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September 2021 Highlights
_---

TOTAL (AIR)
U.S. West
U.S. East
Japan
Canada

All Others

VISITOR
ARRIVALS

TOTAL (AIR)
U.S. West
U.S. East
Japan
Canada

All Others

Note: 2021 figures are preliminary.

1,054.8
656.3 N/A 466.0
341.0 N/A 288.9

6.2 N/A 196.5

12.7 N/A 40.5

38.7 N/A 243 .4
2021P 2020 2019

505,861 18.409 718,042

338,680 16,311 305,808

145,626 10,170 133,185

1,769 6,141 143,928

4,326 86 21,928

15,460 173 113,192

PPPD SPENDING
($)
2354 TOTAL (AIR)

U.S. West
U.S. East
Japan
Canada
All Others

AVERAGE DAILY
CENSUS

TOTAL (AIR)
U.S. West
U.S. East
Japan
Canada

All Others

2021P 2020 2019
227.8 N/A 202.9
225.6 N/A 179.1
237.4 N/A 228.5
235.4 N/A 231.1
188.3 N/A 158.9
202.2 N/A 217.7

2021P 2020 2019

154,355 20472 202,987
96,989 18,363 86,739
47,865 10,999 42,141

875 7,364 28,343
2,241 59 8,498
6,386 378 37,266
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September 2021 Highlights

623.1 732.0 O‘ahu
Maw 389.1 N/A 404.7 Maui
Moloka'i 1.6 N/A 1.7 Moloka'i
Lana‘i 13.0 N/A 12.4 Lana'i
Kaua'i 154 .4 N/A 159.0 Kaua'i
Hawai‘i Island 187.2 N/A 193.1 Hawai'i Island
VISITOR AVERAGE DAILY
ARRIVALS 2021P 2020 2019 CENSUS
O‘ahu 369,870 16,917 575,070 O‘ahu
Maui 232,208 2,453 273,638 Maui
Moloka'i 2,596 109 4,860 Moloka'i
Lana‘i 5,616 81 7,739 Lana‘i
Kaua'i 98,663 1,342 120,030 Kaua'i
Hawai‘i Island 119,932 3,683 157,544 Hawai'i Island

Note: 2021 figures are preliminary.

2021P
218.4
208.5
114.1
490.5

195.1
187.5

2021P
92,051
60,187
441
858

25,537
32,195

2020 2019
N/A 187.1
N/A 202.2
N/A 105.3
N/A 512.8
N/A 190.9
N/A 183.2
2020 2019
14,703 126,206
2,141 64,553
46 523
33 779
1,489 26,865
4,212 33,989
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September 2021 Highlights

 Preliminary September TAT Collections: $61.3 million
« Preliminary Fiscal 22 TAT Collections: $195.5 million (+1,300%)
 Fiscal 21 TAT Collections: $14.0 million (+$181.5 million)
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September 2021 Highlights

State of Hawai‘i Hotel Performance State of Hawai‘i Vacation Rental Performance
Occupancy 55.2% 20.6% 78.9% Occupancy 59.5% 8.8% 68.1%
ADR $304 $150 $246 ADR $245 $191 $194
RevPAR $168 $31 $194

State of Hawai‘i Hotel Room Night Supply State of Hawai‘i Vacation Rental Unit Night Supply
1,800 1,800,000
1,600 = 4=568-0808
1,400 1,400,000
g 1,200 1,200,000
% 1,000 1,000,000
3 800 800,000

£ 600 ‘ ‘ 600,000 n ‘ ‘

400 400,000
200 200,000

0 LD Wbk b1l

Jan Feb Mar Apr May Jun Sep Oct Nov ec Jan Feb Mar pr May Jun Jul Aug Sep Oct Nov

m2021 Supply m2020 Supply 2019 Supply m2021 Supply m2020 Supply 2019 Supply

Source: STR, Inc., Transparent Intelligence, Inc.  © Copyright 2021 Hawai‘i Tourism Authority
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September 2021 Highlights
Accommodation | __USWest | USEast |  Japan |  Canada

Hotel 52.0% 62.3% 495% 509% 582% 60.3% 18.5% 80.5%
Condo 19.7% 15.9% 20.7% 18.7% 16.8% 13.7% 70.7% 14.5%
Timeshare 10.6% 9.0% 11.3% 12.3% 9.2% 9.4% 4.6% 6.9%
Cruise Ship 0.0% 1.5% 0.0% 0.7% 0.0% 3.7% 0.1% 0.2%
Friends & Relatives 9.9% 7.7% 9.4% 10.1% 10.5% 10.8% 7.0% 1.3%
Bed & Breakfast 1.1% 1.4% 1.0% 1.1% 1.5% 1.5% 0.1% 0.1%
Rental House 12.3% 8.2% 12.6% 1.1% 12.2% 9.8% 1.1% 0.3%
Hostel 0.5% 0.9% 0.4% 0.6% 0.6% 0.8% 0.2% 0.2%

Camp Site, Beach 0.5% 0.6% 0.4% 0.6% 0.6% 0.7% 0.1% 0.0%

Crivate Room in 09%  14%  09% 12%  09% 12%  05%  0.3%

g:iﬁ?ﬁﬁ%@ 11 03% 05% 03% 05% 03% 06% 04%  0.2%

Other 1.7% 1.5% 1.6% 2.1% 1.8% 2.2% 1.6% 0.0%

Note: 2021 figures are preliminary.




