private Room in Private Home** 1,454 1,294 12.3 534 543 -1.6 920 751 224
Shared Room/Space in Private Home** 143 284 -49.5 143 166 -13.6 0 118 -100.0
Other Accommodations 552 446 23.9 485 446 8.8 68 0 NA

PURPOSE OF TRIP
Pleasure (Net) 35,491 40,774 -13.0 27,881 31,622 -11.8 7,610 9,152 -16.9
Honeymoon/Get Married 2,890 5,193 -44.3 2,595 3,702 -29.9 295 1,490 -80.2
Honeymoon 2,742 4,887 -43.9 2,447 3,458 -29.2 295 1,428 -79.3
Get Married 254 772 -67.1 254 366 -30.6 0 406 -100.0
Pleasure/Vacation 32,889 35,998 -8.6 25,574 28,274 -9.5 7,315 7,724 -5.3
Mtgs/Conventions/Incentive 1,735 2,231 -22.2 1,667 1,966 -15.2 68 265 -74.5
Conventions 978 1,530 -36.1 910 1,265 -28.1 68 265 -74.5
Corporate Meetings 337 344 =21 337 344 =21 0 0 NA|
Incentive 503 427 17.7 503 427 17.7 0 0 NA|
Other Business 873 916 -4.7 873 805 8.5 0 112 -100.0
Visit Friends/Rel. 3,378 2,933 15.2 2,597 2,578 0.7 781 355 119.9
Govt/Military 320 207 55.1 245 207 18.6 75 0 NA|
Attend School 60 237 -74.8 60 35 73.1 0 203 -100.0
Sport Events 639 653 -2.0 639 477 34.1 0 176 -100.0
Other 1,081 1,019 6.0 733 745 -1.6 348 274 26.8

TRAVEL STATUS

% First Timers *** 64.9 68.1 -3.2 61.8 65.1 -34 771 78.8 -1.7
% Repeaters *** 35.1 31.9 3.2 38.2 34.9 34 229 21.2 1.7
Average # of Trips 2.74 249 10.1 293 2.71 7.9 2.02 1.70 19.2
Group Tour 1,445 1,743 -17.1 1,356 1,409 -3.8 89 334 -73.4
Non-Group 39,775 44,780 -11.2 31,395 34,953 -10.2 8,379 9,827 -14.7
Package Trip 14,370 18,033 -20.3 11,806 14,635 -19.3 2,564 3,398 -24.5
No Package 26,849 28,490 -5.8 20,946 21,727 -36 5,904 6,763 -12.7
Net True Independent 26,413 28,026 -5.8 20,537 21,333 -3.7 5,876 6,693 -12.2
Ave. Age 47 46 1.8 46 46 1.1 48 46 45
Ave. Party Size 1.95 1.93 1.3 1.92 1.92 0.0 2.09 1.96 7.0

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 26. Germany Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 46,299 45,819 1.0 38,844 37,809 27 7,455 8,010 -6.9
VISITOR DAYS 672,671 677,710 -0.7 578,662 572,604 11 94,009 105,106 -10.6
AVERAGE DAILY CENSUS 1,843 1,857 -0.7 1,585 1,569 1.1 258 288 -10.6
ISLANDS VISITED
O'ahu 33,576 32,124 45 26,658 25,506 45 6,918 6,617 45
O'ahu only 12,054 11,860 1.6 9,620 8,911 8.0 2,434 2,950 -17.5
O'ahu one dayor less 1,468 1,034 42.0 1,101 990 11.2 367 44 727.6
Kaua'i 15,635 14,710 6.3 12,854 12,433 34 2,781 2,277 222
Kaua'i only 1,178 1,066 10.5 1,178 1,066 10.5 0 0 NA
Kaua'i one dayor less 714 510 40.0 476 365 30.3 238 144 64.8
Maui County 24,011 23,613 1.7 20,168 19,770 20 3,843 3,843 0.0
Maui 23,802 23,347 1.9 19,959 19,504 23 3,843 3,843 0.0
Maui only 4,533 4,171 8.7 3,996 3,893 27 537 278 93.2
Maui one dayor less 822 776 6.0 545 454 201 277 322 -13.9
Moloka'i * 776 1,263 -38.6 776 827 -6.2 0 436 -100.0
Moloka'i only * 20 10 105.1 20 10 105.1 0 0 NA|
Moloka'i one day or less* 140 388 -63.9 140 145 -3.7 0 243 -100.0
Lana‘i* 293 519 -43.7 293 374 -21.8 0 145 -100.0
Lana‘i only* 6 14 -534 6 14 -534 0 0 NA
Lana‘i one dayorless* 144 320 -54.9 144 174 -17.3 0 145 -100.0
Hawai'i Island 19,086 20,293 -5.9 16,838 17,168 -1.9 2,248 3,125 -28.1
Kona side 15,747 17,200 -84 14,064 14,162 -0.7 1,684 3,038 -446
Hilo side 9,930 10,196 -2.6 8,076 8,216 -1.7 1,854 1,981 -6.4
Hawai'i Island only 3,238 3,515 -7.9 3,238 3,515 -7.9 0 0 NA]
Hawai'i Island one dayor less 372 313 18.6 253 274 -7.8 119 39 204 .6
Any Neighbor Island 34,245 33,959 0.8 29,224 28,898 1.1 5,021 5,060 -0.8
Nlonly 12,723 13,695 =71 12,186 12,303 -0.9 537 1,393 -61.5
O'ahu & NI 21,522 20,263 6.2 17,038 16,596 27 4,484 3,668 223
Anyone island only 21,028 20,636 1.9 18,057 17,409 37 2,971 3,227 -7.9
Multiple Islands 25,270 25,183 03 20,786 20,400 1.9 4,484 4,783 -6.2
Avg. Islands Visited 2.01 2.01 -0.1 1.99 2.01 -0.7 212 2.05 32
Average Length of 14.53 14.79 -1.8 14.90 15.14 -16 12.61 13.12 -3.9
Stayin Hawai'i
O'ahu 6.90 7.31 -5.6 7.07 7.14 -0.9 6.24 7.98 -21.7
Maui 7.76 7.83 -0.9 8.04 8.17 -1.6 6.35 6.14 35
Moloka'i 4.79 3.68 30.1 4.79 4.39 9.0 0 233 -100.0
Lana'i 293 262 11.9 293 325 -9.7 0 1.00 -100.0
Kaua'i 6.25 6.08 2.8 6.52 6.43 15 5.00 4.17 19.8
Hawai'i Island 8.06 8.11 -0.7 8.39 8.53 -1.7 5.57 579 -3.8
Hilo 4.69 4.51 39 4.86 4.95 -1.8 3.96 2.71 46.4
Kona 6.81 6.90 -1.2 7.26 7.48 -2.9 3.07 4.19 -26.7
ACCOMMODATIONS
Plan to stayin Hotel 27,276 28,321 -3.7 24,043 23,825 0.9 3,233 4,496 -28.1
Hotel only 18,182 18,656 -25 16,875 16,935 -0.4 1,307 1,721 -24.1
Plan to stayin Condo 5,170 6,217 -16.8 4,054 4,244 -45 1,117 1,973 -434
Condo only 2,343 2,524 7.2 2,050 2,137 -4.1 293 387 -244
Plan to stayin Timeshare 460 583 -21.2 460 544 -15.5 0 39 -100.0
Timeshare only 273 358 -23.9 273 358 -23.9 0 0 NA
Cruise Ship 1,064 632 68.4 865 597 44.9 199 35 469.5
Friends/Relatives 3,977 3,078 29.2 2,974 2,782 6.9 1,003 296 2389
Bed & Breakfast 3,592 4,437 -19.0 3,014 3,105 -3.0 579 1,332 -56.5
Rental House 7,594 7,688 -1.2 6,571 5,855 12.2 1,024 1,833 -441
Hostel 4,646 4,282 8.5 2,817 2,683 5.0 1,828 1,599 14.3
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Table 26. Germany Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 1,656 1,993 -16.9 1,424 1,236 15.2 232 757 -69.3
Private Room in Private Home** 3,824 3,783 11 2,780 2,809 -1.0 1,044 974 72
Shared Room/Space in Private Home** 812 828 -1.9 812 753 7.9 0 75 -100.0
Other Accommodations 1,329 1,130 17.6 1,329 1,084 226 0 46 -100.0

PURPOSE OF TRIP

Pleasure (Net) 40,713 40,115 15 34,052 33,121 28 6,661 6,994 -4.8
Honeymoon/Get Married 4,129 3,869 6.7 3,350 3,266 26 779 603 29.2
Honeymoon 3,928 3,582 9.7 3,149 3,009 47 779 572 36.1
Get Married 404 683 -40.9 404 452 -10.8 0 231 -100.0
Pleasure/Vacation 37,488 37,112 1.0 31,319 30,489 27 6,169 6,622 -6.8

Mtgs/Conventions/Incentive 2,119 2,589 -18.2 1,755 2,032 -13.7 364 557 -34.6
Conventions 1,029 1,468 -29.9 864 1,105 -21.8 165 363 -54.5
Corporate Meetings 243 239 1.7 243 239 1.7 0 0 NA|
Incentive 920 952 -34 720 758 -5.0 199 194 27

Other Business 416 406 24 416 406 24 0 0 NA|

Visit Friends/Rel. 3,227 2,985 8.1 2,749 2,591 6.1 478 394 214

Govt/Military 108 573 -81.1 108 100 8.5 0 473 -100.0

Attend School 182 221 -17.5 182 221 -17.5 0 0 NA

Sport Events 1,400 1,062 31.9 1,360 1,017 337 40 44 -10.7

Other 1,004 1,042 -3.7 1,004 1,042 -3.7 0 0 NA|

TRAVEL STATUS

% First Timers *** 711 68.0 3.1 69.6 69.3 0.3 78.9 61.9 17.0
% Repeaters *** 28.9 32.0 -3.1 30.4 30.7 -0.3 211 38.1 -17.0
Average # of Trips 210 2.28 -8.0 2.20 2.20 0.3 1.57 2.69 -41.6
Group Tour 2,710 2,194 235 2,252 2,143 5.1 458 50 806.6
Non-Group 43,589 43,625 -0.1 36,591 35,666 26 6,997 7,960 -12.1
Package Trip 12,026 12,054 -0.2 10,141 9,908 23 1,885 2,146 -12.1
No Package 34,272 33,765 15 28,702 27,901 29 5,570 5,864 -5.0
Net True Independent 33,203 32,728 15 27,633 26,914 27 5,570 5814 -4.2
Ave. Age 41 42 -14 43 43 -0.1 36 38 -5.4
Ave. Party Size 1.82 1.83 -0.8 1.81 177 1.8 1.88 2.15 -18.9

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 27. Oceania MMA Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 363,551 415,764 -12.6 50,033 55,597 -10.0 313,518 360,167 -13.0
VISITOR DAYS 3,420,593 4,014,147 -14.8 342,448 395,781 -13.5( 3,078,146 3,618,367 -14.9
AVERAGE DAILY CENSUS 9,371 10,998 -14.8 938 1,084 -13.5 8,433 9,913 -14.9
ISLANDS VISITED
O'ahu 356,298 406,904 -12.4 46,736 52,027 -10.2 309,562 354,877 -12.8
O'ahu only 267,389 303,871 -12.0 41,100 45,236 -9.1 226,288 258,634 -12.5
O'ahu one dayor less 5,401 3,464 55.9 1,448 1,514 -4.3 3,953 1,951 102.6
Kaua'i 32,168 33,028 -2.6 2,461 2,498 -1.5 29,706 30,530 -2.7
Kaua'i only 1,166 1,519 -23.3 603 587 238 563 933 -39.7
Kaua'i one dayor less 11,082 10,289 77 511 434 17.7 10,571 9,855 7.3
Maui County 61,691 70,440 -12.4 5,225 6,239 -16.2 56,466 64,201 -12.0
Maui 60,582 69,544 -12.9 5,106 6,123 -16.6 55,475 63,421 -12.5
Maui only 3,444 3,901 -11.7 1,636 1,795 -8.8 1,807 2,106 -14.2
Maui one dayor less 13,823 14,442 -4.3 480 483 -0.6 13,343 13,959 -4.4
Moloka'i * 4,680 4,017 16.5 123 161 =237 4,557 3,856 18.2
Moloka'i only * 73 6 1,037.6 11 6 727 62 0 NA
Moloka'i one day or less* 3,924 3,609 8.7 74 102 -27.3 3,850 3,507 9.8
Lana‘i* 6,129 5,081 20.6 145 153 -5.0 5,983 4,928 214
Lana‘ionly* 12 93 -87.4 12 29 -59.7 0 64 -100.0
Lana‘i one dayorless* 5,289 4,573 15.7 74 87 -14.4 5,215 4,486 16.2
Hawai'i Island 47,411 51,570 -8.1 3,175 3,613 -12.1 44,235 47,957 -7.8
Kona side 41,588 42,132 -1.3 2,609 3,031 -13.9 38,979 39,101 -0.3
Hilo side 28,036 30,011 -6.6 1,371 1,430 -4.1 26,664 28,581 -6.7
Hawai'i Island only 1,947 2,389 -18.5 801 876 -8.6 1,146 1,513 -243
Hawai'i Island one dayor less 5,673 8,021 -29.3 219 261 -16.1 5,454 7,760 -29.7
Any Neighbor Island 96,163 111,893 -14.1 8,933 10,361 -13.8 87,230 101,533 -14.1
Nlonly 7,253 8,860 -18.1 3,298 3,570 -7.6 3,956 5,290 -25.2
O'ahu & NI 88,909 103,034 -13.7 5,635 6,791 -17.0 83,274 96,243 -13.5
Anyone island only 274,030 311,779 -12.1 44,164 48,529 -9.0 229,866 263,250 -12.7
Multiple Islands 89,521 103,985 -13.9 5,869 7,068 -17.0 83,652 96,917 -13.7
Avg. Islands Visited 1.40 1.37 1.7 1.15 1.16 -0.6 1.43 1.40 21
Average Length of 9.41 9.65 -25 6.84 712 -3.9 9.82 10.05 -2.3
Stayin Hawai'i
O‘ahu 7.94 8.22 -3.4 5.89 6.05 2.7 8.25 8.54 -3.3
Maui 4.33 4.49 -34 6.55 6.75 -2.9 413 4.27 -3.2
Moloka'i 1.51 1.36 114 3.69 2.65 394 1.46 1.31 11.5
Lana‘i 1.34 1.27 5.3 3.1 3.14 -1.0 1.30 1.22 6.8
Kaua'i 343 3.72 -7.8 5.30 5.80 -8.6 3.27 3.55 -7.8
Hawai'i Island 4.27 4.32 -1.3 6.29 6.73 -6.5 412 414 -0.5
Hilo 1.98 2.08 -5.1 3.68 4.33 -14.9 1.89 1.97 -4.1
Kona 3.53 3.81 7.2 5.72 5.98 -4.3 3.39 3.64 -6.9
ACCOMMODATIONS
Plan to stayin Hotel 311,119 360,002 -13.6 41,764 46,878 -10.9 269,355 313,124 -14.0
Hotel only 273,153 318,434 -14.2 39,240 44,255 -11.3 233,914 274,180 -14.7
Plan to stayin Condo 35,048 39,748 -11.8 2,908 3,144 -7.5 32,140 36,604 -12.2
Condo only 22,195 23,646 -6.1 2,302 2,422 -5.0 19,893 21,224 -6.3
Plan to stayin Timeshare 7,676 10,922 -29.7 612 776 -21.1 7,064 10,147 -304
Timeshare only 3,995 5,993 -33.3 449 564 -20.5 3,546 5,429 -34.7
Cruise Ship 12,413 11,121 11.6 853 769 10.9 11,560 10,352 117
Friends/Relatives 7,602 7,534 0.9 1,912 1,998 -4.3 5,690 5,536 2.8
Bed & Breakfast 3,997 4,169 -4.1 597 622 -4.2 3,400 3,547 -4.1
Rental House 18,844 20,167 -6.6 2,500 2,680 -6.7 16,345 17,488 -6.5
Hostel 2,656 2,891 -8.1 791 826 -4.2 1,866 2,066 -9.7
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Table 27. Oceania MMA Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL

2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 1,178 725 62.6 154 134 15.0 1,024 590 734
Private Room in Private Home** 8,130 7,938 24 394 434 9.2 7,736 7,504 3.1
Shared Room/Space in Private Home** 896 967 -7.3 134 127 5.1 762 840 9.2
Other Accommodations 877 1,138 -22.9 696 544 28.1 181 594 -69.5

PURPOSE OF TRIP
Pleasure (Net) 339,605 391,778 -13.3 46,396 51,904 -10.6 293,209 339,874 -13.7
Honeymoon/Get Married 12,754 17,598 -27.5 1,826 2,214 -17.5 10,928 15,384 -29.0
Honeymoon 11,767 16,071 -26.8 1,708 2,068 -17.4 10,059 14,003 -28.2
Get Married 1,364 1,752 -22.1 145 181 -20.0 1,219 1,571 -22.4
Pleasure/Vacation 328,268 375,938 -12.7 44,805 50,026 -10.4 283,463 325,912 -13.0
Mtgs/Conventions/Incentive 4470 6,793 -34.2 571 707 -19.3 3,899 6,086 -35.9
Conventions 3,214 4,960 -35.2 328 507 -35.3 2,887 4,453 -35.2
Corporate Meetings 420 383 9.7 166 124 34.4 253 259 -2.2
Incentive 858 1,613 -46.8 98 109 -10.2 760 1,504 -49.5
Other Business 1,173 1,105 6.1 579 527 9.8 594 578 27
Visit Friends/Rel. 8,912 9,877 9.8 1,727 1,864 -74 7,185 8,013 -10.3
Govt/Military 484 936 -48.3 188 231 -18.5 296 705 -58.0
Attend School 411 1,053 -61.0 34 53 -35.7 377 1,000 -62.4
Sport Events 4,609 2,064 123.3 242 320 -24.3 4,367 1,744 150.4
Other 13,028 12,611 33 1,420 1,292 9.9 11,609 11,319 26

TRAVEL STATUS

% First Timers *** 47.0 49.2 -2.1 395 42.0 -25 48.2 50.3 -2.1
% Repeaters *** 53.0 50.8 21 60.5 58.0 25 51.8 497 21
Average # of Trips 2.72 2.60 4.8 3.05 2.90 5.0 2.67 2.55 4.7
Group Tour 7,017 8,035 -12.7 1,073 1,104 -2.8 5,944 6,932 -14.2
Non-Group 356,535 407,729 -12.6 48,961 54,493 -10.2 307,574 353,235 -12.9
Package Trip 146,312 172,659 -15.3 16,960 20,386 -16.8 129,353 152,272 -15.1
No Package 217,239 243,105 -10.6 33,074 35,211 -6.1 184,165 207,895 -11.4
Net True Independent 214,622 241,470 -11.1 32,684 34,882 -6.3 181,937 206,588 -11.9
Ave. Age 47 47 14 47 46 0.7 47 47 1.5
Ave. Party Size 2.54 2.50 1.5 2.1 2.13 -0.7 2.62 2.57 241

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 28. Australia Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 287,995 325,050 -11.4 39,485 44,625 -11.5 248,510 280,425 -11.4
VISITOR DAYS 2,729,741 3,160,336 -13.6 270,837 319,293 -15.2 2,458,904 2,841,043 -13.5
AVERAGE DAILY CENSUS 7,479 8,658 -13.6 742 875 -15.2 6,737 7,784 -13.5
ISLANDS VISITED
O'ahu 282,152 317,783 -11.2 37,250 42,149 -11.6 244,902 275,634 -11.1
O'ahu only 208,945 232,951 -10.3 32,605 36,600 -10.9 176,340 196,351 -10.2
O'ahu one dayor less 4,679 2,745 704 1,177 1,212 -2.8 3,502 1,533 1284
Kaua'i 27,809 28,053 -0.9 1,934 1,945 -0.6 25,875 26,108 -0.9
Kaua'i only 959 1,315 =271 416 382 8.8 543 933 -41.8
Kaua'i one dayor less 9,653 8,538 13.1 383 331 15.7 9,270 8,207 13.0
Maui County 51,494 58,088 -11.4 3,999 4,915 -18.6 47,495 53,173 -10.7
Maui 50,563 57,255 -11.7 3,918 4,847 -19.2 46,645 52,408 -11.0
Maui only 2,800 3,255 -14.0 1,106 1,285 -13.9 1,694 1,971 -14.0
Maui one dayor less 11,540 11,964 -3.5 372 378 -1.6 11,168 11,586 -3.6
Moloka'i * 4,195 3,308 26.8 98 108 9.7 4,097 3,199 28.1
Moloka'i only * 67 1 5,893.8 4 1 298.1 62 0 NA]
Moloka'i one day or less* 3,500 2,939 19.1 63 73 -14.4 3,437 2,866 19.9
Lana‘i * 5,197 4,355 19.3 113 113 -0.3 5,084 4,242 19.9
Lana‘i only* 10 80 -88.0 10 16 -40.7 0 64 -100.0
Lana‘i one dayor less* 4,535 3,869 17.2 59 69 -15.1 4,476 3,800 17.8
Hawai'i Island 38,631 43,175 -10.5 2,506 2,800 -10.5 36,124 40,375 -10.5
Kona side 34,189 34,754 -1.6 2,026 2,372 -14.6 32,163 32,382 -0.7
Hilo side 23,547 24,827 -5.2 1,148 1,127 1.9 22,399 23,700 -5.5
Hawai'i Island only 1,568 1,789 -12.3 559 591 -5.5 1,010 1,198 -15.7
Hawai'i Island one day or less 4,396 6,911 -36.4 178 195 -84 4,217 6,717 -37.2
Any Neighbor Island 79,050 92,098 -14.2 6,880 8,024 -14.3 72,170 84,074 -14.2
Nlonly 5,843 7,266 -19.6 2,235 2,476 9.7 3,608 4,791 -24.7
O'ahu & NI 73,207 84,832 -13.7 4,645 5,548 -16.3 68,561 79,284 -13.5
Anyone island only 214,349 239,392 -10.5 34,699 38,876 -10.7 179,650 200,516 -10.4
Multiple Islands 73,646 85,657 -14.0 4,786 5,749 -16.7 68,860 79,909 -13.8
Avg. Islands Visited 1.42 1.40 1.6 1.16 1.16 -0.3 1.46 143 1.8
Average Length of 9.48 9.72 -25 6.86 7.16 -4.1 9.89 10.13 -2.3
Stayin Hawai'i
O‘ahu 7.96 8.19 -2.8 5.91 6.11 -3.2 8.28 8.51 -2.8
Maui 4.28 4.45 -3.8 6.38 6.67 -4.4 4.10 4.24 -3.2
Moloka'i 1.53 1.41 8.5 3.18 272 17.2 1.49 1.36 9.1
Lana‘i 1.35 1.29 4.8 3.00 2.84 57 1.32 1.25 5.3
Kaua'i 3.33 3.81 -12.5 5.23 5.64 -7.3 3.19 3.67 -13.1
Hawai'i Island 4.16 4.30 -3.3 5.96 6.40 -6.9 4.03 4.15 -2.9
Hilo 1.95 2.04 -4.4 3.60 3.70 -2.8 1.87 1.96 -4.9
Kona 3.35 3.88 -13.6 5.33 5.80 -8.1 3.23 3.74 -13.7
ACCOMMODATIONS
Plan to stayin Hotel 253,431 289,676 -12.5 33,911 38,665 -12.3 219,519 251,010 -125
Hotel only 224,027 257,921 -13.1 31,933 36,571 -12.7 192,094 221,349 -13.2
Plan to stayin Condo 22,965 26,571 -13.6 1,974 2,187 9.7 20,991 24,384 -13.9
Condo only 13,781 14,673 -6.1 1,549 1,628 -4.8 12,232 13,045 -6.2
Plan to stayin Timeshare 6,400 6,911 -74 397 528 -24.8 6,003 6,383 -6.0
Timeshare only 3,359 3,793 -11.4 287 383 -25.2 3,073 3,410 -9.9
Cruise Ship 10,539 8,991 17.2 731 649 127 9,808 8,342 17.6
Friends/Relatives 4,227 4,282 -1.3 1,122 1,172 -4.2 3,105 3,110 -0.2
Bed & Breakfast 2,677 3,039 -11.9 448 470 -4.7 2,229 2,569 -13.2
Rental House 13,399 14,711 -8.9 1,831 2,005 -8.7 11,568 12,707 -9.0
Hostel 1,872 2,001 -6.4 597 613 -2.5 1,275 1,388 -8.2
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Table 28. Australia Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL

2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 929 385 1415 97 92 5.0 832 293 184.5
Private Room in Private Home** 5,833 5,012 16.4 273 329 -17.0 5,559 4,682 18.7
Shared Room/Space in Private Home** 712 687 3.6 95 95 -0.4 617 591 4.3
Other Accommodations 641 1,001 -36.0 496 407 22.0 144 594 -75.7

PURPOSE OF TRIP
Pleasure (Net) 270,593 307,399 -12.0 37,106 42,145 -12.0 233,487 265,254 -12.0
Honeymoon/Get Married 10,621 14,047 -24.4 1,518 1,885 -19.5 9,103 12,162 -25.2
Honeymoon 9,722 12,594 -22.8 1,438 1,768 -18.7 8,284 10,826 -235
Get Married 1,114 1,637 -32.0 104 143 =271 1,009 1,494 -324
Pleasure/Vacation 261,125 294,740 -11.4 35,765 40,524 -11.7 225,360 254,216 -11.4
Mtgs/Conventions/Incentive 3,644 4,864 -25.1 381 443 -14.0 3,263 4,421 -26.2
Conventions 2,609 3,721 -29.9 230 307 -25.0 2,379 3,413 -30.3
Corporate Meetings 348 278 252 95 91 4.3 253 187 354
Incentive 696 1,003 -30.6 65 77 -15.9 631 926 -31.8
Other Business 856 507 68.9 367 353 37 490 154 2187
Visit Friends/Rel. 5,790 6,450 -10.2 1,033 1,176 -12.1 4,757 5,275 -9.8
Govt/Military 374 869 -57.0 147 177 -17.2 228 692 -67.1
Attend School 317 782 -59.5 12 36 -66.1 305 746 -59.1
Sport Events 2,932 1,791 63.7 154 273 -43.6 2,777 1,517 83.1
Other 10,277 10,081 1.9 971 872 11.3 9,306 9,209 1.1

TRAVEL STATUS

% First Timers *** 46.9 49.0 -2.0 40.1 426 -25 48.0 50.0 -2.0
% Repeaters *** 53.1 51.0 2.0 59.9 57.4 25 52.0 50.0 2.0
Average # of Trips 2.72 2.60 45 2.90 2.82 3.1 2.69 2,57 47
Group Tour 5,275 6,385 -17.4 814 770 5.8 4,461 5,615 -20.6
Non-Group 282,720 318,665 -11.3 38,671 43,855 -11.8 244,049 274,810 -11.2
Package Trip 119,236 141,440 -15.7 13,797 16,796 -17.9 105,439 124,644 -15.4
No Package 168,759 183,609 -8.1 25,688 27,829 77 143,071 155,781 -8.2
Net True Independent 166,756 182,284 -8.5 25,396 27,596 -8.0 141,360 154,689 -8.6
Ave. Age 47 47 1.1 47 46 0.6 47 47 1.2
Ave. Party Size 2.53 2.51 0.8 212 2.14 -1.1 2.61 2.59 1.2

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 29. New Zealand Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 75,556 90,714 -16.7 10,548 10,972 -3.9 65,008 79,742 -18.5
VISITOR DAYS 690,852 853,811 -19.1 71,611 76,487 -6.4 619,241 777,324 -20.3
AVERAGE DAILY CENSUS 1,893 2,339 -19.1 196 210 -6.4 1,697 2,130 -20.3
ISLANDS VISITED
O'ahu 74,146 89,121 -16.8 9,485 9,879 -4.0 64,661 79,243 -18.4
O'ahu only 58,443 70,919 -17.6 8,496 8,636 -1.6 49,948 62,283 -19.8
O'ahu one dayor less 722 719 04 271 302 -10.3 451 418 8.1
Kaua'i 4,359 4,975 -12.4 527 553 -4.7 3,831 4,422 -13.4
Kaua'i only 207 204 1.2 187 204 -8.5 20 0 NA]
Kaua'i one dayor less 1,429 1,751 -18.4 128 103 24.0 1,302 1,648 -21.0
Maui County 10,197 12,352 -17.4 1,226 1,324 -74 8,971 11,028 -18.7
Maui 10,018 12,289 -18.5 1,189 1,276 -6.9 8,830 11,012 -19.8
Maui only 644 645 -0.2 531 510 4.1 113 135 -16.3
Maui one dayor less 2,282 2,478 -7.9 107 104 3.0 2,175 2,374 -8.4
Moloka'i * 484 710 -31.8 25 52 -52.8 460 657 -30.1
Moloka'i only * 7 5 257 7 5 257 0 0 NA|
Moloka'i one day or less* 424 670 -36.7 11 28 -60.8 413 641 -35.6
Lana‘i* 932 726 28.3 33 40 -18.5 899 686 31.0
Lana‘i only* 2 13 -83.8 2 13 -83.8 0 0 NA|
Lana‘i one dayor less* 754 704 7.2 15 17 -11.7 739 686 7.7
Hawai'i Island 8,780 8,395 46 669 813 7.7 8,111 7,582 7.0
Kona side 7,399 7,378 0.3 583 659 -11.6 6,816 6,719 15
Hilo side 4,489 5,184 -13.4 223 303 -26.4 4,266 4,881 -12.6
Hawai'i Island only 378 600 -36.9 243 285 -14.8 136 315 -56.9
Hawai'i Island one dayor less 1,277 1,110 15.1 40 66 -38.8 1,237 1,044 18.5
Any Neighbor Island 17,113 19,795 -13.6 2,053 2,337 -12.2 15,060 17,459 -13.7
Nlonly 1,410 1,593 -11.5 1,063 1,094 -2.8 347 499 -30.4
O'ahu & NI 15,703 18,202 -13.7 990 1,243 -20.4 14,713 16,959 -13.2
Anyone island only 59,681 72,387 -17.6 9,465 9,653 -2.0 50,216 62,734 -20.0
Multiple Islands 15,875 18,328 -13.4 1,084 1,319 -17.9 14,792 17,008 -13.0
Avg. Islands Visited 1.31 1.28 2.0 1.13 1.15 -1.6 1.34 1.30 2.8
Average Length of 9.14 9.41 -2.9 6.79 6.97 -2.6 9.53 9.75 -2.3
Stayin Hawai'i
O‘ahu 7.87 8.32 -5.4 5.79 5.80 -0.2 8.17 8.63 5.3
Maui 4.62 4.69 -14 712 7.04 12 4.28 4.41 2.9
Moloka'i 1.40 1.13 23.9 5.71 2.51 1274 1.17 1.02 14.6
Lana‘i 1.27 117 9.2 3.49 4.01 -12.8 1.19 1.00 19.2
Kaua'i 4.05 3.23 256 5.55 6.37 -12.8 3.85 2.84 357
Hawai'i Island 4.77 4.46 6.8 7.54 7.85 -4.0 4.54 4.10 10.7
Hilo 2.10 2.28 -7.6 411 6.66 -38.3 2.00 2.01 -0.3
Kona 4.38 348 259 7.08 6.62 6.9 4.15 3.17 30.9
ACCOMMODATIONS
Plan to stayin Hotel 57,689 70,327 -18.0 7,852 8,213 -4.4 49,836 62,114 -19.8
Hotel only 49,127 60,514 -18.8 7,307 7,683 -4.9 41,820 52,830 -20.8
Plan to stayin Condo 12,083 13,177 -8.3 934 957 -24 11,149 12,220 -8.8
Condo only 8,414 8,973 -6.2 753 795 -5.3 7,661 8,179 -6.3
Plan to stayin Timeshare 1,276 4,011 -68.2 215 248 -13.3 1,061 3,764 -71.8
Timeshare only 636 2,199 7141 162 181 -10.4 473 2,018 -76.5
Cruise Ship 1,874 2,130 -12.0 122 121 1.2 1,752 2,010 -12.8
Friends/Relatives 3,375 3,252 3.8 790 826 -4.4 2,586 2,425 6.6
Bed & Breakfast 1,319 1,130 16.8 149 153 -2.6 1,171 977 19.8
Rental House 5,446 5,456 -0.2 669 675 -0.9 4777 4,781 -0.1
Hostel 785 890 -11.9 193 213 -9.2 591 677 -12.7

Hawai‘i Tourism Authority 76 2019 Annual Visitor Research Report



Table 29. New Zealand Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL

2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 249 340 -26.8 58 42 37.0 191 298 -35.8
Private Room in Private Home** 2,297 2,926 -21.5 120 104 154 2,177 2,822 -22.9
Shared Room/Space in Private Home** 185 280 -34.1 39 32 21.3 146 248 -41.3
Other Accommodations 237 137 729 200 137 46.0 37 0 NA

PURPOSE OF TRIP
Pleasure (Net) 69,012 84,379 -18.2 9,290 9,759 -4.8 59,723 74,620 -20.0
Honeymoon/Get Married 2,133 3,550 -39.9 308 328 -6.1 1,825 3,222 -43.4
Honeymoon 2,045 3,477 -41.2 270 300 -10.0 1,774 3,177 -44 1
Get Married 251 115 117.9 41 38 6.4 210 77 173.0
Pleasure/Vacation 67,143 81,198 -17.3 9,040 9,502 -4.9 58,102 71,696 -19.0
Mtgs/Conventions/Incentive 827 1,929 -57.1 190 264 -28.0 636 1,664 -61.8
Conventions 605 1,239 -51.1 97 200 -51.3 508 1,039 -51.1
Corporate Meetings 72 105 -31.6 72 33 117.3 0 72 -100.0
Incentive 161 610 -73.5 33 32 36 128 578 -77.8
Other Business 316 598 -47.1 212 174 221 104 425 -75.4
Visit Friends/Rel. 3,122 3,427 -8.9 693 689 0.7 2,428 2,739 -11.3
Govt/Military 110 67 65.2 42 54 -22.8 68 12 4493
Attend School 93 271 -65.5 22 17 28.0 72 254 -71.8
Sport Events 1,677 273 513.8 88 46 89.3 1,589 227 600.8
Other 2,751 2,530 8.7 449 420 7.0 2,302 2,111 9.1

TRAVEL STATUS

% First Timers *** 474 49.9 -25 37.2 39.5 -2.3 49.1 51.3 22
% Repeaters *** 52.6 50.1 25 62.8 60.5 23 50.9 48.7 22
Average # of Trips 2.73 2.58 5.8 3.58 3.25 10.3 2.59 249 41
Group Tour 1,742 1,650 55 258 334 -22.6 1,483 1,317 127
Non-Group 73,815 89,064 171 10,290 10,639 -3.3 63,525 78,425 -19.0
Package Trip 27,076 31,218 -13.3 3,163 3,590 -11.9 23,914 27,628 -13.4
No Package 48,480 59,496 -18.5 7,386 7,382 0.0 41,094 52,114 -21.1
Net True Independent 47,865 59,186 -19.1 7,288 7,287 0.0 40,577 51,899 -21.8
Ave. Age 47 46 24 48 47 1.1 47 46 26
Ave. Party Size 2.55 247 3.8 2.09 2.07 1.1 2.65 2.54 4.8

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 30. Other Asia MMA Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 354,680 379,925 -6.6 31,548 35,762 -11.8 323,132 344,163 -6.1
VISITOR DAYS 2,781,593 2,910,193 -4.4 209,839 236,254 -11.2[ 2,571,755 2,673,938 -3.8
AVERAGE DAILY CENSUS 7,621 7,973 -4.4 575 647 -11.2 7,046 7,326 -3.8
ISLANDS VISITED
O'ahu 345,948 369,312 -6.3 27,363 31,577 -13.3 318,586 337,736 5.7
O'ahu only 239,119 251,189 -4.8 20,774 24,844 -16.4 218,345 226,345 -3.5
O'ahu one dayor less 4,817 4,751 14 1,905 1,844 33 2,913 2,907 0.2
Kaua'i 12,624 14,827 -14.9 1,554 1,608 -3.3 11,070 13,220 -16.3
Kaua'i only 852 1,423 -40.2 495 543 -8.8 357 880 -59.5
Kaua'i one dayor less 4,992 6,137 -18.7 321 241 329 4,671 5,896 -20.8
Maui County 55,527 66,241 -16.2 5,337 5,593 -4.6 50,190 60,648 -17.2
Maui 54,641 64,679 -15.5 5,199 5,391 -3.6 49,441 59,287 -16.6
Maui only 3,431 3,284 45 1,826 1,630 12.0 1,606 1,653 -2.9
Maui one dayor less 9,235 10,728 -13.9 693 677 23 8,542 10,051 -15.0
Moloka'i * 1,738 2,099 -17.2 203 215 -5.3 1,534 1,884 -18.6
Moloka'i only * 90 51 77.0 4 33 -86.9 86 19 364.9
Moloka'i one dayor less* 1,410 1,856 -24.0 139 117 18.7 1,271 1,739 -26.9
Lana‘i * 1,524 1,896 -19.6 212 241 -12.1 1,312 1,656 -20.7
Lana‘ionly* 25 47 -45.8 25 47 -45.8 0 0 NA|
Lana'‘i one dayor less* 1,061 1,282 -17.2 134 103 30.5 927 1,179 -214
Hawai'i Island 67,764 72,328 -6.3 5,977 5,794 32 61,788 66,534 =71
Kona side 56,135 55,834 0.5 4,441 4,134 74 51,695 51,701 0.0
Hilo side 30,515 39,706 -23.1 2,970 2,937 1.1 27,546 36,768 -25.1
Hawai'i Island only 3,649 4,674 -21.9 1,404 1,480 -5.1 2,245 3,195 -29.7
Hawai'i Island one dayor less 11,613 11,891 -2.3 584 581 0.5 11,029 11,310 -25
Any Neighbor Island 115,561 128,736 -10.2 10,774 10,918 -1.3 104,787 117,818 -11.1
Nlonly 8,732 10,613 -17.7 4,186 4,185 0.0 4,546 6,427 -29.3
O'ahu & NI 106,829 118,123 -9.6 6,588 6,733 -2.1 100,241 111,391 -10.0
Anyone island only 247,167 260,668 -5.2 24,529 28,576 -14.2 222,639 232,092 -4.1
Multiple Islands 107,513 119,257 -9.8 7,020 7,186 -2.3 100,493 112,071 -10.3
Avg. Islands Visited 1.37 1.38 -1.2 1.28 1.25 24 1.37 1.40 -1.6
Average Length of 7.84 7.66 24 6.65 6.61 0.7 7.96 7.77 24
Stay in Hawai'i
O‘ahu 6.60 6.38 35 5.04 5.03 0.2 6.74 6.50 3.6
Maui 3.57 348 26 5.52 5.68 2.7 3.37 3.28 26
Moloka'i 1.83 1.63 11.9 2.67 4.14 -354 1.72 1.35 27.2
Lana‘i 1.77 2.03 -12.6 2.38 3.55 -33.0 1.68 1.81 7.3
Kaua'i 3.01 3.27 -7.8 5.11 6.05 -15.5 272 2.93 -7.2
Hawai'i Island 3.82 3.78 0.9 5.73 6.11 -6.2 3.64 3.58 15
Hilo 2.39 2.34 22 3.92 4.19 -6.5 2.22 2.19 1.6
Kona 3.31 3.24 22 5.09 5.58 -8.8 3.16 3.05 35
ACCOMMODATIONS
Plan to stayin Hotel 295,230 324,826 -9.1 25,102 29,201 -14.0 270,128 295,625 -8.6
Hotel only 261,116 289,108 -9.7 23,065 27,260 -15.4 238,050 261,848 -9.1
Plan to stayin Condo 39,484 39,348 0.3 1,361 1,445 -5.9 38,124 37,902 0.6
Condo only 18,586 17,974 34 958 1,009 -5.1 17,628 16,965 3.9
Plan to stayin Timeshare 2,681 3,506 -23.5 451 493 -8.4 2,230 3,013 -26.0
Timeshare only 1,275 2,004 -36.4 330 367 -10.0 945 1,637 -42.3
Cruise Ship 1,298 1,357 -4.3 359 256 40.5 939 1,101 -14.8
Friends/Relatives 11,518 11,802 -24 1,750 2,030 -13.8 9,768 9,772 0.0
Bed & Breakfast 6,273 7,658 -18.1 712 720 -1.1 5,561 6,938 -19.8
Rental House 28,421 22,755 24.9 2,483 2,294 8.2 25,938 20,461 26.8
Hostel 1,431 1,308 94 526 397 325 906 911 -0.6
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Table 30. Other Asia MMA Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 792 464 70.8 364 247 475 428 217 97.2
Private Room in Private Home** 9,944 10,789 -7.8 759 680 11.6 9,185 10,109 -9.1
Shared Room/Space in Private Home** 2,006 2,275 -11.8 325 252 29.1 1,681 2,023 -16.9
Other Accommodations 733 822 -10.8 483 503 -3.9 250 320 -21.7

PURPOSE OF TRIP

Pleasure (Net) 324,882 349,702 -71 27,382 31,246 -124 297,500 318,456 -6.6
Honeymoon/Get Married 71,569 89,391 -19.9 1,879 2,052 -8.4 69,690 87,339 -20.2
Honeymoon 68,350 84,999 -19.6 1,655 1,880 -12.0 66,695 83,120 -19.8
Get Married 5,400 6,742 -19.9 257 236 9.1 5,143 6,506 -21.0
Pleasure/Vacation 254,408 261,423 2.7 25,735 29,431 -12.6 228,673 231,992 -1.4

Mtgs/Conventions/Incentive 16,484 18,366 -10.2 1,512 1,734 -12.8 14,972 16,632 -10.0
Conventions 8,346 10,100 -17.4 750 885 -15.3 7,597 9,216 -17.6
Corporate Meetings 1,954 1,987 -1.7 289 263 10.0 1,665 1,724 -3.4
Incentive 6,524 6,602 -1.2 523 656 -20.2 6,001 5,946 0.9

Other Business 2,213 2,181 15 661 685 -3.5 1,652 1,496 3.8

Visit Friends/Rel. 9,017 8,038 12.2 1,827 2,019 -9.5 7,190 6,020 194

Govt/Military 546 540 1.2 315 267 18.1 231 273 -15.4

Attend School 1,402 1,288 8.8 148 95 56.2 1,254 1,193 5.0

Sport Events 668 557 19.9 207 132 56.6 461 424 8.5

Other 7,627 7,899 -3.4 750 871 -13.9 6,877 7,028 -2.1

TRAVEL STATUS

% First Timers *** 74.0 77.2 -3.2 63.4 65.0 -1.6 751 78.5 -3.4
% Repeaters *** 26.0 228 32 36.6 35.0 1.6 249 215 34
Average # of Trips 1.64 1.58 3.6 2.79 277 0.9 1.53 1.46 4.6
Group Tour 54,858 67,166 -18.3 8,094 11,419 -29.1 46,764 55,747 -16.1
Non-Group 299,823 312,760 -4.1 23,454 24,343 -3.7 276,368 288,416 -4.2
Package Trip 145,650 174,976 -16.8 13,565 17,171 -21.0 132,084 157,805 -16.3
No Package 209,031 204,949 20 17,983 18,591 -3.3 191,048 186,358 25
Net True Independent 200,978 197,926 15 16,495 16,570 -0.5 184,483 181,356 17
Ave. Age 38 38 0.7 39 40 2.7 38 38 1.0
Ave. Party Size 2.63 2.58 22 2.20 2.29 -2.9 2.69 2.61 29