September 2021 Highlights

Purpose US West US East Japan Canada
of Trip 2021P 2019 2021P 2019 2021P 2019 2021P 2019
Pleasure (Net) 84.6% 84.7% 85.7% 83.8% 832% 79.0% 722% 89.7%
Honeymoon/Get Married 6.8% 7.6% 5.0% 5.2% 11.0% 8.7% 3.0% 11.9%
Honeymoon 6.1% 6.9% 4.3% 4.3% 10.3% 8.0% 2.1% 11.5%
Get Married 1.0% 1.2% 0.9% 1.1% 1.1% 1.1% 0.8% 2.1%
Pleasure/Vacation 78.8% 77.8% 81.6% 79.4% 73.6% 71.2% 69.2% 78.6%
Mtgs/Conventions/Incentive 1.9% 3.7% 1.5% 3.0% 2.8% 5.7% 1.9% 2.8%
Conventions 0.7% 1.9% 0.6% 1.7% 0.9% 2.8% 0.3% 0.6%
Corporate Meetings 0.5% 0.8% 0.5% 0.8% 0.7% 1.4% 1.6% 0.2%
Incentive 0.7% 1.1% 0.5% 0.5% 1.4% 1.7% 0.0% 2.1%
Other Business 2.7% 3.0% 2.6% 4.2% 2.8% 4.8% 4.5% 0.5%
Visit Friends/Rel. 11.8% 71.2% 11.7% 9.5% 11.8% 10.3% 15.8% 1.3%
Gov't/Military 1.1% 1.2% 0.6% 1.0% 1.7% 2.9% 1.1% 0.1%
Attend School 0.3% 0.3% 0.1% 0.1% 0.3% 0.3% 2.0% 0.6%
Sport Events 0.2% 0.7% 0.2% 0.9% 0.1% 0.7% 0.0% 0.3%
Other 2.7% 9.1% 2.5% 4.3% 2.8% 4.3% 5.6% 8.9%

Note: 2021 figures are preliminary.
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State of Hawaii Summary

September 2021

HAWN‘I TOURISM,

AUTHORITY

Month
September 2021

Visitor Arrivals
Total visitors & % change YOY (Sep. 2021 vs. Sep. 2019)

505.9K v-29.5%

Visitor Spending
Total visitors & % change YOY (Sep. 2021 vs. Sep. 2019)

$ 1,054.8M v-14a6%

Average Length of Stay
All visitors, September 2021

9.2 Days

Top-10 International Markets
Total visitors and % change YOY (Sep. 2021 vs. Sep. 2019)

Canada v-s0.3% [ ;.25
Other Asia v-92.8% [N 175

Japan v-98.8% |G 1.75°

Europe v-925% [ 1052

Korea v-94.3% [ 1000

Mexico v-10.0% [l 757

United Kingdom v-91.8% W37

China v-94.7% 327

Taiwan v-82.0% 315

Germany ¥ -94.3% . 298

Source: Hawaii Tourism Authority

Market Share by Origin Markets

% share of total visitors

September
2021

September
2019

US West
Source: Hawaii Tourism Authority

1%
30%
69%
35%
45%
20%
US East International

Top-10 Domestic Markets
Total visitors and % change YOY (Sep. 2021 vs. Sep. 2019)

California
Washington
Texas
Oregon
Florida
Arizona
Colorado
Nevada
Utah

New York

¥ -97.1%
¥ -96.4%
¥ -95.3%
¥ -96.2%
¥ -93.5%
¥ -97.0%
¥ -95.8%
¥ -94.7%
¥ -95.9%
¥ -95.7%
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Source: Hawaii Tourism Authority

State of Hawaii

Top-30 Points of Interest Visited

Ranked by most visited POI by visitors, % share of visits by residents and visitors in

September 2021

Kalakaua Avenue

Kailua town and beach

Kapahulu Avenue

Lahaina Bypass

Kapiolani Park

Honolulu Watershed Forest Reserve
Upcountry Maui

Ala Moana Shopping Center

Ko Olina Resort

Royal Hawailan Shopping Centar
Chinatown

Front Street in Lahaina
Kailua-Kona Town

International Marketplace

Kahului Airport Car Rental location
Hana/Road to Hana

Kahana Valley State Park

Whalers Village Shopping Center
Ahupuaa O Kahana State Park
Lahaina Cannery Mall

Kuhio Beach Park

Lahaina Market Place Shopping Center
Paia Town

Kaanapali Kai Golf Course

Fart DeRussy Beach Park

Azeka Shopping Center

Ala Moana Regional Park

Waikiki Beach

Pearl Harbor National Memorial
Henolulu Zoo

* Residents refer to residents of the State of Hawaii, all islands

Source: near (formerly UberMedia)

Oahu
Oahu
Dahu

Maui Island
Oahu
Oahu

Maui Island
Oahu
Dahu
Dahu
Oahu

Maui Island
Hawaii Island
Dahu

Maui Island
Maui Island
Dahu

Maui Island
Oahu

Maui Island
Dahu

Maui Island
Maui Island
Maui Island
Dahu

Maui Island
Oahu
Oahu
Dahu
Dahu

Residents

59%
89%
7%
70%
1%
88%
93%
86%
57%

94%

65%

72%
%
47%
1%
66%
42%

70%
61%

76%
81%

65%

SYMPHONY TOUR

Visitars

41%
11%
23%
30%

6%

35%
47%

28%

61%
24%
19%
61%

67%

35%




Oahu Summary

HAWN‘I TOURISM,

September 2

Month Island
September 2021 Oahu

Visitor Arrivals
Total visitors & % change YOY (Sep. 2021 vs. Sep. 2019)

246.2K v-463%

Visitor Spending
Total visitors & % change YOY (Sep. 2021 vs. Sep. 2019)

$465.9M v-23.3%

Average Length of Stay

All visitors, September 2021

7.5 Days

Top-10 International Markets
Total visitors and % change YOY (Sep. 2021 vs. Sep. 2019)