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 31. Korea Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 229,056 228,350 0.3 6,558 6,197 5.8 222,498 222,153 0.2
VISITOR DAYS 1,745,666 1,698,940 2.8 45,658 45,916 -0.6( 1,700,007 1,653,024 2.8
AVERAGE DAILY CENSUS 4,783 4,655 28 125 126 -0.6 4,658 4,529 2.8
ISLANDS VISITED
O'ahu 225,488 222,760 12 5,764 5,399 6.8 219,724 217,361 1.1
O'ahu only 172,174 168,368 23 4,780 4,595 4.0 167,394 163,773 22
O'ahu one dayor less 1,485 1,373 8.2 250 238 52 1,234 1,134 8.8
Kaua'i 7,191 9,165 -21.5 327 333 -1.6 6,863 8,833 -22.3
Kaua'i only 416 916 -54.6 112 157 -28.7 304 759 -59.9
Kaua'i one dayor less 3,602 4,580 214 65 56 16.2 3,536 4,524 -21.8
Maui County 29,619 32,253 -8.2 968 856 131 28,651 31,397 -8.7
Maui 29,303 31,753 7.7 945 841 124 28,358 30,912 -8.3
Maui only 1,429 1,501 -4.8 371 327 136 1,057 1174 -10.0
Maui one dayor less 4,362 5,168 -15.6 126 104 211 4,236 5,064 -16.4
Moloka'i * 846 788 74 25 28 -11.9 821 759 8.1
Moloka'i only * 77 5 1,315.0 3 5 -42.3 74 0 NA]
Moloka'i one day or less* 765 722 6.0 19 15 20.9 747 706 5.7
Lana‘i* 499 664 -24.9 28 18 55.3 471 646 =271
Lana‘i only* 6 2 202.0 6 2 202.0 0 0 NA|
Lana‘i one dayorless* 389 454 -14.2 13 3 315.8 376 451 -16.5
Hawai'i Island 25,273 24,279 4.1 722 611 18.2 24,551 23,667 37
Kona side 22,242 19,413 14.6 614 532 15.3 21,628 18,881 14.5
Hilo side 10,650 13,517 -21.2 288 209 38.0 10,362 13,308 -22.1
Hawai'i Island only 1,582 2,869 -44.9 244 268 9.2 1,338 2,601 -48.5
Hawai'i Island one dayor less 4,968 4,453 11.6 88 42 108.3 4,880 4,411 10.6
Any Neighbor Island 56,882 59,982 -5.2 1,778 1,602 11.0 55,104 58,380 -5.6
Nlonly 3,568 5,590 -36.2 794 798 -0.5 2,774 4,792 -42.1
O'ahu & NI 53,314 54,392 -2.0 984 804 224 52,330 53,588 2.3
Anyone island only 175,684 173,663 1.2 5516 5,355 3.0 170,168 168,308 1.1
Multiple Islands 53,372 54,687 -24 1,042 842 23.6 52,330 53,845 -2.8
Avg. Islands Visited 1.26 1.27 -0.6 1.19 1.17 2.1 1.26 1.27 -0.6
Average Length of 7.62 7.44 24 6.96 741 -6.0 7.64 744 27
Stayin Hawai'i
O‘ahu 6.74 6.60 2.0 5.65 6.09 -71 6.76 6.61 23
Maui 343 3.18 8.0 5.88 6.30 -6.8 3.35 3.09 8.3
Moloka'i 1.77 1.38 28.3 6.35 4.11 54.5 1.63 1.28 27.6
Lana‘i 1.33 1.61 -17.4 2.27 9.14 -75.2 1.27 1.40 -8.9
Kaua'i 2.60 293 -11.4 5.07 6.04 -16.1 248 2.82 -11.9
Hawai'i Island 417 4.06 238 7.79 8.94 -12.8 4.07 3.93 34
Hilo 213 222 -4.0 4.62 4.09 13.2 2.06 2.19 -5.9
Kona 3.72 3.53 54 7.00 8.66 -19.1 3.63 3.39 7.2
ACCOMMODATIONS
Plan to stayin Hotel 195,386 198,637 -1.6 4,816 4,410 9.2 190,570 194,228 -1.9
Hotel only 178,226 182,406 -2.3 4,476 4,078 9.8 173,749 178,328 -2.6
Plan to stayin Condo 18,952 17,928 57 377 417 -9.5 18,575 17,511 6.1
Condo only 10,112 9,283 8.9 294 311 -5.4 9,817 8,972 94
Plan to stayin Timeshare 733 1,014 -27.7 142 152 6.5 591 862 -31.5
Timeshare only 203 739 -72.5 109 123 -10.8 94 616 -84.8
Cruise Ship 540 624 -13.4 66 54 223 475 571 -16.8
Friends/Relatives 5,298 6,042 -12.3 507 606 -16.4 4,791 5,436 -11.9
Bed & Breakfast 4,302 5,121 -16.0 82 100 -17.1 4,220 5,022 -16.0
Rental House 21,325 15,213 40.2 568 434 30.8 20,757 14,779 404
Hostel 472 497 -5.2 140 115 21.6 332 382 -13.2
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Table 31. Korea Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL

2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 167 174 -4.4 46 12 2926 121 163 -25.9
Private Room in Private Home** 1,943 2,389 -18.7 87 98 -11.2 1,856 2,292 -19.0
Shared Room/Space in Private Home** 790 689 146 88 72 22.8 702 617 136
Other Accommodations 292 361 -19.2 124 157 -21.0 167 203 -17.7

PURPOSE OF TRIP
Pleasure (Net) 218,691 217,332 0.6 5,445 5,076 7.3 213,246 212,256 05
Honeymoon/Get Married 62,283 78,485 -20.6 801 788 1.6 61,482 77,696 -20.9
Honeymoon 60,477 75,827 -20.2 764 767 -0.3 59,713 75,061 -20.4
Get Married 3,798 4,764 -20.3 47 29 58.6 3,751 4,734 -20.8
Pleasure/Vacation 156,651 139,226 125 4,693 4,320 8.7 151,958 134,907 126
Mtgs/Conventions/Incentive 5,574 6,347 -12.2 258 240 73 5,316 6,107 -12.9
Conventions 3,184 3,771 -15.6 84 130 -35.2 3,100 3,642 -14.9
Corporate Meetings 232 416 -44 4 58 23 154.0 174 394 -55.8
Incentive 2,183 2,167 0.7 121 96 26.0 2,062 2,071 -04
Other Business 898 737 218 200 127 57.7 698 610 144
Visit Friends/Rel. 3,474 3,561 -24 503 653 -23.0 2,971 2,908 22
Govt/Military 213 322 -33.8 108 151 -28.5 105 171 -38.4
Attend School 488 484 0.9 30 17 73.6 458 467 -1.8
Sport Events 239 108 120.6 32 17 82.6 207 91 127.9
Other 2,432 2,896 -16.0 192 139 38.5 2,240 2,758 -18.8

TRAVEL STATUS

% First Timers *** 73.7 78.3 -4.6 55.4 53.8 1.6 743 79.0 -4.7
% Repeaters *** 26.3 217 46 446 46.2 -1.6 257 21.0 4.7
Average # of Trips 1.56 1.48 54 3.02 3.00 0.6 1.52 1.44 55
Group Tour 35,289 33,724 46 1,056 960 9.9 34,233 32,764 45
Non-Group 193,767 194,626 -04 5,502 5,236 5.1 188,265 189,389 -0.6
Package Trip 88,958 101,076 -12.0 1,702 1,739 -2.1 87,256 99,337 -12.2
No Package 140,098 127,274 10.1 4,856 4,458 8.9 135,242 122,816 10.1
Net True Independent 134,413 124,023 8.4 4,601 4,169 104 129,812 119,855 8.3
Ave. Age 39 38 25 43 43 0.0 39 38 26
Ave. Party Size 2.67 2.52 5.8 2.01 1.98 2.1 2.69 2.54 6.1

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 32. China Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 92,082 123,246 -25.3 20,069 25,022 -19.8 72,013 98,224 -26.7
VISITOR DAYS 737,950 946,780 =221 124,879 149,323 -16.4 613,071 797,457 -23.1
AVERAGE DAILY CENSUS 2,022 2,594 -22.1 342 409 -16.4 1,680 2,185 -23.1
ISLANDS VISITED
O'ahu 88,596 119,837 -26.1 18,071 22,937 -21.2 70,525 96,900 -27.2
O'ahu only 46,974 67,034 -29.9 13,354 17,928 -25.5 33,619 49,106 -31.5
O'ahu one dayor less 2,725 2,964 -8.1 1,426 1,346 6.0 1,299 1,618 -19.7
Kaua'i 3,781 3,997 -5.4 708 776 -8.7 3,072 3,221 -4.6
Kaua'i only 182 250 -27.3 130 176 -26.3 52 74 -29.6
Kaua'i one dayor less 1,162 1,278 -9.1 179 110 62.8 982 1,168 -15.9
Maui County 19,743 27,555 -284 3,168 3,531 -10.3 16,574 24,024 -31.0
Maui 19,387 26,654 -27.3 3,093 3,402 -9.1 16,294 23,252 -29.9
Maui only 1,294 1,206 7.3 831 789 54 463 417 10.9
Maui one dayor less 4,009 4,900 -18.2 504 502 0.4 3,505 4,397 -20.3
Moloka'i * 718 1,173 -38.8 159 145 10.2 559 1,029 -45.7
Moloka'i only * 12 39 -68.9 0 21 -100.0 12 19 -34.4
Moloka'i one day or less* 539 1,028 -47.6 106 92 153 433 937 -53.7
Lana‘i* 847 836 1.3 135 126 6.9 712 710 0.3
Lana‘i only* 4 35 -87.6 4 35 -87.6 0 0 NA
Lana‘i one dayorless* 582 613 -5.1 98 63 54.0 484 550 -11.9
Hawai'i Island 34,445 40,966 -15.9 4,323 4,274 1.1 30,122 36,693 -17.9
Kona side 27,445 31,174 -12.0 3,086 2,890 6.8 24,359 28,284 -13.9
Hilo side 15,584 22,007 -29.2 2,301 2,316 -0.7 13,283 19,691 -32.5
Hawai'i Island only 1,654 1,299 19.7 808 833 -3.0 747 466 60.2
Hawai'i Island one dayor less 5,778 6,900 -16.3 428 504 -15.1 5,349 6,395 -16.4
Any Neighbor Island 45,108 56,212 -19.8 6,715 7,094 -5.3 38,394 49,118 -21.8
Nlonly 3,486 3,409 23 1,999 2,085 -42 1,488 1,324 124
O'ahu & NI 41,622 52,803 =212 4,716 5,008 -5.8 36,906 47,794 -22.8
Anyone island only 50,021 69,865 -28.4 15,128 19,782 -235 34,893 50,082 -30.3
Multiple Islands 42,061 53,381 212 4,941 5,240 -5.7 37,120 48,142 -229
Avg. Islands Visited 1.60 1.57 22 1.32 1.27 43 1.68 1.65 22
Average Length of 8.01 7.68 43 6.22 597 43 8.51 8.12 49
Stayin Hawai'i
O'ahu 6.03 5.76 438 4.60 4.52 1.7 6.40 6.05 58
Maui 3.48 3.62 -3.8 5.05 5.18 -24 3.18 3.39 -6.1
Moloka'i 1.77 1.62 94 1.89 292 -35.3 1.73 143 209
Lana'i 1.89 212 -11.0 1.77 2.30 -23.1 1.91 2.09 -8.6
Kaua'i 3.11 3.25 -4.3 4.46 5.52 -19.2 2.80 2.71 36
Hawai'i Island 3.53 3.51 05 5.20 538 -3.3 3.29 3.29 -0.1
Hilo 247 2.26 94 3.73 3.86 -3.3 225 2,07 8.8
Kona 3.03 3.02 0.3 4.51 4.86 -7.3 2.84 2.83 0.3
ACCOMMODATIONS
Plan to stayin Hotel 75,965 106,358 -28.6 17,152 21,976 -22.0 58,813 84,382 -30.3
Hotel only 63,486 91,172 -30.4 15,754 20,707 -23.9 47,732 70,465 -32.3
Plan to stayin Condo 15,394 17,633 -12.7 571 576 -0.8 14,823 17,057 -13.1
Condo only 6,223 7,142 -12.9 330 359 -8.1 5,894 6,783 -13.1
Plan to stayin Timeshare 1,157 1,559 -25.8 186 145 27.9 971 1,414 -31.3
Timeshare only 643 687 -6.5 128 104 231 515 583 117
Cruise Ship 542 604 -10.2 196 107 83.3 345 497 -304
Friends/Relatives 2,529 2,407 5.1 702 921 -23.7 1,827 1,486 229
Bed & Breakfast 1,220 1,901 -35.9 437 456 -4.1 782 1,445 -45.9
Rental House 4,530 4,620 -1.9 1,428 1,393 25 3,102 3,227 -3.9
Hostel 510 388 31.6 241 195 23.6 270 193 39.6
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Table 32. China Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL

2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 407 257 58.7 239 202 18.3 168 54 208.7
Private Room in Private Home** 5,880 6,241 -5.8 514 430 194 5,366 5,811 -7.7
Shared Room/Space in Private Home** 775 1,001 -22.5 134 130 2.8 641 870 -26.3
Other Accommodations 258 248 4.4 206 196 53 52 52 1.0

PURPOSE OF TRIP
Pleasure (Net) 80,528 109,744 -26.6 18,132 22,589 -19.7 62,396 87,155 -28.4
Honeymoon/Get Married 5,369 7,846 -31.6 796 995 -20.0 4,573 6,851 -33.2
Honeymoon 4,431 6,302 -29.7 690 886 -22.2 3,741 5416 -30.9
Get Married 1,084 1,746 -37.9 122 141 -13.4 962 1,606 -40.1
Pleasure/Vacation 75,760 102,452 -26.1 17,470 21,751 -19.7 58,290 80,701 -27.8
Mtgs/Conventions/Incentive 7,246 9,104 -204 922 1,117 -17.5 6,324 7,986 -20.8
Conventions 3,544 4,629 -234 476 538 -11.5 3,068 4,092 -25.0
Corporate Meetings 1,158 1,325 -12.6 145 159 -9.1 1,013 1,166 -13.1
Incentive 2,693 3,381 -20.3 329 465 -29.4 2,365 2,915 -18.9
Other Business 900 1,163 -22.7 253 408 -37.9 647 755 -14.4
Visit Friends/Rel. 2,504 2,298 9.0 662 867 -23.6 1,842 1,431 28.7
Govt/Military 173 94 84.7 87 70 241 87 24 262.3
Attend School 648 693 -6.4 62 44 40.6 587 649 -9.6
Sport Events 268 228 18.0 112 79 429 156 149 4.8
Other 2,687 3,105 -13.5 379 557 -31.9 2,307 2,548 9.4

TRAVEL STATUS

% First Timers *** 777 78.1 -04 70.8 718 -1.0 79.6 79.7 -0.1
% Repeaters *** 223 219 0.4 29.2 28.2 1.0 20.4 20.3 0.1
Average # of Trips 1.61 1.62 -0.1 2.31 2.39 =31 1.42 142 0.0
Group Tour 16,198 31,735 -49.0 6,635 10,196 -34.9 9,562 21,539 -55.6
Non-Group 75,884 91,510 171 13,434 14,826 94 62,451 76,685 -18.6
Package Trip 44,330 64,973 -31.8 10,643 14,301 -25.6 33,687 50,672 -33.5
No Package 47,752 58,273 -18.1 9,426 10,721 -12.1 38,326 47,552 -19.4
Net True Independent 45,857 54,894 -16.5 8,309 9,079 -8.5 37,549 45,816 -18.0
Ave. Age 37 39 -4.1 37 39 5.2 37 39 -3.8
Ave. Party Size 2.67 2.75 2.2 2.37 2.48 -2.8 2.77 2.82 -1.4

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.
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Table 33. Taiwan Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 24,242 17,523 38.3 1,706 1,546 104 22,536 15,977 4141
VISITOR DAYS 218,207 162,220 345 12,809 13,818 -7.3 205,398 148,403 384
AVERAGE DAILY CENSUS 598 444 345 35 38 -7.3 563 407 384
ISLANDS VISITED
O'ahu 23,707 16,883 404 1,344 1,183 13.6 22,363 15,701 424
O'ahu only 14,659 10,046 459 1,019 826 233 13,639 9,219 47.9
O'ahu one dayor less 402 243 65.5 111 118 -5.6 291 125 1322
Kaua'i 914 653 40.0 133 124 7.3 781 529 477
Kaua'i only 80 66 204 80 41 94.9 0 25 -100.0
Kaua'i one dayor less 88 144 -39.2 10 23 -57.2 78 121 -35.7
Maui County 4,051 3,730 8.6 330 412 -19.9 3,721 3,318 121
Maui 3,928 3,603 9.0 316 375 -15.7 3,612 3,229 11.9
Maui only 233 210 11.0 150 149 05 84 61 36.5
Maui one dayor less 679 321 1115 24 39 -37.6 655 282 131.9
Moloka'i * 46 113 -59.5 0 17 -100.0 46 96 -52.4
Moloka'i only * 0 2 -100.0 0 2 -100.0 0 0 NA]
Moloka'i one day or less* 27 96 -71.9 0 0 NA| 27 96 -71.9
Lana‘i* 130 277 -52.9 16 74 -77.8 114 203 -43.9
Lana‘ionly* 2 6 -62.5 2 6 -62.5 0 0 NA
Lana‘i one dayorless* 81 132 -38.7 14 36 -60.3 67 96 -30.7
Hawai'i Island 6,001 4,688 28.0 318 312 1.9 5,683 4,376 29.9
Kona side 4,784 3,485 37.3 231 233 -0.8 4,553 3,253 40.0
Hilo side 3,297 3,015 94 166 164 0.9 3,131 2,850 9.8
Hawai'i Island only 206 231 -11.2 116 104 121 89 128 -30.1
Hawai'i Island one dayor less 641 415 54.7 17 15 13.9 624 399 56.3
Any Neighbor Island 9,584 7477 28.2 687 719 -4.5 8,897 6,758 316
Nlonly 536 639 -16.2 363 363 0.0 173 276 -374
O'ahu & NI 9,048 6,838 323 324 356 -9.0 8,724 6,481 346
Anyone island only 15,179 10,562 437 1,367 1,128 21.2 13,812 9,434 46.4
Multiple Islands 9,063 6,961 30.2 339 418 -18.7 8,724 6,543 33.3
Avg. Islands Visited 143 1.50 -4.3 1.25 1.35 -76 145 1.51 -4.2
Average Length of 9.00 9.26 -2.8 7.51 8.94 -16.0 9.11 9.29 -1.9
Stayin Hawai'i
O'ahu 7.35 7.38 -04 5.96 6.53 -8.6 743 7.44 -0.1
Maui 4.37 3.91 11.8 6.19 6.14 0.7 4.22 3.65 154
Moloka'i 1.79 238 -24.8 0 10.19 -100.0 1.79 1.00 78.8
Lana'i 1.84 2.87 -35.9 1.91 4.57 -58.2 1.83 225 -18.7
Kaua'i 4.54 3.77 20.5 5.85 6.55 -10.8 4.32 3.12 38.6
Hawai'i Island 3.72 4.27 -13.0 6.39 7.93 -194 357 4.01 -1141
Hilo 274 3.02 -9.6 4.91 5.85 -16.1 2.62 2.86 -8.4
Kona 2.78 3.13 -11.3 5.28 6.49 -18.7 2.65 2.89 -8.3
ACCOMMODATIONS
Plan to stayin Hotel 17,376 12,832 354 1,189 959 241 16,187 11,873 36.3
Hotel only 14,078 10,273 37.0 1,085 832 304 12,994 9,441 37.6
Plan to stayin Condo 4,050 2,940 37.8 64 217 -70.7 3,987 2,723 46.4
Condo only 1,761 1,244 41.6 42 143 -70.5 1,719 1,101 56.1
Plan to stayin Timeshare 520 416 248 29 62 -53.4 491 354 38.5
Timeshare only 224 157 43.2 23 34 -34.6 202 122 65.1
Cruise Ship 62 67 -75 36 33 8.0 26 34 -22.6
Friends/Relatives 2,420 1,305 85.4 168 147 146 2,252 1,158 94.4
Bed & Breakfast 598 481 244 74 97 -235 524 384 36.6
Rental House 1,750 1,555 126 140 137 2.0 1,610 1,418 136
Hostel 324 284 13.9 55 41 34.2 269 243 104
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Table 33. Taiwan Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL

2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 164 19 7744 25 19 333 139 0 NA|
Private Room in Private Home** 1,672 1,325 26.1 68 67 0.5 1,604 1,258 275
Shared Room/Space in Private Home** 380 495 -23.2 42 25 63.8 338 469 -27.9
Other Accommodations 85 107 -20.4 55 54 15 31 54 -42.5

PURPOSE OF TRIP
Pleasure (Net) 18,934 14,305 324 1,319 1,252 54 17,615 13,053 34.9
Honeymoon/Get Married 3,283 2,357 393 123 104 18.3 3,161 2,254 40.2
Honeymoon 2,950 2,214 33.2 101 87 16.4 2,849 2,127 33.9
Get Married 335 169 97.8 23 25 -6.5 312 145 115.5
Pleasure/Vacation 15,826 12,050 313 1,205 1,166 33 14,621 10,884 343
Mtgs/Conventions/Incentive 2,670 1,909 39.8 109 136 -19.9 2,561 1,773 44 4
Conventions 904 1,129 -19.9 78 87 -10.0 826 1,042 -20.8
Corporate Meetings 413 117 2546 15 25 -38.8 398 92 333.2
Incentive 1,469 739 98.8 20 33 -39.9 1,449 706 105.2
Other Business 221 150 471 68 36 90.4 153 114 33.6
Visit Friends/Rel. 1,707 810 110.7 186 148 254 1,621 662 129.8
Govt/Military 96 38 154.9 57 25 125.8 39 12 2146
Attend School 187 96 94.0 14 18 -23.3 173 78 121.8
Sport Events 112 192 -41.5 15 7 104.0 97 184 -47.4
Other 1,674 1,156 36.2 59 69 -14.9 1,515 1,087 39.5

TRAVEL STATUS

% First Timers *** 70.0 69.7 0.2 494 46.2 3.2 715 72.0 -0.5
% Repeaters *** 30.0 30.3 -0.2 50.6 53.8 -3.2 28.5 28.0 0.5
Average # of Trips 1.86 1.93 -3.7 3.77 4.07 -74 1.72 1.73 -0.6
Group Tour 2,361 1,386 70.3 217 158 37.2 2,145 1,228 746
Non-Group 21,881 16,137 35.6 1,490 1,388 7.3 20,391 14,749 38.3
Package Trip 9,443 6,460 46.2 506 482 49 8,937 5,977 495
No Package 14,799 11,063 33.8 1,200 1,063 12.9 13,599 10,000 36.0
Net True Independent 14,390 10,774 33.6 1,116 998 11.8 13,274 9,776 35.8
Ave. Age 39 37 5.0 40 41 -1.9 39 37 5.6
Ave. Party Size 241 2.51 -5.3 1.81 1.95 -7.3 247 2.59 -5.6

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 34. Latin America MMA Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 25,344 27,778 -8.8 23,041 24,437 -5.7 2,303 3,341 -31.1
VISITOR DAYS 276,859 295,854 -6.4 258,057 267,538 -35 18,801 28,316 -33.6
AVERAGE DAILY CENSUS 759 811 -6.4 707 733 -3.5 52 78 -33.6
ISLANDS VISITED
O'ahu 19,046 21,485 114 16,743 18,144 7.7 2,303 3,341 -31.1
O'ahu only 11,819 12,971 -8.9 10,126 10,868 -6.8 1,693 2,103 -19.5
O'ahu one dayor less 1,238 1,045 18.5 1,140 1,045 9.1 98 0 NA
Kaua'i 3,362 3,885 -13.5 3,048 3,183 -4.3 314 701 -55.2
Kaua'i only 733 753 -26 733 753 -26 0 0 NA
Kaua'i one dayor less 820 501 63.7 506 501 1.0 314 0 NA
Maui County 9,422 9,727 -3.1 8,812 9,187 -4.1 610 540 12.9
Maui 9,024 9,572 -5.7 8,728 9,032 -34 296 540 -45.2
Maui only 3,169 3,016 5.1 3,169 3,016 5.1 0 0 NA]
Maui one dayor less 795 917 -13.4 597 675 -115 198 243 -18.4
Moloka'i * 308 206 49.8 210 206 21 98 0 NA
Moloka'i only * 7 30 -78.1 7 30 -78.1 0 0 NA]
Moloka'i one day or less* 136 97 40.5 136 97 40.5 0 0 NA|
Lana‘i* 569 238 139.5 255 238 74 314 0 NA]
Lana‘ionly* 31 49 -36.7 31 49 -36.7 0 0 NA
Lana‘i one dayorless* 473 94 404.7 159 94 69.7 314 0 NA
Hawai'i Island 5,603 6,064 -76 5,307 5,645 -6.0 296 420 -29.5
Kona side 4,735 5,181 -8.6 4,537 4,761 47 198 420 -52.8
Hilo side 2,511 2,395 4.8 2,215 2,316 4.4 296 79 276.0
Hawai'i Island only 1,716 1,779 -3.5 1,716 1,779 -3.5 0 0 NA]
Hawai'i Island one dayor less 359 288 245 359 288 245 0 0 NA|
Any Neighbor Island 13,525 14,807 -8.7 12,915 13,569 -4.8 610 1,238 -50.7
Nlonly 6,298 6,292 0.1 6,298 6,292 0.1 0 0 NA
O'ahu & NI 7,227 8,515 -15.1 6,617 7,277 -9.1 610 1,238 -50.7
Anyone island only 17,475 18,598 -6.0 15,782 16,495 -4.3 1,693 2,103 -19.5
Multiple Islands 7,869 9,180 -14.3 7,259 7,942 -8.6 610 1,238 -50.7
Avg. Islands Visited 1.50 1.49 02 1.49 149 -0.2 1.57 1.50 5.0
Average Length of 10.92 10.65 26 11.20 10.95 23 8.16 8.48 -3.7
Stayin Hawai'i
O'ahu 7.40 7.23 23 7.44 7.27 23 7.12 7.06 0.9
Maui 8.26 7.82 5.6 8.47 8.15 3.9 1.99 2.36 -15.6
Moloka'i 244 342 -28.4 2.65 342 -224 2.00 0 NA
Lana'i 2.01 3.99 -49.6 3.26 3.99 -18.4 1.00 0 NA
Kaua'i 5.37 5.09 55 5.82 5.66 29 1.00 2.52 -60.3
Hawai'i Island 7.40 7.28 1.7 763 7.52 15 3.34 4.04 -17.3
Hilo 345 3.67 -5.8 3.65 3.72 -21 2.00 2.00 0.0
Kona 6.93 6.82 15 7.14 7.10 0.6 2.00 3.66 -45.4
ACCOMMODATIONS
Plan to stayin Hotel 16,719 18,808 -11.1 14,840 16,428 -9.7 1,879 2,380 -21.1
Hotel only 14,217 16,092 -11.7 12,536 14,188 -11.6 1,681 1,903 -11.7
Plan to stayin Condo 1,859 1,870 -0.6 1,859 1,870 -0.6 0 0 NA
Condo only 1,277 1,292 -1.2 1,277 1,292 -1.2 0 0 NA
Plan to stayin Timeshare 463 542 -145 463 404 147 0 138 -100.0
Timeshare only 338 349 -34 338 290 16.4 0 59 -100.0
Cruise Ship 1,148 1,116 29 1,148 1,050 93 0 66 -100.0
Friends/Relatives 2,426 2,579 -6.0 2,426 2,429 -0.2 0 150 -100.0
Bed & Breakfast 225 272 174 225 272 174 0 0 NA
Rental House 3,416 3,607 -5.3 3,026 2,973 1.8 390 634 -38.5
Hostel 1,142 1,224 -6.7 910 892 2.0 232 332 -30.1
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Table 34. Latin America MMA Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 201 215 -6.4 201 143 40.2 0 71 -100.0
Private Room in Private Home** 759 875 -13.2 561 535 5.0 198 341 -41.9
Shared Room/Space in Private Home** 160 193 -16.9 160 193 -16.9 0 0 NA
Other Accommodations 422 386 9.3 422 386 9.3 0 0 NA|

PURPOSE OF TRIP

Pleasure (Net) 21,362 23,249 -8.1 19,155 20,503 -6.6 2,207 2,746 -19.6
Honeymoon/Get Married 1,208 1,659 -27.2 1,153 1,395 -17.4 55 264 -79.1
Honeymoon 1,080 1,470 -26.5 1,025 1,278 -19.8 55 192 714
Get Married 148 230 -35.8 148 159 -6.9 0 71 -100.0
Pleasure/Vacation 20,344 21,828 -6.8 18,137 19,274 -5.9 2,207 2,554 -13.6

Mtgs/Conventions/Incentive 1,894 2,183 -13.2 1,894 1,869 13 0 314 -100.0
Conventions 1,262 1,111 136 1,262 1,039 214 0 71 -100.0
Corporate Meetings 411 345 193 411 345 193 0 0 NA
Incentive 311 805 -61.3 311 562 -44.6 0 243 -100.0

Other Business 426 400 6.3 426 400 6.3 0 0 NA

Visit Friends/Rel. 1,813 1,562 16.1 1,715 1,562 9.8 98 0 NA

Govt/Military 59 78 -24.2 59 78 -24.2 0 0 NA

Attend School 93 136 -31.8 93 136 -31.8 0 0 NA

Sport Events 877 705 245 781 705 10.9 96 0 NA

Other 609 932 -34.7 609 651 -6.5 0 281 -100.0

TRAVEL STATUS

% First Timers *** 69.7 71.0 -1.2 67.5 69.8 24 925 794 13.1
% Repeaters *** 30.3 29.0 1.2 325 30.2 24 75 20.6 -13.1
Average # of Trips 219 2.09 4.6 225 2.16 4.3 1.57 1.61 -2.1
Group Tour 1,774 2,425 -26.9 1,774 2,111 -16.0 0 314 -100.0
Non-Group 23,570 25,352 -7.0 21,267 22,325 -4.7 2,303 3,027 -23.9
Package Trip 7,546 8,753 -13.8 6,792 7,373 -7.9 754 1,380 -45.4
No Package 17,798 19,024 -6.4 16,249 17,063 4.8 1,549 1,961 -21.0
Net True Independent 17,256 18,207 -5.2 15,707 16,317 -3.7 1,549 1,890 -18.0
Ave. Age 43 42 1.8 43 43 -0.1 38 33 155
Ave. Party Size 2.02 2.04 -14 2.01 2.03 -1.2 2.07 2.14 -14

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable

Hawai‘i Tourism Authority 87 2019 Annual Visitor Research Report



Table 35. Other MMA Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
VISITOR ARRIVALS 373,534 377,196 -1.0 212,891 213,374 -0.2 160,643 163,822 -1.9
VISITOR DAYS 3,785,120 3,935,203 -3.8| 2,124,432 2,195,114 -3.2| 1,660,688 1,740,089 -4.6
AVERAGE DAILY CENSUS 10,370 10,781 -3.8 5,820 6,014 -3.2 4,550 4,767 -4.6
ISLANDS VISITED
O'ahu 284,057 280,593 1.2 127,861 126,405 1.2 156,196 154,188 1.3
O'ahu only 193,629 192,355 0.7 89,623 87,133 29 104,007 105,222 -1.2
O'ahu one dayor less 10,675 10,547 1.2 6,174 6,128 0.8 4,501 4,420 1.8
Kaua'i 48,595 52,608 -7.6 34,106 35,695 -4.5 14,489 16,913 -14.3
Kaua'i only 15,817 17,571 -10.0 15,430 16,253 -5.1 387 1,318 -70.6
Kaua'i one dayor less 6,242 6,952 -10.2 2,464 2,356 4.6 3,778 4,596 -17.8
Maui County 107,175 106,409 0.7 73,110 74,522 -1.9 34,066 31,887 6.8
Maui 102,430 103,453 -1.0 71,845 73,190 -1.8 30,584 30,263 1.1
Maui only 43,663 47,298 -7.7 41,101 40,875 0.6 2,562 6,423 -60.1
Maui one dayor less 16,655 10,461 59.2 3,025 2,994 1.0 13,629 7,467 825
Moloka'i * 5,153 3,512 46.7 1,624 1,620 0.3 3,528 1,893 86.4
Moloka'i only * 208 220 -5.6 208 220 -5.6 0 0 NA|
Moloka'i one day or less* 3,894 1,451 168.4 638 603 5.8 3,257 848 284.0
Lana‘i * 6,440 3,074 109.5 1,782 1,669 6.8 4,658 1,406 2313
Lana‘i only* 311 368 -15.4 311 368 -15.4 0 0 NA]
Lana‘i one dayor less* 5,181 1,644 2151 795 705 12.7 4,386 939 367.0
Hawai'i Island 79,951 73,689 8.5 43,424 44,702 -2.9 36,527 28,987 26.0
Kona side 66,947 63,106 6.1 37,309 38,263 -25 29,638 24,842 19.3
Hilo side 42,083 34,492 22.0 15,324 16,058 -4.6 26,759 18,434 452
Hawai'i Island only 20,916 22,379 -6.5 20,517 21,084 -2.7 399 1,295 -69.2
Hawai'i Island one dayor less 9,677 3,938 145.7 1,661 1,768 -6.1 8,016 2,170 2694
Any Neighbor Island 179,904 184,841 -2.7 123,268 126,241 -24 56,636 58,600 -3.4
Nlonly 89,477 96,603 -74 85,030 86,969 2.2 4,447 9,634 -53.8
O'ahu & NI 90,428 88,239 25 38,238 39,273 -2.6 52,190 48,966 6.6
Anyone island only 274,544 280,190 -2.0 167,189 165,932 0.8 107,355 114,258 -6.0
Multiple Islands 98,990 97,006 2.0 45,702 47,442 -3.7 53,288 49,564 75
Avg. Islands Visited 1.41 1.37 29 1.32 1.33 -0.7 1.53 1.43 74
Average Length of 10.13 10.43 -2.9 9.98 10.29 -3.0 10.34 10.62 =27
Stayin Hawai'i
O‘ahu 8.11 7.99 14 7.25 7.40 -2.1 8.81 8.48 3.9
Maui 6.56 7.82 -16.1 7.92 8.18 -3.1 3.35 6.94 -51.7
Moloka'i 2.50 4.07 -38.4 5.60 5.41 36 1.08 2.92 -63.1
Lana‘i 2.1 344 -38.7 4.85 4.09 184 1.06 2.66 -60.2
Kaua'i 6.23 6.11 2.0 717 7.29 -1.6 4.03 3.63 11.0
Hawai'i Island 6.02 7.29 -17.5 8.43 8.62 2.2 3.14 5.24 -40.1
Hilo 2.99 3.82 -21.6 4.85 5.09 -4.8 1.93 2.71 -28.7
Kona 5.30 6.43 -17.5 7.83 7.93 -1.3 212 410 -48.2
ACCOMMODATIONS
Plan to stayin Hotel 223,017 228,185 -2.3 122,802 124,085 -1.0 100,215 104,100 -3.7
Hotel only 181,931 190,184 -4.3 104,414 104,802 -04 77,517 85,382 -9.2
Plan to stayin Condo 45,566 49,376 -7.7 27,110 27,411 -1.1 18,455 21,965 -16.0
Condo only 31,367 32,272 -2.8 21,061 20,850 1.0 10,306 11,422 -9.8
Plan to stayin Timeshare 14,931 15,370 -2.9 13,758 14,034 -2.0 1,173 1,336 -12.2
Timeshare only 11,249 11,819 -4.8 10,875 10,886 -0.1 374 933 -59.9
Cruise Ship 6,312 4,178 51.1 3,756 3,784 -0.8 2,557 394 548.7
Friends/Relatives 55,708 44,864 242 26,835 27,194 -1.3 28,873 17,671 63.4
Bed & Breakfast 8,020 9,852 -18.6 3,852 3,769 22 4,168 6,083 -31.5
Rental House 42,659 42877 -0.5 24,766 24,458 1.3 17,893 18,419 -2.9
Hostel 16,246 13,686 18.7 4,092 4,072 0.5 12,153 9,615 26.4
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Table 35. Other MMA Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL

2018 % CHANGE 2019 2018 % CHANGE 2019 2018 % CHANGE
Camp Site, Beach 4,565 4,870 -6.2 2,095 2,124 -1.4 2,470 2,746 -10.0
Private Room in Private Home** 19,080 15,271 24.9 4,724 4,754 -0.6 14,356 10,516 36.5
Shared Room/Space in Private Home** 3,765 4,650 -19.0 1,618 1,640 -1.4 2,147 3,010 -28.7
Other Accommodations 8,522 5,727 48.8 5,101 5,158 -1.1 3,421 569 501.4

PURPOSE OF TRIP
Pleasure (Net) 280,140 299,600 -6.5 169,761 169,412 0.2 110,379 130,188 -15.2
Honeymoon/Get Married 14,000 14,206 -1.5 9,675 10,355 -6.6 4,325 3,851 123
Honeymoon 11,001 12,712 -13.5 8,496 9,026 -5.9 2,504 3,686 -32.1
Get Married 3,373 2,368 424 1,552 1,808 -14.2 1,820 560 2253
Pleasure/Vacation 268,762 287,565 -6.5 161,571 160,669 0.6 107,191 126,896 -15.5
Mtgs/Conventions/Incentive 34,154 28,188 21.2 11,289 12,132 -7.0 22,865 16,057 424
Conventions 19,792 14,831 335 6,782 7,588 -10.6 13,010 7,243 79.6
Corporate Meetings 8,198 3,999 105.0 2,592 2,545 1.8 5,606 1,454 2856
Incentive 6,576 10,123 -35.0 2,327 2,464 -5.6 4,249 7,659 -44.5
Other Business 11,460 9,100 259 7,751 7,710 0.5 3,709 1,389 167.0
Visit Friends/Rel. 42,798 36,447 174 23,227 23,332 -0.5 19,571 13,115 49.2
Govt/Military 14,100 10,251 375 3,202 3,522 -9.1 10,898 6,729 62.0
Attend School 2,618 1,302 101.0 934 966 -3.3 1,684 336 400.8
Sport Events 4,007 3,947 15 3,220 3,264 -1.4 787 683 15.2
Other 14,904 14,662 1.6 8,342 9,008 74 6,561 5,654 16.0

TRAVEL STATUS

% First Timers *** 497 53.4 -3.7 40.6 415 -0.9 61.7 68.9 =71
% Repeaters *** 50.3 46.6 3.7 594 58.5 0.9 38.3 311 71
Average # of Trips 3.86 3.74 3.2 5.01 4.91 22 2.34 2.23 5.1
Group Tour 16,195 20,765 -22.0 7,493 7,998 -6.3 8,702 12,766 -31.8
Non-Group 357,339 356,432 0.3 205,398 205,376 0.0 151,941 151,056 0.6
Package Trip 94,379 95,220 -0.9 44,154 46,053 -4.1 50,225 49,166 22
No Package 279,155 281,976 -1.0 168,737 167,321 0.8 110,418 114,656 -3.7
Net True Independent 272,831 273,535 -0.3 165,961 164,228 1.1 106,870 109,307 -2.2
Ave. Age 42 43 -1.1 45 45 -04 39 40 -1.6
Ave. Party Size 2.06 2.06 0.2 2.01 1.98 1.6 2.13 217 -1.0

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 37. Honeymoon Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
HONEYMOON % % %
2019 2018 Change 2019 2018 Change 2019 2018 Change

Total Visitor Days 3,970,833 4,097,671 -3.1] 2,028,790 2,096,032 -3.2| 1,942,043 2,001,639 -3.0
Total Visitors 516,192 529,391 -2.5 226,005 228,615 -1.1 290,188 300,775 -3.5
One 14,063 16,059 -12.4 11,743 13,360 -12.1 2,320 2,699 -14.1
Two 450,373 465,888 -3.3 184,757 186,368 -0.9 265,616 279,520 -5.0
Three or more 51,757 47,444 9.1 29,505 28,888 2.1 22,252 18,556 19.9
AE Paﬁ Size 2.05 2.03 0.8 2.03 2.02 0.8 2.06 2.05 0.8
First-Time 360,980 381,659 -54 135,159 140,161 -3.6 225,821 241,498 -6.5
Repeat 155,212 147,732 5.1 90,846 88,454 27 64,366 59,278 8.6
Average # of Trips 2.08 2.00 4.2 2.63 2.57 2.6 1.65 1.56 5.6
Group Tour 20,919 23,209 -9.9 3,306 3,338 -1.0 17,613 19,871 -11.4
Package 271,920 286,271 -5.0 64,574 71,372 9.5 207,346 214,899 -3.5
Group Tour & Pkg 17,795 20,241 -12.1 1,869 1,820 27 15,926 18,421 -13.5
True Independent 241,149 240,151 0.4 159,994 155,726 2.7 81,155 84,426 -3.9
O'ahu 388,661 396,958 -2.1 107,025 106,010 1.0 281,636 290,948 -3.2
Maui County 139,980 149,363 -6.3 110,207 113,913 -3.3 29,774 35,450 -16.0

Maui 138,499 147,986 -6.4 108,996 112,729 -3.3 29,504 35,257 -16.3

Moloka'l * 2,187 2,381 -8.2 1,586 1,636 -3.1 601 745 -19.3

Lana'i* 3,490 4,455 -21.7 2,985 2,713 10.0 505 1,742 -71.0
Kaua'i 65,516 71,700 -8.6 56,367 61,700 -8.6 9,149 10,000 -8.5
Hawai'i Island 66,304 70,980 -6.6 39,692 39,766 -0.2 26,611 31,214 -14.7

Hilo 25,633 27,854 -8.0 15,832 16,092 -1.6 9,802 11,763 -16.7

Kona 57,401 62,007 -74 34,801 34,791 0.0 22,600 27,216 -17.0
O'ahu (days) 5.86 5.78 1.3 5.74 5.69 0.8 5.90 5.82 15
Maui (days) 6.66 6.58 1.1 714 7.22 -1.1 4.87 4.53 74
Moloka'i (days) 3.09 292 5.8 3.68 3.58 29 1.52 1.47 35
Lana'i (days) 3.18 247 28.8 3.33 3.18 4.7 2.32 1.37 69.4
Kaua'i (days) 6.12 6.16 -0.6 6.42 6.56 2.2 4.29 3.67 17.0
Hawai'i Island (days) 5.34 5.20 26 6.53 6.53 0.0 3.55 3.51 1.3

Hilo (days) 2.94 2.90 1.5 349 3.52 -0.6 2.06 2.06 -0.1

Kona (days) 4.85 4.65 43 5.86 5.84 04 3.29 3.13 5.0
Statewide (days) 7.69 7.74 -0.6 8.98 9.17 -2.1 6.69 6.65 0.6
Hotel 437,130 454,058 -3.7 162,795 167,225 -2.6 274,335 286,833 -4.4
Hotel Only 400,143 416,816 -4.0 136,902 141,560 -3.3 263,241 275,257 -4.4
Condo 42,566 41,865 1.7 29,400 28,727 2.3 13,166 13,138 0.2
Condo Only 26,682 26,433 0.9 19,906 19,584 1.6 6,776 6,849 -1.1
Timeshare 17,506 18,184 -3.7 14,433 15,639 -7.7 3,073 2,544 20.8
Timeshare Only 12,035 12,298 -2.1 10,242 11,069 -7.5 1,794 1,229 46.0
Rental House 29,062 28,791 0.9 23,812 22,750 4.7 5,250 6,041 -1341
Hostel 2,544 1,697 49.9 1,538 1,440 6.8 1,006 258 290.7
Camp Site 3,231 2,669 211 2,598 2,209 176 633 460 37.6
Private Room in Private Home** 8,042 7,110 131 4,241 4,154 2.1 3,801 2,955 28.6
Shared Room/Space in Private Home** 1,327 1,467 -95 975 1,212 -19.6 352 255 38.0
Bed & Breakfast 7,564 8,010 -5.6 6,174 6,452 -4.3 1,390 1,558 -10.8
Cruise Ship 5,133 5,255 -2.3 3,991 3,720 7.3 1,141 1,535 -25.7
Friends or Relatives 9,734 9,613 1.3 8,615 8,692 -0.9 1,119 921 21.5
Pleasure (Net) 516,192 529,391 -25 226,005 228,615 -1.1 290,188 300,775 -3.5

Vacation 44,910 45,973 -2.3 30,405 31,947 -4.8 14,505 14,026 34

Honeymoon 516,192 529,391 -25 226,005 228,615 -1.1 290,188 300,775 -35

Getting Married 37,731 39,784 -5.2 13,194 14,427 -8.5 24,537 25,357 -3.2
MC&I (Net) 2,614 2,978 -12.2 1,900 2,107 -9.9 714 871 -18.0

Convention/Conf. 1,299 1,632 -20.4 1,049 1,247 -15.8 250 385 -35.2

Corp. Meetings 731 538 35.9 596 538 10.8 135 0 NA

Incentive 1,428 1,342 6.4 863 789 9.3 565 552 22
Other Business 1,144 1,111 3.0 987 1,071 -7.8 157 40 288.6
Visit Friends/Relatives 5,242 5,467 -4.1 4,483 4,785 -6.3 759 682 11.4
Government/Military 630 487 295 320 487 -34.3 310 0 NA
Attend School 323 286 12.8 223 286 -22.0 100 0 NA
Sport Events 866 1,023 -15.4 663 712 -6.9 204 312 -34.7
Other Purpose 7,163 6,405 11.8 2,247 2,624 -14.4 4,916 3,781 30.0
Average Age 33 33 0.3 35 35 -0.5 32 32 0.9

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.

NA = Not applicable
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Table 38. Get Married Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
GET MARRIED % % %
2019 2018 Change 2019 2018 Change 2019 2018 Change

Total Visitor Days 832,935 883,112 -5.7 523,332 552,216 -5.2 309,603 330,896 -6.4
Total Visitors 99,097 102,513 -3.3 55,278 56,654 -2.4 43,819 45,859 -4.4
One 6,273 7,049 -11.0 5,660 6,235 -9.2 613 815 -24.8
Two 56,201 59,352 -5.3 24,921 25,796 -34 31,280 33,556 -6.8
Three or more 36,624 36,111 14 24,698 24,623 0.3 11,926 11,488 38
AE Paﬁ Size 2.32 2.28 1.4 2.33 2.29 2.0 2.29 2.28 0.8
First-Time 45,840 47,579 -3.7 19,320 20,236 -45 26,521 27,343 -3.0
Repeat 53,257 54,934 -3.1 35,958 36,418 -1.3 17,299 18,516 -6.6
Average # of Trips 3.62 3.61 0.3 4.68 4.68 0.1 2.28 2.29 -0.3
Group Tour 4,851 5,455 -11.1 1,443 1,030 40.2 3,408 4,425 -23.0
Package 37,878 40,835 7.2 10,297 10,739 -4.1 27,581 30,096 -8.4
Group Tour & Pkg 3,560 4,250 -16.2 849 432 96.5 2,711 3,818 -29.0
True Independent 59,928 60,472 -0.9 44,386 45,317 -2.1 15,542 15,155 2.6
O'ahu 67,600 69,471 2.7 25,214 25,097 0.5 42,386 44,374 -4.5
Maui County 26,720 29,577 9.7 23,018 24,413 -5.7 3,702 5,165 -28.3

Maui 26,326 29,123 -9.6 22,624 24,024 -5.8 3,702 5,100 274

Moloka'l 704 658 7.0 400 473 -15.3 304 185 64.1

Lana'i* 698 1,213 -42.4 626 708 -11.6 73 505 -85.6
Kaua'i 11,996 13,382 -10.4 10,753 11,813 -9.0 1,244 1,569 -20.7
Hawai'i Island 14,527 15,202 -4.4 8,988 9,617 -6.5 5,538 5,585 -0.8

Hilo 6,095 5,260 15.9 2,777 3,136 -11.4 3,319 2,125 56.2

Kona 11,995 13,321 -10.0 8,055 8,564 -5.9 3,940 4,758 -17.2
O'ahu (days) 6.64 6.63 0.3 7.07 7.16 -1.3 6.39 6.33 1.1
Maui (days) 7.50 7.73 -3.0 8.07 8.25 -2.1 4.00 5.31 -24.5
Moloka'i (days) 4.78 3.89 23.0 5.82 4.66 248 3.41 1.91 78.7
Lana'i (days) 4.21 2.98 411 4.27 4.29 -0.5 3.70 1.15 2215
Kaua'i (days) 7.31 7.27 0.6 7.87 7.88 -0.1 2.50 2.64 -5.3
Hawai'i Island (days) 6.36 6.19 26 8.11 791 25 3.51 3.23 8.4

Hilo (days) 3.33 3.10 7.3 4.16 4.25 -2.1 2.63 1.40 87.3

Kona (days) 6.01 5.84 2.8 7.62 7.33 3.9 2.71 3.17 -14.4
Statewide (days) 8.41 8.61 -2.4 9.47 9.75 -2.9 7.07 7.22 -2.1
Hotel 70,334 72,784 -34 30,746 31,620 -2.8 39,589 41,165 -3.8
Hotel Only 61,699 63,243 24 24,076 24,376 -1.2 37,623 38,867 -3.2
Condo 12,976 13,915 -6.8 10,554 11,176 -5.6 2,421 2,739 -11.6
Condo Only 8,979 9,841 -8.8 7,696 8,032 -4.2 1,283 1,809 -29.1
Timeshare 3,750 5,180 -27.6 3,375 3,670 -8.0 375 1,510 <751
Timeshare Only 2,504 3,592 -30.3 2,301 2,496 -7.8 202 1,096 -81.6
Rental House 11,904 12,618 -5.7 10,719 11,318 -5.3 1,185 1,300 -8.8
Hostel 854 536 59.4 831 513 62.0 23 23 1.9
Camp Site 832 755 10.2 785 621 26.4 48 134 -64.6
Private Room in Private Home** 2,812 1,404 100.2 1,409 1,070 316 1,403 334 320.0
Shared Room/Space in Private Home** 879 503 746 719 503 429 159 0 NA
Bed & Breakfast 1,329 1,599 -16.8 1,203 1,280 -6.0 126 318 -60.3
Cruise Ship 1,687 1,342 258 1,052 764 37.7 636 578 10.0
Friends or Relatives 4,993 5,397 -7.5 4,653 4,835 -3.8 340 563 -39.5
Pleasure (Net) 99,097 102,513 -3.3 55,278 56,654 24 43,819 45,859 -4.4

Vacation 26,106 28,770 -9.3 19,366 20,041 -3.4 6,740 8,728 -22.8

Honeymoon 37,731 39,784 -5.2 13,194 14,427 -8.5 24,537 25,357 -3.2

Getting Married 99,097 102,513 -3.3 55,278 56,654 24 43,819 45,859 -4.4
MC&I (Net) 1,513 1,646 -8.1 1,284 1,361 -5.6 229 286 -19.8

Convention/Conf. 847 921 -8.0 774 794 -2.6 74 127 -41.9

Corp. Meetings 588 483 21.7 488 476 26 99 7 1,363.2

Incentive 854 768 11.3 635 560 133 219 208 56
Other Business 1,332 713 86.8 1,242 685 81.2 90 28 2248
Visit Friends/Relatives 4,080 4,028 1.3 3,824 3,407 122 256 621 -58.8
Government/Military 402 285 41.2 338 285 18.8 64 0 NA|
Attend School 772 242 219.2 462 242 90.9 310 0 NA
Sport Events 926 537 724 764 509 49.9 163 28 4815
Other Purpose 5,691 6,418 -11.3 1,560 1,496 4.3 4,131 4,923 -16.1
Average Age 37 38 -04 40 41 -0.5 35 35 0.2

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.

NA = Not applicable
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Table 39. Meetings, Conventions, and Incentives Visitor Characteristics (Arrivals by Air)

First-Time
Repeat

Average # of Trips 4.61 4.49 2.7 5.25 5.31 -1.2 3.23 2.85 13.4
TRAVEL METHOD

Group Tour
Package

Group Tour & Pkg
True Independent

O'ahu
Maui County
Maui
Moloka'l
Lana'i *
Kaua'i
Hawai'i Island
Hilo
Kona
LENGTH OF STAY
O'ahu (days)
Maui (days)
Moloka'i (days)
Lana'i (days)
Kaua'i (days)
Hawai'i Island (days)
Hilo (days)
Kona (days)
Statewide (days)

Hotel

Hotel Only

Condo

Condo Only

Timeshare

Timeshare Only

Rental House

Hostel

Camp Site

Private Room in Private Home**

Shared Room/Space in Private Home**

Bed & Breakfast

Cruise Ship

Friends or Relatives

PURPOSE OF TRIP

Pleasure (Net)
Vacation
Honeymoon
Getting Married

MC&I (Net)
Convention/Conf.
Corp. Meetings
Incentive

Other Business

Visit Friends/Relatives

Government/Military

Attend School

Sport Events

Other Purpose

Average Age

153,711
305,459

161,516
309,857

-4.8
-14

90,929
222,256

88,549
224,967

27
-1.2

62,782
83,203

72,967
84,889

120,414 125,277 -39 39,099 37,001 57 81,315 88,276 -7.9
144,505 146,331 -1.2 68,915 62,915 95 75,590 83,416 94
80,349 84,729 -52 24,852 22,052 127 55,496 62,677 -11.5
274,600 284,494 -3.5 230,023 235,652 -2.4 44,577 48,842 -8.7
280,775 286,687 -2.1 150,185 146,280 2.7 130,591 140,407 -7.0
133,506 139,293 -4.2 114,256 121,410 -5.9 19,250 17,883 76
131,053 135,593 -3.3 112,252 118,434 -5.2 18,801 17,159 9.6
2,497 1,650 513 1,481 1,567 -5.5 1,016 83 1,125.1
4,325 5,289 -18.2 3,639 4,511 -19.3 685 778 -11.9
41,549 47,319 -12.2 37,543 41,394 -9.3 4,006 5,925 -32.4
78,401 79,172 -1.0 62,097 61,656 0.7 16,304 17,516 -6.9
17,733 20,385 -13.0 13,088 14,003 -6.5 4,645 6,382 -27.2
70,078 70,356 -0.4 55,800 55,403 0.7 14,278 14,954 -4.5
5.71 5.69 0.3 5.96 6.01 -0.9 542 5.36 11
6.87 711 -3.3 7.13 7.30 -2.3 5.36 5.79 -75
3.63 442 -17.8 5.18 4.52 14.8 1.37 262 -47.6
3.69 4.85 -24.0 4.1 4.80 -14.5 1.47 5.13 -71.4
6.58 6.62 -0.6 6.85 6.91 -1.0 4.14 4.60 -10.0
6.66 6.76 -15 7.30 7.19 15 4.20 5.23 -19.9
3.62 4.04 -10.5 4.38 4.54 -35 1.47 295 -50.2
6.53 6.44 15 7.10 6.86 35 4.31 4.87 -11.5
7.24 7.38 -1.9 7.75 7.98 -2.9 6.14 6.17 -0.6
402,228 411,419 22 268,957 267,687 05 133,270 143,733 -7.3
367,003 376,147 24 241,524 238,587 12 125,479 137,560 -8.8
29,274 35,174 -16.8 22,470 24,903 -9.8 6,804 10,271 -33.8
16,884 20,379 -17.1 12,754 13,976 -8.7 4,130 6,403 -35.5
10,431 11,151 -6.5 7,920 9,091 -12.9 2,510 2,060 21.9
6,540 6,219 52 4,687 5,043 =71 1,853 1176 57.6
23,611 22,925 3.0 19,854 20,389 -2.6 3,758 2,536 48.1
4,090 4,203 =27 2,561 2,361 8.5 1,529 1,842 -17.0
2,189 1,695 29.2 1,883 1,629 156 306 65 369.2
6,287 5,553 13.2 3,848 3,327 15.7 2,439 2,226 9.6
2,244 2,229 0.7 1,796 1,528 175 448 701 -36.1
4,466 5,280 -15.4 3,756 3,631 34 710 1,650 -56.9
2,617 2,454 6.7 1,797 2,192 -18.0 820 261 213.9
10,899 11,192 -2.6 10,185 10,407 -2.1 714 785 -9.0
130,588 141,183 =75 103,659 109,514 -5.3 26,929 31,669 -15.0
128,860 139,021 -7.3 102,301 108,201 -55 26,559 30,820 -13.8
2,614 2,978 -12.2 1,900 2,107 -9.9 714 871 -18.0
1,513 1,646 -8.1 1,284 1,361 -5.6 229 286 -19.8
459,171 471,373 -2.6 313,185 313,517 -0.1 145,986 157,857 -7.5
230,716 250,595 -7.9 183,399 197,448 =71 47,317 53,147 -11.0
91,575 80,577 136 76,341 70,673 8.0 15,234 9,904 53.8
149,360 154,343 -3.2 64,158 56,308 13.9 85,202 98,035 -13.1
8,555 7,913 8.1 7,458 7,454 0.1 1,097 460 138.7
7873 8,279 -4.9 7,361 7,922 -74 512 357 43.1
5,320 2,152 147.2 2,229 1,977 127 3,091 175 1,668.5
916 686 33.6 637 476 33.9 279 210 32.9
1,379 1,258 9.6 1127 1,113 12 252 145 74.0
2,173 2,567 -15.3 1,848 2,170 -14.8 326 397 -18.0
44 45 -1.1 46 46 -1.6 42 42 -0.5

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
mcl % % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 3324118 3A477,256 44| 2428366 2502528 30| 895753 974728 8.1
Total Visitors 459,171 471,373 26| 313,185 313517 01| 145986 157,857 75
One 113,654 112,738 08 82,977 81,464 19 30,677 31,274 19
Two 177,599 176,847 04| 137232 138373 0.8 40,367 38473 49
Three or more 167,918 181,788 76 92,976 93,680 0.8 74,942 88,109 -14.9
Avg Party Size 1.90 1.95 26 1.79 1.81 0.6 2.19 2.34 6.4

-14.0
-2.0

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
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Table 40. Visit Friends and Relatives Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
VISIT FRIENDS AND RELATIVES 2019 2018 % 2019 2018 % 2019 2018 %
Change Change Change

Total Visitor Days 8,985,636 8,783,232 2.3| 8,050,629 7,803,938 3.2 935,007 979,294 -45
Total Visitors 835,908 793,806 5.3 751,377 709,184 5.9 84,530 84,622 -0.1
One 236,279 230,827 24 214,085 208,727 26 22,194 22,100 04
Two 301,182 288,901 43 272,521 259,591 5.0 28,661 29,310 22
Three or more 298,446 274,077 8.9 264,772 240,865 9.9 33,674 33,212 14
AE Paﬁ Size 1.81 1.78 1.3 1.80 1.77 1.4 1.88 1.87 0.5
First-Time 164,459 161,414 1.9 139,464 134,114 4.0 24,995 27,300 -84
Repeat 671,449 632,392 6.2 611,914 575,070 6.4 59,535 57,322 3.9
Average # of Trips 8.26 8.18 0.9 8.55 8.47 1.0 5.64 5.77 -2.3
Group Tour 7,883 6,711 175 5,235 4,622 133 2,648 2,090 26.7
Package 60,529 55,538 9.0 44,198 43,892 0.7 16,331 11,646 40.2
Group Tour & Pkg 3,187 2,615 21.8 1,843 1,642 122 1,344 973 38.1
True Independent 770,683 734,172 5.0 703,788 662,313 6.3 66,895 71,859 -6.9
O'ahu 577,297 543,574 6.2 503,738 469,507 7.3 73,559 74,067 -0.7
Maui County 168,188 158,302 6.2 152,042 142,936 6.4 16,146 15,366 5.1

Maui 162,008 152,240 6.4 146,229 137,330 6.5 15,779 14,909 58

Moloka'l 8,458 7,519 125 6,426 6,021 6.7 2,032 1,498 35.6

Lana'i* 6,257 5,303 18.0 4,786 4,232 131 1,471 1,071 374
Kaua'i 84,674 84,022 0.8 77,195 76,122 14 7479 7,901 -5.3
Hawai'i Island 150,654 144,955 3.9 138,594 132,675 45 12,060 12,280 -1.8

Hilo 62,938 62,770 0.3 57,378 56,461 1.6 5,560 6,309 -11.9

Kona 120,166 113,544 5.8 109,579 103,190 6.2 10,587 10,355 2.2
O'ahu (days) 9.00 9.21 -2.3 8.92 9.16 =27 9.55 9.50 0.5
Maui (days) 9.26 9.76 -5.1 942 9.75 -3.4 7.79 9.85 -20.9
Moloka'i (days) 5.98 6.53 -84 7.29 7.63 -4.4 1.84 213 -13.6
Lana'i (days) 4.00 4.18 -4.2 4.85 4.98 =27 1.26 1.01 242
Kaua'i (days) 8.79 9.10 -34 9.12 945 -35 5.37 5.70 -5.7
Hawai'i Island (days) 9.75 10.04 -29 10.14 10.37 2.3 5.28 6.45 -18.1

Hilo (days) 7.05 7.29 -3.3 749 7.70 -2.8 246 3.54 -30.4

Kona (days) 8.53 8.79 -2.9 8.90 9.12 24 472 5.50 -14.0
Statewide (days) 10.75 11.06 -2.8 10.71 11.00 -2.6 11.06 11.57 -4.4
Hotel 215,914 205,137 53 184,495 173,428 6.4 31,420 31,709 -0.9
Hotel Only 131,889 124,663 5.8 110,999 102,772 8.0 20,890 21,892 -4.6
Condo 79,090 77,733 1.7 67,294 64,900 3.7 11,795 12,833 -8.1
Condo Only 49,722 48,066 34 42,612 39,839 7.0 7,110 8,227 -13.6
Timeshare 30,978 33,259 -6.9 29,031 28,262 2.7 1,947 4,998 -61.0
Timeshare Only 17,257 17,654 22 16,065 15,352 4.6 1,193 2,302 -48.2
Rental House 77,574 70,859 95 70,917 66,139 7.2 6,658 4,720 411
Hostel 6,654 6,210 72 4,639 4,563 1.7 2,015 1,647 223
Camp Site 8,038 7,667 4.8 6,544 6,647 -1.6 1,494 1,021 46.4
Private Room in Private Home** 20,120 19,291 4.3 17,105 16,595 3.1 3,015 2,696 11.8
Shared Room/Space in Private Home** 8,762 7,004 251 6,413 5,916 8.4 2,349 1,089 115.8
Bed & Breakfast 11,406 9,801 16.4 9,572 9,266 3.3 1,834 535 2431
Cruise Ship 3,290 2,931 123 3,063 2,437 257 227 494 -54.0
Friends or Relatives 518,614 492,011 5.4 475,509 452,333 5.1 43,105 39,677 8.6
Pleasure (Net) 280,986 272,022 33 249,707 240,966 3.6 31,279 31,055 0.7

Vacation 277,684 268,964 3.2 247,045 238,365 3.6 30,639 30,599 0.1

Honeymoon 5,242 5,467 -4.1 4,483 4,785 -6.3 759 682 11.4

Getting Married 4,080 4,028 1.3 3,824 3,407 122 256 621 -58.8
MC&I (Net) 7,873 8,279 -4.9 7,361 7,922 =74 512 357 43.1

Convention/Conf. 5,035 5,507 -8.6 4,669 5,275 -11.5 366 232 57.8

Corp. Meetings 2,247 2,223 1.1 2,128 2,210 -3.7 119 13 829.2

Incentive 1,534 1,322 16.0 1,281 1,210 59 253 113 1244
Other Business 16,357 15,258 72 15,226 14,692 3.6 1,131 566 99.9
Visit Friends/Relatives 835,908 793,806 53 751,377 709,184 5.9 84,530 84,622 -0.1
Government/Military 3,532 2,930 20.6 3,195 2,879 11.0 337 51 565.3
Attend School 1,478 1,456 1.6 1,268 1,337 -5.2 210 119 77.2
Sport Events 4,944 4,203 176 4,339 3,709 17.0 604 494 223
Other Purpose 19,279 19,077 1.1 18,012 17,668 1.9 1,268 1,408 -10.0
Average Age 46 46 -0.5 46 46 -0.2 46 48 -2.9

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
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Table 41. Family Visitors Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
FAMILY % % %
2019 2018 Change 2019 2018 Change 2019 2018 Change

Total Visitor Days 23,057,860 23,186,863 -0.6| 16,532,838 16,477,634 0.3| 6,525,022 6,709,229 -2.7
Total Visitors 2,744,169 2,662,518 3.1] 1,889,170 1,830,727 3.2 854,999 831,792 2.8
One 14,022 17,280 -18.9 13,989 17,158 -18.5 33 122 -72.8
Two 132,931 146,124 -9.0 107,654 119,730 -10.1 25,278 26,394 -4.2
Three or more 2,597,216 2,499,114 39| 1,767,528 1,693,839 4.4 829,688 805,275 3.0
Avg Party Size 3.94 3.90 1.1 3.80 3.73 1.8 4.28 4.31 -0.7
First-Time 773,777 770,588 04 468,580 449,216 4.3 305,197 321,372 -5.0
Repeat 1,970,392 1,891,930 41| 1,420,590 1,381,511 2.8 549,802 510,419 77
Average # of Trips 4.96 4.96 -0.1 5.44 5.54 -1.7 3.89 3.71 5.0
Group Tour 101,621 97,374 44 27,424 27,256 0.6 74,197 70,118 58
Package 706,283 662,972 6.5 364,697 357,271 21 341,586 305,702 117
Group Tour & Pkg 70,391 68,222 3.2 15,220 15,039 1.2 55,172 53,183 3.7
True Independent 2,006,657 1,970,394 1.8] 1,512,269 1,461,239 3.5 494,388 509,155 -2.9
O'ahu 1,685,577 1,601,827 52 869,928 828,599 5.0 815,650 773,229 55
Maui County 789,052 784,641 0.6 703,302 684,981 27 85,750 99,660 -14.0

Maui 780,159 774,638 0.7 696,482 677,965 27 83,678 96,673 -13.4

Moloka'l 12,950 11,546 122 7,485 7,433 0.7 5,466 4,113 329

Lana'i * 18,394 15,548 18.3 11,316 10,841 4.4 7,078 4,706 50.4
Kaua'i 316,493 334,766 -55 286,641 298,408 -39 29,852 36,358 -17.9
Hawai'i Island 427,729 430,519 -0.6 330,722 323,881 21 97,006 106,638 -9.0

Hilo 136,304 140,266 -2.8 94,269 91,606 29 42,035 48,660 -13.6

Kona 384,776 385,368 -0.2 300,095 292,585 2.6 84,681 92,783 -8.7
O'ahu (days) 6.92 7.10 -25 7.02 7.14 -1.7 6.81 7.04 -3.3
Maui (days) 7.64 7.86 -2.8 7.93 8.1 2.2 5.20 6.12 -15.0
Moloka'i (days) 3.21 3.75 -14.4 4.74 5.23 94 1.1 1.06 3.9
Lana'i (days) 271 3.25 -16.5 3.65 4.04 -9.7 1.22 1.42 -14.2
Kaua'i (days) 7.38 7.55 2.2 7.75 7.95 -25 3.80 4.22 -10.0
Hawai'i Island (days) 7.03 7.23 -2.8 7.86 8.04 2.2 417 4.76 -12.3

Hilo (days) 3.53 3.72 -5.0 4.21 444 -5.2 2.00 2.35 -15.0

Kona (days) 6.56 6.72 24 7.34 7.51 2.2 3.79 4.24 -10.6
Statewide (days) 8.40 8.71 -3.5 8.75 9.00 -2.8 7.63 8.07 -5.4
Hotel 1,687,479 1,617,547 43| 1,044,166 1,001,667 4.2 643,313 615,880 45
Hotel Only 1,470,132 1,388,299 59 894,867 846,333 5.7 575,265 541,966 6.1
Condo 506,862 512,798 -1.2 357,465 357,878 -0.1 149,397 154,920 -3.6
Condo Only 397,676 390,603 1.8 289,816 284,517 1.9 107,860 106,086 1.7
Timeshare 232,668 240,409 -3.2 180,178 189,326 -4.8 52,489 51,083 2.8
Timeshare Only 179,774 183,143 -1.8 140,672 146,362 -3.9 39,102 36,781 6.3
Rental House 325,401 319,733 1.8 274,564 262,264 4.7 50,837 57,469 -11.5
Hostel 4,653 5,349 -13.0 4,139 4,583 -9.7 515 766 -32.8
Camp Site 8,837 7,123 241 7,024 6,808 3.2 1,813 315 475.8
Private Room in Private Home** 25,195 24,929 1.1 13,889 14,241 -25 11,306 10,688 5.8
Shared Room/Space in Private Home** 7,529 9,110 174 5,050 4,897 3.1 2,479 4,213 -41.2
Bed & Breakfast 18,883 20,725 -8.9 12,703 11,712 8.5 6,180 9,014 -31.4
Cruise Ship 22,492 21,647 44 17,842 16,730 6.6 4,650 4,817 -3.5
Friends or Relatives 178,433 171,601 4.0 153,559 154,389 -0.5 24,874 17,212 44.5
Pleasure (Net) 2,507,505 2,414,954 3.8| 1,725,267 1,661,639 3.8 782,238 753,316 38

Vacation 2,488,333 2,393,857 39| 1,713,361 1,647,553 4.0 774972 746,304 3.8

Honeymoon 17,866 18,950 -5.7 9,802 11,581 -15.4 8,064 7,369 94

Getting Married 14,049 16,269 -13.6 11,392 12,984 -12.3 2,657 3,286 -19.1
MC&I (Net) 79,603 81,754 -2.6 51,113 55,744 -8.3 28,490 26,009 9.5

Convention/Conf. 41,800 49,729 -15.9 33,299 38,735 -14.0 8,501 10,993 -22.7

Corp. Meetings 12,563 10,824 16.1 9,790 9,709 0.8 2,773 1,115 148.7

Incentive 27,544 23,663 16.4 9,860 9,386 5.0 17,685 14,278 23.9
Other Business 24,550 25,781 -4.8 22,575 24,065 -6.2 1,975 1,716 15.1
Visit Friends/Relatives 165,946 169,415 -2.0 148,548 149,340 -0.5 17,398 20,074 -13.3
Government/Military 11,211 8,665 29.4 5,969 6,590 94 5,243 2,075 152.6
Attend School 4,588 6,718 -31.7 1,925 2,139 -10.0 2,663 4,579 -41.8
Sport Events 21,348 17,660 20.9 13,910 15,114 -8.0 7,438 2,546 192.2
Other Purpose 78,551 98,934 -20.6 42,798 44,936 -4.8 35,753 53,998 -33.8
Average Age 44 44 -04 44 44 -0.7 45 45 0.1

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
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Table 42. Hotel-Only Visitor Characteristics (Arrivals by Air)

Statewide (da
ACCOMMODATIONS

7.13

7.29

-2.1

7.59

7.79

-2.6

6.41

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
HOTEL-ONLY % % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 37,917,876 36,842,800 29| 24,767,058 23,289,778 6.3] 13,150,818 13,553,022 3.0
Total Visitors 5,315,028 5,054,618 52| 3263870 2,990,087 9.2| 2,051,159 2,064,531 06
One 628,968 623,707 08| 513665 499,638 28| 115303 124,069 74
Two 2,141,408 2,062,319 38| 1254685 1,169,016 73| 886723 893,303 07
Three or more 2,544,652 2,368,592 74| 1495520 1,321,434 132| 1,049,133 1,047,158 02
AE Paﬁ Size 2.29 227 0.8 2.16 2.12 1.9 2.54 2.54 02
First-Time 1,957,580 1,951,804 0.3| 1,061,057 994,185 6.7| 896522 957,619 64
Repeat 3,357,448 3,102,814 82| 2202812 1,995902 104| 1,154,636 1,106,912 43
Average # of Trips 437 423 3.3 4.89 485 0.8 3.54 3.34 6.3
Group Tour 404926 426,349 50| 111,667 112,681 09| 293259 313,668 65
Package 2,098,583 2,051,772 23| 897670 868,004 34| 1200913 1,183,768 14
Group Tour & Pkg 306,045 327,066 64 73,183 74,807 22| 232862 252259 77
True Independent 3,117,564 2,903,564 74| 2327716 2,084,210 11.7| 789848 819,354 36
O'ahu 3,754,621 3,596,741 44| 1823549 1,660,834 9.8| 1931072 1935907 02
Maui County 1,304,585 1,239,976 52| 1,121,348 1,043,621 74| 183237 196,355 67
Maui 1281997 1,219,186 52| 1,104,747 1027417 75| 177251 191,769 76
Moloka'l * 18,824 16,865 16 11,875 10,922 87 6,949 5,943 16.9
Lana’i * 41,167 34,987 17.7 28,752 26,547 8.3 12,414 8,441 474
Kaua' 457,880 459497 04| 395795 394,746 0.3 62,086 64,751 44
Hawai'i Island 684,642 658,008 40| 475217 439526 81| 209426 218482 4.1
Hilo 194,443 198,779 22| 118085 113897 3.7 76,358 84,882 -10.0
Kona 593,564 563,650 53| 419774 383,871 94| 173790 179,779 33
O'ahu (days) 6.02 6.11 15 6.19 6.28 14 5.85 596 1.8
Maui (days) 6.65 6.71 09 6.92 7.03 16 4.96 498 04
Moloka'i (days) 241 2.57 6.1 3.12 3.25 4.1 1.19 1.30 86
Lana'i (days) 325 362 -10.2 403 412 22 1.44 2,04 293
Kaua'i (days) 6.09 6.19 16 6.51 6.62 A7 341 3.57 44
Hawai' Island (days) 5.60 561 -0.1 6.53 6.56 04 3.49 3.69 54
Hilo (days) 3.00 3.18 58 3.86 4.06 5.0 1.67 2.01 -16.9
Kona (days) 548 542 1.0 6.31 6.30 0.0 347 353 1.8

6.56

Hotel Only 5,315,028 5,054,618 3,263,870 2,990,087 2,051,159 2,064,531

PURPOSE OF TRIP

Pleasure (Net) 4,501,503 4,241,328 6.1 2,723,345 2,472,892 10.1] 1,778,158 1,768,436 0.5
Vacation 4,100,819 3,825,250 72| 2,588,013 2,334,239 10.9| 1,512,806 1,491,011 15
Honeymoon 400,143 416,816 -4.0 136,902 141,560 -3.3 263,241 275,257 -4.4
Getting Married 61,699 63,243 -24 24,076 24,376 -1.2 37,623 38,867 -3.2

MC&I (Net) 367,003 376,147 24 241,524 238,587 1.2 125,479 137,560 -8.8
Convention/Conf. 171,617 184,902 7.2 135,489 144,638 -6.3 36,128 40,264 -10.3
Corp. Meetings 72,959 64,893 12.4 61,231 56,427 8.5 11,728 8,466 385
Incentive 132,251 137,772 -4.0 53,065 46,032 15.3 79,186 91,741 -13.7

Other Business 173,370 163,533 6.0 160,661 151,018 6.4 12,709 12,514 1.6

Visit Friends/Relatives 131,889 124,663 5.8 110,999 102,772 8.0 20,890 21,892 -4.6

Government/Military 79,891 77,424 3.2 66,373 68,158 -2.6 13,519 9,265 45.9

Attend School 8,705 9,474 -8.1 3,829 3,456 10.8 4,875 6,018 -19.0

Sport Events 55,749 53,436 4.3 36,315 35,346 27 19,433 18,090 74

Other Purpose 247,614 270,081 -8.3 101,458 96,081 5.6 146,156 174,000 -16.0

Avg of Age 44 44 0.1 45 45 -0.8 44 43 1.0
* Sample sizes for Moloka'i and Lana'i are relatively small.
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Table 43. Condo-Only Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
CONDO-ONLY % % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 13,878,098 13,733,775 1.1] 10,382,890 10,018,907 36| 3495208 3,714,868 59
Total Visitors 1,335,852 1,287 472 38| 998050 938,986 6.3| 337,801 348,485 -3.1
One 119,950 122,469 21| 100688 101,338 06 19,262 21,131 8.8
Two 506,957 493707 27| 398333 382,133 42| 108624 111574 26
Three or more 708,944 671297 56| 499029 455516 96| 209916 215781 27
AE Paﬁ Size 245 242 1.2 2.37 2.32 1.8 2.75 2.74 04
First-Time 267,689 261,907 22| 181659 171,071 6.2 86,030 90,836 53
Repeat 1,068,162 1,025,565 42| 816391 767,915 63| 251771 257,649 23
Average # of Trips 6.78 6.69 1.3 7.12 7.12 0.0 576 552 44
Group Tour 15,165 16,318 7.1 5,675 5,206 9.0 9,490 11,112 -14.6
Package 176,378 169,680 39| 115866 110,596 48 60,512 59,085 24
Group Tour & Pkg 5911 8,174 217 1,804 1,691 6.7 4,107 6,483 -36.7
True Independent 1,150,220 1,109,648 37| 878313 824,876 6.5 271907 284,772 45
O'ahu 417,080 398,751 46| 190271 173,756 95 226810 224,995 08
Maui County 660,069 624,119 58| 558922 517,961 79| 101,147 106,158 47
Maui 654275 618,201 58| 553809 512,951 80| 100465 105,251 -45
Moloka'l * 8,739 8,761 02 6,969 6,531 6.7 1,770 2,230 206
Lana'i * 8,708 7,706 13.0 6,625 6,200 6.9 2,083 1,505 384
Kaua'i 193,084 202910 -48| 174875 178562 2.1 18,209 24,348 252
Hawai'i Island 187,373 186,464 05| 147586 143507 28 39,787 42,958 74
Hilo 31,339 35,183 109 22,701 22,574 06 8,638 12,608 315
Kona 177,358 175,128 13| 140,821 136,504 32 36,537 38,624 54
O'ahu (days) 8.61 8.90 -3.2 9.16 9.38 2.3 8.15 8.53 45
Maui (days) 9.97 10.26 28 9.65 9.92 27 1173 1193 A7
Moloka'i (days) 7.37 753 2.1 862 8.88 29 244 357 -31.8
Lana (days) 287 350 -18.1 3.30 372 113 1.48 257 426
Kaua'i (days) 9.36 9.39 03 943 951 0.8 8.76 852 29
Hawai'i Island (days) 9.95 9.88 07 10.60 1061 -0.1 756 7.46 14
Hilo (days) 3.89 4.01 29 455 4.77 -47 2.16 263 -18.1
Kona (days) 9.83 9.72 1.1 10.37 10.37 0.1 772 743 3.9

Statewide (da 10.39 10.67 -2.6 10.40 10.67 -2.5 10.35 10.66
ACCOMMODATIONS

998,050 938,986 3| 337,801 348,485
PURPOSE OF TRIP
Pleasure (Net) 1,247,208 1,198,439 4.1 930,140 873,799 6.4 317,069 324,639 2.3
Vacation 1,219,511 1,171,176 4.1 909,370 853,435 6.6 310,141 317,741 2.4
Honeymoon 26,682 26,433 0.9 19,906 19,584 1.6 6,776 6,849 -11
Getting Married 8,979 9,841 -8.8 7,696 8,032 4.2 1,283 1,809 -29.1
MCA&l (Net) 16,884 20,379 =171 12,754 13,976 -8.7 4,130 6,403 -35.5
Convention/Conf. 11,094 13,826 -19.8 9,191 10,440 -12.0 1,903 3,387 -43.8
Corp. Meetings 3,324 2,917 14.0 2,663 2,527 54 661 389 69.7
Incentive 2,728 3,979 -315 1,154 1,263 -8.6 1,573 2,716 -42.1
Other Business 21,588 21,338 1.2 20,311 19,857 2.3 1,277 1,481 -13.8
Visit Friends/Relatives 49,722 48,066 34 42612 39,839 7.0 7,110 8,227 -13.6
Government/Military 2,364 2,640 -10.5 2,346 2,535 -75 18 105 -83.1
Attend School 2,199 2,693 -18.4 898 826 8.7 1,301 1,867 -30.3
Sport Events 11,360 11,814 -3.8 7,572 7,639 -0.9 3,787 4,174 -9.3
Other Purpose 37,291 36,851 1.2 24,432 23,570 3.7 12,858 13,281 -3.2
Avg of Age 49 49 05 49 49 0.4 48 48 -0.9

* Sample sizes for Moloka'i and Lana'i are relatively small.
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Table 44. Timeshare-Only Visitor Characteristics (Arrivals by Air)

Statewide (da
ACCOMMODATIONS

9.51

9.65

-1.4

9.67

9.80

8.79

8.98

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
TIMESHARE-ONLY % % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 6,363,242 6,280,781 13| 5307452 5,200,580 21| 1,055,790 1,080,201 23
Total Visitors 668,862 650,932 28| 548771 530,578 34| 120091 120,355 02
One 54,275 54,400 0.2 49,344 49,525 04 4,931 4,875 1.1
Two 290,827 286,622 15| 245897 240,685 22 44,929 45937 22
Three or more 323761 309911 45| 253530 240,368 55 70,231 69,542 1.0
AE Paﬁ Size 241 2.39 0.9 2.34 2.32 0.9 2.75 2.71 1.2
First-Time 92,415 95,468 -32 80,746 79,966 1.0 11,668 15,502 247
Repeat 576,447 555464 38| 468025 450,612 39| 108423 104,852 34
Average # of Trips 7.95 7.64 4.0 7.90 7.75 2.0 8.15 7.16 13.8
Group Tour 5,089 4,927 33 2,392 2,245 6.6 2,697 2,683 05
Package 47175 45453 38 38,388 38,388 0.0 8,786 7,065 244
Group Tour & Pkg 1,431 1,283 15 538 564 46 893 720 24.1
True Independent 618,030 601,835 27| 508528 490,508 37| 109501 111,327 1.6
O'ahu 231600 225,116 29 138841 132,204 50 92,759 92,912 02
Maui County 232907 231,556 06| 216667 213573 14 16,240 17,983 97
Maui 230,829 229,573 05| 214812 211,733 15 16,017 17,841 -10.2
Moloka'l * 2,304 1,955 1738 1,820 1,615 128 483 341 419
Lana'i * 3,485 2,847 224 3,144 2,696 16.6 341 151 1259
Kaua'i 157,741 156,636 07| 150044 147,314 19 7,697 9,322 174
Hawai'i Island 122,824 117,454 46| 102417 97,882 46 20,408 19,572 43
Hilo 17,611 17,766 09 14,819 14,014 57 2,792 3,752 256
Kona 117,311 112,071 47 97,801 93,573 45 19,509 18,498 55
O'ahu (days) 747 7.54 0.9 748 7.51 04 7.45 7.57 16
Maui (days) 9.25 9.31 06 9.18 9.29 12 10.24 950 78
Moloka'i (days) 3.69 455 -19.0 426 466 -84 153 407 -62.3
Lana'i (days) 341 3.71 -8.0 347 3.80 -85 2.82 215 310
Kaua'i (days) 922 9.27 05 9.24 9.27 03 873 9.19 5.0
Hawai'i Island (days) 833 8.31 02 8.70 875 05 6.45 6.12 54
Hilo (days) 3.34 3.15 6.0 3.56 348 24 213 1.91 115
Kona (days) 8.22 8.21 0.1 8.57 8.63 0.7 6.45 6.09 58

120091 120,355

PURPOSE OF TRIP

Pleasure (Net) 646,073 629,034 27 530,500 513,103 34 115,573 115,930 -0.3
Vacation 634,358 617,067 28 520,394 502,478 3.6 113,964 114,589 -0.5
Honeymoon 12,035 12,298 -2.1 10,242 11,069 -7.5 1,794 1,229 46.0
Getting Married 2,504 3,692 -30.3 2,301 2,496 -7.8 202 1,096 -81.6

MC&I (Net) 6,540 6,219 52 4,687 5,043 =71 1,853 1176 57.6
Convention/Conf. 3,380 3,522 -4.0 2,600 3,005 -13.5 780 517 50.9
Corp. Meetings 1,313 1,455 -9.7 1,278 1,309 -2.3 35 146 -75.9
Incentive 1,989 1,409 41.2 922 836 10.3 1,067 573 86.3

Other Business 4,107 4,164 -14 4,024 3,822 53 83 342 -75.8

Visit Friends/Relatives 17,257 17,654 2.2 16,065 15,352 4.6 1,193 2,302 -48.2

Government/Military 331 697 -52.4 331 434 -23.6 0 263 -100.0

Attend School 418 217 92.3 277 203 36.1 141 14 914.9

Sport Events 2,656 2,822 -5.9 1,721 1,487 15.7 935 1,335 -29.9

Other Purpose 11,338 11,359 -0.2 9,199 9,169 0.3 2,139 2,190 2.3

Average Age 52 52 0.4 52 52 0.5 53 53 -0.1
* Sample sizes for Moloka'i and Lana'i are relatively small.
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Table 45. Rental House-Only Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
RENTAL HOUSE-ONLY 2019 2018 % 2019 2018 % 2019 2018 %
Change Change Change
Total Visitor Days 7,146,536 6,643,218 76| 6,153,961 5,672,468 85 992,575 970,750 2 2
Total Visitors 754,393 679,389 11.0 662,334 587,613 12.7 92,059 91,777
One 96,889 89,654 8.1 89,544 82,609 8.4 7,345 7,046 42
Two 238,740 218,486 93 213,678 193,217 10.6 25,063 25,268 -O 8
Three or more 418,764 371,249 128 359,112 311,786 15.2 59,651 59,463
AE PaﬁSlze 2.41 2.39 0.9 2.36 2.33 1.5 2.84 2.89 —1 7
First-Time 255,775 223,120 14.6 208,918 181,882 14.9 46,857 41,238 13.6
Repeat 498,618 456,269 93 453,415 405,730 11.8 45,203 50,539 -10.6
Average # of Trips 4.38 4.51 -2.8 4.63 4.70 -1.5 2.61 3.30 -20.8
TRAVEL METHOD
Group Tour 9,714 6,665 458 6,263 4,932 27.0 3,451 1,733 99.1
Package 45,619 42,186 8.1 38,106 33,892 124 7,513 8,293 -94
Group Tour & Pkg 1,917 1,680 141 1,627 1,199 357 291 481 -39.6
True Independent 700,977 632,218 10.9 619,591 549,987 12.7 81,386 82,231 -1.0
O'ahu 358,252 312,759 14.5 293,025 253,175 15.7 65,227 59,584 95
Maui County 183,233 159,166 15.1 157,620 132,082 19.3 25,614 27,084 -5.4
Maui 179,162 155,031 15.6 154,199 128,464 20.0 24,963 26,568 -6.0
Moloka'l 4,098 4,465 -8.2 3,544 3472 21 555 993 -44.1
Lana'i * 4,015 3,882 34 3,186 2,889 10.3 829 993 -16.5
Kaua'i 139,145 138,998 0.1 130,070 128,149 15 9,075 10,849 -16.3
Hawai'i Island 175,808 161,159 9.1 156,394 143,091 93 19,414 18,068 75
Hilo 53,798 49,297 9 1 44,991 42,299 6.4 8,807 6,998 259
Kona 154,357 141,418 138,468 125,345 10.5 15,889 16,073 -1.1
O'ahu (days) 8.06 8.13 -0.9 7.98 8.12 -1.7 8.41 8.19 26
Maui (days) 8.19 8.64 -52 8.12 8.52 -4.6 8.63 9.26 -6.9
Moloka'i (days) 5.83 591 -13 6.43 6.62 -2.9 2.04 3.42 -40.4
Lana'i (days) 4.48 4.06 10.2 5.13 5.03 21 1.96 1.26 55.2
Kaua'i (days) 8.52 8.80 -32 8.56 8.81 -2.8 7.89 8.67 -9.0
Hawai'i Island (days) 8.91 9.27 -4.0 9.02 9.48 -4.8 797 7.62 45
Hilo (days) 553 6.07 -9.0 5.86 6.54 -10.4 3.80 3.21 18.6
Kona (days) 8.22 8.45 -2.8 8.29 8.62 -3.8 7.63 747 6.3