Canada v-s2.8% [ ;.11
Japan v-92.8% NG i <::
Other Asia v-03.6% NG 1 .c::

Korea v-94.7% [N 21

Europe v-93.8% [ ¢s0

Taiwan v-s3.8% 277

China v-95.5% 271

Oceania v-99.7% 147

Mew Zealand v-92.0% [=1

Australia ¥ -99.8% I 66

Source: Hawall Tourism Authority

Origin Market Share

% share of visitors

2%
34%

September

2021

64%
31%

September

2019 51%

18%
Us West US East International

Source: Hawaii Tourism Authority

Top-10 Domestic Markets
Total visitors and % change YOY (Sep. 2021 vs. Sep. 2019)

California 4 26.4% | 101,692

Texas 429.2% [ 14848
washington ¥ -9.8%  [JJj 13.958
Arizona A 6.3% Il s.s01
Florida a193% 7577

New York 4 17.0%  [JJe6.322
Nevada a108%  [Js.926

Utah A 2.6% B 5630
Oregon v-19.3% [Js.527
lllinois 4232%  [Js.296

Source: Hawail Tourism Authaority

AUTHORITY

Top-15 Points of Interest by Visitors

% share of visits, September 2021
Kalakaua Avenue [N 10.4%

Kailua town and beach 5.3%
Kapahulu Avenue 4.2%
Kapiolani Park 3.7%
Honelulu Watershed Forest Reserve 3.7%
Ala Moana Shopping Center 3.3%
Ko Olina Resort 3.3%
Royal Hawaiian Shopping Center 3.3%
Chinatown 3.2%
International Marketplace 2.3%
Kahana Valley State Park 1.7%
Ahupuaa O Kahana State Park 1.7%
Kuhio Beach Park 1.5%
Fort DeRussy Beach Park 1.3%
Ala Moana Regional Park 1.3%

Source: near (formerly UberMedia)

Top-15 Points of Interest by Residents

% share of visits, September 2021

Chinatown NG 1219
Kailua town and beach [N 9.8%

Honolulu Watershed Forest Reserve 6.6%
Ala Moana Shopping Center 4.5%
Kapolei Shopping Center 4.0%
Walalae Avenue 3.6%
Kalakaua Avenue 3.5%
Kapahulu Avenue 3.3%
Kalanianaole Beach Park (formerly Nanak.. 3.0%
Pear| Ridge Shopping Center 3.0%
Kapiolani Park 2.1%
Kahala Mall Shopping Center 1.8%
Windward Mall Shopping Center 1.5%
Ala Moana Regional Park 1.2%
Waimanalo Beach Park 1.1%

* Residents refer to residents of the State of Hawaii, all islands

Source: near (formerly UberMedia)
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Maui Island Summary HAWA1 TOURISM

September 2021 AUTHORITY

Maonth Island
September 2021 Maui Island
VR e T Origin Market Share Top-15 Points of Interest by Visitors
[+ = [+ =
Total visitors & % change YOY (Sep. 2021 vs. Sep. 2015) Yo share of visitors Yo share of visits, September 2021
1% Lahaina Bypass [N 0.5%
Upcountry Maui I, 8.1%
31%
1 72 . 8 K ¥ -17.8% Front Street in Lahaina 7.1%
September Kahului Airport Car Rental location 4.8%
2021 Hana/Road to Hana 4.3%
.. . Whalers Village Shopping Center 4.1%
VISItOF Spendlng 68% Lahaina Cannery Mall 4.0%
Total visitors & % change YOY (Sep. 2021 vs. Sep. 2019) Lahaina Market Place Shopping Center 3.6%
4 K li Kai GpriilTown 33426%
_ 5 aanapali Kai Golf Course .
$ 3 1 5 . 8M ¥ -7.0% Azeka Shopping Center 3.2%
September The Shops at Wailea 2.5%
2019 Costco 2.4%
Average Length of Stay 26% 0% H.A. Baldwin Beach Park 2.4%
Wharf Cinema Center 2.2%

All visitors, September 2021
Source: near (formerly UberMedia)

8.1 Days vt e iemationd! Top-15 Points of Interest by Residents

Source: Hawaii Tourism Authority % share of visits, September 2021
. Upcountry Maui IR 3349
Top-10 International Markets Top-10 Domestic Markets Lahaina Bypass 7.3%
Total visitors and % change YOY (Sep. 2021 vs. Sep. 2019) Total visitors and % change YOY (Sep. 2021 vs. Sep. 2019) Queen Kaahumanu Center 5.8%
Kaahumanu Shopping Center 5.6%
Canada v-9ss5% [ o california v -0.28% | N 7. c7 Maui Mall Shopping Center 5.5%
Europe v-95.7% |GGG 72 washington ¥ -12.6% [ 12.696 Costco 3.8%
T 8.29 - g 189 Hana/Road to Hana 3.7%
1 i
Other Asia v-94.5% [N 204 exas A 8.5 ' Front Street in Lahaina 3.6%
Korea v-97.2% [Jss Arizona A 12.8% 7 Azeka Shopping Center 3.4%
China v-93.7% [les Oregon v-se6% [ls.782 Pala Town — 2.8%
Lahaina Cannery Mall 2.6%
-98.7% - 63 6.1% 5,549 ) .
Japan M Colorado A ! . Kahulul Shopping Center 2.0%
Oceania v-99.6% [J36 Illinois A 7.0% .4;132 H.A. Baldwin Beach Park 2.0%
MNew Zealand ¥ -98.0% . 28 New York & 12.2% . 3,970 Kaanapali Kai Golf Course 1.7%
Taiwan ¥ -92.6% I 20 Utah & 10.4% l 3 800 Kahului Airport Car Rental location 1.5%
Australia v-99.9% |8 Nevada A 21.6% l 3,700 * Residents refer to residents of the State of Hawaii, all islands
Source: Hawali Tourism Authority Source: Hawaii Tourism Authority Source: near (formerly UberMedia)
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Hawaii Island Summary