Statewide (da 9.47 9.78 -3.1 9.29 9.65 -3.8 10.78 10.58 1.9
ACCOMMODATIONS

754,393 679,389 J 662,334 587,613 i 92,059 91,777
PURPOSE OF TRIP
Pleasure (Net) 677,241 610,890 109| 595123 524,996 134 82,118 85,894 4.4
Vacation 659,106 593,852 110| 579,892 510,718 135 79,214 83,133 47
Honeymoon 15,765 15,272 32 13,367 12,630 58 2,398 2,642 92
Getting Married 7,889 8,310 5.1 6,988 7,403 56 902 907 05
MC&l (Net) 12,036 11,481 48 10,003 10,240 23 2,033 1,241 63.8
Convention/Cont. 8,349 8,443 1.1 7,132 7,529 53 1,217 914 33.1
Corp. Meetings 1,997 1,907 47 1,903 1,891 06 94 15 507.3
Incentive 1,862 1,426 306 1,125 1,105 18 737 321 129.9
Other Business 14,551 13,237 9.9 13,769 12,842 72 782 394 98.4
Visit Friends/Relatives 48,362 42618 135 43,806 40,064 93 4,556 2,554 784
Government/Military 1,688 1,907 115 1,625 1,870 131 63 37 69.3
Attend School 1,749 1,543 133 1,386 1,338 36 362 205 767
Sport Events 9,331 7,938 175 8,690 7,682 13.1 641 256 150.4
Other Purpose 26,968 25,751 47 23,081 21,960 5.1 3,887 3,791 25
Average Age 43 43 1.2 43 43 1.3 43 43 0.3

* Sample sizes for Moloka'i and Lana'i are relatively small.
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Table 46. Bed and Breakfast-Only Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
B & B-ONLY % % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 458,538 394,377 16.3 385,805 324,557 18.9 72,733 69,820 4 2
Total Visitors 52,253 44,259 18.1 44,514 37,055 20.1 7,739 7,204
One 10,128 9,757 3.8 8,851 8,274 7.0 1,277 1,483 -13.9
Two 24,165 20,936 154 20,867 17,904 16.5 3,298 3,032 8.8
Three or more 17,959 13,566 324 14,797 10,877 36.0 3,163 2,689 17.6
AE Paﬁ&ze 1.96 1.87 4.5 1.94 1.86 4.4 2.08 1.96 6.0
First-Time 21,249 19,530 18,320 15,174 20.7 2,929 4,356 -32.8
Repeat 31,004 24,729 25.4 26,194 21,881 19.7 4,810 2,848 68.9
Average # of Trips 3.69 3.92 -5.8 3.91 4.03 -3.0 2.45 3.35 -26.7
TRAVEL METHOD
Group Tour 595 700 -14.9 378 448 -15.6 217 251 -13.8
Package 3,953 3,853 2.6 3,389 2,939 15.3 564 914 -38.3
Group Tour & Pkg 116 164 -29.8 71 133 -46.8 45 31 43.2
True Independent 47,820 39,870 19.9 40,817 33,800 20.8 7,002 6,070 15.4
O'ahu 28,300 22,861 238 22,317 17,350 28.6 5,983 5,511 8.6
Maui County 14,078 12,356 13.9 12,464 10,595 176 1,614 1,761 -8.3
Maui 13,837 12,066 14.7 12,223 10,383 17.7 1,614 1,683 -4.1
Moloka'l * 285 324 -12.0 280 285 -1.9 5 39 -87.3
Lana'i* 372 266 39.8 340 227 493 33 39 -15.6
Kaua'i 6,137 5,818 55 5,726 5,250 9.1 411 568 -27.6
Hawai'i Island 13,851 11,844 16.9 11,946 10,536 134 1,905 1,308 456
Hilo 6,740 5,810 16.0 5475 5,051 8.4 1,265 759 66.6
Kona 11,232 9,343 20.2 9,631 8,261 16.6 1,601 1,082 48.0
O'ahu (days) 7.19 7.07 1.6 6.99 6.79 3.1 7.92 7.98 -0.7
Maui (days) 7.36 7.45 -1.2 7.37 7.49 -1.6 7.27 7.15 1.6
Moloka'i (days) 3.65 5.76 -36.6 3.70 4.51 -18.0 1.00 15.00 -93.3
Lana'i (days) 3.09 3.1 -0.6 3.29 347 -5.1 1.00 1.00 0.0
Kaua'i (days) 7.03 7.32 -39 7.05 742 -5.0 6.71 6.30 6.4
Hawai'i Island (days) 7.79 8.24 -54 8.13 8.35 -26 5.67 7.35 -22.9
Hilo (days) 4.94 5.75 -14.2 5.52 5.94 =74 242 4.51 -46.3
Kona (days) 6.64 6.86 -3.2 6.94 7.01 -1.0 4.83 5.72 -15.6

Statewide (da 8.78 8.91 -1.5 8.67 8.76 -1.0 9.40 9.69 -3.0
ACCOMMODATIONS

52,253 44,259 44514 37,055 7,739
PURPOSE OF TRIP
Pleasure (Net) 45,231 36,955 224 38,040 30,924 23.0 7,191 6,031 19.2
Vacation 43,058 34,600 244 36,046 28,931 246 7,011 5,669 237
Honeymoon 2,179 2,256 34 2,034 1,957 39 144 299 51.8
Getting Married 532 550 3.2 496 478 3.9 36 72 50.4
MC&l (Net) 1,240 1,472 -15.8 1,139 936 217 100 536 813
Convention/Cont. 985 1,150 144 902 709 27.2 83 442 812
Corp. Meetings 158 123 283 158 123 283 0 0 NA
Incentive 17 211 446 100 17 146 17 95 817
Other Business 1,349 1,353 0.3 1,307 1,234 59 43 120 64.3
Visit Friends/Relatives 4,463 3,760 187 4171 3,706 126 292 54 4415
Government/Military 213 267 -19.9 213 163 309 0 104 -100.0
Attend School 129 134 3.9 129 104 233 0 29 -100.0
Sport Events 562 383 466 517 340 52.1 45 44 35
Other Purpose 2,359 2,266 4.1 2,035 1,938 50 325 329 13
Average Age 43 43 0.2 43 43 0.8 43 41 28

* Sample sizes for Moloka'i and Lana'i are relatively small.
NA = Not applicable
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Table 47. First-Time Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
FIRST-TIME % % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 26,865,108 27,166,436 -1.1] 17,810,241 17,308,827 29| 9,054,866 9,857,608 -8.1
Total Visitors 3,261,599 3,211,883 1.5| 2,048,023 1,917,033 6.8] 1,213,576 1,294,850 -6.3
PARTY SIZE
One 450,477 454,580 -0.9 362,941 361,746 0.3 87,535 92,834 -5.7
Two 1,388,792 1,377,082 0.9 840,158 798,192 5.3 548,634 578,890 -5.2
Three or more 1,422,331 1,380,222 3.1 844,923 757,095 11.6 577,407 623,126 7.3
Avg Party Size 2.19 2.18 0.4 2.07 2.03 2.1 243 2.46 -1.2
Average # of Trips 1.00 1.00 0.0 1.00 1.00 0.0 1.00 1.00
TRAVEL METHOD
Group Tour 224,520 251,787 -10.8 79,670 85,669 -7.0 144,850 166,117 -12.8
Package 1,153,091 1,176,396 -2.0 526,528 516,464 1.9 626,562 659,932 -5.1
Group Tour & Pkg 167,867 194,572 -13.7 53,415 58,652 -8.9 114,452 135,920 -15.8
True Independent 2,051,856 1,978,273 3.7 1,495240 1,373,552 8.9 556,617 604,720 -8.0
ISLANDS VISITED
O'ahu 2,346,022 2,324,856 09| 1,230,960 1,141,822 78| 1,115,062 1,183,034 -5.7
Maui County 953,470 931,898 23 752,622 713,780 54 200,849 218,118 -7.9
Maui 938,316 919,592 2.0 743,852 704,732 5.6 194,465 214,860 95
Moloka'l 21,688 22,119 -2.0 13,674 13,133 4.1 8,014 8,987 -10.8
Lana'i* 31,135 29,395 59 18,291 17,354 54 12,844 12,041 6.7
Kaua'i 401,472 421,676 -4.8 333,076 341,765 -25 68,396 79,911 -14.4
Hawai'i Island 580,929 577,241 0.6 412,349 398,979 34 168,580 178,262 54
Hilo 256,060 262,260 24 172,507 169,604 1.7 83,553 92,656 -9.8
Kona 501,142 488,265 2.6 357,082 341,868 4.5 144,060 146,398 -1.6
LENGTH OF STAY
O'ahu (days) 6.31 6.41 -1.6 6.36 6.46 -15 6.25 6.36 -1.8
Maui (days) 6.60 6.72 -1.8 6.85 7.01 -2.3 5.61 5.75 24
Moloka'i (days) 2.70 2.84 -4.9 3.39 3.69 -8.2 1.53 1.59 -3.9
Lana'i (days) 241 2.61 76 3.21 3.39 -5.3 1.28 1.50 -14.3
Kaua'i (days) 5.68 5.81 22 6.01 6.16 -25 4.09 4.30 -4.7
Hawai'i Island (days) 5.96 6.05 -1.6 6.73 6.95 -3.3 4.08 4.04 1.0
Hilo (days) 3.24 345 -6.0 3.71 4.06 -8.5 227 2.34 -3.0
Kona (days) 5.25 5.30 -1.0 5.97 6.10 2.2 3.46 3.44 0.6
Statewide (days) 8.24 8.46 -2.6 8.70 9.03 -3.7 7.46 7.61 -2.0
ACCOMMODATIONS
Hotel 2,247,929 2,254,152 -0.3| 1,260,170 1,193,623 5.6 987,759 1,060,529 -6.9
Hotel Only 1,957,580 1,951,804 0.3| 1,061,057 994,185 6.7 896,522 957,619 -6.4
Condo 374,706 380,254 -15 244,302 234,222 43 130,404 146,032 -10.7
Condo Only 267,689 261,907 22 181,659 171,071 6.2 86,030 90,836 -5.3
Timeshare 124,781 127,831 24 104,397 104,942 -0.5 20,384 22,889 -10.9
Timeshare Only 92,415 95,468 -3.2 80,746 79,966 1.0 11,668 15,502 -24.7
Rental House 364,667 328,884 10.9 285,634 255,235 11.9 79,034 73,649 73
Hostel 53,757 50,798 5.8 31,279 30,410 2.9 22,478 20,388 10.3
Camp Site 31,288 28,306 10.5 23,013 20,818 10.5 8,275 7,488 10.5
Private Room in Private Home** 77,124 73,532 4.9 40,160 39,470 1.7 36,965 34,062 8.5
Shared Room/Space in Private Home** 21,651 22,489 -3.7 16,549 15,460 7.0 5,102 7,030 -27.4
Bed & Breakfast 53,064 57,431 76 41,949 38,872 79 11,115 18,559 -40.1
Cruise Ship 80,024 78,410 2.1 66,819 64,117 4.2 13,205 14,293 76
Friends or Relatives 203,310 194,519 4.5 170,601 162,510 5.0 32,710 32,008 2.2
PURPOSE OF TRIP
Pleasure (Net) 2,842,186 2,785,444 20| 1,781,437 1,658,774 74| 1,060,748 1,126,670 -5.9
Vacation 2,487,900 2,412,055 3.1 1,652,742 1,525,939 8.3 835,157 886,116 -5.8
Honeymoon 360,980 381,659 -54 135,159 140,161 -3.6 225,821 241,498 -6.5
Getting Married 45,840 47,579 -3.7 19,320 20,236 -45 26,521 27,343 -3.0
MC&I (Net) 153,711 161,516 -4.8 90,929 88,549 27 62,782 72,967 -14.0
Convention/Conf. 73,871 84,541 -12.6 53,197 56,746 -6.3 20,675 27,795 -25.6
Corp. Meetings 23,277 19,101 219 17,401 15,699 10.8 5,875 3,401 727
Incentive 60,170 61,830 2.7 23,532 19,148 229 36,638 42,682 -14.2
Other Business 48,328 47,005 2.8 42,841 42,265 14 5,487 4,740 15.8
Visit Friends/Relatives 164,459 161,414 1.9 139,464 134,114 4.0 24,995 27,300 -8.4
Government/Military 23,088 28,978 -20.3 20,499 22,475 -8.8 2,590 6,503 -60.2
Attend School 9,982 10,581 -5.7 4,998 4,875 25 4,984 5,706 -12.6
Sport Events 27,803 26,112 6.5 20,028 19,428 3.1 7,774 6,684 16.3
Other Purpose 159,167 168,472 -55 74,219 71,274 4.1 84,949 97,198 -12.6
Average Age 40 40 -0.5 41 41 -1.1 40 39 0.1

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
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Table 48. Repeat Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
TOTAL DOMESTIC INTERNATIONAL
REPEAT % % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 62,827,314 60,558,164 3.7| 48,724,840 46,424,069 5.0| 14,102,474 14,134,095 -0.2
Total Visitors 6,981,566 6,549,565 6.6| 5,205,783 4,819,703 8.0| 1,775,783 1,729,862 2.7
PARTY SIZE
One 942,970 922,711 22 823,089 797,083 3.3 119,881 125,628 -4.6
Two 2,647,830 2,509,890 55| 1,980,100 1,861,957 6.3 667,730 647,933 3.1
Three or more 3,390,766 3,116,964 8.8| 2,402,594 2,160,663 11.2 988,172 956,301 33
Avg Party Size 2.26 2.24 1.1 217 2.13 1.6 2.58 2.58 0.2
Repeat 6,981,566 6,549,565 6.6| 5,205,783 4,819,703 8.0 1,775,783 1,729,862
Average # of Trips 7.26 7.21 0.6 7.67 7.69 -0.3 6.05 5.87
TRAVEL METHOD
Group Tour 260,533 255,343 2.0 83,946 79,035 6.2 176,586 176,308 0.2
Package 1,438,076 1,348,662 6.6 722,915 689,934 4.8 715,161 658,727 8.6
Group Tour & Pkg 174,999 170,660 25 44,130 40,998 76 130,869 129,662 0.9
True Independent 5,457,956 5,116,221 6.7| 4,443,052 4,091,731 8.6/ 1,014,905 1,024,489 -0.9
ISLANDS VISITED
O'ahu 3,808,226 3,537,501 77| 2,282,110 2,075,918 99| 1,526,116 1,461,583 44
Maui County 2,157,661 2,031,666 6.2| 1,898,165 1,759,597 79 259,496 272,069 -4.6
Maui 2,121,588 1,995,320 6.3 1,865,946 1,728,122 8.0 255,642 267,198 -4.3
Moloka'l 41,347 36,766 125 30,631 29,308 45 10,716 7,458 437
Lana'i* 52,968 45,615 16.1 40,508 36,956 9.6 12,460 8,660 439
Kaua'i 968,557 967,624 0.1 878,184 867,573 1.2 90,373 100,051 -9.7
Hawai'i Island 1,182,975 1,128,977 4.8 948,803 892,130 6.4 234,173 236,846 -1.1
Hilo 344,431 338,900 1.6 265,600 255,116 4.1 78,830 83,784 -5.9
Kona 1,052,579 1,000,434 5.2 848,616 792,945 7.0 203,963 207,489 -1.7
LENGTH OF STAY
O'ahu (days) 7.10 7.23 -1.8 742 7.57 -2.0 6.62 6.75 -1.9
Maui (days) 8.50 8.70 -2.3 8.48 8.70 -25 8.61 8.66 -0.6
Moloka'i (days) 5.50 6.03 -8.8 6.73 6.86 -1.9 1.99 2.80 -28.9
Lana'i (days) 3.67 3.93 -6.7 4.28 4.40 =27 1.67 1.91 -12.6
Kaua'i (days) 8.08 8.21 -15 8.30 8.44 -1.7 5.92 6.13 -34
Hawai'i Island (days) 8.05 8.23 2.2 8.74 8.95 -2.3 5.23 5.52 -5.3
Hilo (days) 4.41 4.69 -6.0 512 543 5.7 2.02 244 -17.2
Kona (days) 7.60 7.70 -1.3 8.17 8.32 -1.8 5.23 5.32 -1.8
Statewide (days) 9.00 9.25 -2.7 9.36 9.63 -2.8 7.94 8.17 -2.8
ACCOMMODATIONS
Hotel 3,865,948 3,610,034 7.1 2,603,059 2,387,609 9.0 1,262,889 1,222,425 3.3
Hotel Only 3,357,448 3,102,814 8.2| 2,202,812 1,995,902 104| 1,154,636 1,106,912 43
Condo 1,325,059 1,291,354 26| 1,001,178 956,570 4.7 323,880 334,784 -3.3
Condo Only 1,068,162 1,025,565 4.2 816,391 767,915 6.3 251,771 257,649 -2.3
Timeshare 728,601 714,501 2.0 590,256 576,306 24 138,345 138,195 0.1
Timeshare Only 576,447 555,464 3.8 468,025 450,612 3.9 108,423 104,852 34
Rental House 672,153 624,174 77 603,427 549,894 9.7 68,725 74,281 -7.5
Hostel 31,733 30,703 34 24,532 23,081 6.3 7,201 7,622 55
Camp Site 32,555 30,448 6.9 27,230 25,433 74 5,326 5,014 6.2
Private Room in Private Home** 82,972 78,164 6.2 62,207 59,096 5.3 20,765 19,068 8.9
Shared Room/Space in Private Home** 27,442 25,603 7.2 21,467 20,055 7.0 5,976 5,548 7.7
Bed & Breakfast 65,787 59,727 10.1 52,641 48,739 8.0 13,146 10,988 19.6
Cruise Ship 63,264 56,284 124 51,234 44,783 144 12,030 11,501 46
Friends or Relatives 733,344 683,109 74 666,815 628,482 6.1 66,529 54,626 21.8
PURPOSE OF TRIP
Pleasure (Net) 5,835,541 5,443,130 72| 4,276,349 3,936,157 86| 1,559,193 1,506,973 35
Vacation 5,673,531 5,288,320 7.3| 4,180,794 3,843,742 8.8| 1,492,738 1,444,578 33
Honeymoon 155,212 147,732 5.1 90,846 88,454 27 64,366 59,278 8.6
Getting Married 53,257 54,934 -3.1 35,958 36,418 -1.3 17,299 18,516 -6.6
MC&I (Net) 305,459 309,857 -14 222,256 224,967 -1.2 83,203 84,889 -2.0
Convention/Conf. 156,845 166,054 -55 130,203 140,702 -75 26,642 25,352 5.1
Corp. Meetings 68,299 61,476 111 58,940 54,974 72 9,359 6,503 43.9
Incentive 89,191 92,513 -3.6 40,626 37,159 9.3 48,564 55,354 -12.3
Other Business 222,857 210,997 5.6 210,001 198,453 5.8 12,855 12,545 25
Visit Friends/Relatives 671,449 632,392 6.2 611,914 575,070 6.4 59,535 57,322 3.9
Government/Military 80,640 75,267 71 66,521 68,668 -3.1 14,118 6,598 114.0
Attend School 15,534 15,262 1.8 9,951 9,268 74 5,584 5,994 -6.8
Sport Events 70,055 65,854 6.4 48,738 46,368 5.1 21,316 19,485 94
Other Purpose 259,469 270,788 -4.2 162,475 156,354 3.9 96,995 114,434 -15.2
Average Age 48 48 -04 48 48 -0.6 48 48 0.0

* Sample sizes for Moloka'i and Lana'i are relatively small.
** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
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Table 49. Visitor Arrivals by Island and Month (Arrivals by Air)

2019 vs. 2018
TOTAL % DOMESTIC % INTERNATIONAL %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JAN 805,567 782,699 29 524,706 509,493 3.0 280,861 273,206 2.8
FEB 764,513 761,979 0.3 510,145 497,621 25 254,368 264,358 -3.8
MAR 917,026 883,424 3.8 647,170 607,474 6.5 269,856 275,950 2.2
APR 824,610 778,961 59 578,159 533,128 84 246,451 245,833 0.3
MAY 836,058 788,891 6.0 622,725 569,138 94 213,333 219,753 -2.9
JUN 946,373 889,864 6.4 715,089 650,146 10.0 231,284 239,718 -3.5
JUL 995,210 934,265 6.5 740,482 676,434 9.5 254,728 257,831 -1.2
AUG 926,417 843,585 9.8 662,488 571,581 15.9 263,929 272,004 -3.0
SEPT 718,042 706,423 1.6 484,588 471,835 2.7 233,454 234,588 -0.5
OCT 775,675 741,274 4.6 548,178 514,006 6.6 227,497 227,268 0.1
NOV 792,547 766,631 34 545,667 517,156 55 246,880 249,475 -1.0
DEC 941,128 883,453 6.5 674,410 618,725 9.0 266,718 264,728 0.8
TOTAL 10,243,165 [9,761,448 49 7,253,806 |6,736,736 7.7 (2,989,359 [3,024,712 -1.2
O'AHU TOTAL % DOMESTIC % INTERNATIONAL %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JAN 488,441 457,657 6.7 251,515 236,603 6.3 236,926 221,054 7.2
FEB 454,687 454,308 0.1 244,482 232,378 52 210,205 221,931 5.3
MAR 523,904 503,033 4.1 302,198 276,067 9.5 221,706 226,966 -2.3
APR 487,367 445,058 9.5 274,905 242,253 135 212,462 202,805 4.8
MAY 508,088 482,224 54 310,156 276,162 12.3 197,932 206,062 -3.9
JUN 562,749 536,414 4.9 346,632 317,276 9.3 216,117 219,138 -14
JUL 598,986 561,784 6.6 360,119 323,263 114 238,867 238,521 0.1
AUG 575,070 534,977 75 328,733 281,671 16.7 246,337 253,307 -2.8
SEPT 458,588 453,390 11 239,886 232,969 3.0 218,701 220,421 -0.8
OCT 469,339 460,568 1.9 264,421 252,274 4.8 204,918 208,294 -1.6
NOV 468,684 449,924 4.2 258,520 242173 6.8 210,163 207,751 1.2
DEC 558,346 523,019 6.8 331,502 304,653 8.8 226,843 218,366 3.9
TOTAL 6,154,248 5,862,358 5.0 3,513,070 3,217,740 9.2 (2,641,178 [2,644,617 -0.1
INTERNATIONAL
2019 2018
JAN 106,142 111,641 -4.9 87,129 92,865 -6.2 19,013 18,776 1.3
FEB 104,445 106,024 -1.5 85,294 89,350 -4.5 19,151 16,674 14.9
MAR 122,876 128,071 -4.1 106,602 107,811 -1.1 16,274 20,260 -19.7
APR 106,181 113,317 -6.3 94,334 97,439 -3.2 11,846 15,877 -25.4
MAY 112,106 112,173 -0.1 104,421 103,264 11 7,684 8,909 -13.7
JUN 134,790 136,246 -1.1 122,975 118,277 4.0 11,815 17,970 -34.2
JUL 139,157 137,858 0.9 126,388 123,941 2.0 12,769 13,917 -8.3
AUG 120,030 115,756 3.7 107,324 102,074 5.1 12,706 13,682 =71
SEPT 93,501 100,576 -7.0 82,996 89,126 -6.9 10,505 11,450 -8.3
OCT 102,662 103,503 -0.8 93,073 92,986 0.1 9,589 10,516 -8.8
NOV 103,783 104,437 -0.6 90,596 89,041 1.7 13,187 15,396 -14.3
DEC 124,356 119,700 3.9 110,127 103,165 6.7 14,229 16,535 -13.9
TOTAL 1,370,029 11,389,300 -14 1,211,260 [1,209,338 0.2 158,769 179,962 -11.8
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Table 49. Visitor Arrivals by Island and Month (Arrivals by Air) continued

2019 vs. 2018
MAUI COUNTY TOTAL % DOMESTIC % INTERNATIONAL %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JAN 237,371 235,273 0.9 184,777 183,288 0.8 52,593 51,986 1.2
FEB 225,795 223,117 1.2 177,113 176,221 0.5 48,683 46,896 3.8
MAR 277,578 263,760 5.2 224,362 218,030 29 53,217 45,730 16.4
APR 251,418 241,550 4.1 212,706 196,281 8.4 38,712 45,269 -14.5
MAY 255,552 243,367 5.0 228,562 212,127 7.7 26,990 31,240 -13.6
JUN 300,512 285,320 53 266,224 247,224 7.7 34,288 38,097 -10.0
JUL 313,046 300,261 43 279,368 261,553 6.8 33,678 38,709 -13.0
AUG 278,345 248,375 121 247,020 213,163 15.9 31,325 35,212 -11.0
SEPT 213,449 213,489 0.0 184,858 178,168 3.8 28,591 35,321 -19.1
OCT 241,527 220,093 9.7 207,356 189,448 9.5 34,171 30,645 11.5
NOV 235,686 230,251 24 197,977 186,202 6.3 37,709 44,049 -14.4
DEC 280,852 258,707 8.6 240,464 211,673 13.6 40,388 47,034 -14.1
TOTAL 3,111,131 2,963,564 5.0 [2,650,787 2,473,377 7.2 460,345 490,187 -6.1
MAUI TOTAL % DOMESTIC % INTERNATIONAL %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JAN 233,422 230,279 14 181,168 179,483 0.9 52,254 50,796 29
FEB 221,603 218,709 1.3 173,398 172,676 04 48,205 46,033 4.7
MAR 271,934 259,107 5.0 220,739 213,855 3.2 51,194 45,252 13.1
APR 247,984 236,915 4.7 209,546 192,994 8.6 38,439 43,921 -125
MAY 251,665 238,451 55 225,088 208,763 7.8 26,576 29,687 -10.5
JUN 295,926 281,701 5.0 262,763 244,010 7.7 33,163 37,691 -12.0
JUL 307,834 296,055 4.0 275,731 257,885 6.9 32,103 38,170 -15.9
AUG 273,638 245,078 1.7 243,943 210,268 16.0 29,694 34,809 -14.7
SEPT 210,108 210,756 -0.3 182,373 175,590 3.9 27,734 35,166 =211
OCT 238,043 216,518 9.9 204,416 186,511 9.6 33,626 30,008 121
NOV 232,330 226,915 24 194,777 183,163 6.3 37,553 43,752 -14.2
DEC 275,419 254,428 8.3 235,855 207,655 13.6 39,565 46,773 -15.4
TOTAL 3,059,905 2,914,912 5.0 [2,609,798 2,432,854 7.3 450,107 482,058 -6.6
MOLOKA TOTAL % DOMESTIC % INTERNATIONAL %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JAN 5,567 5,166 7.8 4,228 4,000 57 1,338 1,166 14.7
FEB 5,542 5,968 =71 3,738 3,918 -4.6 1,804 2,050 -12.0
MAR 4,948 4,859 1.8 3,620 3,763 -3.8 1,328 1,096 212
APR 4,395 5,747 -23.5 3,347 3,110 7.6 1,048 2,637 -60.2
MAY 5,008 4,435 12.9 3,722 3,383 10.0 1,286 1,052 222
JUN 5,776 4,531 275 3,726 3,537 53 2,050 994 106.2
JUL 6,665 5,613 18.7 4,168 4,199 -0.7 2,497 1414 76.6
AUG 4,860 3,903 245 3,594 3,163 13.6 1,266 739 71.2
SEPT 5,323 4471 191 2,933 2,932 0.0 2,390 1,539 55.3
OCT 4,314 4,586 -5.9 3,093 3,212 -3.7 1,221 1,374 -1141
NOV 4,472 4,717 -5.2 3,170 3,221 -1.6 1,302 1,496 -12.9
DEC 6,163 4,891 26.0 4,964 4,003 24.0 1,199 888 35.0
TOTAL 63,035 58,885 7.0 44,304 42,441 4.4 18,730 16,445 13.9
INTERNATIONAL
2019 2018
JAN 6,425 6,129 4.8 4,364 4,696 =71 2,061 1,433 43.9
FEB 6,208 6,407 -3.1 4,470 4,262 4.9 1,738 2,145 -19.0
MAR 8,964 7,007 27.9 4,836 5,368 -9.9 4,128 1,638 152.0
APR 5,395 6,515 -17.2 4,404 4,437 -0.7 991 2,078 -52.3
MAY 6,580 6,530 0.8 5,236 4,824 8.5 1,345 1,705 -21.2
JUN 9,020 7,034 28.2 5,668 4,969 141 3,352 2,065 62.3
JUL 9,190 6,215 479 5,621 5,069 10.9 3,569 1,146 2115
AUG 7,739 6,422 20.5 5,246 4,200 24.9 2,493 2,221 12.2
SEPT 5,770 5,294 9.0 4,287 3,513 22.0 1,483 1,781 -16.7
OCT 6,439 5,604 14.9 4,503 3,951 14.0 1,935 1,653 171
NOV 5,368 6,099 -12.0 4,362 4,247 2.7 1,006 1,852 -45.7
DEC 7,004 5,757 21.7 5,803 4,773 21.6 1,201 983 22.2
TOTAL 84,103 75,010 121 58,799 54,310 8.3 25,304 20,700 22.2
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Table 49. Visitor Arrivals by Island and Month (Arrivals by Air) continued

2019 vs. 2018
HAWATI'l ISLAND TOTAL % DOMESTIC % INTERNATIONAL %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JAN 147,402 157,307 -6.3 105,595 112,581 -6.2 41,807 44,726 -6.5
FEB 138,387 161,870 -14.5 101,881 112,654 -9.6 36,506 49,216 -25.8
MAR 161,087 172,452 -6.6 123,932 128,898 -3.9 37,155 43,554 -14.7
APR 130,224 152,557 -14.6 104,238 108,047 -35 25,986 44,510 -41.6
MAY 139,696 130,718 6.9 110,875 104,323 6.3 28,822 26,395 9.2
JUN 163,564 150,003 9.0 132,106 116,487 134 31,458 33,517 -6.1
JUL 173,899 152,218 14.2 139,030 125,931 10.4 34,869 26,287 32.6
AUG 157,544 134,348 17.3 121,127 100,438 20.6 36,418 33,910 74
SEPT 112,138 101,245 10.8 82,118 75,993 8.1 30,020 25,253 18.9
OCT 130,336 115,199 131 100,768 88,662 137 29,568 26,536 114
NOV 131,713 123,151 7.0 101,650 94,668 74 30,063 28,484 55
DEC 177,912 155,149 14.7 137,832 122,428 12.6 40,080 32,721 225
TOTAL 1,763,904 (1,706,218 34 (1,361,151 (1,291,109 5.4 402,753 415,108 -3.0
INTERNATIONAL
2019 2018
JAN 51,634 59,492 -13.2 33,654 39,492 -14.8 17,980 19,999 -10.1
FEB 46,599 59,378 -21.5 32,466 38,879 -16.5 14,133 20,499 -31.1
MAR 53,067 61,488 -13.7 37,591 43,953 -14.5 15,476 17,535 -11.7
APR 44,716 61,668 -27.5 34,504 39,406 -124 10,212 22,263 -54.1
MAY 49,484 45,132 9.6 37,801 34,274 10.3 11,683 10,858 76
JUN 55,344 48,114 15.0 41,035 34,713 18.2 14,309 13,401 6.8
JUL 60,920 50,753 20.0 44,694 39,728 125 16,226 11,025 47.2
AUG 53,844 47,697 129 39,074 32,753 19.3 14,769 14,944 -1.2
SEPT 38,538 37,037 4.1 27,814 25,989 7.0 10,724 11,048 -2.9
OCT 43,264 38,410 126 31,874 26,924 184 11,389 11,486 -0.8
NOV 41,144 41,242 -0.2 31,795 29,199 8.9 9,349 12,043 -22.4
DEC 61,936 50,748 22.0 45,804 39,410 16.2 16,131 11,338 42.3
TOTAL 600,490 601,160 -0.1 438,107 424,720 3.2 162,383 176,440 -8.0
INTERNATIONAL
2019 2018
JAN 129,208 134,789 -4.1 93,678 97,180 -3.6 35,530 37,608 -55
FEB 121,695 140,876 -13.6 90,111 97,985 -8.0 31,584 42,891 -26.4
MAR 143,406 148,779 -3.6 110,903 112,649 -1.6 32,503 36,130 -10.0
APR 114,962 131,435 -12.5 92,679 94,553 -2.0 22,283 36,882 -39.6
MAY 122,742 112,629 9.0 98,066 91,306 74 24,676 21,323 15.7
JUN 146,102 132,373 104 118,400 103,609 14.3 27,702 28,763 -3.7
JUL 152,805 134,165 13.9 123,235 111,559 10.5 29,570 22,606 30.8
AUG 138,824 119,126 16.5 107,453 88,781 21.0 31,372 30,345 34
SEPT 98,812 88,708 1.4 72,544 66,632 8.9 26,268 22,076 19.0
OCT 114,809 101,596 13.0 89,118 78,778 131 25,691 22,817 126
NOV 117,642 108,912 8.0 90,160 84,615 6.6 27,482 24,297 131
DEC 152,714 135,313 12.9 119,353 107,166 114 33,361 28,147 185
TOTAL 1,653,721 11,488,700 44 11205698 (1,134,813 6.2 348,023 353,887 -1.7
Note: Sums may not add up to total due to rounding.
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Table 51. Domestic U.S. Visitor Arrivals by Island and Top CBSA* (Arrivals by Air)

2019
Domestic Flights MAUI
Anchorage AK 61,598 31,756 16,470 15,796 787 222 5,659 14,092 3,391 13,063
Atlanta-Sandy Springs-Roswell GA 58,246 35,591 20,847 20,469 423 752 9,413 11,685 4,183 10,242
Austin-Round Rock TX 44,983 20,353 18,219 17,965 342 478 8,383 9,339 3,254 8,280
Bakersfield CA 18,307 8,616 6,126 6,045 86 112 2,784 2,950 929 2,539
Baltimore-Columbia-Towson MD 29,713 19,675 9,613 9,444 222 220 4,743 5872 2,375 5,079
Bellingham WA 16,667 4,374 7,246 7,157 130 92 2,814 3,494 821 3,238
Boise City ID 36,152 13,259 13,310 13,044 245 275 7,381 6,672 1,782 6,116
Boston-Cambridge-Newton MA-NH 58,947 34,059 22,783 22,448 404 621 11,890 13,047 4,840 11,191
Bremerton-Silverdale WA 22,354 10,533 6,548 6,399 143 95 3,539 3,889 978 3,505
Charlotte-Concord-Gastonia NC-SC 18,953 10,561 7,335 7,227 122 266 3,560 4,326 1,684 3,793
Chicago-Napernville-Elgin IL-IN-WI 135,075 64,761 61,978 61,120 955 1,672 23,892 25,250 8,690 22,111
Cincinnati OH-KY-IN 19,511 10,431 8,690 8,590 138 199 3,971 4,420 1,800 3,879
Cleveland-Elyria OH 16,073 8,032 7,092 6,989 140 213 3,119 3,576 1,356 3,146
Colorado Springs CO 23,315 12,663 6,834 6,705 135 166 3,886 4,267 1,402 3,785
Dallas-Fort Worth-Arlington TX 123,234 60,007 51,373 50,631 664 1,389 19,714 21,744 7,095 19,272
Denver-Aurora-Lakewood CO 119,357 45,032 48,560 47,857 730 1,028 24,949 23,667 6,924 21,175
Detroit-Warren-Dearborn Ml 38,791 19,847 17,156 16,927 288 414 7,514 8,375 3,001 7,444
Eugene OR 19,979 6,610 7,669 7,540 149 120 3,410 4,382 1,212 3,975
Fresno CA 27,048 11,666 10,367 10,240 164 183 3,606 4,219 1,189 3,788
Houston-The Woodlands-Sugar Land TX 80,373 45,864 29,840 29,444 432 850 13,016 15,032 5,991 12,863
Indianapolis-Carmel-Anderson IN 20,568 10,295 8,797 8,700 124 150 4,111 4,157 1,522 3,634
Kansas City MO-KS 32,635 16,043 13,168 12,980 208 344 6,081 5,945 2,108 5,304
Las Vegas-Henderson-Paradise NV 89,654 53,463 26,716 26,139 529 701 10,373 13,671 4,527 11,630
Los Angeles-Long Beach-Anaheim CA 777,048 379,510 259,050 254,705 3,249 5,840 116,677 119,036 33,672 104,185
Miami-Fort Lauderdale-West Palm Beach FL 33,404 21,051 12,735 12,481 274 499 5,810 7,753 3,299 6,778
Minneapolis-St. Paul-Bloomington MN-WI 78,563 36,873 30,570 30,159 413 645 14,946 16,185 5,349 14,494
Modesto CA 20,065 7,511 8,475 8,368 118 138 2,900 2,907 756 2,652
New York-Newark-Jersey City NY-NJ-PA 179,873 108,454 72,135 70,735 1,269 2,633 34,851 38,886 14,473 33,676
Ogden-Clearfield UT 34,661 16,550 10,977 10,787 145 249 7,989 4,810 1,506 4,330
Olympia-Tumwater WA 19,970 8,161 6,948 6,842 121 113 2,959 3,675 987 3,307
Orlando-Kissimmee-Sanford FL 21,813 14,371 7,489 7,362 146 239 3,709 4,984 2,050 4,483
Oxnard-Thousand Oaks-Ventura CA 56,167 22,228 21,120 20,825 250 453 10,309 9,221 2,472 8,221
Philadelphia-Camden-Wilmington PA-NJ-DE-MD 47,416 26,944 19,723 19,447 406 543 9,589 10,451 3,975 9,038
Phoenix-Mesa-Scottsdale AZ 171,634 75,529 68,335 67,395 938 1,531 29,291 28,321 8,718 24,972
Pittsburgh PA 16,617 9,418 6,673 6,577 104 210 3,125 3,792 1,581 3,279
Portland-Vancouver-Hillsboro OR-WA 213,886 78,352 83,816 82,505 1,356 1,359 32,479 40,051 10,085 36,535
Provo-Orem UT 40,413 21,957 10,994 10,772 180 213 8,262 5,030 1,511 4,509
Reno NV 29,060 9,903 11,559 11,413 158 187 4,979 6,131 1,531 5,656
Riverside-San Bernardino-Ontario CA 160,614 77,408 54,112 53,311 716 1,064 24,305 24,400 7,339 21,450
Sacramento--Roseville--Arden-Arcade CA 178,160 67,037 76,771 75,998 992 1,095 25,996 28,287 7,521 25,573
Salem OR 21,457 7,877 8,395 8,262 141 122 3,146 4,144 1,117 3,759
Salinas CA 19,737 7,860 7177 7,077 96 109 3,211 3,547 997 3,152
Salt Lake City UT 68,664 30,719 22,735 22,365 297 488 15,585 9,919 3,052 8,871
San Antonio-New Braunfels TX 31,064 19,469 9,514 9,341 203 296 4,214 4,895 1,935 4,179
San Diego-Carlsbad CA 239,046 106,720 80,312 79,146 1,187 1,597 43,070 38,185 10,922 34,298
San Francisco-Oakland-Hayward CA 605,467 260,657 222,897 220,199 2,412 3,763 84,439 100,986 26,085 91,271
San Jose-Sunnyvale-Santa Clara CA 247,714 110,421 92,413 91,695 745 1,362 32,726 39,208 10,710 35,701
San Luis Obispo-Paso Robles-Arroyo Grande CA 18,837 5,813 7,278 7,153 160 132 4,451 3,563 968 3,212
Santa Cruz-Watsonville CA 29,434 8,537 11,010 10,813 192 175 6,950 5,825 1,698 5,309
Santa Maria-Santa Barbara CA 24,136 9,298 8,321 8,144 147 184 4,971 4,354 1,181 3,904
Santa Rosa CA 42,996 12,609 17,950 17,744 221 269 8,062 8,385 2,119 7616
Seattle-Tacoma-Bellevue WA 410,664 163,259 149,372 146,918 2,411 2,392 62,540 75,581 18,325 69,180
Spokane-Spokane Valley WA 30,735 10,680 12,029 11,866 190 185 5,179 5,808 1,389 5,382
St. Louis MO-IL 31,628 16,340 13,274 13,073 200 436 6,103 6,329 2,354 5,596
Stockton-Lodi CA 35,466 16,221 13,075 12,920 1565 191 4,185 5,033 1,336 4,521
Tampa-St. Petersburg-Clearwater FL 22,740 14,039 8,306 8,173 173 277 4,131 5,097 2,094 4,444
Tucson AZ 25,598 11,611 8,739 8,621 169 218 4,741 5,167 1,794 4,492
Vallejo-Fairfield CA 34,889 16,895 12,223 12,064 159 174 4,388 4,727 1,253 4,232
Virginia Beach-Norfolk-Newport News VA-NC 18,967 14,934 3,833 3,750 126 126 2,236 2,640 1,128 2,203
Washington-Arlington-Alexandria DC-VA-MD-WV 103,301 68,500 31,672 31,087 614 964 15,689 20,325 7,638 17,405

*CBSA= A Core Based Statistics Area is a U.S. geographic area defined by the Office of Management and Budget based around an urban center
of at least 10,000 people and adjacent areas that are socioeconomically tied to the urban center by commuting
Source: Hawai'i Tourism Authority and U.S. Bureau of the Census
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Table 52. Domestic U.S. Visitor Arrival Growth by Island and Top CBSA*
Percent change 2019 vs. 2018

Domestic Flights O'AHU co
Anchorage AK 71 4.0 12.2 12.8 23 -5.4 -1.3 72 6.6 78
Atlanta-Sandy Springs-Roswell GA 4.1 8.5 6.7 6.5 228 223 -3.2 2.7 -3.3 -25
Austin-Round Rock TX 12.1 11.7 17.7 17.9 11.6 247 -1.0 20.2 241 216
Bakersfield CA 93 12.8 5.0 4.8 545 1.1 21 11.0 58 13.8
Baltimore-Columbia-Towson MD 54 76 34 33 33 -33.2 -9.0 -3.6 5.7 -15
Bellingham WA 1.9 1.7 -1.0 -0.9 57 19.3 -25 -1.5 -14.8 1.2
Boise City ID 17.7 224 16.9 16.2 66.9 16.0 7.0 16.4 10.7 17.8
Boston-Cambridge-Newton MA-NH 1.2 244 4.5 4.4 217 114 0.6 84 6.1 8.5
Bremerton-Silverdale WA 78 15.0 54 46 27 46.2 0.9 -4.7 -18.0 -4.8
Charlotte-Concord-Gastonia NC-SC -4.8 -3.7 -8.3 -8.0 28 35.6 -8.6 -1.6 3.0 -1.6
Chicago-Napenville-Elgin IL-IN-WI 8.1 11.8 7.6 7.5 23.6 122 0.2 4.4 3.9 5.0
Cincinnati OH-KY-IN -0.6 0.5 0.6 0.6 47 -9.7 -56 -35 15 -0.7
Cleveland-Elyria OH -1.6 =71 -2.7 -3.0 237 19.0 -10.2 -4.7 -12.3 -2.7
Colorado Springs CO 13.0 18.5 115 115 52 47.2 0.7 82 -1.1 121
Dallas-Fort Worth-Arlington TX 9.8 8.0 127 127 4.0 184 1.8 15.5 9.7 17.3
Denver-Aurora-Lakewood CO 9.8 10.2 16.1 16.1 101 125 6.2 3.0 -1.8 3.8
Detroit-Warren-Dearborn MI 22 4.8 -0.2 -0.3 6.1 148 -7.9 -0.1 -5.8 20
Eugene OR 1.8 24 9.2 10.3 -245 -8.0 =71 74 -10.4 7.7
Fresno CA 9.6 13.2 8.7 8.8 296 233 -8.5 13.7 11.6 15.1
Houston-The Woodlands-Sugar Land TX 3.3 4.2 8.5 9.0 0.7 -5.2 -7.6 -1.3 6.1 -24
Indianapolis-Carmel-Anderson IN 34 -0.9 59 6.5 -11.9 -40.4 -0.1 -04 -8.3 0.1
Kansas City MO-KS 18.6 19.7 20.7 209 358 -55 59 8.7 6.1 9.8
Las Vegas-Henderson-Paradise NV 176 17.3 204 20.6 104 27.2 52 23.0 18.5 238
Los Angeles-Long Beach-Anaheim CA 9.9 13.6 6.8 6.8 5.1 11.9 11 13.8 14.4 14.6
Miami-Fort Lauderdale-West Palm Beach FL 23 58 0.0 -0.3 10.8 -8.4 -8.3 -3.0 3.0 -25
Minneapolis-St. Paul-Bloomington MN-WI 5.1 6.1 11 15 -25.3 -11.3 -14 1.2 -2.9 34
Modesto CA 10.8 8.8 114 11.0 89.7 374 4.3 13.8 17.6 15.7
New York-Newark-Jersey City NY-NJ-PA 5.6 74 3.1 29 21 1241 -0.6 6.8 55 76
Ogden-Clearfield UT 52 74 128 134 -15.3 4.3 -6.0 22 56 28
Olympia-Tumwater WA 20 55 35 4.2 9.8 -14.3 -7.1 -84 -15.5 -9.6
Orlando-Kissimmee-Sanford FL 9.4 13.1 5.1 5.9 -5.7 -16.7 58 13.3 15.8 16.7
Oxnard-Thousand Oaks-Ventura CA 8.9 10.8 76 76 325 34.0 3.8 10.7 14.2 10.9
Philadelphia-Camden-Wilmington PA-NJ-DE-MD -0.1 1.0 -21 -2.0 -10.4 -2.3 -7.3 -3.6 -10.8 -2.8
Phoenix-Mesa-Scottsdale AZ 146 18.3 16.1 16.3 23.6 38.4 0.6 17.2 19.2 17.9
Pittsburgh PA 3.8 16 32 32 -115 41.9 -1.0 21 -33 3.0
Portland-Vancouver-Hillsboro OR-WA 75 11.2 6.3 6.4 15 6.3 6.3 22 -5.0 33
Provo-Orem UT 10.0 9.1 203 19.9 0.8 208 -6.0 17.6 83 203
Reno NV 16.6 18.4 19.9 201 39.8 -74 10.5 14.9 171 15.2
Riverside-San Bernardino-Ontario CA 116 171 76 74 29.0 176 -0.1 10.9 176 11
Sacramento--Roseville--Arden-Arcade CA 16.1 18.2 16.2 16.5 115 11.3 3.1 21.8 23.6 23.8
Salem OR 49 75 25 27 174 -8.5 4.8 02 8.9 -16
Salinas CA 13.0 151 13.0 131 915 -3.1 14 18.2 33.9 175
Salt Lake City UT 36 39 25 22 -2.0 256 0.1 3.0 0.4 29
San Antonio-New Braunfels TX 113 1.7 17.9 18.6 191 244 4.7 -1.7 -2.9 0.3
San Diego-Carlsbad CA 7.0 101 74 74 14.3 17.4 -1.6 53 28 6.1
San Francisco-Oakland-Hayward CA 14.9 18.5 13.6 13.7 59 135 79 131 10.5 13.6
San Jose-Sunnyvale-Santa Clara CA 14.9 19.0 13.0 13.2 -13.3 174 59 15.5 14.2 16.5
San Luis Obispo-Paso Robles-Arroyo Grande CA 7.8 8.8 13.4 12.8 39.6 14.5 4.1 0.4 -8.9 21
Santa Cruz-Watsonville CA 11.4 125 13.0 12.8 -11.9 6.3 9.9 74 11.8 10.0
Santa Maria-Santa Barbara CA 9.2 13.5 9.3 9.6 133 7.7 -2.0 10.7 8.7 129
Santa Rosa CA 8.5 13.7 6.9 7.0 -16.1 -1.9 4.3 5.7 74 5.0
Seattle-Tacoma-Bellevue WA 6.0 10.7 57 55 6.9 11.0 -15 15 -5.1 1.6
Spokane-Spokane Valley WA 74 18.7 -0.1 0.1 -4.4 30.6 4.0 52 7.0 5.1
St. Louis MO-IL 3.0 73 14 24 -14.7 -4.9 -6.0 =71 -12.7 -5.4
Stockton-Lodi CA 17.0 16.8 1.4 11.5 -11.4 20.5 1.7 25.2 18.5 26.1
Tampa-St. Petersburg-Clearwater FL 7.2 5.6 121 12.2 -10.1 9.3 -0.4 3.8 -0.8 29
Tucson AZ 4.8 104 0.0 0.7 111 9.9 -6.4 10.6 205 8.4
Vallejo-Fairfield CA 19.0 226 15.8 16.0 0.7 19 11.8 10.3 6.9 10.0
Virginia Beach-Norfolk-Newport News VA-NC -3.1 -1.7 -9.7 -8.8 -15.2 -41.9 -13.0 -10.2 -14.6 -9.7
Washington-Arlington-Alexandria DC-VA-MD-WV 6.2 6.8 10.7 11.0 3.5 22.8 -5.8 3.5 0.4 4.5

*CBSA= A Core Based Statistics Area is a U.S. geographic area defined by the Office of Management and Budget based around an urban center
of at least 10,000 people and adjacent areas that are socioeconomically tied to the urban center by commuting
Source: Hawai'‘i Tourism Authority and U.S. Bureau of the Census

Hawai‘i Tourism Authority 108 2019 Annual Visitor Research Report



Table 53. Domestic U.S. Visitor Arrivals by Island and State of Residence

2019
L ; MAUI . HAWAT'I
Domestic Flights O'AHU COUNTY MAUI MOLOKA'I ISLAND
Alabama 24,139 15,942 7,303 7,171 175 275 3,741 4,855 2,064 4,153
Alaska 93,249 45,924 24,974 23,875 1,313 397 9,880 22,647 5,887 20,806
Arizona 220,549 97,894 84,907 83,650 1,308 1,948 38,590 38,020 12,079 33,312
Arkansas 17,435 9,840 6,060 5,967 108 202 2,867 3,606 1,433 3,114
California 2,637,893 1,163,895 949,987 937,109 11,691 17,489 400,469 424,767 116,775 379,490
Colorado 205,036 78,552 79,338 78,122 1,364 1,685 43,832 42,107 12,650 37,598
Connecticut 27,816 15,853 11,032 10,841 195 353 5,643 6,590 2,389 5,697
Delaware 6,513 3,812 2,488 2,464 48 73 1,190 1,693 610 1,361
Florida 138,005 87,144 48,897 47,997 1,082 1,722 25,198 32,014 13,545 27,992
Georgia 77,996 48,902 26,834 26,333 601 984 12,543 15,615 5,831 13,708
Idaho 70,826 26,071 25,640 25,090 491 519 14,556 13,416 3,576 12,336
lllinois 157,541 77,118 70,870 69,908 1,080 1,808 28,520 30,268 10,761 26,429
Indiana 50,724 26,671 21,094 20,808 403 524 10,015 10,239 4,139 8,872
lowa 30,848 15,116 12,401 12,240 179 345 6,307 6,498 2,327 5,817
Kansas 32,666 15,779 13,423 13,250 235 317 5,860 6,166 2,288 5,466
Kentucky 24,316 14,283 9,373 9,255 176 263 4,178 4,953 2,002 4,258
Louisiana 22,066 13,290 7,915 7,779 168 259 3,771 4,718 2,042 4,174
Maine 9,696 5,513 3,159 3,098 76 91 1,809 2,112 925 1,730
Maryland 63,520 41,913 20,100 19,740 444 561 9,901 12,762 5,085 11,024
Massachusetts 72,311 41,673 28,104 27,681 508 779 14,513 15,896 6,067 13,545
Michigan 82,689 41,523 35,105 34,584 684 877 17,056 18,198 6,723 16,069
Minnesota 102,222 48,025 39,403 38,862 566 851 19,682 21,541 7,197 19,199
Mississippi 10,387 6,676 3,268 3,206 65 111 1,402 1,974 775 1,720
Missouri 59,424 30,921 23,296 22,882 415 709 11,596 11,823 4,562 10,328
Montana 32,365 10,440 11,737 11,457 306 236 7,158 7,219 1,891 6,662
Nebraska 23,312 11,315 9,213 9,089 151 269 4,197 4,436 1,510 3,940
Nevada 128,742 67,113 42,012 41,208 751 981 17,214 21,737 6,631 18,919
New Hampshire 11,972 6,899 4,351 4,260 86 127 2,346 2,649 1,020 2,256
New Jersey 81,214 48,860 34,376 33,950 554 941 16,248 18,301 7,020 15,930
New Mexico 34,054 15,481 11,411 11,203 294 273 6,890 6,481 2,322 5,604
New York 154,937 93,602 59,348 57,998 1,180 2,333 29,376 33,654 12,997 28,968
North Carolina 65,429 38,943 23,294 22,933 459 831 11,631 14,470 5,921 12,470
North Dakota 9,541 4,532 3,893 3,836 72 86 1,667 1,762 582 1,657
Ohio 82,682 44,467 34,832 34,355 637 864 16,079 18,482 7,431 16,142
Oklahoma 34,490 18,023 12,785 12,657 158 306 5,773 6,031 2,193 5,321
Oregon 281,280 97,532 109,321 107,429 2,019 1,773 46,059 56,534 14,591 51,612
Pennsylvania 79,245 45,917 31,425 30,913 706 903 15,813 18,515 7,533 16,050
Rhode Island 7,169 4,761 2,427 2,401 60 74 1,315 1,329 583 1,127
South Carolina 28,110 17,534 9,719 9,544 226 305 4,916 6,435 2,787 5,585
South Dakota 10,148 4,943 3,943 3,882 86 85 1,814 2,112 825 1,806
Tennessee 46,788 26,954 17,395 17,112 346 644 8,237 9,782 3,921 8,587
Texas 336,563 179,093 127,638 125,738 2,056 3,554 54,479 61,197 22,411 53,314
Utah 173,552 82,476 54,002 53,006 798 1,187 38,723 24,563 7,425 22,030
Vermont 5,815 2,691 2,119 2,045 80 72 1,213 1,231 486 1,052
Virginia 100,434 68,481 28,776 28,243 645 868 15,041 18,995 7,292 16,271
Washington 628,836 241,910 231,540 227,780 3,945 3,688 98,042 118,228 29,152 108,255
Washington, D.C. 12,974 7,820 4,388 4,298 72 136 2,365 2,676 1,007 2,266
West Virginia 6,815 4,158 2,253 2,214 50 42 1,046 1,491 672 1,281
Wisconsin 59,520 29,066 24,488 24,134 440 578 12,580 13,161 4,907 11,597
Wyoming 11,615 4,620 4,012 3,917 79 105 2,436 2,724 793 2,471
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Table 54. Domestic U.S. Visitor Arrival Growth by Island and State of Residence

Percent change 2019 vs. 2018
MAUI

HAWAT'I

Domestic Flights TOTAL O'AHU COUNTY MAUI MOLOKA'l  LANA'l KAUA'I ISLAND HILO KONA
Alabama 1.8 34 1.2 14 1.9 4.7 -15.7 3.6 4.4 5.1
Alaska 56 3.3 10.5 10.9 7.7 -8.5 -1.4 55 34 5.8
Arizona 12.8 17.3 134 13.6 23.0 325 -0.3 15.3 18.6 15.6
Arkansas 6.6 6.4 33 3.3 30.8 26.5 -6.9 13.3 -0.5 17.0
California 11.9 15.2 10.3 104 7.6 12.8 3.1 12.8 122 13.7
Colorado 8.3 9.7 135 137 4.8 10.2 3.2 1.6 -4.3 27
Connecticut 0.7 1.8 -1.7 -1.4 3.6 -1.3 -4.2 3.2 -3.0 5.2
Delaware 2.8 1.3 -3.0 -1.9 -13.6 115 -15.1 6.7 -10.8 9.8
Florida 54 6.5 43 4.4 -1.7 -3.4 0.1 47 5.3 6.2
Georgia 4.1 7.7 5.7 5.6 24.7 21.1 -1.7 -1.4 -1.0 -0.6
ldaho 14.6 18.3 145 141 315 55 6.8 12.2 5.2 13.8
lllinois 6.5 9.7 54 54 8.7 75 -0.5 34 1.1 3.9
Indiana 4.2 2.7 5.1 55 -1.1 -11.1 1.6 -2.1 2.2 -1.6
lowa -1.6 25 -8.9 -8.9 -24.3 225 0.9 4.7 -16.0 -0.3
Kansas 15.0 12.0 20.0 20.2 35.8 -8.1 1.0 55 35 6.6
Kentucky 5.8 6.9 3.0 35 0.2 -1.8 -4.0 0.3 -5.7 04
Louisiana 4.1 36 2.3 2.2 -19.3 -9.0 -3.1 10.6 131 12.8
Maine 56 121 3.8 4.4 -16.6 11.7 0.1 27 8.8 -1.1
Maryland 5.3 74 3.2 34 25 -15.8 -9.6 -1.2 -5.9 1.2
Massachusetts 10.1 21.8 4.9 4.8 22.0 12.7 -0.5 5.7 2.9 6.1
Michigan 2.6 34 1.6 1.6 6.8 17.8 4.4 -2.0 -6.4 04
Minnesota 6.6 8.2 0.5 0.8 -21.6 -5.8 0.7 3.7 -0.3 5.3
Mississippi 10.7 124 11.3 11.2 145 4.1 23 5.9 8.8 8.5
Missouri 10.9 134 9.1 9.4 4.2 -1.0 1.9 2.0 -1.2 25
Montana 74 9.8 9.8 10.0 54 -13.2 1.2 2.7 -4.9 41
Nebraska 6.5 8.7 3.1 2.8 28.6 14.0 -0.1 -1.0 -3.1 -0.2
Nevada 16.8 171 20.1 20.3 131 18.3 6.5 17.5 16.4 17.6
New Hampshire 6.5 18.9 2.1 1.6 9.3 46.4 -8.8 25 2.5 4.2
New Jersey 3.8 5.6 1.7 1.9 -2.5 5.1 -0.5 52 3.1 6.6
New Mexico 16.3 18.3 24.3 25.1 36.0 44.0 3.9 71 12.1 6.2
New York 5.2 6.6 2.9 25 43 18.2 -3.2 3.9 0.9 4.9
North Carolina 1.0 3.7 -1.0 -0.6 5.1 284 7.4 -0.1 29 -0.3
North Dakota 10.0 9.1 9.9 9.5 10.9 276 -6.2 -2.0 -6.2 0.0
Ohio 0.8 -0.1 -0.2 -0.1 -1.4 7.5 -6.7 -21 -3.1 -0.9
Oklahoma 7.2 7.7 9.3 9.8 -23.6 1.3 2.4 1.1 1.0 1.4
Oregon 6.1 10.0 5.1 5.3 -1.5 0.8 35 1.0 -3.7 1.8
Pennsylvania 2.0 3.0 -0.9 -1.0 6.0 5.6 -3.1 -1.9 -4.7 -1.5
Rhode Island -1.6 55 -4.9 -4.2 151 25 -4.3 -6.8 -3.9 -6.1
South Carolina 2.3 2.2 2.8 2.8 1.7 -11.4 -6.3 4.9 7.7 5.3
South Dakota 0.0 -1.3 -0.1 0.3 24.6 -17.7 -0.7 -7.9 -0.2 -9.4
Tennessee 8.4 7.6 12.0 125 15.7 39.3 0.5 6.0 7.7 8.2
Texas 8.6 7.8 125 12.7 6.9 8.1 -0.1 9.0 8.7 9.8
Utah 6.5 6.2 10.8 10.7 15 20.6 -2.9 7.8 3.8 8.5
Vermont -0.8 -3.5 5.7 -5.6 -10.8 -18.9 -124 -10.6 -14.8 -7.8
Virginia 3.6 3.8 6.6 6.9 9.9 3.6 -6.9 0.3 -1.7 0.5
Washington 5.8 10.7 5.0 4.9 4.0 121 -0.6 1.1 -4.5 1.4
Washington, D.C. 6.5 6.8 13.9 141 -25.1 28.0 -5.1 71 71 8.5
West Virginia 45 0.8 -0.3 1.0 -28.3 -57.8 -6.9 -5.9 -7.5 -5.0
Wisconsin 4.6 74 25 27 2.1 -10.2 0.1 -3.7 -4.8 2.4
Wyoming 2.9 -3.5 11.6 11.7 -1.3 13.6 -1.1 74 0.3 9.6
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Table 55. Domestic U.S. Visitor Length of Stay (in days) by Island and State

2019
o A HAWAI'I
Domestic Flights TOTAL O'AHU MAUI MOLOKA'l  LANA'I KAUA'I ISLAND HILO KONA
Alabama 9.53 7.40 717 4.20 3.06 6.44 7.22 4.31 6.30
Alaska 10.89 8.02 10.53 11.53 4.90 10.32 12.23 7.13 11.29
Arizona 8.98 7.01 8.01 4.93 3.73 7.83 8.10 4.88 7.47
Arkansas 9.28 7.04 7.53 5.38 2.58 6.97 7.31 4.33 6.48
California 8.18 6.77 7.67 4.92 417 7.74 7.75 4.69 7.23
Colorado 9.53 7.03 8.35 5.83 3.79 8.37 8.72 4.83 8.14
Connecticut 10.55 714 7.95 6.17 3.38 7.31 7.64 4.64 6.90
Delaware 10.90 7.56 8.41 3.89 1.63 717 7.94 4.44 7.30
Florida 9.96 7.20 7.46 3.70 3.86 6.18 6.94 3.73 6.14
Georgia 9.35 7.08 712 4.64 3.39 6.28 711 3.88 6.44
ldaho 9.60 7.77 8.71 7.88 4.99 8.70 9.35 547 8.58
lllinois 9.65 6.64 8.08 4.57 3.70 7.16 7.52 4.04 6.97
Indiana 9.92 6.93 8.10 5.96 2.95 7.22 7.21 3.80 6.54
lowa 10.10 7.03 8.35 5.29 2.71 7.71 8.11 3.97 747
Kansas 9.40 7.10 793 3.52 3.69 7.21 7.44 4.20 6.64
Kentucky 9.89 7.18 7.80 3.85 3.01 6.62 7.39 4.08 6.68
Louisiana 9.28 7.01 6.97 3.85 2.99 6.32 6.82 3.61 5.94
Maine 11.59 8.81 9.00 8.03 4.16 8.48 9.29 5.95 8.17
Maryland 9.77 7.47 742 5.09 3.49 6.68 7.15 4.04 6.41
Massachusetts 10.47 7.15 8.11 5.26 342 7.30 7.76 4.72 7.00
Michigan 10.58 7.06 8.57 5.29 3.73 7.58 8.20 4.33 747
Minnesota 10.31 7.21 9.01 6.36 3.68 8.24 8.76 4.41 8.17
Mississippi 9.23 7.26 7.20 4.35 4.25 6.33 7.45 4.67 6.45
Missouri 9.67 6.95 7.90 4.70 4.28 7.45 741 3.88 6.78
Montana 10.37 7.88 9.46 9.82 4.62 9.32 10.30 5.24 9.67
Nebraska 9.42 6.99 7.92 4.33 2.60 7.26 8.28 4.34 7.66
Nevada 8.94 7.39 8.14 542 4.96 7.76 8.18 5.44 7.50
New Hampshire 11.35 8.10 8.81 7.39 447 8.31 8.20 4.29 7.69
New Jersey 9.95 6.57 742 4.14 345 6.28 6.98 3.98 6.27
New Mexico 9.56 7.46 8.29 5.34 3.09 8.55 8.60 5.28 7.76
New York 9.91 6.84 7.59 5.40 4.07 6.60 7.28 4.30 6.53
North Carolina 9.90 7.32 7.54 3.74 3.83 6.66 743 4.02 6.71
North Dakota 10.22 7.32 8.54 17.80 3.23 8.35 9.14 6.56 7.90
Ohio 10.02 6.86 7.85 5.12 3.41 6.86 741 3.80 6.73
Oklahoma 9.30 7.29 7.72 3.18 342 7.32 7.96 4.48 7.18
Oregon 9.43 7.55 8.89 7.92 447 8.75 9.47 5.39 8.85
Pennsylvania 10.27 7.07 7.69 5.20 3.46 6.50 7.69 4.16 6.91
Rhode Island 10.62 7.88 7.95 3.24 2.05 6.75 7.72 4.87 6.59
South Carolina 10.22 7.63 7.57 4.75 3.27 6.53 7.30 3.81 6.51
South Dakota 10.63 7.39 8.79 8.24 4.26 8.30 10.00 5.62 9.13
Tennessee 9.63 7.10 7.44 3.56 3.77 6.76 7.40 3.70 6.74
Texas 8.92 6.86 7.41 4.40 345 7.00 717 4.03 6.54
Utah 8.96 7.39 8.06 5.16 4.47 8.15 7.92 442 7.34
Vermont 12.08 8.87 9.57 13.17 4.16 10.06 10.77 7.48 9.15
Virginia 9.92 7.79 7.53 4.58 3.96 6.83 7.45 4.27 6.78
Washington 9.40 7.61 9.02 8.38 4.49 8.84 9.29 5.06 8.78
Washington D.C. 9.16 6.67 7.21 5.06 3.77 6.67 713 449 6.43
West Virginia 10.08 7.75 7.69 4.80 294 7.03 7.83 4.11 6.96
Wisconsin 10.53 7.09 8.49 6.65 3.40 7.73 8.61 4.61 7.81
Wyoming 9.93 7.54 8.70 7.40 5.40 8.37 9.16 4.59 8.63
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Table 56. O‘ahu Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
DOMESTIC INTERNATIONAL
Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 41,827,689 40,478,710 3.3| 24,762,012 23,091,398 7.2| 17,065,677 17,387,312 -1.8
Total Visitors 6,154,248 5,862,358 5.0/ 3,513,070 3,217,740 9.2| 2,641,178 2,644,617 -0.1
AVERAGE DAILY CENSUS 114,596 110,901 3.3 67,841 63,264 7.2 46,755 47,636 -1.8
TOTAL AIR SEATS 8,415,431 8,277,192 1.7] 5,025269 4,735915 6.1 3,390,162 3,541,277 4.3
ISLANDS VISITED
O'ahu 6,154,248 5,862,358 50 3,513,070 3,217,740 92| 2,641,178 2,644,617 -0.1
O'ahu only 4,799,336 4,499,507 6.7 2,638,593 2,372,338 11.2| 2,160,743 2,127,169 16
Kaua'i 421,812 429,862 -1.9 307,751 310,465 -0.9 114,062 119,397 -4.5
Kaua'i only 0 0 NA| 0 0 NA| 0 0 NA|
Maui County 798,410 794,013 0.6 549,874 529,124 3.9 248,536 264,889 -6.2
Maui 774,785 773,228 0.2 535,534 514,453 4.1 239,251 258,775 -75
Maui only 0 0 NA| 0 0 NA| 0 0 NA|
Moloka'i * 37,856 33,700 12.3 20,858 20,094 38 16,998 13,606 249
Moloka'i only * 0 0 NA 0 0 NA 0 0 NA
Lana'i * 42,293 36,921 14.5 19,822 18,898 4.9 22,471 18,022 247
Lana'i only* 0 0 NA| 0 0 NA| 0 0 NA|
Hawai'i Island 656,714 645,846 1.7 372,711 360,279 35 284,004 285,567 -0.5
Kona side 541,459 525,086 3.1 306,937 292,562 49 234,522 232,524 0.9
Hilo side 333,702 330,991 0.8 193,967 187,442 35 139,735 143,549 2.7
Hawai'i Island only 0 0 NA| 0 0 NA| 0 0 NA|
Any Neighbor Island 1,354,912 1,362,850 -0.6 874,477 845,402 34 480,435 517,448 72
Nlonly
Oahu & NI 1,354,912 1,362,850 -0.6 874,477 845,402 34 480,435 517,448 72
Anyone island only 4,799,336 4,499,507 6.7] 2,638,593 2,372,338 11.2] 2,160,743 2,127,169 16
Multiple Islands 1,354,912 1,362,850 -0.6 874477 845,402 3.4 480,435 517,448 -7.2
Avg. Islands Visited 1.31 1.33 -1.0 1.36 1.38 -1.6 1.26 1.26 -0.5
Average Length of 6.80 6.90 -1.6 7.05 7.18 -1.8 6.46 6.57 1.7
Stayon O‘ahu
ACCOMMODATIONS
Plan to stayin Hotel 4,302,650 4,145,725 3.8 2,195,095 2,022,808 85 2,107,555 2,122,916 -0.7
Hotel only 3,754,621 3,596,741 44| 1823549 1,660,834 9.8 1,931,072 1,935,907 -0.2
Plan to stayin Condo 624,031 617,800 1.0 299,786 284,027 55 324,244 333,773 -2.9
Condo only 417,080 398,751 4.6 190,271 173,756 9.5 226,810 224,995 0.8
Plan to stayin Timeshare 326,184 324,457 0.5 202,843 197,905 25 123,341 126,553 -2.5
Timeshare only 231,600 225,116 29 138,841 132,204 5.0 92,759 92,912 -0.2
Cruise Ship 133,605 126,353 57 108,925 101,566 72 24,680 24,787 -0.4
Friends/Relatives 613,199 568,806 78 530,889 496,980 6.8 82,310 71,825 14.6
Bed & Breakfast 68,301 66,827 22 48,590 42,775 13.6 19,711 24,052 -18.0
Rental House 530,717 476,608 114 419,136 371,693 12.8 111,581 104,914 6.4
Hostel 58,912 55,688 58 34,477 32,463 6.2 24,436 23,225 52
Camp Site, Beach 27,442 24,192 134 19,792 17,928 104 7,650 6,265 221
Private Room in Private Home** 107,195 99,437 7.8 56,110 53,506 4.9 51,085 45,931 11.2
Shared Room/Space in Private Home** 31,255 31,083 0.6 22,010 20,181 9.1 9,244 10,902 -15.2
Other 90,076 76,608 17.6 83,523 71,886 16.2 6,553 4,722 38.8
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Table 56. O‘ahu Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
DOMESTIC INTERNATIONAL
2019 2018 Change 2019 2018 Change
PURPOSE OF TRIP
Pleasure (Net) 5,033,069 4,770,795 55| 2,736,408 2,487,297 10.0| 2,296,661 2,283,499 0.6
Honeymoon/Get Married 425,964 434,732 -2.0 126,105 124,515 1.3 299,859 310,216 -3.3
Honeymoon 388,661 396,958 -2.1 107,025 106,010 1.0 281,636 290,948 -3.2
Get Married 67,600 69,471 =27 25214 25,097 0.5 42,386 44,374 -4.5
Pleasure/Vacation 4,644,969 4,375,563 6.2| 2,632,158 2,385,360 10.3| 2,012,811 1,990,203 1.1
Mtgs/Conventions/Incentive 280,775 286,687 -2.1 150,185 146,280 27 130,591 140,407 -7.0
Conventions 133,750 141,490 -55 94,657 98,291 -3.7 39,093 43,199 -9.5
Corporate Meetings 53,521 43,570 22.8 40,662 35,957 131 12,859 7,613 68.9
Incentive 99,123 107,711 -8.0 18,875 15,641 20.7 80,247 92,071 -12.8
Other Business 188,021 177,127 6.2 171,597 162,106 5.9 16,424 15,020 9.3
Visit Friends/Rel. 577,297 543,574 6.2 503,738 469,507 7.3 73,559 74,067 -0.7
Govt/Military 96,247 95,191 1.1 80,257 82,206 24 15,990 12,985 23.1
Attend School 20,779 20,556 1.1 10,701 10,004 7.0 10,077 10,552 -4.5
Sport Events 71,749 63,839 124 44,425 40,274 10.3 27,325 23,565 16.0
Other 315,239 334,122 -5.7 139,288 131,218 6.2 175,951 202,904 -13.3
TRAVEL STATUS
% First Timers *** 38.1 39.7 -15 35.0 355 -04 42.2 447 -25
% Repeaters *** 61.9 60.3 15 65.0 64.5 04 57.8 55.3 25
Average # of Trips 4.69 4.57 2.6 5.23 5.24 -0.2 3.97 3.76 5.8
Group Tour 403,457 429,026 -6.0 100,182 106,298 -5.8 303,275 322,728 -6.0
Non-Group 5,750,792 5,433,332 58| 3,412,889 3,111,442 9.7| 2,337,903 2,321,890 0.7
Package Trip 1,920,905 1,872,410 26 651,702 636,952 23| 1,269,203 1,235,458 2.7
No Package 4,233,343 3,989,948 6.1] 2,861,368 2,580,788 109| 1,371,975 1,409,159 -2.6
Net True Independent 4,125,961 3,880,927 6.3] 2,823,670 2,542,685 11.1] 1,302,291 1,338,243 -2.7
Ave. Age of Party Head 44 45 -0.2 45 45 -1.1 44 44 0.5
Ave. Party Size 2.23 2.22 0.6 2.04 2.00 1.8 2.56 2.56 0.1

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 57. Maui County Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
MAUI COUNTY DOMESTIC INTERNATIONAL
Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 24,777,892 24,073,277 2.9( 21,414,026 20,453,326 47| 3,363,866 3,619,952 -7
Total Visitors 3,111,131 2,963,564 50| 2,650,787 2,473,377 7.2 460,345 490,187 -6.1
AVERAGE DAILY CENSUS 67,885 65,954 29 58,669 56,037 47 9,216 9,918 =71

TOTAL AR SEATS

ISLANDS VISITED
O'ahu 798,410 794,013 0.6 549,874 529,124 3.9 248,536 264,889 -6.2
O'ahu only 0 0 NA| 0 0 NA| 0 0 NA|
Kaua'i 343,246 345,585 -0.7 267,794 268,615 -0.3 75,453 76,970 -2.0
Kaua'i only 0 0 NA| 0 0 NA] 0 0 NA|
Maui County 3,111,131 2,963,564 5.0 2,650,787 2,473,377 7.2 460,345 490,187 -6.1
Maui 3,059,905 2,914,912 50| 2,609,798 2,432,854 7.3 450,107 482,058 -6.6
Maui only 2,043,912 1,902,019 75| 1,858,375 1,707,452 8.8 185,537 194,567 -4.6
Moloka'i * 63,035 58,885 7.0 44,304 42,441 44 18,730 16,445 13.9
Moloka'i only * 8,335 8,055 35 7,963 7,557 54 372 498 -25.2
Lana'i* 84,103 75,010 121 58,799 54,310 8.3 25,304 20,700 22.2
Lana'i only* 12,460 12,186 22 12,149 11,620 46 311 567 -45.1
Hawai'i Island 380,876 365,975 4.1 276,554 271,949 1.7 104,322 94,026 11.0
Kona side 333,115 312,707 6.5 238,719 232,579 26 94,396 80,128 17.8
Hilo side 223,123 210,938 5.8 153,618 147,353 43 69,505 63,584 9.3
Hawai'i Island only 0 0 NA| 0 0 NA| 0 0 NA|
Any Neighbor Island 3,111,131 2,963,564 50| 2,650,787 2473377 72 460,345 490,187 -6.1
Nlonly
Oahu & NI 798,410 794,013 0.6 549,874 529,124 3.9 248,536 264,889 -6.2
Anyone island only 2,064,707 1,922,260 74| 1,878,486 1,726,629 8.8 186,220 195,632 -4.8
Multiple Islands 1,046,425 1,041,304 0.5 772,300 746,748 34 274,124 294,556 -6.9
Avg. Islands Visited 1.52 1.54 -1.1 1.44 1.46 -1.3 2.00 1.95 2.8
Average Length of 7.96 8.12 -2.0 8.08 8.27 -2.3 7.31 7.38 -1.1

Stay on Maui County

ACCOMMODATIONS
Plan to stayin Hotel 1,674,849 1,623,140 3.2 1,410,409 1,329,562 6.1 264,441 293,577 -9.9
Hotel only 1,304,585 1,239,976 52| 1,121,348 1,043,621 74 183,237 196,355 -6.7
Plan to stayin Condo 841,915 817,370 3.0 696,878 656,592 6.1 145,037 160,779 -9.8
Condo only 660,069 624,119 5.8 558,922 517,961 79 101,147 106,158 4.7
Plan to stayin Timeshare 309,322 313,459 -1.3 282,414 282,372 0.0 26,908 31,087 -134
Timeshare only 232,907 231,556 0.6 216,667 213,573 14 16,240 17,983 9.7
Cruise Ship 117,274 111,559 5.1 94,676 87,460 8.3 22,597 24,099 -6.2
Friends/Relatives 201,666 186,988 7.8 180,441 169,991 6.1 21,225 16,997 24.9
Bed & Breakfast 45,112 42,240 6.8 35,440 33,273 6.5 9,673 8,966 7.9
Rental House 290,719 261,693 111 243,714 212,589 14.6 47,005 49,105 4.3
Hostel 36,098 32,889 9.8 23,048 21,714 6.1 13,051 11,175 16.8
Camp Site, Beach 30,974 25,152 23.1 22,248 18,121 22.8 8,726 7,032 241
Private Room in Private Home** 44,031 43,895 0.3 28,737 28,966 -0.8 15,294 14,930 24
Shared Room/Space in Private Home** 13,234 12,977 2.0 9,475 9,786 -3.2 3,758 3,191 17.8
Other 39,794 33,996 171 36,670 31,165 17.7 3,123 2,831 10.3
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Table 57. Maui County Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
MAUI COUNTY DOMESTIC INTERNATIONAL
2019 2018 Change 2019 2018 Change
PURPOSE OF TRIP
Pleasure (Net) 2,815,544 2,678,275 5.1] 2,392,935 2,225918 75 422,609 452,356 -6.6
Honeymoon/Get Married 159,348 169,785 -6.1 127,009 131,018 -3.1 32,339 38,767 -16.6
Honeymoon 139,980 149,363 -6.3 110,207 113,913 -3.3 29,774 35,450 -16.0
Get Married 26,720 29,577 -9.7 23,018 24,413 -5.7 3,702 5,165 -28.3
Pleasure/Vacation 2,677,538 2,529,791 58| 2,283,999 2,114,123 8.0 393,539 415,668 -5.3
Mtgs/Conventions/Incentive 133,506 139,293 4.2 114,256 121,410 -5.9 19,250 17,883 76
Conventions 68,139 81,366 -16.3 58,723 72,538 -19.0 9,416 8,828 6.7
Corporate Meetings 29,991 28,233 6.2 26,763 25,432 52 3,228 2,801 15.3
Incentive 40,416 35,357 14.3 33,514 28,600 17.2 6,902 6,757 22
Other Business 61,619 60,197 24 58,979 56,427 45 2,640 3,770 -30.0
Visit Friends/Rel. 168,188 158,302 6.2 152,042 142,936 6.4 16,146 15,366 5.1
Govt/Military 5,347 6,564 -18.5 5,049 5,648 -10.6 299 915 -67.4
Attend School 2,411 2,790 -13.6 2,055 1,948 55 356 842 -57.8
Sport Events 18,384 18,149 1.3 13,970 15,324 -8.8 4,413 2,825 56.2
Other 80,904 83,023 -2.6 68,167 65,266 44 12,737 17,757 -28.3
TRAVEL STATUS
% First Timers *** 30.6 314 -0.8 284 28.9 -0.5 43.6 445 -0.9
% Repeaters *** 69.4 68.6 0.8 716 711 0.5 56.4 55.5 0.9
Average # of Trips 5.34 5.29 1.1 5.67 5.67 0.0 345 3.33 34
Group Tour 90,789 88,402 2.7 66,540 67,313 -1.1 24,249 21,089 15.0
Non-Group 3,020,342 2,875,162 5.0| 2,584,247 2,406,064 74 436,096 469,098 -7.0
Package Trip 635,110 633,121 0.3 512,841 502,049 2.1 122,269 131,072 -6.7
No Package 2,476,022 2,330,443 6.2| 2,137,946 1,971,328 8.5 338,075 359,115 -5.9
Net True Independent 2,444 444 2,301,199 6.2] 2,113,669 1,946,648 8.6 330,775 354,551 -6.7
Ave. Age of Party Head 47 47 -0.6 47 47 -0.8 46 46 0.6
Ave. Party Size 2.27 2.25 0.9 2.26 2.22 1.5 2.33 2.39 -2.1

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 58. Maui Island Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
DOMESTIC INTERNATIONAL
Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 24,222 598 23,532,681 2.9] 20,929,572 19,982,474 47| 3,293,026 3,550,207 7.2
Total Visitors 3,059,905 2,914,912 50| 2,609,798 2,432,854 7.3 450,107 482,058 -6.6
AVERAGE DAILY CENSUS 66,363 64,473 29 57,341 54,747 4.7 9,022 9,727 7.2
TOTAL AR SEATS 2,895,680 2,626,225 10.3| 2,672,036 2,407,806 11.0 223,644 218,419 24
ISLANDS VISITED
O'ahu 774,785 773,228 0.2 535,534 514,453 4.1 239,251 258,775 -75
O'ahu only 0 0 NA| 0 0 NA| 0 0 NA|
Kaua'i 335,114 339,140 -1.2 262,773 263,342 -0.2 72,341 75,798 -4.6
Kaua'i only 0 0 NA| 0 0 NA] 0 0 NA|
Maui County 3,059,905 2,914,912 50| 2,609,798 2,432,854 7.3 450,107 482,058 -6.6
Maui 3,059,905 2,914,912 50| 2,609,798 2,432,854 7.3 450,107 482,058 -6.6
Maui only 2,043,912 1,902,019 75| 1,858,375 1,707,452 8.8 185,537 194,567 -4.6
Moloka'i * 40,305 35,829 125 25,497 23,988 6.3 14,808 11,841 251
Moloka'i only * 0 0 NA| 0 0 NA| 0 0 NA]
Lana'i* 54,353 48,526 12.0 36,017 31,743 135 18,336 16,783 9.3
Lana'i only* 0 0 NA] 0 0 NA] 0 0 NA]
Hawai'i Island 369,599 357,519 34 270,245 265,584 1.8 99,354 91,935 8.1
Kona side 322,745 305,439 57 233,207 227,091 27 89,538 78,348 143
Hilo side 217,909 207,786 4.9 151,629 145,373 43 66,280 62,413 6.2
Hawai'i Island only 0 0 NA| 0 0 NA| 0 0 NA|
Any Neighbor Island 3,059,905 2,914,912 50| 2,609,798 2,432,854 7.3 450,107 482,058 -6.6
Nlonly
Oahu & NI 774,785 773,228 0.2 535,534 514,453 4.1 239,251 258,775 -75
Anyone island only 2,043,912 1,902,019 75| 1,858,375 1,707,452 8.8 185,537 194,567 4.6
Multiple Islands 1,015,993 1,012,893 0.3 751,422 725,402 36 264,570 287,491 -8.0
Avg. Islands Visited 1.51 1.53 -1.2 1.43 1.45 -1.3 1.99 1.94 22
Average Length of 7.92 8.07 -1.9 8.02 8.21 24 7.32 7.36 -0.7
Stay on Maui
ACCOMMODATIONS
Plan to stayin Hotel 1,645,724 1,596,448 3.1] 1,388,891 1,308,310 6.2 256,832 288,139 -10.9
Hotel only 1,281,997 1,219,186 52| 1,104,747 1,027,417 75 177,251 191,769 76
Plan to stayin Condo 833,059 808,630 3.0 689,442 649,129 6.2 143,617 159,501 -10.0
Condo only 654,275 618,201 5.8 553,809 512,951 8.0 100,465 105,251 45
Plan to stayin Timeshare 306,364 310,555 -1.3 279,789 279,649 0.1 26,574 30,906 -14.0
Timeshare only 230,829 229,573 0.5 214,812 211,733 15 16,017 17,841 -10.2
Cruise Ship 116,833 111,194 5.1 94,344 87,095 8.3 22,489 24,099 -6.7
Friends/Relatives 193,004 178,861 7.9 172,902 162,763 6.2 20,102 16,097 24.9
Bed & Breakfast 44,358 41,440 7.0 34,787 32,551 6.9 9,570 8,889 77
Rental House 284,021 255,031 114 238,124 206,626 15.2 45,897 48,405 5.2
Hostel 35,679 32,345 10.3 22,646 21,333 6.2 13,033 11,013 18.3
Camp Site, Beach 30,569 24,722 237 21,890 17,690 237 8,679 7,032 234
Private Room in Private Home** 42,894 42,479 1.0 27,723 28,080 -1.3 15,171 14,399 54
Shared Room/Space in Private Home** 12,436 12,602 -1.3 9,193 9,413 -2.3 3,243 3,189 1.7
Other 38,537 32,682 17.9 35,491 29,896 18.7 3,046 2,787 9.3
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Table 58. Maui Island Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
DOMESTIC INTERNATIONAL
2019 2018 Change 2019 2018 Change
PURPOSE OF TRIP
Pleasure (Net) 2,774474 2,640,378 5.1] 2,360,824 2,194,436 76 413,650 445,943 -7.2
Honeymoon/Get Married 157,539 168,091 -6.3 125,470 129,582 -3.2 32,069 38,509 -16.7
Honeymoon 138,499 147,986 -6.4 108,996 112,729 -3.3 29,504 35,257 -16.3
Get Married 26,326 29,123 -9.6 22,624 24,024 -5.8 3,702 5,100 -27.4
Pleasure/Vacation 2,638,008 2,493,296 5.8| 2,253,158 2,083,784 8.1 384,850 409,512 -6.0
Mtgs/Conventions/Incentive 131,053 135,593 -3.3 112,252 118,434 5.2 18,801 17,159 9.6
Conventions 67,176 80,387 -16.4 58,034 71,612 -19.0 9,142 8,775 42
Corporate Meetings 29,505 27,280 8.2 26,277 24,533 71 3,228 2,747 17.5
Incentive 39,344 33,391 17.8 32,617 27,281 19.6 6,727 6,110 10.1
Other Business 59,163 57,962 2.1 56,548 54,195 43 2,615 3,767 -30.6
Visit Friends/Rel. 162,008 152,240 6.4 146,229 137,330 6.5 15,779 14,909 5.8
Govt/Military 5,093 6,106 -16.6 4,800 5,191 -75 293 915 -68.0
Attend School 2,301 2,479 7.2 1,945 1,841 57 356 638 -44.3
Sport Events 17,211 17,645 -25 13,552 14,888 -9.0 3,659 2,757 327
Other 78,090 80,805 -34 66,343 63,5637 44 11,747 17,268 -32.0
TRAVEL STATUS
% First Timers *** 30.7 315 -0.9 285 29.0 -0.5 43.2 446 -1.4
% Repeaters *** 69.3 68.5 0.9 715 71.0 0.5 56.8 55.4 14
Average # of Trips 5.32 5.27 1.0 5.65 5.65 -0.1 3.44 3.33 3.3
Group Tour 88,816 85,374 4.0 65,166 65,387 -0.3 23,651 19,988 18.3
Non-Group 2,971,089 2,829,538 50| 2,544,632 2,367,467 75 426,456 462,071 7.7
Package Trip 624,582 625,173 -0.1 507,833 496,302 23 116,749 128,871 9.4
No Package 2,435322 2,289,739 64| 2,101,965 1,936,552 8.5 333,358 353,187 -5.6
Net True Independent 2,404,745 2,261,363 6.3] 2,078,314 1,912,553 8.7 326,430 348,811 -6.4
Ave. Age of Party Head 47 47 -0.6 47 47 -0.8 46 46 0.3
Ave. Party Size 2.27 2.25 0.9 2.26 2.23 1.5 2.33 2.39 -2.2