HAWN‘I TOURISM,

AUTHORITY

September 2021

Month

September 2021

Island
Hawaii Island

Visitor Arrivals

Total visitors & % change YOY (Sep. 2021 vs. Sep. 2019)

Origin Market Share

% share of visitors

Top-15 Points of Interest by Visitors

% share of visits, September 2021

0% Kailua-Kona Town [N 17.7%
Queens MarketPlace 6.7%
80 . 4 K ¥ -28.3% 35% Hawaii VYolcanoes MNational Park 6.5%
September Kona Airport Car Rental location 6.2%
2021 Puna/Pahoa/Leilani Estates/Kapalana Ar.. 5.5%
.. . Kings Shops at Waikoloa 4.9%
VISItOF Spendlng 65% Waikoloa Beach Resort - Beach Course 3.7%
Total visitors & % change YOY (Sep. 2021 vs. Sep. 2019) Keauhou Shopping Center 3.7%
Mauna Lani Resort - North Course 2.4%
Prince Kuhio Plaza Shopping Center 2.1%
$ 1 3 7 " 0 M v -6.1% 30% Kekaha Kai (Kona Coast) Stgte Park 1.9%
September 45% Wailuku River State Park 1.8%
Rainbow Falls 1.8%
Average Length of Stay 2019 Waikoloa Beach Resort - Kings Course 1.7%
All visitors, September 2021 Mauna Kea Golf Course 1.6%
2504 Source: near (formerly UberMedia)
USs West US East International

9.1 Days

Top-15 Points of Interest by Residents

Top-10 International Markets

Source: Hawaii Tourism Authority

Top-10 Domestic Markets

Total visitors and % change YOY (Sep. 2021 vs. Sep. 2019)

Total visitors and % change YOY (Sep. 2021 vs. Sep. 2019)

% share of visits, September 2021

Puna/Pahoa/Leilani Estates/Kapalana Are..
Prince Kuhio Plaza Shopping Center
Kailua-Kona Town

I >0.9%

14.1%
11.2%

Parker Ranch Shopping Center 7.1%
Canada v-s7.0% [ -0/ california 4 12.8% || N :: o7 Hawali Velcanoes National Park 4.6%
Other Asia v-o1.9% | ;- Washington & 4.2% [ [3ELE Keauhou Shopping Center 4.5%
T 33 10 -4 403 Hile Shopping Center 4.2%
0

Europe v-os.0 N 244 exas A 2210 ' Queens MarketPlace 3.3%
Taiwan v-54.3% [ 191 Arizona A 24.1% | [EXEL Wailoa River State Recreation Area 3.3%
Korea v-95.1% sz Oregon A 2.4% o84 Kona Airport Car Rental location 2.1%

; Imiloa Astronomy Center 1.8%

-96.1% - 77 20.3% 2,650 . )

China M Colorado A - Kings Shops at Waikoloa 1.7%
Japan v-907% [Hllse Florida A 4.4% 2331 Mauna Lani Resort - Morth Course 1.3%
Oceania v-99.2% st New York & 14.6%  [JJ2.194 Mauna Kea Golf Course  1.2%
New Zealand v-97.6% W36 Ilinols A 8.0% B 1556 Liliuokalani Gardens  1.1%
Australia ¥ -99.7% I 15 Utah A 8.6 l 1,618 * Residents refer to residents of the State of Hawaii, all islands

Source: Hawall Tourism Authority

Source: Hawail Tourism Authaority

Source: near (formerly UberMedia)
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Kauai Summary HAWA1 TOURISM

September 2 AUTHORITY

Month Island
September 2021 Kauai

VR e T Origin Market Share Top-15 Points of Interest by Visitors
Total visitors & % change YOY (Sep. 2021 vs. Sep. 2015) % share of visitors % share of visits, September 2021
3% Hanalei [N 11.5%
Lihue Airport Car Rental location [ 9.8%
77, 3 K v-17.3% 30% Wailua River State Park 8.7%
September Kauai Lagoons Golf Course 8.3%
2021 Princeville Shopping Center 8.0%
.. . Coconut Marketplace 6.2%
Visitor Spendlng 67% Kukui Grove Shopping Center 4.7%
Total visitors & % change YOY (Sep. 2021 vs. Sep. 2019) Waimea Canyon State Park 3.8%,
12% Hanalei Center 2.8%
Kapaa Shopping Center 2.5%
$ 1 26 . 5 M v -4.2% Spouting Horn 2.4%
September Walmea Canyon Lookout 2.4%
Poipu Beach Park 2.4%
2019 — _
Average Length of Stay 58% Kalapaki Beach 2.3%
Hanalei Bay Beach 2.2%

All visitors, September 2021
Source: near (formerly UberMedia)

8 . 1 D a yS US West US East International ) ]
Top-15 Points of Interest by Residents
Source: Hawaii Tourism Authority % share of visits, September 2021
. Kukui Grove Shopping Center NI 22.19%
Top-10 International Markets Top-10 Domestic Markets Wailua River State Park 15.9%
Total visitors and % change YOY (Sep. 2021 vs. Sep. 2019) Total visitors and % change YOY (Sep. 2021 vs. Sep. 2019) Kauai Lagoons Golf Course 12.4%
Kapaa Shopping Center 8.2%
Canada v-ss.6% [ California & 8.7% L KRN Lihue Airport Car Rental location 5.2%
Europe v-95.6% |GG 150 washington v -21.0% [JJij 5.072 Hanalei 4.6%
T 7.49 - 3763 Princeville Shopping Center 3.9%
i {1

Other Asla v -91.8% - 74 exas A AT ! Coconut Marketplace 3.6%
Japan v-98.7% [Hll37 Arizona A 14.5% 522 Lihue Helicopter Tours Heliport Area 2.7%
Oceania v-99.5% [JJzs Colorado & 28.4% | [ERES Nounou Forest Reserve 1.6%

Waimea Canyon State Park 1.5%

-97.4% 20 1.8% 2,814

New Zealand Y . . Oregon A 1. C] Kapaa Beach Park  1.4%
Korea v-o7.1%  W1s Utah A 9.2% W23 Waimea Canyon Plaza Shopping Center 1.3%
Taiwan v-83.0% 15 New York a2.1% 1,853 Kalapaki Beach  1.2%
China v-925% [14 Florida A 1.2% g 1.501 Lydgate Beach Park  1.2%
Australia v-99.9% |5 Hiinois ¥ -1.5% l 1,687 * Residents refer to residents of the State of Hawaii, all islands
Source: Hawaii Tourism Authority Source: Hawaii Tourism Autharity Source: near (formerly UberMedia)

YMPHONY TC




Visits to POI HAWAI'I TOURISM,

AUTHORITY

Island POI Name Start Date End Date .

Kauai Hanalei 01-Sep-21 30-Sep-21 Sample size: 1,528
Visits by Origin Visits by Day of Week State Residents

% share of visits % share of visits by DOW Visits, % share of residents

50.6% 19.1%
— Kaual cnuntYJ " _ i
15.8%

13.6% 13.6% 14.3%
11.9% 11.7% Honolulu County, HI | 3.7%
Maul County, HI | 2.6%
0.3%
Residents Domestic Visitors International Visitars Hawali County, HI A 0.7%

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Top-10 Origin States for Domestic Visits Top-10 Origin Counties for Domestic Visits Top-10 Origin Countries for International Visits

\isits, % share of total domestic \isits, % share of total domestic \fisits, % share of total internatilonal

California 19.0% Los Angeles-Long Beach-Anaheim, CA

Texas 10.0% Phoenix-Mesa-Scottsdale, AZ

Mexico 58.3%

Oregon Portland-Vancouver-Hillsboro, OR-WA

-
W
&

Arizona Dallas-Fort Worth-Arlington, TX

l
L
&

Colorado - 5.7% New York-Newark-Jersey City, NY-N1-PA
Romania 25.0%
Washington - 5.6% Denver-Aurora-Lakewood, CO
Utah - 5.4% Seattle-Tacoma-Bellevue, WA
Nevada 2.8% Salt Lake City, UT
Israel 16.7%

Illinois 2.6% San Francisco-Oakland-Hayward, CA

MNew York 2.6% Chicago-MNaperville-Elgin, IL-IN-WI

YMPHONY T




HAWAI'I TOURISM,

AUTHORITY

Visits to POI
Island POI Name Start Date
Hawaii Island Hawaii Volcanoes National Park 01-Sep-21
Visits by Origin
% share of visits

68.3%

31.4%
- 0.3%

International Visitors

Domestic Visitors

Residents

Top-10 Origin States for Domestic Visits

\isits, % share of total domestic

California 11.3%

-ﬁ-I

Washington

Texas

Arizona _ 5.9%
Nevada _ 5.9%
Florida _ 5.8%
Colorado _ 4.3%
Oregon - 4.0%
Illinois 3.4%
Georgia 3.3%

End Date
30-5ep-21

Visits by Day of Week

% share of visits by DOW

16.8%

16.1% 15.8% Hawaii County,
13.5% 13.6%
12.3% 12.0%

Honolulu County,
Maui County,
Kauai County,

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Top-10 Origin Counties for Domestic Visits

\isits, % share of total domestic

Seattle-Tacoma-Bellevue, WA 4.6%

Los Angeles-Long Beach-Anaheim, CA 2%

Sample size: 2,076

State Residents

Visits, % share of residents

HI 7.7%
HI | 1.2%

HI | 0.4%

Top-10 Origin Countries for International Visits

\fisits, % share of total internatilonal

Phoenix-Mesa-Scottsdale, AZ _4.0%
Atlanta-Sandy Springs-Roswell, GA _ 3.3% Dominican Republic 6.7%
Dallas-Fort Worth-Arlington, TX _ 3.3%
Japan 6.7%
New York-Newark-Jersey City, NY-NI1-PA _ 3.2%
Portland-Vancouver-Hillsbora, OR-WA _ 3.0% Kuwait 6.7%
Denver-Aurora-Lakewood, CO _ 3.0%
Taiwan 6.7%
Las Vegas-Henderson-Paradise, NV _ 3.0%
United Kingdom 6.7%

Chicago-Naperville-Elgin, IL-IN-WI 2.4%

YMPHONY T




September 2021 Highlights

Unemployment Rate, Civilian

35.0
30.0
5
2 25.0
>
S
o
= 20.0
(D)
c
D 15.0
I=
()]
o 10.0
()
D_ —
5.0

2020- 2020- 2020- 2020- 2020- 2020- 2020- 2020- 2020- 2020- 2020- 2020- 2021- 2021- 2021- 2021- 2021- 2021- 2021- 2021- 2021-
01 02 03 04 05 06 O7 08 09 10 11 12 01 02 03 04 05 06 07 08 09