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 59. Moloka'i Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
MOLOKA'I DOMESTIC INTERNATIONAL
Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 285,966 284,608 0.5 252,394 249,429 1.2 33,572 35,179 4.6
Total Visitors 63,035 58,885 7.0 44,304 42,441 44 18,730 16,445 13.9
AVERAGE DAILY CENSUS 783 780 0.5 691 683 1.2 92 96 -4.6
TOTAL AR SEATS
ISLANDS VISITED
O'ahu 37,856 33,700 123 20,858 20,094 3.8 16,998 13,606 24.9
O'ahu only 0 0 NA| 0 0 NA| 0 0 NA|
Kaua'i 20,446 18,970 7.8 10,795 9,943 8.6 9,651 9,027 6.9
Kaua'i only 0 0 NA| 0 0 NA] 0 0 NA|
Maui County 63,035 58,885 7.0 44,304 42,441 44 18,730 16,445 13.9
Maui 40,305 35,829 125 25,497 23,988 6.3 14,808 11,841 25.1
Maui only 0 0 NA| 0 0 NA| 0 0 NA|
Moloka'i * 63,035 58,885 7.0 44,304 42,441 44 18,730 16,445 13.9
Moloka'i only * 8,335 8,055 35 7,963 7,557 54 372 498 -25.2
Lana'i* 17,702 14,082 257 8,196 7,141 14.8 9,506 6,940 37.0
Lana'i only* 0 0 NA] 0 0 NA] 0 0 NA]
Hawai'i Island 24,797 21,550 151 12,820 11,947 7.3 11,977 9,603 247
Kona side 22,979 19,723 16.5 11,473 10,559 8.7 11,506 9,164 25.6
Hilo side 18,704 16,207 154 8,858 8,015 10.5 9,845 8,192 20.2
Hawai'i Island only 0 0 NA| 0 0 NA| 0 0 NA|
Any Neighbor Island 63,035 58,885 7.0 44,304 42,441 44 18,730 16,445 13.9
Nlonly
Oahu & NI 37,856 33,700 12.3 20,858 20,094 3.8 16,998 13,606 24.9
Anyone island only 8,335 8,055 35 7,963 7,557 54 372 498 -25.2
Multiple Islands 54,700 50,831 76 36,342 34,884 4.2 18,358 15,947 15.1
Avg. Islands Visited 3.24 3.1 4.2 2.76 272 15 4.36 410 6.3
Average Length of 4.54 4.83 -6.1 5.70 5.88 -3.1 1.79 2.14 -16.2
Stay on Moloka'i
ACCOMMODATIONS
Plan to stayin Hotel 34,287 30,322 131 20,619 20,129 24 13,668 10,193 34.1
Hotel only 18,824 16,865 11.6 11,875 10,922 8.7 6,949 5,943 16.9
Plan to stayin Condo 14,410 14,757 24 10,992 10,933 0.5 3,418 3,824 -10.6
Condo only 8,739 8,761 -0.2 6,969 6,531 6.7 1,770 2,230 -20.6
Plan to stayin Timeshare 3,894 3,829 1.7 3,075 3,000 25 819 829 -1.1
Timeshare only 2,304 1,955 17.8 1,820 1,615 128 483 341 419
Cruise Ship 6,021 6,099 -1.3 3,137 2,783 127 2,884 3,317 -13.1
Friends/Relatives 10,217 8,427 21.2 7,883 7,728 2.0 2,334 699 2339
Bed & Breakfast 2,817 1,852 52.1 1,355 1,558 -13.0 1,462 293 398.5
Rental House 9,366 8,597 8.9 6,907 6,839 1.0 2,459 1,758 39.9
Hostel 947 1,551 -38.9 890 880 1.1 57 671 -91.5
Camp Site, Beach 2,141 1,008 1125 830 935 -11.2 1,310 72 1712.9
Private Room in Private Home** 1,551 2,029 -235 1,249 1,248 0.1 302 780 -61.3
Shared Room/Space in Private Home** 2,018 596 238.8 459 585 -21.5 1,559 1 14238.4
Other 1,781 1,696 5.0 1,661 1,678 -1.1 120 18 578.2
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Table 59. Moloka'i Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
MOLOKA'I DOMESTIC INTERNATIONAL
Change 2019 2018 Change 2019 2018 Change
PURPOSE OF TRIP
Pleasure (Net) 52,392 49,822 52 36,161 34,690 4.2 16,231 15,133 7.3
Honeymoon/Get Married 2,742 2,818 =27 1,873 1,888 -0.8 869 929 -6.5
Honeymoon 2,187 2,381 -8.2 1,586 1,636 -3.1 601 745 -19.3
Get Married 704 658 7.0 400 473 -15.3 304 185 64.1
Pleasure/Vacation 50,205 47,457 58 34,644 33,193 44 15,561 14,264 9.1
Mtgs/Conventions/Incentive 2,497 1,650 51.3 1,481 1,567 -5.5 1,016 83 11251
Conventions 1,462 1,051 39.0 801 1,012 -20.8 661 39 1573.7
Corporate Meetings 538 369 458 319 353 95 218 16 1266.6
Incentive 632 350 80.6 460 322 426 172 27 526.9
Other Business 2,274 2,044 11.3 1,905 1,989 4.2 369 55 5721
Visit Friends/Rel. 8,458 7,519 125 6,426 6,021 6.7 2,032 1,498 35.6
Govt/Military 381 519 -26.6 375 519 -27.8 6 0 0.0
Attend School 300 409 -26.7 163 205 -20.4 137 204 -33.0
Sport Events 1,499 677 1215 644 622 35 855 55 1462.5
Other 2,842 2,322 224 2,154 2,138 0.8 688 184 2733
TRAVEL STATUS
% First Timers *** 344 376 -3.2 30.9 30.9 -0.1 42.8 54.6 -11.9
% Repeaters *** 65.6 62.4 3.2 69.1 69.1 0.1 57.2 454 11.9
Average # of Trips 5.78 542 6.5 6.17 6.21 -0.8 4.85 3.38 434
Group Tour 3,733 3,297 13.2 1,998 2,081 -4.0 1,735 1,216 427
Non-Group 59,302 55,589 6.7 42,306 40,360 4.8 16,996 15,229 11.6
Package Trip 15,762 11,607 35.8 7,464 7,240 3.1 8,298 4,368 90.0
No Package 47,272 47,278 0.0 36,840 35,201 47 10,432 12,077 -13.6
Net True Independent 45,937 45,989 -0.1 35,962 34,396 46 9,975 11,592 -13.9
Ave. Age of Party Head 50 49 21 49 49 -04 52 49 6.8
Ave. Party Size 2.04 2.05 04 1.95 1.92 2.1 2.29 2.50 -5.0

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 60. Lana'i Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
DOMESTIC INTERNATIONAL
Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 269,328 255,989 52 232,060 221,423 4.8 37,269 34,566 7.8
Total Visitors 84,103 75,010 121 58,799 54,310 8.3 25,304 20,700 222
AVERAGE DAILY CENSUS 738 701 52 636 607 4.8 102 95 7.8
TOTAL AR SEATS
ISLANDS VISITED
O'ahu 42,293 36,921 14.5 19,822 18,898 49 22,471 18,022 247
O'ahu only 0 0 NA| 0 0 NA| 0 0 NA|
Kaua'i 26,192 23,029 137 12,650 12,151 4.1 13,542 10,879 245
Kaua'i only 0 0 NA| 0 0 NA] 0 0 NA|
Maui County 84,103 75,010 121 58,799 54,310 8.3 25,304 20,700 222
Maui 54,353 48,526 12.0 36,017 31,743 135 18,336 16,783 9.3
Maui only 0 0 NA| 0 0 NA| 0 0 NA|
Moloka'i * 17,702 14,082 257 8,196 7,141 14.8 9,506 6,940 37.0
Moloka'i only * 0 0 NA| 0 0 NA| 0 0 NA]
Lana'i* 84,103 75,010 121 58,799 54,310 8.3 25,304 20,700 22.2
Lana'i only* 12,460 12,186 22 12,149 11,620 46 311 567 -45.1
Hawai'i Island 31,453 24,467 28.6 14,618 13,352 95 16,835 11,115 515
Kona side 29,180 22,762 28.2 13,336 12,113 10.1 15,844 10,649 48.8
Hilo side 24,041 17,256 393 9,388 8,211 14.3 14,653 9,045 62.0
Hawai'i Island only 0 0 NA| 0 0 NA| 0 0 NA|
Any Neighbor Island 84,103 75,010 121 58,799 54,310 8.3 25,304 20,700 22.2
Nlonly
Oahu & NI 42,293 36,921 14.5 19,822 18,898 49 22,471 18,022 247
Anyone island only 12,460 12,186 22 12,149 11,620 4.6 311 567 -45.1
Multiple Islands 71,643 62,824 14.0 46,650 42,690 9.3 24,993 20,134 241
Avg. Islands Visited 3.05 2.96 29 2.55 2.53 0.8 4.19 4.08 27
Average Length of 3.20 341 -6.2 3.95 4.08 -3.2 1.47 1.67 -11.8
Stayon Lana'i
ACCOMMODATIONS
Plan to stayin Hotel 55,772 51,399 8.5 36,688 34,555 6.2 19,084 16,844 13.3
Hotel only 41,167 34,987 17.7 28,752 26,547 8.3 12,414 8,441 471
Plan to stayin Condo 12,339 12,463 -1.0 9,339 9,319 0.2 3,000 3,144 -4.6
Condo only 8,708 7,706 13.0 6,625 6,200 6.9 2,083 1,505 384
Plan to stayin Timeshare 5,031 5,347 -5.9 4,423 4,060 8.9 608 1,288 -52.8
Timeshare only 3,485 2,847 224 3,144 2,696 16.6 341 151 125.9
Cruise Ship 6,962 8,844 -21.3 3,402 3,199 6.4 3,560 5,646 -36.9
Friends/Relatives 8,639 6,255 38.1 6,104 5,330 14.5 2,535 924 1743
Bed & Breakfast 2,555 1,289 98.2 1,072 1,097 2.3 1,483 192 671.6
Rental House 8,191 6,542 252 5,592 5,333 4.9 2,599 1,209 114.9
Hostel 1,016 990 27 637 696 -8.5 379 294 29.0
Camp Site, Beach 2,226 829 168.4 683 771 -11.4 1,543 58 2543.1
Private Room in Private Home** 1,544 1,361 134 1,073 965 11.3 471 397 18.6
Shared Room/Space in Private Home** 1,385 454 204.9 355 434 -18.1 1,030 21 4884.3
Other 1,217 1,178 3.3 1,124 1,140 -1.4 93 38 147.5
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Table 60. Lana'i Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
DOMESTIC INTERNATIONAL
Change 2019 2018 Change 2019 2018 Change
PURPOSE OF TRIP
Pleasure (Net) 72,192 64,384 121 49,733 45,537 9.2 22,459 18,847 19.2
Honeymoon/Get Married 3,963 4,899 -19.1 3,424 3,104 10.3 539 1,795 -70.0
Honeymoon 3,490 4,455 -21.7 2,985 2,713 10.0 505 1,742 -71.0
Get Married 698 1,213 -42.4 626 708 -11.6 73 505 -85.6
Pleasure/Vacation 68,814 60,073 14.6 46,840 43,020 8.9 21,974 17,052 28.9
Mtgs/Conventions/Incentive 4,325 5,289 -18.2 3,639 4,511 -19.3 685 778 -11.9
Conventions 1,530 1,527 0.2 1,100 1,430 -23.1 430 98 340.7
Corporate Meetings 855 1,344 -36.4 829 1,287 -35.6 26 57 -54.0
Incentive 2,206 2,805 -21.3 1,977 2,151 -8.1 229 654 -64.9
Other Business 3,001 2,420 24.0 2,628 2,395 9.7 373 25 1390.8
Visit Friends/Rel. 6,257 5,303 18.0 4,786 4,232 131 1,471 1,071 374
Govt/Military 279 433 -35.5 279 433 -35.5 0 0 NA]
Attend School 243 177 37.0 121 177 -31.7 122 0 NA
Sport Events 653 521 253 335 425 -21.3 318 96 2322
Other 3,671 3,739 -1.8 2,193 1,992 10.1 1,478 1,747 -154
TRAVEL STATUS
% First Timers *** 37.0 39.2 22 311 32.0 -0.8 50.8 58.2 -74
% Repeaters *** 63.0 60.8 22 68.9 68.0 0.8 49.2 41.8 74
Average # of Trips 5.13 4.89 4.8 5.51 548 0.5 4.24 3.34 26.9
Group Tour 4,682 5,125 -8.7 3,255 3,818 -14.8 1,427 1,307 9.2
Non-Group 79,421 69,885 136 55,544 50,492 10.0 23,877 19,393 231
Package Trip 22,304 16,850 324 10,832 10,995 -15 11,472 5,854 95.9
No Package 61,799 58,160 6.3 47,967 43,315 10.7 13,832 14,846 -6.8
Net True Independent 60,204 56,708 6.2 46,682 41,999 11.2 13,5622 14,710 -8.1
Ave. Age of Party Head 49 49 1.0 47 48 -1.1 53 51 34
Ave. Party Size 2.20 2.18 1.3 2.06 2.04 1.2 2.58 2.69 -3.9

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 61. Kaua'i Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
DOMESTIC INTERNATIONAL
Change 2019 2018 2019 2018 Change
Total Visitor Days 10,108,788 10,388,952 -2.7| 9,293,547 9,432,106 -15 815,242 956,845 -14.8
Total Visitors 1,370,029 1,389,300 -14| 1,211,260 1,209,338 0.2 158,769 179,962 -11.8
AVERAGE DAILY CENSUS 27,695 28,463 2.7 25,462 25,841 -1.5 2,234 2,621 -14.8
TOTAL AR SEATS 998,635 1,000,694 -0.2 963,145 968,377 -0.5 35,490 32,317 9.8
ISLANDS VISITED
O'ahu 421,812 429,862 -1.9 307,751 310,465 -0.9 114,062 119,397 45
O'ahu only 0 0 NA| 0 0 NA| 0 0 NA|
Kaua'i 1,370,029 1,389,300 -14| 1,211,260 1,209,338 0.2 158,769 179,962 -11.8
Kaua'i only 779,870 782,190 -0.3 750,481 741,859 1.2 29,389 40,331 =271
Maui County 343,246 345,585 -0.7 267,794 268,615 -0.3 75,453 76,970 -2.0
Maui 335,114 339,140 -1.2 262,773 263,342 -0.2 72,341 75,798 -4.6
Maui only 0 0 NA| 0 0 NA| 0 0 NA|
Moloka'i * 20,446 18,970 7.8 10,795 9,943 8.6 9,651 9,027 6.9
Moloka'i only * 0 0 NA| 0 0 NA| 0 0 NA]
Lana'i* 26,192 23,029 137 12,650 12,151 4.1 13,542 10,879 245
Lana'i only* 0 0 NA] 0 0 NA] 0 0 NA]
Hawai'i Island 251,648 255,612 -1.6 190,671 193,623 -15 60,977 61,989 -1.6
Kona side 223,798 224,998 -0.5 168,777 170,398 -1.0 55,021 54,600 0.8
Hilo side 167,876 160,706 45 120,649 116,432 3.6 47,227 44,274 6.7
Hawai'i Island only 0 0 NA| 0 0 NA| 0 0 NA|
Any Neighbor Island 1,370,029 1,389,300 -14| 1,211,260 1,209,338 0.2 158,769 179,962 -11.8
Nlonly
Oahu & NI 421,812 429,862 -1.9 307,751 310,465 -0.9 114,062 119,397 -45
Anyone island only 779,870 782,190 -0.3 750,481 741,859 1.2 29,389 40,331 =271
Multiple Islands 590,159 607,110 -2.8 460,779 467,480 -14 129,380 139,631 7.3
Avg. Islands Visited 1.77 1.77 0.1 1.65 1.65 -0.3 2.70 2.54 6.5
Average Length of 7.38 7.48 -1.3 7.67 7.80 -1.6 513 5.32 -3.4
Stayon Kaua'i
ACCOMMODATIONS
Plan to stayin Hotel 686,541 705,129 -2.6 583,788 591,095 -1.2 102,754 114,034 -9.9
Hotel only 457,880 459,497 -04 395,795 394,746 0.3 62,086 64,751 -4.1
Plan to stayin Condo 278,029 298,026 -6.7 243,833 252,942 -36 34,196 45,083 -24.1
Condo only 193,084 202,910 -4.8 174,875 178,562 -2.1 18,209 24,348 -25.2
Plan to stayin Timeshare 209,984 212,409 -1.1 196,486 197,123 -0.3 13,498 15,287 -11.7
Timeshare only 157,741 156,636 0.7 150,044 147,314 1.9 7,697 9,322 -17.4
Cruise Ship 101,289 99,136 22 81,770 77,403 5.6 19,519 21,733 -10.2
Friends/Relatives 97,087 97,779 -0.7 89,433 88,774 0.7 7,655 9,005 -15.0
Bed & Breakfast 23,926 25,983 =79 19,816 20,328 -25 4,110 5,655 -27.3
Rental House 209,611 214,160 -2.1 192,379 191,208 0.6 17,231 22,952 -24.9
Hostel 16,894 17,448 -3.2 10,711 11,759 -8.9 6,183 5,689 8.7
Camp Site, Beach 21,274 19,590 8.6 16,122 15,934 1.2 5,152 3,656 40.9
Private Room in Private Home** 24,649 25,586 -3.7 18,260 18,650 -2.1 6,389 6,936 7.9
Shared Room/Space in Private Home** 8,378 7,155 171 6,126 6,118 0.1 2,253 1,037 117.2
Other 22,534 20,839 8.1 21,568 19,863 8.6 966 976 -1.0
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Table 61. Kaua'i Visitor Characteristics (Artivals by Air) continued

2019 vs. 2018
DOMESTIC INTERNATIONAL
2019 2018 2019 2018 Change
PURPOSE OF TRIP
Pleasure (Net) 1,251,046 1,266,762 -1.2[ 1,104,277 1,099,293 0.5 146,769 167,469 -12.4
Honeymoon/Get Married 73,662 80,380 -84 63,592 69,5637 -8.5 10,070 10,843 =71
Honeymoon 65,516 71,700 -8.6 56,367 61,700 -8.6 9,149 10,000 -8.5
Get Married 11,996 13,382 -10.4 10,753 11,813 -9.0 1,244 1,569 -20.7
Pleasure/Vacation 1,187,527 1,196,866 -0.8| 1,049,863 1,039,412 1.0 137,664 157,454 -12.6
Mtgs/Conventions/Incentive 41,549 47,319 -12.2 37,543 41,394 9.3 4,006 5,925 -32.4
Conventions 25,530 30,903 -17.4 22,708 28,061 -19.1 2,822 2,841 -0.7
Corporate Meetings 7,969 9,080 -12.2 7,660 7,640 0.3 309 1,440 -78.5
Incentive 9,746 9,169 6.3 8,754 7,133 22.7 992 2,036 -51.3
Other Business 27,576 27,739 -0.6 26,360 26,910 -2.0 1,216 829 46.7
Visit Friends/Rel. 84,674 84,022 0.8 77,195 76,122 14 7479 7,901 5.3
Govt/Military 5,363 6,208 -13.6 5,075 6,156 -17.6 289 53 446.8
Attend School 1,549 1,507 238 1,298 1,123 15.6 250 383 -34.7
Sport Events 5,945 5,322 117 4,429 4,757 -6.9 1,517 565 168.2
Other 35,574 39,349 -9.6 31,230 32,215 -3.1 4,343 7,135 -39.1
TRAVEL STATUS
% First Timers *** 293 304 -1.0 275 28.3 -0.8 43.1 44 .4 -1.3
% Repeaters *** 70.7 69.6 1.0 725 7.7 0.8 56.9 55.6 1.3
Average # of Trips 5.39 5.23 3.1 5.61 5.53 15 3.72 3.21 15.9
Group Tour 43,894 46,135 -4.9 32,632 34,160 45 11,262 11,976 -6.0
Non-Group 1,326,135 1,343,165 -1.3| 1,178,628 1,175,179 0.3 147,507 167,986 -12.2
Package Trip 246,348 250,087 -15 200,191 201,316 -0.6 46,157 48,771 5.4
No Package 1,123,681 1,139,213 -1.4( 1,011,069 1,008,022 0.3 112,612 131,191 -14.2
Net True Independent 1,108,526 1,124,586 -14 999,064 995,728 0.3 109,463 128,858 -15.1
Ave. Age of Party Head 48 48 -0.1 48 48 -0.2 49 49 0.2
Ave. Party Size 2.20 2.18 1.1 2.19 2.15 1.7 2.31 2.37 -2.8

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 62. Hawai'i Island Visitor Characteristics (Atrivals by Air)

2019 vs. 2018
HAWAI'l ISLAND DOMESTIC INTERNATIONAL
Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 12,978,052 12,783,660 1.5| 11,065,497 10,756,066 29| 1912556 2,027,594 -5.7
Total Visitors 1,763,904 1,706,218 34| 1,361,151 1,291,109 54 402,753 415,108 -3.0
AVERAGE DAILY CENSUS 35,556 35,024 15 30,316 29,469 29 5,240 5,555 -5.7
TOTAL AR SEATS 1,309,603 1,335,064 -1.9| 1,153,081 1,176,480 -2.0 156,522 158,584 -1.3
ISLANDS VISITED
O'ahu 656,714 645,846 1.7 372,711 360,279 35 284,004 285,567 -0.5
O'ahu only 0 0 NA| 0 0 NA| 0 0 NA|
Kaua'i 251,648 255,612 -1.6 190,671 193,623 -15 60,977 61,989 -1.6
Kaua'i only 0 0 NA| 0 0 NA] 0 0 NA|
Maui County 380,876 365,975 4.1 276,554 271,949 1.7 104,322 94,026 11.0
Maui 369,599 357,519 34 270,245 265,584 1.8 99,354 91,935 8.1
Maui only 0 0 NA| 0 0 NA| 0 0 NA|
Moloka'i * 24,797 21,550 151 12,820 11,947 7.3 11,977 9,603 247
Moloka'i only * 0 0 NA| 0 0 NA| 0 0 NA]
Lana'i* 31,453 24,467 28.6 14,618 13,352 95 16,835 11,115 515
Lana'i only* 0 0 NA] 0 0 NA] 0 0 NA]
Hawai'i Island 1,763,904 1,706,218 34| 1,361,151 1,291,109 54 402,753 415,108 -3.0
Kona side 1,653,721 1,488,700 44| 1,205698 1,134,813 6.2 348,023 353,887 -1.7
Hilo side 600,490 601,160 -0.1 438,107 424,720 32 162,383 176,440 -8.0
Hawai'i Island only 951,611 895,934 6.2 847,233 786,498 77 104,378 109,437 -4.6
Any Neighbor Island 1,763,904 1,706,218 34| 1,361,151 1,291,109 54 402,753 415,108 -3.0
Nlonly
Oahu & NI 656,714 645,846 1.7 372,711 360,279 35 284,004 285,567 -0.5
Anyone island only 951,611 895,934 6.2 847,233 786,498 77 104,378 109,437 -4.6
Multiple Islands 812,293 810,283 0.2 513,918 504,612 1.8 298,375 305,672 24
Avg. Islands Visited 1.76 1.76 -0.5 1.63 1.65 -1.3 217 2.1 3.1
Average Length of 7.36 7.49 -1.8 8.13 8.33 -24 4.75 4.88 -2.8
Stay on Hawai'i Island
ACCOMMODATIONS
Plan to stayin Hotel 974,045 957,406 1.7 687,273 656,195 4.7 286,772 301,211 -4.8
Hotel only 684,642 658,008 4.0 475,217 439,526 8.1 209,426 218,482 -4.1
Plan to stayin Condo 293,562 302,630 -3.0 215,050 216,062 -05 78,513 86,568 9.3
Condo only 187,373 186,464 0.5 147,586 143,507 2.8 39,787 42,958 74
Plan to stayin Timeshare 172,576 168,152 2.6 141,658 138,680 21 30,918 29,472 49
Timeshare only 122,824 117,454 4.6 102,417 97,882 4.6 20,408 19,572 43
Cruise Ship 109,664 102,833 6.6 87,766 80,927 8.5 21,898 21,906 0.0
Friends/Relatives 183,744 174,549 53 168,031 159,447 54 15,713 15,101 4.1
Bed & Breakfast 47,929 52,083 -8.0 37,534 39,008 -3.8 10,395 13,075 -20.5
Rental House 276,913 259,801 6.6 236,590 223,743 57 40,324 36,058 11.8
Hostel 21,996 19,744 114 13,912 14,212 -2.1 8,084 5,532 46.1
Camp Site, Beach 17,119 15,869 7.9 13,029 13,054 -0.2 4,090 2,815 453
Private Room in Private Home** 47,913 48,145 -0.5 31,759 30,760 3.2 16,154 17,385 74
Shared Room/Space in Private Home** 14,938 13,372 117 10,997 10,631 34 3,941 2,741 43.8
Other 34,207 33,444 2.3 32,430 31,435 3.2 1,777 2,009 -11.5
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Table 62. Hawai'i Island Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
HAWAI'l ISLAND DOMESTIC INTERNATIONAL
2019 2018 2019 2018 Change
PURPOSE OF TRIP
Pleasure (Net) 1,536,078 1,481,989 36| 1,165,011 1,099,657 59 371,067 382,332 -2.9
Honeymoon/Get Married 76,287 79,664 -4.2 45,935 46,393 -1.0 30,352 33,271 -8.8
Honeymoon 66,304 70,980 -6.6 39,692 39,766 -0.2 26,611 31,214 -14.7
Get Married 14,527 15,202 -4.4 8,988 9,617 -6.5 5,538 5,585 -0.8
Pleasure/Vacation 1,472,211 1,413,287 42| 1,127,790 1,062,061 6.2 344,421 351,226 -1.9
Mtgs/Conventions/Incentive 78,401 79,172 -1.0 62,097 61,656 0.7 16,304 17,516 6.9
Conventions 45,218 45,095 0.3 37,015 36,945 0.2 8,203 8,150 0.6
Corporate Meetings 14,707 14,344 25 13,772 13,278 3.7 935 1,065 -12.2
Incentive 21,355 22,993 74 13,971 14,482 -35 7,384 8,512 -13.3
Other Business 46,640 47,435 1.7 45,128 43,567 36 1,512 3,868 -60.9
Visit Friends/Rel. 150,654 144,955 3.9 138,594 132,675 45 12,060 12,280 -1.8
Govt/Military 5,207 5914 -11.9 4,420 5,903 -25.1 787 10 7495.6
Attend School 5,130 5,487 -6.5 4,015 4,100 -2.1 1,115 1,387 -19.6
Sport Events 22,641 21,027 7.7 17,923 17,438 2.8 4,718 3,589 315
Other 52,422 56,462 7.2 40,450 41,999 -3.7 11,972 14,463 -17.2
TRAVEL STATUS
% First Timers *** 329 33.8 -0.9 30.3 30.9 -0.6 41.9 429 -1.1
% Repeaters *** 67.1 66.2 0.9 69.7 69.1 0.6 58.1 57.1 1.1
Average # of Trips 5.30 5.16 27 5.75 5.64 1.9 3.77 3.66 3.1
Group Tour 84,095 88,755 -5.2 46,282 50,201 -7.8 37,814 38,554 -1.9
Non-Group 1,679,809 1,617,463 39| 1,314,869 1,240,908 6.0 364,939 376,555 -3.1
Package Trip 387,772 380,012 2.0 238,080 226,627 5.1 149,691 153,385 24
No Package 1,376,132 1,326,206 3.8| 1,123,071 1,064,483 55 253,061 261,723 -3.3
Net True Independent 1,349,060 1,298,493 39| 1,105,241 1,045,964 57 243,818 252,529 -34
Ave. Age of Party Head 48 48 -0.1 48 48 -0.7 47 47 1.6
Ave. Party Size 2.20 217 1.6 212 2.08 2.3 249 2.50 0.2

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 63. Hilo Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
DOMESTIC INTERNATIONAL
Change 2019 2018 2019 2018 Change
Total Visitor Days 2,350,444 2,495,205 -5.8| 2,001,647 2,074,168 -35 348,798 421,037 -17.2
Total Visitors 600,490 601,160 -0.1 438,107 424,720 3.2 162,383 176,440 -8.0
AVERAGE DAILY CENSUS 6,440 6,836 -5.8 5,484 5,683 -35 956 1,154 -17.2
TOTAL AR SEATS 47,872 54,295 -11.8 47,872 54,295 -11.8 0 0 NA|
ISLANDS VISITED
O'ahu 333,702 330,991 0.8 193,967 187,442 35 139,735 143,549 =27
O'ahu only 0 0 NA| 0 0 NA| 0 0 NA|
Kaua'i 167,876 160,706 45 120,649 116,432 36 47,227 44,274 6.7
Kaua'i only 0 0 NA| 0 0 NA] 0 0 NA|
Maui County 223,123 210,938 58 153,618 147,353 43 69,505 63,584 9.3
Maui 217,909 207,786 4.9 151,629 145,373 43 66,280 62,413 6.2
Maui only 0 0 NA| 0 0 NA| 0 0 NA|
Moloka'i * 18,704 16,207 154 8,858 8,015 10.5 9,845 8,192 20.2
Moloka'i only * 0 0 NA| 0 0 NA| 0 0 NA]
Lana'i* 24,041 17,256 39.3 9,388 8,211 14.3 14,653 9,045 62.0
Lana'i only* 0 0 NA] 0 0 NA] 0 0 NA]
Hawai'i Island 600,490 601,160 -0.1 438,107 424,720 3.2 162,383 176,440 -8.0
Kona side 390,307 383,642 1.7 282,654 268,423 53 107,653 115,218 -6.6
Hilo side 600,490 601,160 -0.1 438,107 424,720 32 162,383 176,440 -8.0
Hawai'i Island only 218,695 218,037 0.3 200,304 192,953 3.8 18,391 25,084 -26.7
Any Neighbor Island 600,490 601,160 -0.1 438,107 424,720 32 162,383 176,440 -8.0
Nlonly
Oahu & NI 333,702 330,991 0.8 193,967 187,442 35 139,735 143,549 2.7
Anyone island only 218,695 218,037 0.3 200,304 192,953 3.8 18,391 25,084 -26.7
Multiple Islands 381,796 383,123 -0.3 237,803 231,767 26 143,992 151,356 -4.9
Avg. Islands Visited 2.27 222 23 2.1 2.10 0.5 2.71 252 7.7
Average Length of 3.91 4.15 5.7 4.57 4.88 -6.4 215 2.39 -10.0
Stayin Hilo
ACCOMMODATIONS
Plan to stayin Hotel 358,532 370,220 -3.2 236,861 236,134 0.3 121,670 134,086 9.3
Hotel only 194,443 198,779 22 118,085 113,897 37 76,358 84,882 -10.0
Plan to stayin Condo 73,258 84,050 -12.8 48,308 50,283 -3.9 24,950 33,767 -26.1
Condo only 31,339 35,183 -10.9 22,701 22,574 0.6 8,638 12,608 -31.5
Plan to stayin Timeshare 30,866 32,083 -3.8 25,701 25,304 1.6 5,165 6,779 -23.8
Timeshare only 17,611 17,766 -0.9 14,819 14,014 57 2,792 3,752 -25.6
Cruise Ship 102,092 93,492 9.2 81,458 73,006 116 20,634 20,487 0.7
Friends/Relatives 74,635 71,643 42 66,259 64,989 2.0 8,376 6,653 259
Bed & Breakfast 28,564 30,523 -6.4 21,079 23,493 -10.3 7,485 7,030 6.5
Rental House 105,505 101,731 37 84,139 82,712 1.7 21,367 19,019 123
Hostel 13,792 11,541 19.5 6,878 7,618 -9.7 6,914 3,923 76.2
Camp Site, Beach 10,331 8,880 16.3 7,062 7,096 -0.5 3,270 1,784 83.3
Private Room in Private Home** 24,970 25,854 -34 13,850 14,253 -2.8 11,119 11,602 4.2
Shared Room/Space in Private Home** 7,092 6,641 6.8 4,744 4,825 -1.7 2,348 1,815 29.4
Other 13,708 13,869 -1.2 13,263 13,127 1.0 445 742 -40.1
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Table 63. Hilo Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
DOMESTIC INTERNATIONAL
Change 2019 2018 2019 2018 Change
PURPOSE OF TRIP
Pleasure (Net) 522,719 519,294 0.7 370,645 356,761 3.9 152,073 162,533 -6.4
Honeymoon/Get Married 30,175 30,757 -1.9 17,606 18,059 -25 12,569 12,698 -1.0
Honeymoon 25,633 27,854 -8.0 15,832 16,092 -1.6 9,802 11,763 -16.7
Get Married 6,095 5,260 15.9 2,777 3,136 -11.4 3,319 2,125 56.2
Pleasure/Vacation 498,390 492,971 1.1 356,689 342,156 42 141,701 150,815 -6.0
Mtgs/Conventions/Incentive 17,733 20,385 -13.0 13,088 14,003 -6.5 4,645 6,382 -27.2
Conventions 10,638 12,997 -18.2 8,565 9,412 -9.0 2,073 3,585 -42.2
Corporate Meetings 2,969 3,077 -35 2,773 2,700 27 197 377 -47.9
Incentive 4,827 4,889 -1.3 2,321 2,435 4.7 2,507 2,454 22
Other Business 16,953 19,251 -11.9 16,492 16,918 -25 461 2,333 -80.3
Visit Friends/Rel. 62,938 62,770 0.3 57,378 56,461 1.6 5,560 6,309 -11.9
Govt/Military 2,789 3,279 -14.9 2,424 3,279 -26.1 365 0 NA]
Attend School 2,260 2,740 -17.5 1,689 1,727 22 571 1,013 -43.6
Sport Events 5,090 5,391 -5.6 3,806 3,808 -0.1 1,285 1,583 -18.8
Other 21,178 22,665 -6.6 16,136 17,091 -5.6 5,042 5,573 -9.5
TRAVEL STATUS
% First Timers *** 426 436 -1.0 394 39.9 -0.6 515 525 -1.1
% Repeaters *** 574 56.4 1.0 60.6 60.1 0.6 48.5 475 1.1
Average # of Trips 417 4.07 25 4.56 4.51 1.1 3.13 3.02 37
Group Tour 38,395 40,297 4.7 22,791 24,351 -6.4 15,604 15,946 -2.1
Non-Group 562,095 560,862 0.2 415,316 400,368 3.7 146,779 160,494 -8.5
Package Trip 154,857 145,875 6.2 91,541 85,718 6.8 63,316 60,156 53
No Package 445,633 455,285 -2.1 346,566 339,001 22 99,067 116,284 -14.8
Net True Independent 433,692 443,499 22 338,548 330,456 24 95,144 113,043 -15.8
Ave. Age of Party Head 48 47 0.8 47 48 -0.9 48 46 44
Ave. Party Size 2.22 2.19 1.7 2.15 2.11 24 249 2.51 -0.1

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 64. Kona Visitor Characteristics (Arrivals by Air)

2019 vs. 2018
DOMESTIC INTERNATIONAL
Change 2019 2018 Change 2019 2018 Change
Total Visitor Days 10,627,608 10,288,455 3.3] 9,063,850 8,681,897 44| 1,563,758 1,606,557 2.7
Total Visitors 1,653,721 1,488,700 44| 1,205698 1,134,813 6.2 348,023 353,887 -1.7
AVERAGE DAILY CENSUS 29,117 28,188 33 24,832 23,786 44 4,284 4,402 =27
TOTAL AR SEATS 1,261,731 1,280,769 -1.5| 1,105,209 1,122,185 -15 156,522 158,584 -1.3
ISLANDS VISITED
O'ahu 541,459 525,086 3.1 306,937 292,562 49 234,522 232,524 0.9
O'ahu only 0 0 NA| 0 0 NA| 0 0 NA|
Kaua'i 223,798 224,998 -05 168,777 170,398 -1.0 55,021 54,600 0.8
Kaua'i only 0 0 NA| 0 0 NA] 0 0 NA|
Maui County 333,115 312,707 6.5 238,719 232,579 26 94,396 80,128 17.8
Maui 322,745 305,439 57 233,207 227,091 27 89,538 78,348 14.3
Maui only 0 0 NA| 0 0 NA| 0 0 NA|
Moloka'i * 22,979 19,723 16.5 11,473 10,559 8.7 11,506 9,164 256
Moloka'i only * 0 0 NA| 0 0 NA| 0 0 NA]
Lana'i* 29,180 22,762 28.2 13,336 12,113 10.1 15,844 10,649 48.8
Lana'i only* 0 0 NA] 0 0 NA] 0 0 NA]
Hawai'i Island 1,653,721 1,488,700 44| 1,205698 1,134,813 6.2 348,023 353,887 -1.7
Kona side 1,653,721 1,488,700 44| 1,205698 1,134,813 6.2 348,023 353,887 -1.7
Hilo side 390,307 383,642 1.7 282,654 268,423 53 107,653 115,218 -6.6
Hawai'i Island only 877,823 822,853 6.7 777,581 719,075 8.1 100,242 103,777 -34
Any Neighbor Island 1,653,721 1,488,700 44| 1,205698 1,134,813 6.2 348,023 353,887 -1.7
Nlonly
Oahu & NI 541,459 525,086 3.1 306,937 292,562 4.9 234,522 232,524 0.9
Anyone island only 877,823 822,853 6.7 777,581 719,075 8.1 100,242 103,777 -34
Multiple Islands 675,898 665,847 1.5 428,118 415,737 3.0 247,781 250,109 -0.9
Avg. Islands Visited 1.73 1.74 -0.2 1.61 1.63 -1.2 217 2.09 3.8
Average Length of 6.84 6.91 -1.0 7.52 7.65 -1.7 4.49 4.54 -1.0
Stayin Kona
ACCOMMODATIONS
Plan to stayin Hotel 852,009 827,490 3.0 607,215 574,739 57 244,794 252,751 -3.1
Hotel only 593,564 563,650 5.3 419,774 383,871 94 173,790 179,779 -3.3
Plan to stayin Condo 273,437 278,942 -2.0 201,613 201,360 0.1 71,824 77,582 74
Condo only 177,358 175,128 1.3 140,821 136,504 3.2 36,537 38,624 54
Plan to stayin Timeshare 163,579 159,036 29 133,927 131,079 22 29,652 27,956 6.1
Timeshare only 117,311 112,071 4.7 97,801 93,573 45 19,509 18,498 55
Cruise Ship 102,569 96,953 5.8 82,099 76,109 7.9 20,470 20,845 -1.8
Friends/Relatives 147,092 137,758 6.8 133,734 125,470 6.6 13,358 12,288 8.7
Bed & Breakfast 40,049 43,394 7.7 31,326 31,972 -2.0 8,723 11,422 -23.6
Rental House 242,077 224,037 8.1 207,590 194,105 6.9 34,487 29,932 15.2
Hostel 18,841 16,323 154 11,470 11,427 04 7,371 4,896 50.6
Camp Site, Beach 14,789 13,176 12.2 10,938 10,893 04 3,851 2,284 68.6
Private Room in Private Home** 40,649 39,966 1.7 26,790 25,908 34 13,859 14,058 -14
Shared Room/Space in Private Home** 12,812 11,296 134 9,096 8,947 1.7 3,716 2,349 58.2
Other 28,499 27,376 4.1 26,850 25,515 5.2 1,649 1,861 -11.4
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Table 64. Kona Visitor Characteristics (Arrivals by Air) continued

2019 vs. 2018
DOMESTIC INTERNATIONAL
2019 2018 2019 2018 Change
PURPOSE OF TRIP
Pleasure (Net) 1,371,050 1,311,092 4.6 1,048,841 983,680 6.6 322,209 327,412 -1.6
Honeymoon/Get Married 65,399 69,596 -6.0 40,401 40,730 -0.8 24,998 28,866 -13.4
Honeymoon 57,401 62,007 74 34,801 34,791 0.0 22,600 27,216 -17.0
Get Married 11,995 13,321 -10.0 8,055 8,564 -5.9 3,940 4,758 -17.2
Pleasure/Vacation 1,316,605 1,251,260 52| 1,016,121 950,751 6.9 300,485 300,509 0.0
Mtgs/Conventions/Incentive 70,078 70,356 -04 55,800 55,403 0.7 14,278 14,954 45
Conventions 40,703 39,911 2.0 32,924 32,866 0.2 7,779 7,045 104
Corporate Meetings 13,107 12,830 22 12,269 11,893 3.2 838 937 -10.6
Incentive 18,822 20,671 -8.9 12,987 13,516 -3.9 5,834 7,155 -18.5
Other Business 36,908 36,005 25 35,685 33,721 5.8 1,224 2,283 -46.4
Visit Friends/Rel. 120,166 113,544 5.8 109,579 103,190 6.2 10,587 10,355 22
Govt/Military 3,259 3,571 -8.7 2,838 3,561 -20.3 422 10 3970.3
Attend School 3,770 3,967 -5.0 3,118 3,122 -0.1 652 845 -22.8
Sport Events 20,170 17,884 12.8 15,938 15,462 3.1 4,232 2,422 747
Other 42,211 45,782 -7.8 33,330 34,366 -3.0 8,881 11,416 -22.2
TRAVEL STATUS
% First Timers *** 323 3238 -0.5 29.6 30.1 -0.5 414 414 0.0
% Repeaters *** 67.7 67.2 0.5 704 69.9 0.5 58.6 58.6 0.0
Average # of Trips 5.36 5.24 24 5.79 5.70 17 3.85 3.75 27
Group Tour 70,649 74,330 -5.0 40,362 43,859 -8.0 30,287 30,471 -0.6
Non-Group 1,483,072 1,414,370 49| 1,165,336 1,090,954 6.8 317,736 323,416 -1.8
Package Trip 337,089 328,275 27 212,893 201,763 55 124,196 126,512 -1.8
No Package 1,216,632 1,160,424 48 992,805 933,050 6.4 223,827 227,375 -1.6
Net True Independent 1,194,510 1,137,138 5.0 977,310 917,133 6.6 217,200 220,004 -1.3
Ave. Age of Party Head 48 48 -0.3 48 48 -0.7 47 47 1.0
Ave. Party Size 2.16 2.13 1.2 2.06 2.00 27 249 2.53 -1.6

* Sample sizes for Moloka'i and Lana'i are relatively small.

** Sample sizes for Private Room in Private Home and Shared Room/Space in Private Home are limited.
*** Change represents absolute change in rates rather than percentage change in rate.

NA = Not applicable
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Table 69: Total Visitor Expenditures by Category
(Air, Cruise & Supplemental Business Visitor Spending in Millions of Dollars)

2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 17,844.3 17,642.5 1.1
Total Food and beverage 3,718.8 3,624.5 2.6
Restaurant food 2,491.4 2,409.3 34
Dinner shows and cruises 376.4 396.5 -5.1
Groceries and snacks 852.6 818.3 4.2
Entertainment & Recreation 1,616.0 1,617.4 -0.1
Total Transportation 1,730.4 1,779.7 -2.8
Interisland airfare 2335 266.6 -12.4
Ground transportation 164.9 160.4 2.8
Rental vehicles 1,217.7 1,243.6 2.1
Gasoline, parking, etc. 1175 108.8 8.1
Total Shopping 2,348.7 2,414.8 2.7
Fashion and clothing 904.9 933.7 -3.1
Jewelry and watches 287.2 309.2 -7.1
Cosmetics, perfume 97.7 115.3 -15.3
Leather goods 33141 354.9 -6.7
Hawai'i food products 356.7 343.8 3.8
Souvenirs 3745 367.9 1.8
Lodging 7,645.7 74417 27
All other expenses 1/ 656.5 631.5 3.9
Supplemental business 128.2 132.8 -3.5

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Note: Sums may not add up to total due to rounding.
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Table 70. Total Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 196.9 199.1 -1.1
Total Food and beverage 41.4 41.2 0.3
Restaurant food 27.6 27.5 0.6
Dinner shows and cruises 4.2 4.4 -5.0
Groceries and snacks 9.5 94 1.9
Entertainment & Recreation 17.8 18.3 -2.5
Attractions/entertainment 56 57 -0.7
Recreation 6.0 6.0 0.5
Other activities & tours 6.3 6.6 -5.5
Total Transportation 19.2 20.2 -5.0
Interisland airfare 2.6 3.0 -14.2
Ground transportation 1.9 1.8 2.7
Rental vehicles 13.5 14.2 -4.6
Gasoline, parking, etc. 1.3 1.2 3.2
Total Shopping 26.0 27.4 -4.9
Fashion and clothing 10.1 10.6 -4.7
Jewelry and watches 3.1 3.5 -10.0
Cosmetics, perfume 1.1 1.3 -17.4
Leather goods 3.7 4.0 -94
Hawai'i food products 3.9 3.9 0.6
Souvenirs 4.2 4.2 0.6
Lodging 85.2 84.8 04
All other expenses 1/ 7.3 7.2 1.5

"Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 71. U.S. West MMA Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 174.9 175.8 -0.5
Total Food and beverage 37.2 37.8 1.4
Restaurant food 23.6 23.9 -1.3
Dinner shows and cruises 3.9 4.1 -6.1
Groceries and snacks 9.8 9.7 0.2
Entertainment & Recreation 151 15.8 -4.0
Attractions/entertainment 4.0 3.8 56
Recreation 6.2 6.5 -4.4
Other activities & tours 4.9 55 -10.1
Total Transportation 18.6 19.5 -4.5
Interisland airfare 1.7 2.1 -19.1
Ground transportation 0.9 0.9 -0.5
Rental vehicles 14.8 15.2 -2.9
Gasoline, parking, etc. 1.2 1.2 -1.1
Total Shopping 16.7 16.6 0.6
Fashion and clothing 6.5 6.3 4.1
Jewelry and watches 25 27 -7.7
Cosmetics, perfume 04 04 -8.7
Leather goods 11 0.9 21.2
Hawai'i food products 2.8 2.7 29
Souvenirs 3.5 3.6 -4.9
Lodging 82.9 82.1 0.9
All other expenses 1/ 4.3 4.0 6.9

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 72. U.S. East MMA Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 212.6 210.2 1.2
Total Food and beverage 43.2 421 2.6
Restaurant food 29.3 284 3.5
Dinner shows and cruises 54 54 -1.3
Groceries and snacks 8.4 8.3 1.8
Entertainment & Recreation 219 221 -1.3
Attractions/entertainment 6.3 6.4 -2.2
Recreation 7.6 7.2 5.6
Other activities & tours 8.0 8.6 -6.4
Total Transportation 221 233 -5.1
Interisland airfare 3.8 4.5 -15.5
Ground transportation 1.2 1.1 10.1
Rental vehicles 15.5 16.2 -3.9
Gasoline, parking, etc. 1.6 1.5 1.8
Total Shopping 18.9 18.8 0.6
Fashion and clothing 71 6.7 6.3
Jewelry and watches 2.8 3.1 -9.0
Cosmetics, perfume 04 0.7 -48.7
Leather goods 0.8 0.8 10.5
Hawai'i food products 2.8 2.8 -04
Souvenirs 4.9 4.7 5.6
Lodging 95.4 92.6 3.0
All other expenses 1/ 11.2 11.3 -0.6

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 73. Japan MMA Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 241.6 241.2 0.2
Total Food and beverage 51.2 50.1 22
Restaurant food 38.2 37.2 2.8
Dinner shows and cruises 3.7 3.8 -2.0
Groceries and snacks 9.2 9.1 1.5
Entertainment & Recreation 19.0 18.1 5.1
Attractions/entertainment 6.6 5.6 18.2
Recreation 3.6 4.2 -13.5
Other activities & tours 8.8 8.4 5.6
Total Transportation 12.0 12.3 -2.8
Interisland airfare 14 1.7 -15.9
Ground transportation 6.1 5.7 5.8
Rental vehicles 4.0 4.4 -8.1
Gasoline, parking, etc. 0.5 0.5 0.0
Total Shopping 65.1 65.9 -1.3
Fashion and clothing 17.9 184 -24
Jewelry and watches 7.5 71 6.1
Cosmetics, perfume 4.0 3.8 3.7
Leather goods 16.3 17.0 -4.3
Hawai'i food products 13.3 13.5 -1.4
Souvenirs 6.2 6.2 -1.1
Lodging 83.7 85.5 -2.1
All other expenses 1/ 10.6 9.2 14.7

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 74. Canada MMA Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 165.0 164.4 0.4
Total Food and beverage 353 34.0 4.0
Restaurant food 204 194 5.0
Dinner shows and cruises 2.8 3.1 -10.8
Groceries and snacks 121 11.4 58
Entertainment & Recreation 12.3 12.2 1.0
Attractions/entertainment 3.9 3.9 0.9
Recreation 5.0 4.7 6.2
Other activities & tours 3.7 3.6 3.7
Total Transportation 18.4 18.5 -0.5
Interisland airfare 1.2 1.2 -1.9
Ground transportation 0.9 0.9 49
Rental vehicles 14.8 15.0 -1.0
Gasoline, parking, etc. 1.5 1.5 2.8
Total Shopping 139 14.2 -1.9
Fashion and clothing 7.2 7.4 -3.7
Jewelry and watches 14 1.3 9.6
Cosmetics, perfume 0.2 0.2 -14.2
Leather goods 0.6 0.7 -20.2
Hawai'i food products 1.8 1.9 -3.5
Souvenirs 2.7 2.6 5.3
Lodging 79.7 80.5 -1.0
All other expenses 1/ 5.3 5.0 6.3

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 75. Europe MMA Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 150.6 171.5 -12.2
Total Food and beverage 35.6 411 -13.3
Restaurant food 23.3 27.8 -16.3
Dinner shows and cruises 4.2 1.7 148.8
Groceries and snacks 8.1 11.6 -30.0
Entertainment & Recreation 15.5 17.4 -11.1
Attractions/entertainment 29 6.4 -55.2
Recreation 55 6.4 -14.5
Other activities & tours 71 4.6 56.0
Total Transportation 24.7 26.3 -6.2
Interisland airfare 3.5 4.7 -25.9
Ground transportation 2.7 24 13.8
Rental vehicles 17.1 171 0.0
Gasoline, parking, etc. 14 2.2 -35.7
Total Shopping 10.1 14.4 -29.8
Fashion and clothing 6.0 6.1 -24
Jewelry and watches 11 0.8 35.9
Cosmetics, perfume 0.1 15 -90.3
Leather goods 0.4 0.7 -39.3
Hawai'i food products 0.5 15 -64.2
Souvenirs 2.0 3.8 -48.0
Lodging 59.6 65.3 -8.6
All other expenses 1/ 5.1 7.0 -28.1

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 76. Oceania MMA Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 261.7 260.4 0.5
Total Food and beverage 56.0 53.7 4.3
Restaurant food 405 38.3 5.8
Dinner shows and cruises 4.8 52 -7.2
Groceries and snacks 10.6 10.2 3.7
Entertainment & Recreation 252 25.3 -0.7
Attractions/entertainment 12.4 11.9 44
Recreation 4.7 4.1 16.3
Other activities & tours 8.7 94 -8.0
Total Transportation 15.5 16.2 -4.2
Interisland airfare 2.9 3.4 -13.4
Ground transportation 4.0 3.8 6.0
Rental vehicles 79 84 -5.9
Gasoline, parking, etc. 0.7 0.6 6.2
Total Shopping 53.2 56.4 -5.6
Fashion and clothing 34.7 36.8 -5.8
Jewelry and watches 4.0 4.8 -16.2
Cosmetics, perfume 3.2 4.2 -25.1
Leather goods 4.9 4.8 3.7
Hawai'i food products 1.9 1.7 125
Souvenirs 4.5 4.1 9.6
Lodging 98.0 96.2 1.9
All other expenses 1/ 13.8 12.7 9.1

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 77. Other Asia MMA Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 293.6 309.2 -5.0
Total Food and beverage 58.9 58.5 0.6
Restaurant food 46.4 46.6 -0.5
Dinner shows and cruises 41 4.1 0.8
Groceries and snacks 8.4 7.8 7.4
Entertainment & Recreation 29.6 30.6 -3.4
Attractions/entertainment 17.5 18.6 -6.1
Recreation 7.7 75 1.7
Other activities & tours 4.6 4.4 52
Total Transportation 29.0 304 -4.6
Interisland airfare 8.0 8.7 -8.3
Ground transportation 3.3 34 -5.2
Rental vehicles 16.6 16.9 -1.9
Gasoline, parking, etc. 14 1.2 13.5
Total Shopping 80.3 90.4 -11.2
Fashion and clothing 26.2 295 -11.1
Jewelry and watches 6.1 1.2 -45.9
Cosmetics, perfume 6.2 7.0 -12.1
Leather goods 291 322 -9.6
Hawai'i food products 7.2 6.9 4.2
Souvenirs 59 5.2 11.8
Lodging 90.3 93.1 -3.1
All other expenses 1/ 5.6 6.2 -9.4

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 78. Latin America MMA Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 233.7 240.6 -2.9
Total Food and beverage 46.8 42.0 1.4
Restaurant food 26.5 27.9 -4.9
Dinner shows and cruises 9.9 6.0 65.2
Groceries and snacks 104 8.1 28.2
Entertainment & Recreation 219 25.2 -13.2
Attractions/entertainment 4.5 8.5 -47 .4
Recreation 10.0 7.8 28.1
Other activities & tours 7.4 7.4 -0.3
Total Transportation 28.8 295 -2.2
Interisland airfare 11.5 53 117.5
Ground transportation 2.6 2.7 -3.8
Rental vehicles 14.9 20.5 -27.4
Gasoline, parking, etc. 1.2 14 -15.6
Total Shopping 244 29.8 -18.3
Fashion and clothing 11.8 16.7 -294
Jewelry and watches 1.8 3.5 -50.2
Cosmetics, perfume 0.6 15 -56.6
Leather goods 0.3 0.4 -28.4
Hawai'i food products 29 25 16.6
Souvenirs 8.3 6.0 39.2
Lodging 94.8 97.6 -29
All other expenses 1/ 17.0 16.5 3.2

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 79. Other MMA Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 171.0 190.7 -10.3
Total Food and beverage 36.9 36.7 0.8
Restaurant food 23.2 22.9 1.2
Dinner shows and cruises 3.3 57 -42.7
Groceries and snacks 104 8.0 30.7
Entertainment & Recreation 15.2 15.8 -4.1
Attractions/entertainment 6.1 6.3 -2.5
Recreation 24 1.3 834
Other activities & tours 6.7 7.9 -14.9
Total Transportation 21.2 248 -14.4
Interisland airfare 4.8 4.1 15.8
Ground transportation 3.6 3.5 1.2
Rental vehicles 10.1 15.5 -34.6
Gasoline, parking, etc. 2.7 1.6 68.8
Total Shopping 32.7 41.7 -21.6
Fashion and clothing 17.9 21.3 -15.9
Jewelry and watches 15 24 -36.4
Cosmetics, perfume 1.9 1.8 1.7
Leather goods 3.2 8.5 -62.4
Hawai'i food products 4.1 4.3 -4.2
Souvenirs 4.1 3.4 209
Lodging 58.3 63.5 -8.2
All other expenses 1/ 6.6 8.2 -19.4

Does not include cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 80. China Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 329.0 349.1 -5.8
Total Food and beverage 53.7 53.8 -0.2
Restaurant food 42.8 43.9 -2.4
Dinner shows and cruises 3.7 4.0 -5.8
Groceries and snacks 71 6.0 19.7
Entertainment & Recreation 35.6 35.7 -0.3
Attractions/entertainment 28.9 27.2 6.0
Recreation 4.6 3.6 28.1
Other activities & tours 5.0 4.8 24
Total Transportation 36.7 375 -2.0
Interisland airfare 134 13.8 -3.5
Ground transportation 4.3 4.8 -9.0
Rental vehicles 17.5 17.0 2.5
Gasoline, parking, etc. 2.1 1.6 28.2
Total Shopping 99.4 115.5 -13.9
Fashion and clothing 36.6 42.6 -13.9
Jewelry and watches 14.0 255 -44.9
Cosmetics, perfume 13.8 14.7 -6.4
Leather goods 26.6 249 7.0
Hawai'i food products 5.9 6.6 -11.9
Souvenirs 3.7 4.9 -23.9
Lodging 96.0 97.0 -1.0
All other expenses 1/ 7.6 9.7 -21.8

Does not include cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 81. Korea Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 285.2 292.3 -2.4
Total Food and beverage 63.8 63.7 0.0
Restaurant food 50.6 50.4 0.5
Dinner shows and cruises 3.9 3.9 -1.2
Groceries and snacks 9.3 9.5 -1.6
Entertainment & Recreation 274 27.6 -0.9
Attractions/entertainment 13.8 13.9 -0.5
Recreation 9.3 9.8 -5.1
Other activities & tours 4.3 4.0 7.9
Total Transportation 244 254 -4.0
Interisland airfare 5.2 5.0 4.3
Ground transportation 25 25 2.7
Rental vehicles 15.7 17.0 -7.3
Gasoline, parking, etc. 1.0 0.9 9.9
Total Shopping 74.3 791 -6.0
Fashion and clothing 216 221 -1.8
Jewelry and watches 2.3 3.5 -32.6
Cosmetics, perfume 3.2 3.0 7.6
Leather goods 32.9 39.0 -15.6
Hawai'i food products 7.3 6.7 8.3
Souvenirs 6.9 57 214
Lodging 91.5 93.1 -1.8
All other expenses 1/ 3.8 3.3 16.5

Does not include cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.

Hawai‘i Tourism Authority 150 2019 Annual Visitor Research Report



Table 82. Taiwan Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 251.0 240.8 4.2
Total Food and beverage 52.9 50.6 4.7
Restaurant food 41.2 39.7 4.0
Dinner shows and cruises 4.1 2.9 39.0
Groceries and snacks 76 8.0 -4.6
Entertainment & Recreation 26.6 22.7 17.6
Attractions/entertainment 17.4 16.6 4.8
Recreation 52 25 110.3
Other activities & tours 4.1 3.6 13.2
Total Transportation 29.2 26.9 8.8
Interisland airfare 7.7 7.7 1.0
Ground transportation 3.3 4.5 -25.5
Rental vehicles 16.5 13.3 235
Gasoline, parking, etc. 1.6 1.1 494
Total Shopping 63.7 57.0 1.9
Fashion and clothing 26.7 261 2.3
Jewelry and watches 6.3 1.7 271.0
Cosmetics, perfume 3.0 4.4 -33.1
Leather goods 129 9.5 35.6
Hawai'i food products 9.2 9.2 -0.2
Souvenirs 57 6.0 -5.3
Lodging 71.0 774 -8.2
All other expenses 1/ 7.4 6.4 16.3

Does not include cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 83. Australia Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 267.6 266.9 0.2
Total Food and beverage 58.0 55.2 5.2
Restaurant food 42.0 391 75
Dinner shows and cruises 54 59 -8.5
Groceries and snacks 10.6 10.2 4.2
Entertainment & Recreation 26.5 26.3 1.0
Attractions/entertainment 13.0 12.2 6.1
Recreation 4.7 4.3 11.2
Other activities & tours 94 9.8 -3.3
Total Transportation 15.6 16.1 -3.3
Interisland airfare 3.1 3.3 -7.6
Ground transportation 4.0 3.8 6.8
Rental vehicles 79 84 -6.3
Gasoline, parking, etc. 0.6 0.6 1.2
Total Shopping 52.8 57.0 7.4
Fashion and clothing 32.9 36.4 9.5
Jewelry and watches 4.6 4.7 2.7
Cosmetics, perfume 3.2 4.4 -28.9
Leather goods 53 5.2 1.6
Hawai'i food products 1.7 1.7 3.1
Souvenirs 5.1 4.6 11.7
Lodging 100.4 98.7 1.8
All other expenses 1/ 14.2 13.7 3.6

Does not include cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.

Hawai‘i Tourism Authority 152 2019 Annual Visitor Research Report



Table 84. New Zealand Air Visitor Personal Daily Spending

by Category in Dollars
2019 vs. 2018
Expenditure Type 2019 2018 % change
GRAND TOTAL 241.8 229.3 5.4
Total Food and beverage 49.9 45.7 9.2
Restaurant food 36.5 329 10.9
Dinner shows and cruises 2.9 2.7 7.0
Groceries and snacks 10.2 101 0.7
Entertainment & Recreation 209 225 -7.0
Attractions/entertainment 11.3 10.9 3.9
Recreation 4.2 3.0 41.9
Other activities & tours 6.6 8.6 -23.2
Total Transportation 15.5 16.7 -7.5
Interisland airfare 2.7 3.8 -29.8
Ground transportation 3.8 4.0 -5.3
Rental vehicles 8.1 8.3 2.2
Gasoline, parking, etc. 0.9 0.7 401
Total Shopping 55.0 51.9 6.0
Fashion and clothing 39.6 36.4 8.7
Jewelry and watches 25 4.4 -43.6
Cosmetics, perfume 3.3 3.6 -7.1
Leather goods 3.9 3.3 17.8
Hawai'i food products 25 1.8 39.5
Souvenirs 3.2 24 355
Lodging 88.0 83.5 5.5
All other expenses 1/ 12.4 8.9 38.3

Does not include cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 85. Air Visitor Personal Daily Spending by Category and Island in Dollars

2019
. . o — Hawai'i
Expenditure Type Maui Moloka'i Lana'i Island
GRAND TOTAL 194.6 211.7 126.0 478.8 188.8 178.4
Total Food and beverage 41.3 42.8 22.3 98.8 39.6 39.3
Restaurant food 26.9 27.8 12.5 92.0 24.7 26.3
Dinner shows and cruises 5.6 5.1 0.1 0.9 4.0 2.7
Groceries and snacks 8.7 9.9 9.8 5.9 10.8 10.3
Entertainment & Recreation 19.2 17.4 8.6 32.6 20.0 17.3
Total Transportation 17.1 21.8 31.2 19.6 21.2 26.2
Interisland airfare 1.5 2.3 11.1 13.9 2.5 4.8
Ground transportation 2.0 0.7 0.5 1.7 0.4 0.6
Rental vehicles 12.2 17.6 18.8 3.7 17.4 18.3
Gasoline, parking, etc. 1.3 1.2 0.8 0.2 0.9 2.5
Total Shopping 22.5 18.1 6.5 13.9 13.8 14.9
Fashion and clothing 8.1 7.4 1.9 9.6 5.7 5.3
Jewelry and watches 3.3 3.0 0.4 1.0 2.1 2.0
Cosmetics, perfume 0.5 0.4 0.0 0.2 0.1 0.3
Leather goods 2.0 1.1 0.1 0.6 0.1 0.2
Hawai'i food products 3.4 2.2 1.5 0.8 2.4 3.9
Souvenirs 5.2 4.0 2.6 1.7 3.4 3.2
Lodging 87.3 104.8 53.7 297.4 88.4 74.7
All other expenses 1/ 7.2 6.8 3.6 16.5 5.8 6.2

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.
Does not include Supplemental business expenditures
Note: Sums may not add up to total due to rounding.
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Table 86. Air Visitor Personal Daily Spending Growth by Category and Island
Percent change 2019 vs. 2018

) v S Hawai'i
Expenditure Type Moloka'i Lana'i Island
GRAND TOTAL -1.2 -0.4 -12.1 12.2 -1.6 -2.9
Total Food and beverage 8.2 1.8 -15.3 8.8 -0.7 3.2

Restaurant food 5.8 3.2 20.2 33.3 2.3 5.1
Dinner shows and cruises 22.1 3.9 -96.6 -94.6 -18.0 1.4
Groceries and snacks 8.1 2.7 -25.7 8.0 0.5 -0.9
Entertainment & Recreation 5.5 -2.9 -38.3 58.1 -8.7 -11.6
Total Transportation 9.3 -11.9 -12.8 -31.8 -10.8 -7.5
Interisland airfare -24.8 -42.8 -33.8 -42.4 -20.6 -29.8
Ground transportation -4.8 -8.7 -45.0 134.0 -8.8 -10.0
Rental vehicles 16.1 5.5 10.8 1.5 9.0 -1.5
Gasoline, parking, etc. 39.0 9.1 -30.6 70.2 -16.1 13.4
Total Shopping -28.3 4.7 -11.4 15.7 -6.7 6.3
Fashion and clothing -31.5 9.9 24.7 43.2 2.9 -7.0
Jewelry and watches -13.4 -7.4 201.0 -17.8 -13.6 -0.3
Cosmetics, perfume -66.6 -15.4 -95.9 542.6 -50.6 12.9
Leather goods -49.9 44.2 -67.2 497.7 -17.4 -25.4
Hawai'i food products -9.9 2.8 -52.9 39.3 1.9 2.5
Souvenirs -19.8 1.8 28.2 -50.1 -10.0 -17.2
Lodging 2.3 0.7 2.7 13.0 2.2 1.7
All other expenses 1/ -11.3 3.8 -21.1 48.1 13.9 2.7

" Includes cruise package and on-ship spending on U.S. Flagged Hawai'i home-ported ships.

Does not include Supplemental business expenditures
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Table 89. Cruise Ship Visitors

2019
SHIP
ARRIVALS ARRIVEDBY ARRIVEDBY NUMBER OF TOTAL IjE\t{ll(EE-BrﬁGCI)EF VISITOR
FROM OUT-OF- SHIPS AIR TOURS ARRIVED STAY (DAYS) DAYS

STATE 1/
JANUARY 7 12,033 9,358 11 21,391 7.30 156,162
FEBRUARY 8 16,315 9,046 12 25,361 6.41 162,649
MARCH 6 11,824 11,937 11 23,761 7.47 177,551
APRIL 10 24,787 11,899 15 36,686 6.45 236,565
MAY 4 11,338 9,380 8 20,718 7.48 155,056
JUNE 2 738 12,618 7 13,356 9.82 131,152
JULY 0 0 10,184 4 10,184 10.50 106,894
AUGUST 0 0 11,766 5 11,766 10.73 126,197
SEPTEMBER 7 18,114 8,739 11 26,853 6.93 186,010
OCTOBER 10 20,516 11,787 15 32,303 6.58 212,583
NOVEMBER 8 16,529 13,240 14 29,769 7.15 212,784
DECEMBER 6 11,313 9,588 10 20,901 8.21 171,546

143,508 129,542 273,050 2,035,149

'Ship arrivals excluded the U.S. Flagged Hawai'i home-ported ships Pride of America.
Number of tours, visitors, and visitor days include all ships. Some ships came multiple times.
Note: Sums may not add up to total due to rounding.

Table 90. Cruise Ship Visitor Growth

% change 2019 vs. 2018
SHIP
T ARRIVALS  ARRIVEDBY ARRIVEDBY NUMBER OF TOTAL L’;‘;E;'?r‘:eg': VISITOR
FROM OUT-OF- SHIPS AR TOURS ARRIVED o (DAYS) ING
STATE 1/

JANUARY 222 1.8 2.1 -15.4 0.1 1.1 10
FEBRUARY 0.0 12.3 0.7 0.0 73 16 9.0
MARCH -14.3 -10.3 3.5 8.3 7.0 19 5.2
APRIL 42.9 46.0 0.9 36.4 27.5 9.1 15.9
MAY 0.0 425 16 0.0 20.5 0.3 20.9
JUNE 0.0 -35.1 0.4 0.0 2.6 14 1.2
JULY NA NA 36 -20.0 3.7 0.0 3.7
AUGUST NA NA 26.5 25.0 26.5 1.2 28.1
SEPTEMBER 75.0 88.1 225 222 28.4 -17.0 6.6
OCTOBER 9.1 8.4 335 0.0 34 6.9 105
NOVEMBER 33.3 39.5 48.9 40.0 435 06 444
DECEMBER -33.3 -32.4 -20.0 -28.6 272 18.1 -14.0

'Ship arrivals excluded the U.S. Flagged Hawai'i home-ported ships Pride of America.
Number of tours, visitors, and visitor days include all ships. Some ships came multiple times.
NA = Not applicable
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Table 96. State Hotel Occupancy and Room Rate
2019 vs. 2018

Occupancy (%) Average Daily Rate ($) RevPAR ($)
Absolute % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JANUARY 79.5 81.7 2.2 297.56 295.16 0.8 236.56 241.15 -1.9
FEBRUARY 83.5 85.6 -2.1 291.66 293.98 -0.8 243.54 251.65 -3.2
MARCH 78.8 81.7 -2.9 284.63 288.65 -1.4 224 .29 235.83 -4.9
APRIL 78.0 80.5 -25 272.33 269.45 1.1 21242 216.91 -2.1
MAY 79.0 79.5 -0.5| 25547 256.07 -0.2 201.82 203.58 -0.9
JUNE 84.1 82.0 21 280.43| 27713 1.2 235.84 227.25 3.8
JULY 85.2 83.8 14 304.73| 295.55 31 259.63 247.67 48
AUGUST 84.3 78.3 6.0 289.75| 281.54 29| 24426| 22045 10.8
SEPTEMBER 78.2 76.9 1.3 24717 241.72 23 193.29 185.88 4.0
OCTOBER 79.1 76.4 27 253.29 249.10 1.7] 200.35 190.31 53
NOVEMBER 78.8 75.8 3.0 259.78 250.98 3.5 204.71 190.24 7.6
DECEMBER 80.2 75.8 4.4 352.12 332.33 6.0 282.40 251.91 12.1

221.90

Source: STR, Inc.

Table 97. O‘ahu Hotel Occupancy and Room Rate
2019 vs. 2018

Occupancy (%) Average Daily Rate ($) RevPAR ($)
Absolute % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JANUARY 824 83.1 -0.7| 240.10| 23942 0.3 197.84 198.96 -0.6
FEBRUARY 86.5 874 -0.9| 234.87| 23444 0.2| 203.16( 204.90 -0.8
MARCH 80.0 82.7 -2.7| 22949 22997 -0.2 183.59 190.19 -3.5
APRIL 79.9 82.6 -2.7| 228.06| 228.33 -0.1 182.22 188.60 -3.4
MAY 82.9 83.3 -0.4| 22432 22483 -0.2 185.96 187.28 -0.7
JUNE 87.9 87.7 0.2| 24276 243.07 -0.1 213.39( 21317 0.1
JULY 87.9 87.9 0.0 261.30| 260.18 04| 22968| 22870 04
AUGUST 88.8 84.8 40| 255.19| 253.96 05| 226.61 215.36 5.2
SEPTEMBER 84.1 84.2 -0.1 226.51 223.20 1.5 190.49 187.93 14
OCTOBER 82.6 814 12| 22762 227.73 0.0 188.01 185.37 14
NOVEMBER 82.0 794 2.6 228.79 218.91 4.5 187.61 173.81 7.9
DECEMBER 82.8 81.4 14| 286.48| 271.24 56| 237.21 220.79 7.4

199.82

Source: STR, Inc.
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Table 98. Maui County Hotel Occupancy and Room Rate
2019 vs. 2018

Occupancy (%) Average Daily Rate ($) RevPAR ($)
Absolute % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JANUARY 75.6 79.5 -3.9| 438.99| 434.22 1.1 331.88 345.20 -3.9
FEBRUARY 804 82.7 -2.3| 437.36| 42965 18| 351.64| 355.32 -1.0
MARCH 784 79.6 -1.2| 42451 426.65 -0.5| 332.82| 33961 -2.0
APRIL 78.9 79.0 -0.1 387.16( 370.68 44| 30547| 29284 43
MAY 76.3 75.9 04| 34533| 34144 1.1 263.49( 259.15 1.7
JUNE 80.9 77.3 3.6| 393.58| 381.03 3.3 318.41 29454 8.1
JULY 82.2 81.2 1.0] 43641 404.05 8.0 358.73| 328.09 9.3
AUGUST 78.6 72.0 6.6 389.23 370.75 5.0 305.93( 266.94 14.6
SEPTEMBER 727 714 1.3 318.62 302.14 55| 23164 21573 74
OCTOBER 76.3 70.9 54 328.62 306.66 7.2 250.74 217.42 15.3
NOVEMBER 74.9 736 13| 354.19 334.80 58| 26529| 246.41 7.7
DECEMBER 76.8 69.8 7.0/ 540.05| 501.31 7.7 41476 349.91 18.5

292.51

Source: STR, Inc.

Table 99. Kaua‘i Hotel Occupancy and Room Rate
2019 vs. 2018

Occupancy (%) Average Daily Rate ($) ReVvPAR ($)
Absolute % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JANUARY 74.5 80.5 -6.0 320.18 303.78 54 238.53 244 .54 -25
FEBRUARY 74.7 82.2 -75 304.37 311.19 2.2 227.36 255.80 -11.1
MARCH 722 80.7 -8.5 284.24 303.77 -6.4 205.22 24514 -16.3
APRIL 66.6 76.9 -10.3 266.81 283.96 -6.0 177.70 218.37 -18.6
MAY 712 781 -6.9| 258.39 273.25 -54 183.97 213.41 -13.8
JUNE 75.7 774 -1.7] 27940 294 .34 -5.1 211.51 227.82 7.2
JULY 775 78.8 -1.3 301.28 314.73 -4.3 23349 248.01 -5.9
AUGUST 744 70.7 3.7 286.40( 298.61 -4.1 213.08 211.12 0.9
SEPTEMBER 68.6 714 -2.8| 240.73| 257.38 -6.5 165.14 183.77 -10.1
OCTOBER 69.9 736 -3.7| 252.79| 263.57 -4.1 176.70 193.99 -8.9
NOVEMBER 72.2 70.0 22 249.79( 257.31 2.9 180.35 180.12 0.1
DECEMBER 72.5 67.6 4.9 338.44 344.04 -1.6| 245.37 232.57 5.5

Source: STR, Inc.
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Table 100. Hawai‘i Island Hotel Occupancy and Room Rates
2019 vs. 2018

Occupancy (%) Average Daily Rate ($) RevPAR ($)
Absolute % %
2019 2018 Change 2019 2018 Change 2019 2018 Change
JANUARY 76.8 80.6 -3.8| 297.89| 287.37 3.7 22878 231.62 -1.2
FEBRUARY 81.6 85.9 -43| 283.74] 305.98 -7.3| 231.53| 262.84 -11.9
MARCH 78.8 81.7 -29| 274.06| 289.81 -54| 21596| 236.77 -8.8
APRIL 74.7 76.4 -1.7| 259.70| 260.77 -0.4 194.00 199.23 -2.6
MAY 716 70.6 1.0/ 234.44| 23542 -04 167.86 166.21 1.0
JUNE 78.7 68.6 10.1 249.78( 239.04 45 196.58 163.98 19.9
JULY 83.6 74.2 94| 266.22| 246.73 79| 22256 183.07 216
AUGUST 80.9 66.8 141 280.90| 24562 144 227.25 164.07 385
SEPTEMBER 67.5 58.7 8.8| 22197| 207.77 6.8 149.83 121.96 22.9
OCTOBER 741 66.1 8.0 239.20 236.38 1.2 177.25 156.25 13.4
NOVEMBER 757 67.2 85| 244.89| 238.36 2.7 185.38 160.18 15.7
DECEMBER 79.5 67.9 11.6 330.38 315.86 46| 26265 21447 22.5

188.75

Source: STR, Inc.
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Table 101. Visitor Plant Inventory — Existing Inventory by Island and Property

2019 vs. 2018
ISLAND TYPE 2019 2018 CHANGE
PROPERTIES PROPERTIES FROM 2018
HAWAI'I Apartment/ Hotel 1 2 -1
ISLAND Bed & Breakfast 54 56 -2
Condominium Hotel 14 13 1
Hostel 2 3 -1
Hotel 30 30 0
Vacation Rental Unit 337 315 22
Timeshare 18 17 1
Other 8 8 0
Total 464 444 20
KAUA'l Apartment/ Hotel 0 0 0
Bed & Breakfast 8 8 0
Condominium Hotel 16 20 -4
Hostel 0 0 0
Hotel 15 15 0
Vacation Rental Unit 305 283 22
Timeshare 19 17 2
Other 4 4 0
Total 367 347 20
MAUI Apartment/ Hotel 0 0 0
Bed & Breakfast 34 38 -4
Condominium Hotel 56 53 3
Hostel 3 3 0
Hotel 30 31 -1
Vacation Rental Unit 207 220 -13
Timeshare 29 23 6
Other 3 2 1
Total 362 370 -8
MOLOKAI |Apartment/ Hotel 0 0 0
Bed & Breakfast 2 1 1
Condominium Hotel 2 2 0
Hostel 0 0 0
Hotel 0 0 0
Vacation Rental Unit 28 19 9
Timeshare 1 1 0
Other 0 0 0
Total 33 23 10
LANAI Apartment/ Hotel 0 0 0
Bed & Breakfast 0 0 0
Condominium Hotel 0 0 0
Hostel 0 0 0
Hotel 2 1 1
Vacation Rental Unit 2 2 0
Timeshare 0 0 0
Other 0 0 0
Total 4 3 1
O‘AHU Apartment/ Hotel 3 2 1
Bed & Breakfast 19 23 -4
Condominium Hotel 26 25 1
Hostel 10 9 1
Hotel 71 73 -2
Vacation Rental Unit 121 120 1
Timeshare 20 19 1
Other 4 4 0
Total 274 275 -1
STATEWIDE |Apartment/ Hotel 4 4 0
Bed & Breakfast 117 126 -9
Condominium Hotel 114 113 1
Hostel 15 15 0
Hotel 148 150 -2
Vacation Rental Unit 1,000 959 41
Timeshare 87 77 10
Other 19 18 1
State Total 1,504 1,462 42
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Table 102. Visitor Plant Inventory — Existing Inventory by Island and Unit

2019 vs. 2018
CHANGE
ISLAND TYPE 2019 UNITS 2018 UNITS FROM 2018
HAWAI'l Apartment/ Hotel 24 36 -12
ISLAND Bed & Breakfast 242 255 -13
Condominium Hotel 492 522 -30
Hostel 23 24 -1
Hotel 5,782 6,110 -328
Vacation Rental Unit 1,992 1,984 8
Timeshare 1,893 1,823 70
Other 57 57 0
Total 10,505 10,811 -306
KAUA'l Apartment/ Hotel 0 0 0
Bed & Breakfast 22 26 -4
Condominium Hotel 1,548 1,592 -44
Hostel 0 0 0
Hotel 2,856 2,856 0
Vacation Rental Unit 1,817 1,794 23
Timeshare 2,753 2,714 39
Other 40 40 0
Total 9,036 9,022 14
MAUI Apartment/ Hotel 15 15 0
Bed & Breakfast 136 159 -23
Condominium Hotel 4,334 4,189 145
Hostel 62 48 14
Hotel 7,295 7,372 =77
Vacation Rental Unit 5,749 5,912 -163
Timeshare 3,655 3,648 7
Other 48 24 24
Total 21,294 21,367 -73
MOLOKAI  |Apartment/ Hotel 0 0 0
Bed & Breakfast 2 1 1
Condominium Hotel 70 70 0
Hostel 0 0 0
Hotel 0 0 0
Vacation Rental Unit 171 166 5
Timeshare 7 7 0
Other 0 0 0
Total 250 244 6
LANA'| Apartment/ Hotel 0 0 0
Bed & Breakfast 0 0 0
Condominium Hotel 0 0 0
Hostel 0 0 0
Hotel 224 213 11
Vacation Rental Unit 5 5 0
Timeshare 0 0 0
Other 0 0 0
Total 229 218 11
O‘AHU Apartment/ Hotel 68 50 18
Bed & Breakfast 43 47 -4
Condominium Hotel 3,956 4,242 -286
Hostel 285 267 18
Hotel 27,060 27,306 -246
Vacation Rental Unit 3,821 3,221 600
Timeshare 3,782 3,731 51
Other 225 225 0
Total 39,240 39,089 151
STATEWIDE |Apartment/ Hotel 107 101 6
Bed & Breakfast 445 488 -43
Condominium Hotel 10,400 10,615 -215
Hostel 370 339 31
Hotel 43,217 43,857 -640
Vacation Rental Unit 13,555 13,082 473
Timeshare 12,090 11,923 167
Other 370 346 24
State Total 80,554 80,751 -197
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Table 103. Visitor Plant Inventory - Class of Units by Island

2019 vs. 2018
PERCENT OF TOTAL UNITS!"
% CHANGE
201913 20181 FROM 2018

HAWAI‘l Budget (Up to $100) 10.6 10.1 0.5

ISLAND Standard ($101 to $250) 234 21.3 2.1
Deluxe ($251 to $500) 35.3 38.8 35
Luxury (Over $500/Night) 30.7 29.7 1.0
Total 100.0 100.0

KAUA'| Budget (Up to $100) 24 24 0.0
Standard ($101 to $250) 325 337 1.2
Deluxe ($251 to $500) 234 20.9 25
Luxury (Over $500/Night) 418 43.0 1.2
Total 100.0 100.0

MAUI Budget (Up to $100) 0.8 1.1 -0.3
Standard ($101 to $250) 18.1 176 0.5
Deluxe ($251 to $500) 252 20.2 5.0
Luxury (Over $500/Night) 55.9 61.1 5.2
Total 100.0 100.0

MOLOKAI Budget (Up to $100) 2.2 6.1 -39
Standard ($101 to $250) 935 89.8 3.7
Deluxe ($251 to $500) 3.8 3.1 0.7
Luxury (Over $500/Night) 0.5 1.0 -0.5
Total 100.0 100.0

LANA Budget (Up to $100) 0.0 0.0 0.0
Standard ($101 to $250) 2.6 1.8 0.8
Deluxe ($251 to $500) 3.9 0.0 3.9
Luxury (Over $500/Night) 934 98.2 -4.8
Total 100.0 100.0

O‘AHU Budget (Up to $100) 24 54 -3.0
Standard ($101 to $250) 29.6 26.1 35
Deluxe ($251 to $500) 335 35.1 1.6
Luxury (Over $500/Night) 345 335 1.0
Total 100.0 100.0

STATEWIDE Budget (Up to $100) 32 4.9 1.7
Standard ($101 to $250) 26.5 243 2.2
Deluxe ($251 to $500) 30.7 30.9 -0.2
Luxury (Over $500/Night) 397 39.9 -0.2
Total 100.0 100.0

[1] Totals may not sum to 100% due to rounding.