——State of Hawaii 21 1.7 21 219 219 144 142 141 153 140 104 93 99 86 87 80 74 78 69 66 64
Honolulu County 20 16 20 188 194 125 121 121 136 122 91 83 89 77 77 71 67 71 62 6.1 59
Maui County 20 17 21 329 325 228 233 235 240 222 164 134 138 123 123 112 103 106 92 85 8.1

——Kaua‘i County 22 19 23 320 295 204 204 201 204 193 142 131 146 129 131 123 111 112 96 89 8.5

——Hawai‘i County 2.5 22 26 220 212 138 139 135 135 133 101 92 96 84 85 78 73 79 69 66 6.3

Compiled by Research & Economic Analysis Division, State of Hawaii Department of Business, Economic

Development and Tourism. Source: State of Hawai‘i Dep. of Labor & Industrial Relations m !|AW/\|I| TOURISM..
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September 2021 Highlights

Jobs CHG* 06CHG* %CHG in jobs
Total non-agriculture W&S jobs 575,200 7,100 13.2% - .
Nat’l resources, mining & construction 37.200 1,300 3.6% oL 2se 0%
Manufacturing 11,600 400 3.6%
Wholesale trade 17,500 1,900 12.2% State
Retail trade 59,200 4,500 8.2% g"“_‘;”_’é’:ﬁe“t
Transportation, warehousing & utilities 28,400 4,800 20.3% .
Information 6,900 300 4.5% Healtheare & R
Financial activities 27,500 1,500 5.8% social assistance
Professional & business service 69,600 7,900 12.8% L
Educational service 12,600 1,500 13.5% Nat’l
Healthcare & social assistance 69,800 400 0.6% resources,
Arts, entertainment & recreation 8,300 3,300 66.0% Eood service &
Accommodation 32,200 22,500 232.0% drinking
Food service & drinking places 54,600 17,600 47.6% Professional &
Other service 22,700 1.900 9.1% business service
Federal government 33,700 -1,800 -5.1% e
State government 65,300 -400 -0.6%
Local government 18,100 -500 -2.7%

*Change from the same period of previous year

Compiled by Research & Economic Analysis Division, State of Hawaii Department of Business, Economic
Development and Tourism. Source: State of Hawai‘i Dep. of Labor & Industrial Relations ( !|AWA|l| TOURISM

rrrrrrrrrrrrrrr . ECONOMIC DEVELOPMENT & TOURISM AUTHORITY




Scheduled Nonstop Seats to Hawal'i by Port Entry

Domestic International

o 2021 2020 2019 2021 2020 2019 | 2021 2020 2019
962,659 156,220 1,012,883] 933,327 144,068 717,182) 29,332 12,152 295,701
488,158 129,848 666,292 459,333 117,696 387,255| 28,825 12,152 279,037
253,328 13,361 204,957 252,821 13,361 197,877 507 0 7,080
UGN 118,504 9,453 745401 118,504 9,453 64,956 0 0 9,584
3,759 0 3,486 3,759 0 3,486 0 0 0
98,910 3,558 63,608 98,910 3,558 63,608 0 0 0
Domestic International

- 2021 2020 2019 2021 2020 2019 | 2021 2020 2019
1,019,719 221,716 1,057,045] 974,971 207,560 760,985| 44,748 14,156 296,060
502,441 154,259 673,909 464,898 140,103 399,574| 37,543 14,156 274,335
284,254 31,068 222366| 277,397 31,068 211,816] 6,857 0 10,550
DG 125,925 23,045 83,243] 125,751 23,045 72,590 174 0 10,653
3,759 0 4,648 3,759 0 4,648 0 0 0
103,340 13,344 72,879] 103,166 13,344 72,357 174 0 522

Source: HTA/DBEDT READ analysis based on scheduled flights from Diio Mi flight schedules as of October 25, 2021, subject to change

m HAWAI Tourism.
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Scheduled Nonstop Seats to Hawai'l by Port Entry

November

STATE
HONOLULU
KAHULUI
KONA

HILO
LIHU‘E

December

STATE
HONOLULU
KAHULUI
KONA

HILO
LIHU‘E

2021
1,038,035

509,334
294,329
126,333

4,296
103,743

2021
1,238,328

634,227
337,143
148,724

4,654
113,580

Total
2020
437,024
234,788
107,560

45,458
0
49,218

Total
2020
595,932
328,050
175,410

77,725
0
14,747

2019

1,066,503

656,979
231,519
93,017
3,818
81,170

2019

1,240,436

750,881
277,908
115,152
4,316
92,179

2021
962,182
462,265
273,375
121,983

4,296
100,263

2021

1,079,082

518,235
306,419
140,196

4,654
109,578

Domestic
2020
421,726
219,490
107,560

45,458
0
49,218

Domestic
2020
557,760
297,754
167,534

77,725
0
14,747

2019
764,288
395,176
209,739
78,213
3,818
77,342

2019
898,261
456,929
250,970
98,565
4,316
87,481

Source: HTA/DBEDT READ analysis based on scheduled flights from Diio Mi flight schedules as of October 25, 2021, subject to change

STATE OF HA!