[2] Based on 47,064 units (58.3 percent of the total units in 2019) for which information on the class of units was available.
[3] Based on 45,870 units (56.8% of the total units in 2018) for which information on the class of units was available.
Source: Hawai‘i Tourism Authority
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Table 104. Visitor Plant Inventory - Available Units by County

1969 - 2019

STATE HAWAI | R MAUI ) )

TotaL GCHANGE "\ %CHANGE ~KAUAI %CHANGE o~ %CHANGE OAHU  %CHANGE
1966 14,827 14.9 1,387 60.3 860 10.8 1,497 218 11,083 10.5
1967 17,217 16.1 1,790 29.1 1,115 297 1,714 145 12,508 13.7
1968 18,657 8.4 2,188 222 1,260 13.0 2,043 19.2| 13,166 45
1969 22,801 222 2,480 13.3 1,914 51.9 2,415 182 15,992 215
1970 26,923 18.1 3,166 27.7 2,565 34.0 2,743 136 18,449 15.4
1971 32,289 19.9 3,435 8.5 2,628 25 3,695 347| 22,531 22.1
1972 35,797 10.9 4,241 235 2,719 35 4,095 108 24,742 9.8
1973 36,608 23 4,796 13.1 2,629 -3.3 4,075 05| 25108 15
1974 38,675 5.6 5,234 9.1 2,868 9.1 5,208 278| 25,365 1.0
1975 39,632 25 5,348 2.2 3,102 8.2 5,830 119 25,352 -0.1
1976 42,648 76 6,045 13.0 3,520 135 7,232 240 25851 2.0
1977 44,986 55 5,929 1.9 3,657 39 8,037 11.1 27,363 5.8
1978 47,070 46 6,002 1.2 3,786 35 8,736 87| 28,546 43
1979 49,832 59 6,093 15 4,202 11.0 9,472 84| 30,065 53
1980 54,246 8.9 5,889 -3.3 4,322 29 9,701 24| 34,334 14.2
1981 56,769 47 6,705 13.9 4,738 96 11,359 17.1 33,967 -1
1982 57,968 2.1 7,167 6.9 5,147 86| 12,162 7.1 33,492 14
1983 58,765 1.4 7,469 42 4,193 185 12,749 48| 34,354 26
1984 62,448 6.3 7,149 4.3 5,313 26.7| 13,138 3.1 36,848 73
1985 65,919 56 7,511 5.1 5,656 6.5 14,152 77| 38,600 48
1986 66,308 06 7,280 -3.1 5,922 47| 14,09 04 39,010 1.1
1987 65,318 15 7,328 07 5,956 06| 13,849 18| 38,1185 -2.1
1988 69,012 57 8,823 204 7,180 206| 15,168 95 37,841 -0.9
1989 67,734 1.9 8,161 75 7,398 30| 15,708 36| 36,467 -36
1990 71,266 52 8,952 97 7,546 20 17,869 13.8| 36,899 1.2
1991 72,275 1.4 9,383 48 7,567 03| 18,702 47| 36,623 0.7
1992 73,089 1.1 9,170 2.3 7,778 28 19,290 3.1 36,851 06
1993 69,502 -4.9 9,140 -03 4,631 405 19,127 08| 36,604 -0.7
1994 70,463 1.4 9,595 5.0 5,870 26.8| 18,804 17| 36,194 1.1
1995* NA NA NA NA NA NA NA NA NA NA
1996 70,288 -0.2 9,558 -0.4 6,760 152| 17,824 52| 36,146 -0.1
1997 71,025 1.0 9,913 37 6,589 25 18,552 4.1 35,971 -0.5
1998 71,480 06 9,655 26 6,969 58| 18,650 05 36,206 07
1999 71,157 -0.5 9,815 17 6,872 14| 18,609 02| 35861 1.0
2000 71,506 05 9,774 0.4 7,159 42| 18,270 -1.8| 36,303 1.2
2001 72,204 1.0 9,944 1.7 7,202 06| 18,234 02| 36,824 14
2002 70,783 2.0 9,297 -6.5 7,037 23| 17,992 13| 36,457 1.0
2003 70,579 0.3 9,478 1.9 7,257 341 18,303 17| 35541 25
2004 72,176 23 9,857 40 8,105 11.7| 18,445 08| 35769 06
2005 72,307 02| 10,940 11.0 8,221 14[ 19,220 42 33,926 5.2
2006 72,274 00| 10,831 -1.0 8,266 05 19,571 18| 33,606 -0.9
2007 73,220 13| 11,061 2.1 8,692 52| 19,879 16| 33,588 -0.1
2008 74,177 13| 11,240 16 9,203 59| 19,653 1.1 34,081 15
2009 75,188 14 11,541 27 9,469 29 20,151 25 34,027 -0.2
2010 74,988 03| 11,479 -0.5 9,344 13| 20,383 12| 33,782 -0.7
2011 77,731 37 11,113 3.2 9,872 57| 21,745 67| 35,001 36
2012 74,650 4.0 10,594 47 8,289 160 20,441 60| 35326 09
2013 73,959 09| 10,903 29 8,675 47| 18,691 86 35690 1.0
2014 73,716 03| 10,666 22 8,492 2.1 18,694 00| 35,864 05
2015 77,138 46| 11,085 39 8,582 11 21,413 145| 36,058 05
2016 79,092 25 11,349 24 8,444 16| 21,899 23| 37,400 37
2017 80,709 20/ 11,286 -0.6 8,821 45 21,723 -08| 38,879 40
2018 80,751 0.1 10,811 42 9,022 23| 21,829 05 39,089 05
2019 80,554 02| 10,505 2.8 9,036 02| 21,773 -0.3] 39,240 04

* NA = Not Available. HVCB did not conduct an update survey in 1995
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TECHNICAL NOTES

DEFINITIONS

Airline Passenger Counts: Passengers arriving in Hawai‘i on trans-Pacific flights (both scheduled
and chartered) from the U.S., Canada, Japan, Europe, Other Asia, Oceania and Other Pacific regions,
as reported in the Air Traffic Summary Report, which airlines submit to the State of Hawaif,
Department of Transportation each month. The report includes passenger counts arriving to the
Daniel K. Inouye, Kahului, Ellison Onizuka, Hilo and Lihu‘e airports and includes counts of any in-
transit passengers (domestic or international).

Arrivals by Air: Visitors who enter Hawai‘l via arriving trans-Pacific airline flights. This data is derived
from the Domestic In-flight Survey and International Departure Survey.

Arrivals by Cruise Ships: Visitors entering Hawai‘l via foreign-flagged cruise ships. This data is
derived from monthly reports from State of Hawai‘t Department of Transportation Harbors Division
and Hawai‘t.PortCall.com, and from the Cruise Visitor Survey.

Cruise Ships (Arrivals by Air): An estimate of visitors staying on cruise ships who arrived in Hawai‘i
via trans-Pacific flights. This figure may not correspond with the number reported under the Cruise
Visitors section, which was derived from the Cruise Visitor Survey and cruise ship passenger counts.

Cruise Ships, Foreign Flagged: Ships that are not considered Hawai‘i businesses. On-ship spending
is not included in the reported visitor expenditures.

Cruise Ship U.S. Flagged: The Pride of America which is home-ported in Hawai‘i is considered a
Hawai‘i business. Visitor expenditures for this ship include both on-ship and on-shore spending.

Daily Census: Average number of visitors present in Hawai‘l on a single day.

Domestic: Visitor arriving on a trans-Pacific flight from the U.S. mainland or Alaska. Total domestic
arrivals include U.S. residents and foreign residents who come to Hawai‘i on flights from the U.S.
mainland or Alaska. A foreign resident arriving on flights from the U.S. mainland is counted as a
domestic visitor.

Expenditures: The U.S. dollar amount spent in Hawai‘i attributed to a visitor. This includes direct
spending by visitors while in Hawai, as well as any prepaid package purchased before arrival. The
expenditure data does not include trans-Pacific airfare costs to-and-from Hawai‘l, commissions paid
to travel agents, or portions of the package in another state or country.

Expenditures, Total by Island: Includes on-ship spending on U.S. flagged cruise ships. The
expenditures are allocated to each island in proportion to visitor days.

Per Person Per Day (PPPD) Expenditures, by Island: The denominator is air and cruise visitor
days by island.

Hawai‘i Tourism Authority 171 2019 Annual Visitor Research Report



Expenditures, Cruise Visitor: Expenditures by visitors onboard foreign flagged and U.S. flagged
cruise ships. Expenditures by visitors onboard U.S. flagged cruise ships include on-ship spending
because U.S. flagged cruise ships are considered Hawai‘l businesses. Expenditures by visitors onboard
foreign flagged cruise ships include only on-shore expenditures.

Group Tour: Visitors traveling and participating in activities in a group with a tour guide during
much of their stay.

In-transit, International:

e True Transit: Passengers clearing U.S. Immigration and Customs at Daniel K. Inouye International
Airport and proceeding to another city.

e Bonded transit: Passengers held in a sterile lounge area who re-board an aircraft without being
processed by either U.S. Immigration and Customs Enforcement.

In-Transit, Domestic:

e U.S. to Foreign: Passengers arriving at Daniel K. Inouye International Airport from the U.S.
mainland, Alaska or the neighbor islands who re-board an aircraft destined for a foreign country
(without leaving Daniel K. Inouye International Airport).

e Neighbor Island to Mainland: Passengers arriving at Daniel K. Inouye International Airport from
a neighbor island airport who re-board an aircraft destined for the U.S. mainland (without leaving
Daniel K. Inouye International Airport).

Intended Residents: Passengers arriving by trans-Pacific flights who are moving to Hawai‘i and
secking long-term residence for at least one year. Students or military members have often classified
themselves in this category.

International: Visitors arriving on trans-Pacific flights from foreign countries and U.S. territories. A
U.S. visitor arriving on a trans-Pacific flight from a foreign country is counted as an international
visitor.

Length of Stay: The average number of days that visitors are present in Hawai‘, including the day
of arrival and day of departure.

Major Market Areas (MMAs): Visitors were classified by their place of residence in the U.S. or
foreign country in the following geographical areas, as defined by HTA.

1. U.S. West — Pacific (Alaska, California, Oregon, Washington) and Mountain (Arizona, Colorado,
Idaho, Montana, Nevada, New Mexico, Utah and Wyoming) states.

U.S. East — Other States in the Continental U.S.

Japan

Canada

Europe — United Kingdom, Germany, France, Italy and Switzerland

Oceania — Australia and New Zealand

Other Asia — China, Hong Kong, Korea, Singapore and Taiwan

Latin America — Argentina, Brazil and Mexico

Other — All countries and districts not listed in MMA 1 to 8 above, including Guam, Puerto Rico,
U.S. Virgin Islands and other U.S. territories

A A A il
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Market Penetration: Number of visitors from a given Metro Area (CBSA) divided by the population
of that area and reported as the rate per 1,000 visitors.

MC&I (Net): Visitors traveling to Hawai‘ for corporate meetings, conventions or incentives, or any
combination of these reasons. A visitor selecting two or more sub-categories within the MCI category
is counted once. Therefore, the sum of the sub-categories may be larger than the MCI category.

Package: Visitors who purchase a package trip that includes airline tickets and accommodations.

Passengers: The total number of people on a flight or on a cruise ship, including visitors and Hawai‘i
residents.

Pleasure (Net): Visitors traveling for vacation, honeymoon or to get married, or any combination of
these reasons. A visitor selecting two or more sub-categories within the pleasure category is counted
once. Therefore, the sum of the sub-categories may be larger than the pleasure category.

Returning Hawai‘i Residents: Arriving passengers on trans-Pacific flights who are returning
Hawnai‘i residents after traveling out of state for various purposes (leisure, business, school, etc.).

True Independent: Visitors who are not part of a tour group and did not purchase airline tickets
and accommodations as a package.

Seats, Scheduled: The total number of scheduled air seats on all flights reported by Diio Mi arriving
into Hawai‘i.

Seats, Charter: The number of charter air seats on all flights not reported by Diio Mi, but reported
by the State of Hawai‘t monthly.

Seats, Total: The total number of all air seats for both scheduled and charter flights arriving in
Hawai‘.

Supplemental Business Expenditures: Additional business expenditures spent in Hawaii on
conventions and corporate meetings by out-of-state visitors (i.e. costs on space, equipment rentals,
transportation, etc.). As of 2012, these figures were calculated using the Destination Marketing
Association International (DMAI) Event Impact Calculator (EIC).

Visitor: The out-of-state traveler who stays in Hawai‘i for at least one night but less than one year.
Visitors arriving by trans-Pacific flights are calculated by subtracting the estimated in-transit
passengers, returning Hawai‘i residents and intended residents from the Airline Passenger Counts.
Visitors arriving by cruise ships are calculated by subtracting Hawai‘i residents from counts of
passengers who came to Hawai‘i onboard foreign-flagged cruise ships.
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SOURCES OF DATA FOR VISITOR STATISTICS

The data in this report came from the following sources:

Air Traffic Summary Report: All domestic and international airlines with flights to the Hawaiian
Islands are required to complete this report of airline passenger counts and in-transit counts and
submit them to the Department of Transportation — Airports Division, by the 10" of each month
with data for the previous month.

Summary of International Travel to the United States report: The International Visitor Arrivals
Program provided the U.S. government and the public with the official U.S. monthly and final
overseas visitor arrivals to the U.S. based on using the INS 1-94 form data, which all U.S. non-citizens
must complete to enter the United States. The National Travel and Tourism Office (NTTO) manages
the program. The monthly reports provided counts of international visitors to Hawai‘i by their country
of residence. The reports also identified those simply passing through Hawaii (in-transit). Canadian
and U.S residents were not included in these counts.

International Intercept Survey: Surveys were distributed to a systematic sample of passengers in
the boarding area and walkways at the Honolulu International Airport, the Kahului Airport on
Maui, the Kona International Airport, and the Lihu‘e Airport on Kaua‘. In 2019, a total of 61,742
surveys were completed and processed. All usable forms were optically scanned and tabulated to
produce the results presented here. This survey provided information on visitor characteristics such
as party size, visit status, travel method, length of stay, island visitation patterns, accommodations,
purpose of trip and demographic data. The survey also collects information on state-wide visitor
expenditures. The characteristics of respondents were attributed to non-respondents using ascription.
The 2019 International Intercept Survey form is included in Appendix B.

Domestic Survey: The domestic survey form is on the reverse side of the Hawai‘l State Department
of Agriculture’s mandatory Plants and Animals declaration form. The dual-sided forms were
distributed to passengers on all flights from the U.S. mainland to Hawail every day of the year. In
2019, there were 4,136,214 usable forms collected and processed. All usable forms were optically
scanned and tabulated to produce the results presented here. This survey provided information on
visitor characteristics such as party size, visit status, travel method, length of stay, island visitation
patterns, accommodations, purpose of trip and demographic data. Some characteristics of
respondents were attributed to non-respondents using ascription. The 2019 Domestic Survey form is
included in Appendix B.

Island Visitor Survey: Surveys were conducted at departure area of the airports on all the islands. In
2019, 31,121 completed survey forms were received from the Daniel K. Inouye Airport for O‘ahu
specific data, 17,064 completed forms received from Maui, 820 forms from Moloka‘, 875 forms from
Lana‘, 11,977 forms from Kaua‘, 4,371 forms from Hilo, and 10,578 forms from Kona. The Island
Visitor Survey provided island by island specific information such as purpose of trip, accommodation,
length of stay and expenditures. The 2019 Island Visitor Survey form is included in Appendix B.

Cruise Visitor Survey: The Cruise visitor survey forms are distributed to all cabins on passenger
ships in Hawaii during the year. Data collected from cruise visitors include purpose of trip, island
visitation and spending by island. The questionnaire used on foreign flagged ships did not include on-
ship spending. In 2019, a total of 15,405 completed forms were processed for cruise visitor
information. The 2019 Cruise Survey form is included in Appendix B.
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Cruise Ship Passenger Counts Report: All cruise ships which entered Honolulu, Hilo, Kona,
Lahaina, Kahului and Nawiliwili Harbor reported passenger counts to the Department of
Transportation, Harbors Division and the Department of Land and Natural Resources. Monthly
cruise ship reports are also provided by Hawai‘i.Portcal.com, a synchronized operating system which
simplifies scheduling and billing for ports, pilots and agents. HT'A obtained monthly cruise ship
passenger counts from cruise ship agents and from these harbors. HTA figures specifically look at
the number of passengers who arrived in the state on cruise ships. Visitors who flew to Hawai‘i and
then boarded the cruise vessel were captured in the surveys of air passengers.

Visitor Plant Inventory Survey: The purpose of this survey is to compile an accurate annual
assessment of existing and planned visitor accommodations for the State of Hawai‘ by island, location,
property type (hotel, condo-hotel, bed and breakfast, individual vacation units, rental house, hostels,
timeshare, and apartment-hotel), and class of units (standard, budget, deluxe, luxury).

To access the report online,
visit: www.hawaiitourismauthority.org/research/visitor-plant-inventory/

Hawai‘i Hotel Performance Data: STR, Inc. is the source of hotel occupancy rate, average daily
room rate and revenue per available room data. Hotel performance statistics are posted on the HTA
website: www.hawaiitourismauthority.org/research/infrastructure-research/

Air Seat Statistics: Since 2013, HT'A has used aitline schedules from Diio Mi as the source of its data
on scheduled air seats. Diio Mi is an online database of airline industry data used by aitlines, airports
and destination marketing organizations across the U.S.

Daily Passenger Counts: published by the Department of Business, Economic Development and

Tourism daily, these are counts of passengers on domestic and international flights, (excludes flights
from Canada).
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DOMESTIC IN-FLIGHT SURVEY

e s it i bt . ool e o bt ey s o ferdacin e

IR 005 At “larubon” sy poplsme. Fang bewd nieyn rabares e porslarey B mamgee pr weang e b e g e gl
T m bt b s b g g
SRPWERE RN X IR L D L, L T A s Do R A T, L IR e T XL

WORFAM  SHihofa|sie] ) spigod whma] 7)ol shate) uich, of Qg 910 EAw £REAA $oe] talg LYSHL
CHHESE #A TANETTEEHERS. NATTRER BnAEEEE— S ER

LI STATE OF HAWAI ¥ o
[ Y, a1 N\‘\\* Department of Agriculture 1:""
[ i ] 1 PLANTS AND ANIMAL 5 DECLARATION FORM ’
"-.‘ i MANDATORY DECLARATION )
o FOR ALL PASSENGERS, OFFICERS, ANMD CREW MEMBERS

R
ALOHA and Welcome to Hawal'l. Many planis and animials from elsewnere In e warkd ¢an be hanmful o

our unique environment, agriculturs, and communiies. Please help to protect Hawal' by not bringing harmiful
pests Inbo our state.

YOU ARE REQUIRELD BY STATE LAW TO FILL OUT THIS AGRICULTURAL DECLARATION FORM. Any
persan who defaces this declaration form, ghees false Infomaticn, or falls o declare, profibited ar resiricted
articless In thelr poessession, Including baggage. of talls by declare thesa hems on cango maniests s In viclation
of Chapter 1504, Hawall Revised Statutes, and may be guity of @ misgemeanor punishabie, In certsin
Instancee, by 3 madmum penalty of 525,000 andior up to one year Imgrisanment. Infertianally smuggling &
Bnake or other profibibed or restriciad article Into Hawal s, In canaln circumstances, 3 Class C felony
punizhabie by & maximum penalty of 200,000 andior up o fve years Im@risanmant.

Cne adull membsr of @ family may complete Bils declaratkon for other family members.
A) 1HAVE THE FOLLOWINE ITEME [N MY POREESEIDN AMDVOR BASEAGE:
O Frash Fruit & Wegeiables 0O Soil, Growing Madis, Sand, et
O Cui Flowers & Foliags O Live S=afood (lobsters, clams, oysiers, etc)
O Raoated Plants & Plant Cuttings, or Algae O Cultures of Bacteria, Fungi, Vireses, or Profozoa

O Raw or Propagative Seeds or Bulbs O Insecis. Live Fishes, Amphibians, sto.

Please submit 3l of the above-marked items |n your pessesslon andior baggage for Inspection o a Hawall
Piant Quarantine Inspector in the baggage dalms area. The cango agent will submit carga for inspeciian an
your behalf.

El 1 HAVE THE FOLLOWING [TEME IN MY FOCSEE2EION ANDIOR BAGEAZE:

0O Cags O Reptiles (Turtles, Lizards, Snakes, =to.)
O Cats O Crher Anirnals
O Birds

I you are traveling with any LIVE AMIMALS, you must NOTIFY A CABIN ATTEMNDANT PRIDOR TO
DEPLAMING. All w2 animals mist be fumed In i the Honclulu Afpart Animal Quarantine Holding Faciity by
the transpostation camier, not the passenger, upon amval

O MOME OF THE ABOWE

PLEASE LIST THE SPECIFIC TYPES/NAMES OF THE ITEMS MARKED ABOWE.
(liems meeting State requirements will b2 inspecied and relzased.)

1 3

2 4

Origin {Sta%e or Country) of above Bems

I.ljllilllI.JIJIIII.IlJIJIIIlJlJII

L.x (. 1 11 & 0.0 1 & 1 & ! @&+ 1+ & & & 1 0 ;& 1@ 1 0|
HawallAddress or Mameaf HotelLodging

Island Phama o, M. In Party
IR I I BN AN A A L1 11 L af e afea
Kame ol Alrinarzhip Fillght Ma. DatzofAmieal

Eignasturs Date

GE844
. HTH Form Ry, 02-01-3008 Frintecin LS. See Reverse Side - .
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DOMESTIC IN-FLIGHT SURVEY (BACK)

h i
] s  STATE OF HAWAI ]

FAIATT [ LUBISI AU T HUIR LY

Ajohe! On beta | ol e Steie of el |, 2ene poo fordnting. Fleens s 1 ey SO o oompes the gueaticns beow. Thin

irformefion Fey va smaure B e guelity & your Aese” e Ence remana e Eeat it can fe. Your anmw e e sircd y cerfdemanl

mmd ww wsuinied for mindad o pupsams th W gremdy mppes e o e amece Vet s

TO RE COMPLETRED BT: fsuming Hrasl | akdents, Shoae mosd ng o Heael |, freguest o- regest W afors o Heael | and cor i Gme satices slioe

(PLEASE ANSWIER Y COMPLETELY FILLIMG THE APPROPALSTE DAL AMD BOXES IN BLUE OF BLACK FEN)

(Fl ceak one farm per parsy il 7.  Onthis trip, | am a membar of E.  lam oma pra-paikd packags
4. The total numiser of people an erganized towr growp: i that Inoludes at lsact
Incleding mysel} ooverad By alrfare ard kodging:

il form ls: Ok s o M O Yex 1Mo
122 4E687 & 910=10
OOODO00000 O B Whars will oo cisy wihills i Hawal'l? [mark all that apgiy}
P O Hotel O Friends or Reinthves
am a:
O Condominiam O Hosis
D Vishior to HawafL
O Intanded resident moving o Hawar| © Rental House L} Gomp£ie, Beact
fior at mast o pear ¥ Timeshans Unk ¥ Private Room In Private Home
TAMETIZN =S| HOME 17 190 14 ORLY.) ¥ Bed & Ermsifmst ¥ Shared Rocew'2pace |n Privabk: Home
3 Reburming Haws'' raskdant ¥ Cruls= Ship 3 Oy [pleaxs sreciy):
Mumbes of nig ks ey from Heesl 9.
A0, The rescon for thic frip e
IRE EIDEMTE - MARK FURF O BE OF YOUR TRIF]
NIETE imark all that apgiy)
[AMEWEIE CIUES | KNS 10 10 14 ALY |
¥ Honeymzan ) Oiher Businazs
3. Thic trip do Hawal'l Ic my: 3 To Got Married 3 isitng Friends or Rethes
(=Rt =k 3 Pleasusiacaion 3 Sovermment or MIEary Business
O 2nd O il O ConvertioniCorferarce () To Attend Schoal
¥ 3nd 23 Miore than 10th ) Comorste Mesting © Spars Event
O amn 3 Incestive Trg 0 Othes [Slease speci):
4 Altogetner, livees will be In the 1. What Is your age 1Z  What Is your gendar:
Hawallan Islands for: Olge © "
3 Afewbours onk. ($TOP HERE) .
) One might o o,
13, 0f the people coverad by this form (HOT including yources], how
RIGHTE = Mals & Femaks = Fakes = Femalkes
JCUIR MU | O RS ROA ) 12 4. or under 25 4o 4D yre,
E.  Pleasa mark the plapsc you plan to )
vici and the numbs=r of nights you 13k 17y 4o 58y
plan o ciay at thet plaos (Writs 01
day-only tripl 1E 10 24 y7s. &0 or e
Fian 1o wish #of nights & Malst £F .
Ogm ., o
ard Hargdui |
3 Mzul 44. | am a rasident of- 3 Amgentira
O LLEA (provide Zp Cade bekow) O Austrails
3 Brazl
1 Winkokn ) China
3 France
2 Ll L o o o R
1 @908 O Eermany
3 Kone O e T e o ) Hong Kong
oana = 4 @ D00 QO C Imky
- o T e O =
O ED 0000 -
(Bigard @ O Kones
e = = T e -
P 30000 © Meic
own [11] | 1838388 8%
[ e T 5 T e 5 3 Fhiliggines.
) Cansdn [provide postal coce baiors) » Singapare
8. [Amcwer f you plan to vicH Ofaha, O Sufzedand
otharslce cidp fo &7 | | | | - | | | ) Tawan
4w you o any member of your parky Al pinher soundries (provide postsl code below) 'CF Unhizd Klngdom
plamning on afsnding any avents at e Oy Oy [please specty)
Hawal Convention Candsr?
DYes  OhMo 16. [E-mall Agdrecs (fo panticipats (0 = Aoliow-un sunes:
IR Farm P, G5-01-200E Friveed in LS5 GERa4
. O®O000  Mahalo fthank you) and Aloha! .
We welcome you to our home and hope you enjoy your sty with us. -

Hawai‘i Tourism Authority 178 2019 Annual Visitor Research Report



INTERNATIONAL INTERCEPT SURVEY

) HAWALT TourIsm

] |

AUTHORITY

=
On behalf of the State of Hawal, thank you for wisiing. Please take a few moments io compleie the questions below. This Information helps us ensure your

Hawal'l expariencs remains the best it can be. Piease Ill In the appropriate bubdie |w) nrpnrrt@uearry. We greatly appreciate your asslstance. Mahaio!
Your answers will be kept sirietly confdenttal and will bs tabulated for research purposes only.

- - J8. Where did you stay while in Hawai'i?
[Fill out one form per familyiparty. - ED w
Not to be completed by your tour [Mark all that apply) 0. What is your age? yeame
leader or tour conductor] SEE;«ﬂnm 1. What is your gender? & Male () Female
1. The fotal number of pecple Rental Houss [12. OFf the people covered by this fomn
cludng myser)coversd Tmesnire (Rabiacludingguald). how many were:
by thits form 1s: ... ... {") Bed & Breakfast L
2 lama {J Cruise Snip ] Females
. [CONTINUE TO Friends or Relatives 12 years or under
Q) visttor o Hawar QUESTION 3] b e
() Hawa resident, to be away for gml:'ftﬂ-ﬂeﬁ_l"‘ Home 1310 17 years
AHNSWER aie: Roo ate
[T T oo gicinone | ompmmimymesne | ooz
9 - 13a OHL)
) _ ﬂlla. What is the name of the hotel/ 25 1o 40 years
3. Altogether, | was in the Hawaiian condominium you stayedat ___
kslands for- while in Hawaf'i? L : #1t0 58 years
) ATew hours only [STOP HERE] I I 0 or more
[CONTINUE TO 19. The primary reason for this trip was: !
'E) GLESTION 4 [RESIDENTS - MARK [ m] PURPOSE OF TOTAL
THIS TRIP]
4 hdudegﬁl':ih‘ip.hnu m] nggetma'ned 43, 1 am a3 resident of-
many times have you Honeymoon USA Amenting
visited Hawai'i?. ...~ Tmes () To attend a wadding g . - g Jagan
5. lcame on this trip as a member ) Pleasure/Vacation ) Korea (D Bzl
of an organized tour group: O comventon/Contarence ) Mexico D) Mew Zealand
Oves Dheo g Comporate mesting ) china ) Prillpgines
B . Incenthva/Rewand Travel ) France C singapore
€. 1came on a prepaid package trip O Company Trip ) Gamany 0 switzenland
that included at least airfare and 3 Otter Business O Hongkong () Tatwan
lodging:
Oves [Ono O istt tiends o relatives ) ialy D United Kingdoem
() Government or milltary business ) canada 0 cther
i P_E_E mi!tﬂfl;z imm e O To ati=nd school H3a. Please specify zipcodelpostal code:
WISILed any ol he ing places. Sports Event'Group (Pariicipant/Spectatorn)
On this trip, how many nights did g ﬁ Grow wl USA Zpeode.......... HEN
you stay at each p‘m‘; e O EventiConceriFestval (Faridpant Spectior Postal Code......... I I -
sayed 0 Other {pieace specfy) her Country Postal Cods
wisited | da m'”;:u
y-only
Information provided is for reseanch punposes only and for possible parficipation in a
o'ahu O Visitor Satisfaction Survey. Absolutely no onal information will be shared.
Mz o YOUR HAME:
HOME ADDRES 5.
! o ZIPCODE!
Lanan o POSTAL CODE:
EMaIL ADDRESS:
Kona c DEPARTING HAWAIN ARRMAL IN HAWAR
iy S of Hameal) Morih Year D Monih ¥ear
%] O nnfjunY/nn nnllnnlun
Flight Moo Mame of Alrine: Fl D, Hame of Alrline:
K o [ [] [ [ 1]
FOR INTERMAL LSE ORILY FOR IWTERMAL LISE OhilY
Aine Code Hirlira Coda
bl

CONTINUE ON THE OTHER SIDE é

2377050645 ‘
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INTERNATIONAL INTERCEPT SURVEY (BACK)

v
14. On this trip, | first amrived at:
) Honoluh Intemational Alport ) Kaua Alport
() ona Inbamational Alrport ) Cther [please specity)
) Maul Aport
13. On this trip, did you or any member of your familyparty
attend any events at the Hawai'i Convention Center?
Qves [INo
16. Owerall, how would you rate this cumrent trip to Hawai'i?
Abowe  Below
Excellent

A AvErage Paoor
s O s0 53 40 3 20 10
17. Would you say this trp to Hawai'i._.?
(D Exceeded your expectations
) Met your expectations
3 D not meed your expactations
18. How likely are you to recommend Hawai'i as a vacation
place to your friends and relatives ?

O vary Lkety () Mot Too Likety
Q) somewnat Lty () Mot Likety At AN

19. How likely are you to return to visit Hawai'i in the next
five years?
) very Lkely ) Mot Too Likety
O Somewhat Liksly  (Z) Mot Likety At Al

20. If you and your family/party came on a pre-paid pachkage
trip (f i ing) please fill out
2a-20e. IF NOT, please skip to Guestion 24.

20a. How much did the package trip cost?
{please spactly ciTency)

OuUss
OO OOTgE:

20b. What did the package trip include? [Mark all that apply)

22, How much additional did you and your familyiparty ‘
spend while in Hawai'i? (NOT including pre-paid expen-
ses in Questons 20 and 21. Please round 1o the nearest
dollar.) Absolutely no personal informagion will be shared.

[T

How many people are you reporting for?
{specdfy total number of people)
Z22a_ Lodging {hotel, condo, BEB,
hostel, ete., including tips)._._._

. Total Food and Beverage.._._..
In restaurants, bars and

22c. Total Entertainment
and Recreation._._........_._.__

Recreation/Sports (e_g. golf,
tennis, snorkeling, hiking). ..

2. Total Transportation......_._.

Inter sland arfare.. ..

22e_ Total Shopping_.... oo

Fashion and dothing.......o .

(3 Airtare {io and from HawalT)
(Y Breakfast
I3 Alrfare (imier-tsiand)

(¥ Inier-island crulse {not inciding ) Lodging (hoted, condo, eic)

) LunchiDinner
() Rental Car
Q) ToursiAtiractions

Leather goods (belts,
wallets, handbags, ete). ...

21. How much did you and your familyiparty pay for the
transpacific flight (if not included as part of a package)?

{please specily cumancy)
Us §
name of

O
OIS

CANTENCY:

Hawaii food products to take home ™~
dinnenEunsst cnise) Q) Trip to analher statefcouniry {fruits, nuts, cofiee el us$| |,
[ Other {piease spacify) ] -
SOUVERIMS. oo l._.|5$ .
s 23f. Other Spending _
2e. Name of the package: SR ——— -1 I
p—
20d. Number of ni in Hawai'l )
covered by Hahts | TTT Isews HeathWelness . us$| |,
20e. Mumber of people covered Household bems... ...
by amount in Gi20a abowe:. ... persons
Art and Collectibles._. ...

= l'I:C
[T} [T T ]
“ & &

22. TOTAL for Guestion 22

B 2222000640
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ISLAND SURVEY

d HAWAT TOURISM [izmdSurver] N
i AUTHORIL 1 ‘x
Hawan al ﬂ'lebesllt mbe 11|| th appmp ( :| print ; “mw nyapmunm mrr;;
EnNce NEmalns can n me B & OF pain 8 (=1
Your answers will ba kept sirictly confidential and wi mumn%uaarpmm your
[Fill out ome form par famillyiparty. Mok o be 6. On this Wip, you first amved at:
compileted by your tour leader or tour condwcbor] {J Honolulu Intemational Alrport 11. What Is your age? Dj ears old
Pteaselrur.au jl:ll.rl:lepartl.l'E infarmation: {7 Kona Intenational Alrport ¥
= £33 Maul Aupart 12. What Is your gender?
Date: - - O Kaua Alport ykal Femal
— {3 Hio Alrport Qua O =
Fllgnt Numiger: P THEEE T £ other (please spectly) 13. Of the peopie covered by this form (NOT
Alrina: 7. You came on this Fip 3 3 memoer of an IDEIN0G YOUIEEHD. how many are:
1. The total number of people wgoiun
{Inciuding myseif) covesed
by thits form - PersOng I ;ﬁﬁg:ﬂ;tmﬂ!uﬁuﬁwma
2. Youare afan aiare an -
Qm-:r{-sn:lteumagnmmmlsmm. Qves Qmo
[Proceed to @3] 5. Where did you stay at while on this lstand?
{7) Hawal'l resident visking this lsiand from [Mark all that apply]
another lland. [Procead fo @3] ) Hoted
() Resldent of this island gaing on {3 Condominium
an out-of-sland trip, to be away for €3 Fental
nights. [Answer Questions 10-14 Oniy] touse
() Resklent of this lstand moving to ancthar Q) Timesnare unit
Islanaistateseountry. [STOP. Plezas tum {J Bed & Breakfast 41 to 59 years
In your form] £ Cnuise Ship
3 On this trip, you were on thils lsdand for; {3 Friends or Redathves
[Onea anewar only] {2 Hostel
Dmmrﬂuﬂndlunalm {) camp Slie, Baach
[STOP. Plaass fum In your form] {7 Private Room In Private Home
Ggﬁwwﬂﬂﬂﬂﬁﬁﬂw {1 Shared RoomdSpace In Private Home »
) Stayed at least one night. [Procesd to@qy | O Other (pese specty) )
- eyprpuin ot uirde o [T
foliowing places. On ihis irip, how marny 9a. What Is the name of the: hotelcondominium ) Argentina
nights did you stay at each place? you stayed at while on this lstand?
Fof NIGHTS £) Austraila
Vistted ) Eirazil
orah 5. On this trip, dd you or any memiber of your € Canada... u;-pmfm
u O family/party attersd any events at the Hawall {) china [PRC)
Comvention Canter? {) France
M 0 Cives [INo ) Germany
— 10. The primary reason fior the trip to this lsland ) Hong Kong
Q was. [Realdents — Mark Purposs of Trip] ) ity
— o ) Toget mamed ) sapan... =
43 Haneymoon Okorea  [PPeCl postal code)
Lana'l (] {3 To attend a weading O v
{3 Pleasurefvacation =0
Kana 0 £} Convention/Conference € New Zeaiand
:::'"dm]  Coporaie masting ) Philippines
g b o o] o] {3 Incentiveifeward Travel ) Singapare
{3 company Trip £ switzariana
s & o nes & rowen
{2 Visit fends: or relatives {) United Kingdom
53 Inchicing this irip. Row may imes {3 Govemment or milltary Dusness Ofher . preremprrreer
o st | Qo A
hﬂeﬂﬂdI;THm1E _______ g Sports EvertGroup (Participant/Spectsion
Sehool Group
Se. [IF TWO OR MORE TRIPS TO HAWA
m, YESr (80 you 136t vist HawaT? 1 {J) EventiConcertFestival (FaricpantSpectaton)
{0} Other jpiease specty)
v ] [T =
B 1932222722 y |
CONTINUE TO OTHER SIDE sl
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ISLAND SURVEY (BACK)

4

(2 NoL. [IF N, SKIP TO @17a]

1) Arfare [to and #om Hawall)

D) Airfare finter-istand)

) Imer4siand crulse

) Breakfast

Q) Trip o anather statelcountry (speciy)

[ Yes... [IF YES, CONTINUE TO @18a]

15. Did you come o this isiand on a pre-pald package wip (ncluding
al Jogst airtare and anv HEmE In G1E3)7

16a. What did your package Include? Pleass mark ALL that spply:

) Rental car

O LunchiTinnar

(3 Lodging

D Toursatiractions

O Dtner (piaase specity):

22 How much agdiional did you and your familgparty spend ‘
while on this lsland? (NOT incliding pre-pakd eXpensas (n
Quesnons 16 and 17. Please round fo e nearesr doliar )

How many popie ane you reporting for? Djpems
{specify total number of people)
Absolutaly no parsonal informanion will be shared.

“Amount spent on THIS ISLAND ONLY™

29a. Lodging [hotsl, condo,
B&E, Incl_tps)_______. ush .

160, How much did your package cosi? us$| | LI I | |

16¢. Mumiber of nights covered by It

16e. Did your package Include 3 stay onc

(1]

160, Numiber of peops covered by amount In Q16b abave:. Dj

i) This ksiand oty {C Muitiple Hawallan isiands

Z3h. Total Food and Beverage... |z
In restaurants, bars and

17a. Did you amive on this lsland on afan_.

packapa)?
Transpacihic fkght (round-rp).________

Inter-island flight {one-way). ...

) Transpactic fight 7% Iner-siand Night
17b. How much did you pay for your filght [if not Included as part of a

Fecreation/'Sports {e.g. gal,
fennis, snomeling, hkng)_.___.. ush .
Ofher actvithes & tours.______ us$ ,

22d. Total Ground

Excelient

82 70 80 s0 40
19. Would you 53y is frip to thie ksland._.7

1) Exceeded your expaciations

D) Met your expectations

10 Did not mesd your expectations

‘o your friends and relatives?

16. Owerall, how would you rate this curment trip to this island?

20. How |Ikesy are you o recommend this Island as a vacation place

1) Very Likety () Mot Too Likely
) Somewnat Likely () Mot Likesy At AT
21. How lIkely are you to retum to vistt Bils iskand In the naxt five years?
) very Likesy [ Mot Too Likely
D) somewhat Likety (D) Mot Likesy At A

Other transportation
us$ D,I | | I (gas, parking)—.. . us.."'pD,
P —— | R
Poor
30 20 10 Fashion and clothing... ... u=§ .
N [
Jewalryrwatches. ... us$ .
Cosmeticaiperfumes_.______ usg .
Laather goods [beits, wallets
handbags, ). —ush .

information will be shared.

EMAIL
ADDRESS:

Information provided is for research purposes only and for possible
participation in a Visitor Saisfaction Survey. Absolutely no personal

T usd .
221, Other 5 pending

e e us$ .

HealthWellness... ... usd .

Household tems.... ... usd ’

Art and Collechbies._.. .. ush

SUM OF Q22a-Q22f ____ ussl I | |,| I | |

b o0ss233726

Mazhalo (Thank You)! Flease return your completed survey to the interviewer.

oahu 201901 4
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CRUISE SURVEY

HAWA TOURISM A

AUTHORITY
Alpha. On bahalf of the State of Hawall, Mank you for visiting. Please take 3 few moments to complate the questions. This IMomMation NEips US ensure
he quality of your Hawarl experiefice remains the best It can be. Plezse flll In the appropriate bubbie[w] or prnt [1 ]2 jeeany.
WoAr answers are strictly confidential and are tabulated for statistical purposes only. W greatly appreciate your asslstance. Mahalol

Cruise Start Date: 7. While you were on your cruise, . Dj
| | | - | I I - | I | did you purchase any shore tours | 11- What is your age? years old
in Hawai'i? .
Maonth Day Year 12. What is your gender?
1. The total number of people {including Qves Qheo O Male () Female
ryself) covered by this form is: 8. What was included in the cruise  |13_ Of the people covered by this form
(Fill out one form per iy} package you purchased when lingluding yourselfl. how many were:
DETSOnS booking your cruise to Hawai'i ?
HUMBER HUMBER
2 1 {Please mark (#) all that apply) OF MALES [OF FEMALES|
. lama: ) . -
Airfare (Inter island
{) Visitor to Hawai'i G : and) Under 10 years m
& Resident of Hawaii ﬁ“;;']’“ or one-way 4Dj.
3. Including this trip, | have made: ) Non-cruise lodging 10-12 Dj D]
trips o Hawall n my Ifegme [Numbier of rights) 202 m
4. Please indicate the number of nights ) Meals on shore
you have spent in Hawai'i on this trip... (Number of meais) 30-38
Before starting this cruise. .. ) Rental car 40- 48 Dj Dj
Dwring this cruise_._.__._._....._. [Mumber of days) o050 T
Expect to spend after this Q | et |
f Mone of the above
CIUISE e B0 or I_l_l |_|_I
TOTAL MIGHTS IN HAWAR D]
(Befare, during and STer cruse) 9. lam a resident of: TOTAL Dj Dj

" grte i owarronmewgs o | ousal L [ [ 1]

BeFoRE | DuRMG | AFTER {spechy zip code) 14. D\'Eﬁll.;ﬂmwﬁuld‘ﬁ:u rate this
THiz | THE | T Canada () United Ki current trip to Hawari®
CRUISE | CRUIBE | CRUIZE Q ni ngdom Above  Below
O'ahu [a] 0 O ) Japan ) Gemmany Excellent  Average Average PoOr
Maui ol|lo o ) Korea ) France 000402020 10
Hawail Island {0 Q Q ) Taiwan ) Switzertand 13. Would you say this trip to Hawari...?
Kaua'i [} g Q O Hong Kong ) Australia g Exceeded your expectations
= ) Met your expectations
L (Do BT TR
e — g g g Q Other (specy) s - T ) Did not meet your expectations
Moloka'i
16. How likely are you to recommend
6. Excluding the nights spent on this 10. Did you do any of the following on Hawar'i as a vacation place to your
cruise ship, where did you stay in this trip to Hawai'i? friends and relatives?
ii is trip? :
Hawai'i on this trip? 0 Goon ) Very Likely
BERORE | ATen Th ) Somewhat Likely
THIE cRUIZE | chwze () Get married '

Hotel D o ) Q) Mot Too Likely

Condominium O o) 0 Atend a wedding ) Mot Likely At Al

Timeshare unit [w) (] ) Attend a Convention/Conference 17. How likely are you to return to visit
Bed & breakfast o) 0 ) Conduct some business Haw:ﬁ ir::y next five years?
Friends or relatves () 0 1) Visit friends or relatives ery .

- ) Play gokf ) Somewhat Likely
(Other, specify- () a (Y Mot Too Likely
I————— Mot Likely At All
== [ [T e
M THESE DONES
lh 2011354535 CONTINUE TO OTHER SIDE —J» Yy

Hawai‘i Tourism Authority 183 2019 Annual Visitor Research Report



CRUISE SURVEY (BACK)

" FOR ALL PARTS OF QUESTION 18:

18. How mu |:h|:IH:I'_|I|:- anl:lyou party spend in total o
you were in Hawai'i? (Write "0 if none spent).

DD NOT include packaged np and towr expenses enfered in Quesfion 8. If you are condinuing your siay in HawaiT after you
leave the cruise, please estimale your xpensesfa’mﬁuhi.ﬂmemﬂawm and write your answers below.

on-pal:hage items while

Of this total amount (@ 18], how much was spent for:

18.1 Including yourself, how many people does this expenditure cover? Dj

b

~us$ [ T[]

T8a. Lodging (hotel, condo, BAB.
et includi

18b. Total Food and Beverage
In restaurants, bars and

other eating places.

Dinner shows/dinner cruises.... ... D,m]
18c. Total Entertainment mm

Other expenses (gasoline, parking, efc.)...

18F. Total SHOPRING... oo mmj

Fashion and diothing..

Jewelryiwatches..._ ELD:D
Cosmeticsfperfurmes.... . ELD]]
e 00

Hawai'l food products to Eh:e-
home (fruits, nuts, coffee, ete. ).

oooH|oooo

A (AR

Sowvenirs O OO 0017
N e— OO0 O
Health/weliness D,Djj ELLL'J D,D]]
Household items._.._____________________ ELEI:'] D,l_l_lJ '
Art and colectibles. D,D:D D,D:D
Otrer 0o 001
Please specify-. —
A imat T MAME OF CRUISE SHIP Djjf-.ﬁﬁ osoeasesal
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