2021

75,853
47,069
20,954 0

2021
159,246

International
2020 2019
15,298 302,215
15,298 261,803
21,780
4,350 0 14,804
0 0 0
3,480 0 3,828

International

2020 2019
38,172 342,175

115,992 30,296 293,952
30,724 7,876 26,938
8,528 0 16,587

0 0 0

4,002 0 4,698

‘( I_-tA\/\//\n [OURISM

AUTHORITY




Travel Sentiment

US. TRAVEL
September 2 ASSOCIATION"
e Ty oy U.S: Resident Vacation Intentions U.S. Business Travel Sentiment Social Travel Sentiment by_ Month
% of U.S. residents intending to travel in the next 6-months Companies that plan to resume domestic travel in the next 1-3 m.. Positive vs. Negative mentions of travel Jan-20 to Sep-21
150.0K
Impact Summary B0%
G0%
. 123K
Travel Indicators
60% 100.0K
50% -
Int'l Arrivals to the U.S. M ositive
% 42%, B tiegative
40% 40%
Economic Conditions 50.0K
B Planning vacation
Employment 309 M Planning vacation in US 0% 26K
0.0K
Jan-19  Jul-19 Jan-20 Jul-20 Jan-21 Jul-21 May-20 Aug-20 Nowv-20 Feb-21 May-21 Aug-21 Apr-20  Aug-20 Dec-20 Apr-21  Aug-21
Workforce
Source: The Conference Board Source: GBTA Business Travel Survey Source: MMGY Global
Travel Sentiment
Covid-19 Vaccination Consumer Travel Sentiment Consumer Travel Sentiment
% of travelers that are ready to travel Travelers with Travel Plans in the Next Six Months
829 90%
Predictive DMO Indicators °
B0%
B6%
Predicti Industry Indicat B80%
redictive Industry Indicators 20%

Economic Forecast

60% 705
Domestic Travel Forecast 509
60%
International Travel Forecast
Aug 16, 20 Nov B, 20 Jan 31, 21 Apr 25, 21 Jul 18, 21 Oct 10, 21 Apr 26,20 Jul 19, 20 Oct 11, 20 Jan 3, 21 Mar 28, 21 Jun 20, 21 Sep 12, 21
Week of Date Week of Fielding Date
US Hotel Forecast

Source: Destination Analysts Source: Longwoods International

SYMPHONY TOURISM ECONOMICS



Skift Recovery Index — September 2021

Country Score 22 _ 98

Q

e
S
o

o

Source: Skift Research




Skift Recovery Index Origin Scores — September 2021

Mar-21 Jun-Z1
Argentina 477% 46% 40% 52% 5996 51% /0% 1%
Australia 58% 46% 57% 53% 4404 3586 309% 329
Brazil 48% 34% 42% 52% 6496 719 88% 77%
Canada 2590 519% 28% G 529 62% 60% 54%
China 206%0 349 39%; 45096 459 459% 37% 39%
France 57% 57% 38% 57% 76% 65% 068% 04%
Germany 30%0 349 340940 5506 7496 635% 65% 67%
Hong Kong, China 19% 21% 2296 20% 22% 249 27% 23%
India 4500 44% 42% 28% 419 4404 ©69% 62%
Indonesia 3196 339% 369% 349 359% 269% 289% 339%
Italy 50% 28% 5406 53% 669 619 06% 58%
Japan 2896 35296 50% 27% 5296 3306 35196 S8
Mexico 61% 82% 83%0 85% 88% 86% 80% 80%
Russia 7396 96% 85% 86% 91% 91% 10496 95%
Singapore 21% 27% 359% 3509 27% 259% 239 22%
South Africa 399% 46% 51% 419 419 359 4396 48%
Spain 32% 38% 400% 549 65% 62% /5% 08%
Thailand 34% 399% 29% 235% 26% 24% 22% 26%
Turkey 46% 53% 57% 58% 599% &87% 113%% 118%
Bl 5896 /4% 82% 0396 10196 101%6 829 82%
United Arab Emirates 489 50% 459 48% 5496 55% 569% 62%
United Kingdom 26% 289% 3096 389% 369 43% 53% 54%

Source: Skift Research

( _fo%l'l TOURISM
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YouGov Trips Planned in the Next 12 Months

o0 m Domestic holiday
50% ® International holiday
40% = Domestic business trip
30% ® International business trip
m Other
20%
= Don’t know
10%
®m Not applicable - | do not
0 l I e I - . [] plan to travel in the next

Australia Canada Japan 12 months

Source: YouGov Global Travel Profiles, October 17, 2021

KBBED'I' HAWAH TOURISM .
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YouGov Obstacles to Travel

60%
53%
50%
50% -
42% 41% 41%
40%
30%
20%
0o, 1.8 of [ [ I s I Ll
Australia Canada Japan
® Price of travel m Health risks = Work
m Safety ® Price of accommodation = Availability of accommodations
m Own / family health situation  m Travel restrictions m Other
®m Don't know m None of these

Source: YouGov Global Travel Profiles, October 17, 2021

m HAWAH TOURISM .
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International State Travel

REWEN

Destination Hawali

Visitor Arrivals
Hawaii, (Index 2019=100)

140
120
100
80
60

40
M canada & Mexico

20 Overseas

2019 2020 2021 2022 2023 2024 2025

Spending by Visitors
Hawaii, (Index 2019= 100}

120
100
80
60
40

20 M canada & Mexico
Overseas

2019 2020 2021 2022 2023 2024 2025

HAWAI'I TOURISM,

AUTHORITY

International Visitation Outlook by Country Jo21 =

Top-Countries ranked by inbound visits in 2021 to Hawaii

Visitors % share of Future % share (2025)  Growth 2013-2019

International
Canada - 211.1K - 29.0% . 21.5% - 5.1% _ 4.2%
B a0 [ 1.8%

Mexico | 6.3K | 0.9%

Top-15 Overseas Market

. 8.8% |D.9% =0.7% I
. 11.9% .-11.0%

China I 35.2K I4.8% I 5.3% | 1.7% I 0.7%

Growth 2019-2025

South Korea . 59.0K

Australia I 440K I 6.0%

UK |8.0I< | 1.1% | 1.1% -1.2% I - 3.5%
Germany | 57K | 0.8% I 1.3% -0.8% | . 2.7%
Philippines | 4.1K ‘ 0.6% | 0.3% .-13.5% .-2,5%
Brazil | 39K ‘ 0.5% | 0.6% I4.9% -1.8% .
Taiwan | 3.8K ‘ 0.5% |CI.8% -7.3% I I 1.5%
France | 3.7K ‘ 0.5% | 0.9% -0.9% | . 2.8%
Switzerland | 2.5K ‘ 0.3% | 0.4% -4.4% I -0.5% I
Argentina | 2.0K ‘ 0.3% | 0.2% ‘ 0.0% l 1.7%
Russia | 1.5K ‘ 0.2% | 0.2% .-12.3% -4.2%
Turkey | 1.4K ‘ 0.2% | 0.1% -16.8% l 1.7%
Sweden | 1.1K ‘ 0.2% | 0.2% -—16.0% -0.6% I

* Growth rate is CAGR

YMPHONY T




TRAVEL AGENCY BOOKING TRENDS

OCTOBER 25, 2021

DBEDT HAWAI'I TOURISM
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Travel Agency Bookings to Hawaii for Future Arrivals

Travel Agency Bookings to Hawaii for Future Arrivals*
Based on a 7-day Moving Average as of October 23, 2021
U.S.

12,000

10,000

8,000

6,000

Bookings

4,000

2,000

19 Bookings ==='?1 Bookings

-2,000
X N

Q NS ) QU © Q ™
e O . S S LA S\

Booking Date

>} A N >}
Q" \'\\ ,\'\\q’ \’1>

*Future Arrivals refers to all 'future’ arrivals relative to a given Booking Date.
Source: Global Agency Pro g g Update: Oct 23, 2021

Source: Global Agency Pro

m HAWAI ToURISM .
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Travel Agency Bookings to Hawai‘i for Future Arrivals

Travel Agency Weekly Bookings for Future Travel to Hawai‘i as of October 23, 2021
1<

45,000

40,000 2019-2020

35,000 a?(021-2022

30,000

25,000

20,000

15,000

10,000

5,000

11/7 11/21 12/5 12/19 1/2 1/16 1/30 2/13 2/27 3/13 3/27 4/10 4/24 5/8 5/22
Source: Global Agency Pro, as of October 23, 2021

Source: Global Agency Pro

m HAWAIT TOURISM .
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Travel Agency Bookings to Hawai‘i for Future Arrivals

Travel Agency Cancellations/Rebookings as a Percentage of Total Ticket Transactions for Future Arrivals to
Hawaii (7-Day Moving Average)
2021 vs 2019

9.0%
8.0%
7.0%
6.0%
5.0%
4.0%
3.0%
2.0%

1.0% WWW

0.0%
6/1 6/15 6/29 7113 7127 8/10 8/24 97 9/21 10/5 10/19 11/2 11/16 11/30 12/14 12/28

2019 em==2021

Source: Global Agency Pro

‘(-BBE'I' HAWAH TOURISM .
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UsS

Travel Agency Booking Pace for Future Arrivals, Travel Agency Booking Pace for Future Arrivals,
by Month by Quarter
5 0
S 2 2 <
160,000 3 8 2 160,000 =
Nl > S © N .
140,000 - < 3 140,000 2
» 120,000 = » 120,000 8
2 2
£ 100,000 < 100,000
2 80,000 2 80,000 S _
60,000 60,000 3 5 ©
40,000 40,000 S .
S Q 3
20,000 20,000 S © 3
0 0 [
November December Qtr 1 Qtr 2 Qtr 3
m2019 =m2020 =2021 m2020 m2021 2022

Source: Global Agency Pro as of 10/23/21

ISR 10/25/2021



UsS

Travel Agency Booking Pickup for Future

Arrivals, by Month

50,000
45,000
40,000
35,000
30,000
25,000
20,000
15,000
10,000

5,000

43,434
39,838
37,121

Bookings

December
2019 m2020 =2021

November

Source: Global Agency Pro as of 10/23/21

KB 10/25/2021

31,436

Bookings

Travel Agency Booking Pickup for Future
Arrivals, by Quarter

35,000
30,000
25,000
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0
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Qtr 1
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O‘ahu by Month 2021

Travel Agency Booking Pace for Future Arrivals Travel Agency Booking Pace for Future Arrivals
- g Japan
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Source: Global Agency Pro as of 10/23/21
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O‘ahu by Month 2021

Travel Agency Booking Pickup for Future Arrivals Travel Agency Booking Pickup for Future Arrivals
o US. Japan
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Maui by Month 2021

Travel Agency Booking Pace for Future Arrivals Travel Agency Booking Pace for Future Arrivals
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Maui by Month 2021

Travel Agency Booking Pickup for Future Arrivals Travel Agency Booking Pickup for Future Arrivals
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Kaua'‘i by Month 2021

Travel Agency Booking Pace for Future Arrivals Travel Agency Booking Pace for Future Arrivals
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Kaua'‘i by Month 2021

Travel Agency Booking Pickup for Future Arrivals Travel Agency Booking Pickup for Future Arrivals
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Hawai'i Island by Month 2021

Travel Agency Booking Pace for Future Arrivals Travel Agency Booking Pace for Future Arrivals
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Kaua'‘i by Month 2021

Travel Agency Booking Pickup for Future Arrivals Travel Agency Booking Pickup for Future Arrivals
o U.S. - Japan
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	�HTA REGULAR BOARD MEETING�Thursday, October 28, 2021 ��Hōʻike ʻIkepili Noiʻi ʻOihana Hoʻomākaʻikaʻi �Presentation and Discussion of Current Market Insights and Conditions in Hawai‘i and Key Major Hawai‘i Tourism Markets, including the United States, Japan, Canada, Oceania, and Cruise 
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